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Making  Good  Business 
Better  in  Chicago 


THE  CHICAGO  DAILY  NEWS 


First  in  Chicago 

FifvrM  Mipplied  by  the  Athrertuing  Racord  an  indepmdent  audit  service  maintained  by  all  the  Chicago  newspapers. 
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the  machine  that  sets  a  wide  range  of  faces 

without  replacing  magazines 


Change  {rom  one  side  mag¬ 
azine  to  anothef  made  ia 
(onr  icconda. 


Side  magazines  can  be 
removed  and  replaced  ia 
ten  aecooda. 


Built  without  complications,  the  Model  D-s.  m. 
is  a  practical  text-and-display  machine  for 
dependable  day-after-day  service  under  ordi¬ 
nary  shop  conditions. 

It  sets  all  sizes  from  5-point  up  to  full  with 
36-point  bold  and  60-point  bold  condensed 
caps — 

on  slugs  up  to  42  ems  (7  inches)  wide 


Without  repUcing[  magazines,  the  Model  D-sjn.  will  handle  various 
headletter,  ad,  or  job  work  combinations,  such  as  two  complete  S-point 
faces,  two  complete  12-point  faces,  one  complete' 36-point  face,  one 
complete  24-point  face,  and  two  sets  of  large  advertismg  figures. 

All  these  faces,  or  any  similar  combination  required,  are  at  quick  com¬ 
mand  of  one  operator.  With  extra  magazines  and  matrices,  which  can 
be  substituted  in  a  few  seconds  as  shown  in  the  pictures  above,  the 
range  of  Model  D-sjn.  is  practically  unlimited. 

Be  sure  to  see  the  D-sjn.  at  the  Waldorf.  Ask  for  a  layout  of  matrix 
equipment  suitable  for  yonr  requirements. 


Split  magaztiie  can  ba  ra- 
moved  and  replaced  in  leas 
than  aeven  aeconda 


Bottom  and  middle  aug- 
azinca  aa  eaay  to  rbanga 

aa  top  one. 


See  Model  D-s.  m 

at  the  Waldorf 


Note  convenient  operating 
poaitiow  oi  the  aide  maga¬ 
zine  keyboard. 
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Get  the  Unqualified  Facts! 

.  Every  National  Advertiser  Needs  this  Convincinf'  Rook 


you  are  an  advertiser  who  prefers  cold  facts  to 
“qualified”  ones — send  for  this  book! 

you  wish  to  sell  merchandise  to  people  who  live 
and  buy  IN  CLEVELAND^ — send  for  this  book! 

you  would  learn  how  many  of  each  of  the  Cleve¬ 
land  newspapers  go  into  Cleveland  homes,  to  fami¬ 
lies  who  can  buy  your  merchandise  any  and  every  day  vs. 
how  many  of  each  of  the  Cleveland  newspapers  go  to  other 
towns  in  Northern  Ohio  w'hose  people  are  loyal  to  their 
own  merchant  and  newspapers,  who  will  not  and  WHO 
1)0  NOT  buy  your  merchandise  through  Cleveland  news¬ 
papers — send  for  this  book! 


you  would  learn  how  each  Cleveland  department, 
•  apparel  and  style  store  divides  its  Cleveland  news¬ 
paper  advertising— send  for  this  hook! 

you  would  learn  what  and  how  many  local  news¬ 
papers  leave  Cleveland  homes  vs.  those  which  go 
home  and  stay  there — send  for  this  hook! 

you  would  learn  how  much  waste  and  worthless 
circulation  (to  the  national  advertiser)  is  now 
masquerading  as  “Cleveland  circulation” — send  for  this 
hook ! 

you  will  send  your  name  and  address  to  the  Pro¬ 
motion  Dep’t.,  The  Press,  Cleveland.  Ohio — you 
will  GET  this  book! 


CIRCULATION— HOME  INFLUENCE -ADVERTISING 


National  Representatives : 

ALLIED  NEWSPAPERS,  Inc. 

52  Vanderbilt  Avenue,  New  York 

CHICAGO  CLEVELAND  CINCINNATI 

ST.  LOUIS  ATLANTA  SAN  FRANCISCO 
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Will  your  paints,  cleaners,  tools  or  other 
products  he  used  in  '*Clean  Up  Week”  in 

Philadelphia? 

Philadelphia’s  annual  “Clean  Up  Week”  begins  April  30. 

It  is  the  signal  for  starting  improvements  which  continue  for  many  weeks. 

When  the  housewives  of  the  400,000  separate  dwellings  and  the  owners  of  stores, 
workshops  and  other  buildings  begin  overhauling  and  repairing  their  properties,  a  big 
outlet  for  products  of  many  kinds  which  fit  into  the  Clean  Up  Drive  will  be  opened  up. 

New  furniture  and  rugs,  electrical  appliances  and  a  host  of  other  things  are  in¬ 
stalled  in  thousands  of  homes  and  business  places  in  the  Spring  and  Summer. 

If  you  make  products  that  fit  into  “Clean  Up”  plans  you  can  tell  practically  all 
the  people  about  your  goods  through  The  Philadelphia  Bulletin,  for  The  Bulletin 
every  day  goes  into  nearly  every  home,  office  and  workshop  in  Philadelphia,  Camden 
and  suburbs. 


Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concentrating 
in  the  newspaper  “nearly  everybody”  reads — 


Wit  Mltltn 

PHILADELPHIA*S  NEWSPAPER. 


The  circulation  of  The  Philadelphia  Bulletin  is  larger 
than  that  of  any  other  daily  or  Sunday  newspaper  pub¬ 
lished  in  Pennsylvania  and  is  one  of  the  largest  in  the 
United  States. 

Net  paid  average  circulation  for  March,  1923 — 
517,332  copies  a  day. 


NEW  YORK 

Dan  A.  Carroll, 

150  Nasaan  Street 

LONDON 


DETROIT 

C.  L.  Werner, 

Verree  &  Conklin,  Inc. 
117  Lafayette  Bird. 


CHICAGO 

Verree  &  Conklin,  Inc. 
28  Eait  Jackson  Bird. 

PARIS 


SAN  FRANCISCO 
Allen  Hofmann, 

Verree  &  Conklin,  In* 
681  Market  Street. 


M.  Bryant, 

125  PaU  Mall,  S.  W.  1. 


Ray  A.  Wathbnin, 

5  me  Lamartine  (9) 


(Copyright  1923,  Bulletin  Company) 
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Issued  eve^  Saturday — forms  closing  at  ten  P.  M.  on  the  Thursday  preceding  the  date 
of  publication — by  the  Editor  &  Publisher  Co.,  Suite  1117,  New  York  World  Build¬ 
ing,  63  Park  Row,  New  York  City.  Private  Telephone  Exchange,  Beekman  4330 
Charter  Member  Audit  Bureau  of  Circulations. 


NEW  YORK,  SATURDAY,  APRIL  21,  1923 


The  newspaper  man  has  displaced  the  members  of  all 
other  professions  in  public  leadership — this  new  respon¬ 
sibility  has  brought  with  it  great  burdens  and  tiring  duties. 
Warren  G.  Harding  of  the  Marion  Star  was  the  first  to 
be  called  to  “the  biggest  job  in  the  world”.  He  has 
just  returned  from  his  first  vacation  since  taking  up  his 
new  work  two  years  ago.  Tuesday  he  will  be  honored  at.the 
luncheon  of  the  Associated  Press,  again  Saturday  night  at 
the  banquet  of  the  American  Society  of  Newspaper  Editors. 
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EXCLUSIVE  A.  P.  RIGHT  TO  LOCAL  NEWS 
BEFORE  BOARD  IN  PITTSBURGH  DISPUTE 

Question  Raised  Through  Election  of  Press  and  Sun  After 
Recent  Merger  in  Field — Radio  Broad¬ 
casting  Also  a  Factor 


of  the  most  imi)ortaiit  problems 
before  the  present  meeting  of  the 
Associate<l  Press  is  the  Pittsburgh  situa¬ 
tion  create<l  l)y  the  election  of  the  Pitts¬ 
burgh  Press  ami  I'ittsbiirgh  Sun  to  mem¬ 
bership  some  months  ago.  These  two 
newspaiK-rs  were  admitted  at  the  time 
of  tlie  purchase  of  the  Pittsburgh  Dis¬ 
patch  and  Pittsburgh  I^-ader  and  their 
suspension  by  the  other  Pittsburgh  news¬ 
papers,  but  service  to  them  has  never 
lK;en  started,  although  every  preparation 
was  made,  even  to  the  installation  of 
equipment,  immediately  after  their  elec- 


sulted  fn»m  the  unusual  expense  entailed 
in  covering  the  30()-mile  area  embracetl 
in  the  Pittsburgh  territory,  and  its  ability 
to  sell  news  to  outside  sources  from  thi- 
wide  territory  has  greatly  lightened  the 
linancial  burden  of  the  Pittsburgh  pub¬ 
lishers  as  well  as  stopping  a  local  dupli¬ 
cation  of  effort  and  expense  on  routine 
news,  and  it  is  doubtful  if  the  Pittsburgh 
papers  will  consent  to  give  it  up.  The 
case  indirectly  involves  all  the  national 
new  s  services  now  entering  into  the  Pitts¬ 
burgh  territory. 

The  question  that  the  Associated  Press 
must  decide  is  whether  the  Tri-State 
News  Bureau  under  its  Associated  Press 
memljers’  ownership,  is  operating  con¬ 
trary  to  the  rule  of  that  organization  that 
local  news  is  exclusively  its  property. 
Such  a  decision  of  the  A.  P.  at  this  con¬ 
vention  may  force  a  reorganization  of 
the  Tri-State  under  an  independent  own¬ 
ership  for  the  protection  of  tw()  of  its 
present  clients,  the  United  Press  and  the 
International  News  Service,  as  well  as 
outside  newspapers  that  now  buy  from 
it  overhead. 


meeting  of  the  members  of  the  Associated 
Press  will  be  held  in  the  Astor  Gallery, 
of  the  Waldorf  Astoria.  At  1  o’clock 
the  meeting  will  adjourn  and  the  usual 
luncheon  will  be  held  in  the  grand  ball¬ 
room.  After  luncheon  five  directors  will 
be  named  to  succeed  W.  L.  McLean, 
Philadelphia  Bulletin;  Frank  B.  Noyes, 
VVashin^on  Star;  Adolph  S.  Ochs,  New 
York  Times;  John  R.  Rathom,  Provi¬ 
dence  Journal;  H.  V.  Jones,  Minneapolis 
journal,  and  C.  A.  Rook,  Pittsburgh  Dis¬ 
patch.  The  nominating  committee  has 
made  the  following  nominations:  Benja¬ 
min  H.  Anthony,  New  Bedford  (Mass.) 
Standard ;  H.  V.  Jones,  Minneapolis 
(Minn.)  Journal;  Frank  Knox,  Man¬ 
chester  (N.  H.)  Union;  W.  L.  McLean. 
Philadelphia  (P.)  Bulletin;  Frank  B. 
Noyes,  Washington  (D.  C.)  Star; 

.\doIpb  S.  Ochs,  New  York  Times;  Paul 
Patterson,  Baltimore  (Md.)  Sun;  Stuart 
H.  Perry,  Adrian  (Mich.)  Telegram  & 
Times;  H.  M.  Pindell,  Peoria  (Ill.) 
Journal  &  Sunday  Journal-Transcript; 
Frerlerick  I.  Thompson,  Birmingham 


Fkank  B.  Nove-s 
President 


II.  F.  Gunnison 
1st  Vice-President 


tion  by  the  board  of  directors  on  the 
recommendation  of  the  other  Pittsburgh 
.\.  P.  members. 

The  Pittsburgh  situation  is  complicated, 
owing  to  the  ownership  and  the  opera¬ 
tion  of  the  Tri-State  News  Bureau  by 
all  of  the  Pittsburgh  newspapers.  The 
Tri-State  body  covers  Western  Pennsyl¬ 
vania,  West  Virginia  and  a  part  of  Ohio. 
Prior  to  the  suspension  of  the  Pittsburgh 
Dispatch  and  the  Leader,  the  ownership 
was  equally  divided  among  the  seven 
papers  of  the  city,  five  of  which  held 
Associated  Press  memberships.  Aside 
from  supplying  seven  Pittsburgh  daily 
newspapers  with  the  major  part  of  their 
news  from  the  Tri-State  territory,  this 
bureau  has  also  acted  as  an  indei>endent 
seller  of  news  and  has  served  under  con¬ 
tract  not  only  the  Associated  Press,  but 
the  United  Press  and  the  International 
News  Service  as  well. 

It  also  operates  an  independent  selling 
service  that  is  at  all  times  prepared  to 
serve  news  of  every  kind,  by  wire  and 
mail,  out  of  the  Pittsburgh  district, 
irrespective  of  the  connection  of  the 
buyer  with  any  other  organization.  No 
objection  ^as  made  to  this  in  the  past, 
but  with  all  owners  now  members  of 
the  Associated  Press,  the  question  is  now 
raised  as  to  whether  or  not  it  will  not 
be  a  violation  of  the  memlx;rship  rule  of 
the  Associated  Press  for  its  five  Pitts¬ 
burgh  members  to  serve  news  except  to 
the  Associated  Press  exclusively.  It  is 
the  first  time  that  the  exclusive  local  news 
rights  demanded  of  members  by  the  Asso¬ 
ciated  Press  has  ever  been  questioned  in 
a  case  of  this  kind. 

Other  questions  also  enter  into  the 
Pittsburgh  situation  that  make  it  one  of 
the  knottiest  problems  that  the  /\.  P.  has 
ever  had  to  solve  in  a  local  situation. 

The  Pittsburgh  Press  for  many  years 
has  been  a  client  of  the  United  Press,  and 
has  operated  on  a  contract  of  mutual  pro¬ 
tection  for  both,  insofar  as  the  news  in¬ 
terests  of  each  is  concerned.  It  is  un- 
derstfxid  that  this  contract  guarantees 
the  United  Press  news  protection  in'  the 
Pittsburgh  district.  The  Press  is  now 
served  by  both  the  U.  P.  and  the  In¬ 
ternational  News  Service 

Conditions  on  the  Pittsburgh  Sun  are 
understood  to  be  similar,  and  that  paper 
has  at  all  times  co-operated  with  both 
the  United  Press  and  International  News 
Service  for  mutual  protection  in  handling 
the  news  of  the  day. 

The  Tri-State  News  Bureau  was  the 
natural  economic  development  that  re- 
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Treasurer 
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Frederick  Roy  Martin 
(ieneral  Manager 
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.Secretary 


The  board  of  directors  of  the  Associ¬ 
ated  Press  held  its  annual  meeting,  April 
19  and  20,  and  the  meeting  will  be  re¬ 
sumed  .April  23.  On  April  24  the  annual 


(Ala.)  Age-Herald;  A.  K.  Oliver.  Pitts¬ 
burgh  Chronicle-Telegraph,  and  Richard 
M.  H.  Wharton,  Harrisburg  (Pa.)  Pa¬ 
triot. 

On  April  25  the  new  board  will  meet 
at  the  Waldorf  for  the  purpose  of  elect¬ 
ing  executive  officers  and  an  executive 
committee.  The  officers  at  present  are 
lYank  B.  Noyes,  Washington  Star,  presi¬ 
dent;  Herbert  F.  Gunnison,  Brooklyn 
Kagle,  first  vice-president ;  Stuart  H. 
Perry,  Adrian  (Mich.)  Telegram, 
second  vice-president ;  Melville  E. 
Stone,  secretary ;  Frederick  Roy  Mar¬ 
tin,  assistant  secretary ;  J.  K.  A  ouatt, 
treasurer. 


ANSWERS  TO  QUESTION  MOST  OFTEN  ASKED 
ABOUT  THE  ASSOCIATED  PRESS 


By  FREDERICK  ROY  MARTIN 

General  Manager  of  the  Associated  Press 


(IVritlen  Especially  for  Editor  &  Publisher) 

CTATISTICAL  summary  of  the  development  of  The  Associated  Press  during 
^  the  year  is  contained  in  the  report  of  the  Board  which  will  be  presented 
to  the  members  at  their  annual  meeting  next  Tuesday,  April  24. 

Prior  to  such  presentation  perhaps  it  will  he  of  interest  to  state  briefly 
answers  to  the  questions  which  are  most  often  asked  regarding  the  character, 
progress  and  functioning  of  the  organization. 

There  are  about  1250  daily  papers  represented  in  membership. 

These  papers  are  scattered  through  the  forty-eight  States,  Alaska,  Hawaii, 
the  Philippines,  Porto  Rico,  Cuba,  Mexico  and  South  America. 

The  foreign  language  in  which  member  papers  are  printe^l  are  Spanish, 
French,  Portuguese,  Japanese  and  German. 

There  are  82,000  miles  of  leased  wires. 

There  are  almost  1,000  telegraph  operators. 

News  reports  are  delivered  daily  not  only  by  Morse  telegraph  code  but 
by  automatic  printers,  by  telephone,  by  telegraph,  by  cable  and  by  radio. 

There  is  hardly  a  minute  when  some  Associated  Press  paper  is  not  going 
to  press. 

There  are  55  bureaus  in  the  continental  United  States. 

There  are  27  foreign  bureaus  in  charge  of  American  newspaper  men. 

There  are  reciprocal  relations  with  26  foreign  news  agencies. 

The  expenditures  last  year  were  approximately  six  million  dollars. 

There  are  over  100  different  leased  wire  circuits. 

There  are  47  'state  or  special  services. 

There  are  now  more  than  a  score  of  women  members. 

There  are  no  stocks,  dividends  or  profits. 

The  Associated  Press  is  a  mutual  cooperative  organization  chartered  in  1900. 

It  is  governed  by  a  Board  of  fifteen  Directors. 

There  are  no  “franchises,”  that  term  being  frequently  misused  for  mem¬ 
bership. 

The  chief  asset  of  the  organization  is  the  exchange  of  local  news  among 
the  1,250  members. 


NEWS  BROADCASTING 
BEFORE  A.  P.  BOARD 


Committee  Representing  Papers  With 
Great  Radio  Plants  Ask  for  New 
Interpretation  of  Rules 
Now  Bar  It 


The  question  of  radio  broadcasting  by 
newspaiiers  of  news  supplied  by  the  As- 
•sociated  Press  and  news  locally  collected 
by  .-\ssociatetl  Press  members  was  brought 
In-fore  the  board  of  directors  of  the  .As¬ 
sociated  Press  at  Friday's  meeting  when 
a  Committee  of  newspaper  executives  dis 
cussed  the  question  of  broadcasting  news 
bulletins  and  urged  an  interpretation  of 
existing  .\.  P.  rules  by  which  this  might 
l)u  permitted. 

Introduction  of  radio  as  an  adjunct  of 
newspaper  organizations  has  brought 
about  new  situations  which  contain  poten¬ 
tial  complications  if  the  radio  idea  is  to 
be  widely  developed.  In  view  of  this  the 
.A.  P.  has  designated  Edgar  B.  Piper,  ed¬ 
itor  of  the  Portlaml  Oregonian,  to  preside 
at  a  meeting  of  executives  interested  in 
radio.  This  meeting,  held  Thursday  af¬ 
ternoon  at  the  Waldorf-.Astoria,  New 
York,  brought  together  more  than  twenty 
newspaper  men  from  all  parts  of  the  coun¬ 
try.  After  discussion  of  the  question,  a 
committee  was  apixiinted  to  take  the  ques¬ 
tion  up  with  the  .A.  P.  at  a  meeting  at 
A.  P.  headquarters  Friday  noon.  Mem¬ 
bers  of  the  committee  are;  John  S.  Co¬ 
hen,  publisher  of  the  .Atlanta  Journal ; 
H.  .A.  Trask,  of  the  St.  Ixiuis  Post-Dis¬ 
patch  ;  E.  B.  Piper,  editor  of  the  Ore¬ 
gonian  ;  Harry  Chandler,  publisher  of  the 
Ix)s  .Angeles  Times;  Brainerd  Platt,  of 
the  Louisville  Times  and  Courier-Journal, 
and  M.  W.  Bingay  of  the  Detroit  News. 
The  newspapers  represented  maintain 
some  of  the  largest  newspaper  radio  plants 
in  the  country. 

The  situation  in  point  results  from  the 
fact  that  newspapers  holding  .A.  P.  mem¬ 
berships  guarantee  to  the  .A.  P.  exclusive 
use  for  republication  of  all  news  dis¬ 
patches  originating  with  the  .A.  P.,  and 
also  the  local  news  of  spontaneous  origin 
published  in  the  specific  paper. 

Radio  broadcasting  can  be  taken  as  a 
form  of  news  republication,  and  the  A.  P. 
has  not  approved  the  use  of  its  dispatches 
for  this  purpose.  Furthermore,  as  the 
.A.  P.  is  entitled  to  republication  rights 
of  the  paper’s  local  news  this  news  can¬ 
not  be  broadcasted  either.  The  only 
news  available  for  broadcasting  is  that 
originating  from  other  than  .A.  P.  sources, 
and  other  than  from  the  local  staff.  Thus 
a  paper  may  broadcast  new'S  from  its 
Washington  or  foreign  correspondents, 
but  not  from  its  A.  P.  or  local  men. 

It  is  understood  that  the  consensus  of 
opiuior  .of  Thursday’s  meeting  was  that 
while  broadcasting  of  all  news  was  im¬ 
practicable  and  undesirable,  a  field  for 
exiiansion  might  be  developed  in  broad¬ 
casting  bulletin  flashes  of  important  news 
which  would  creat  reader  interest.  The 
sentiment  of  the  meeting  was  that  the 
matter  might  be  so  placed  before  the 
.Associated  Press  that,  without  any  re¬ 
vision  of  rules,  an  interpretation  of  rules 
might  be  made  to  permit  such  bulletin 
broadcasting. 

.Advocates  of  use  of  radio  by  news¬ 
papers  emphasize  that  in  addition  to  the 
investment  of  reader  goodwill  acquired 
through  a  newspaper’s  providing  radio 
amusement  features,  direct  circulation  re¬ 
turns  could  be  expected  through  broad¬ 
casting  bulletins  of  important  news  and 
broadcasting  advertising  mention  of 
siiecial  news  and  general  features  to  be 
carried  Non-use  of  .A.  P.  material 
greatly  limits  this  field. 

Agency  Show  at  Chicago 

.An  “Advertising  Agencies  Exposition" 
will  he  held  in  Chicago  on  May  3  and  4 
at  the  Morrison  Hotel,  under  the  aus¬ 
pices  of  the  .Advertising  .Agencies  De¬ 
partment  of  the  .Advertising  Council  of 
the  Association  of  Commerce.  Exhibits 
will  be  open  each  day  from  11  .A.  “M.  to 
5  P.  M.  .Addresses  will  be  delivered  by 
prominent  agency  men,  and  work  on 
leading  advertising  agencies  will  form 
an  impressive  exhibit. 


Editor  ■&  Publisher,  for  April -21,  ^1923 
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PAPER  AGAIN  TO  THE  FORE  IN  A.  N.  P.  A. 
CONVENTION  PROGRAM  FORECAST 

Shortage  of  Apprentice  Printers  Another  Topic  That  Is  Likely 
to  Secure  Real  Action  Next  Week — Other  Meetings  Will 
Keep  Publishers  Close  to  Convention  Floors 


T^EWSPRIXT  blooms  perennial  in 
’  the  garden  of  the  American  News¬ 
paper  Publishers’  Association  and  it  again 
shows  signs  of  dominating  discussions  at 
several  sessions  of  the  convention — the 
association’s  37th  and  its  30th  consecutive 
meeting  in  New  York — when  the  pub¬ 
lishers  gather  at  the  Waldorf-Astoria 
next  Wednesday.  Paper  was  overshad¬ 
owed  last  year  by  the  labor  situation. 'but 
the  return  of  general  prosperity,  creating 
new  circulation  and  advertising  for  the 
newspapers,  has  also  created  an  increas¬ 
ing  demand  for  white  paper  and  brought 


Paul  Patteksom  S.  E.  Thomason 

President  A.N.P.A.  Vice-President  .X.N.P.A. 


about  talk  among  newsprint  dealers  of  a 
return  to  the  4-cent  price  after  July  1. 
Mills  are  now  getting  this  price  on  ex¬ 
cess  over  contract  tonnage  and  in  the  spot 
market,  where  4  cents  has  been  the  pre¬ 
vailing  minimum  for  several  weeks. 


.Audit  Bureau  of  Circulations  directors 
and  iTorms  and  audits  committee ;  the 
National  Association  of  Newspaper  Ex¬ 
ecutives  officers  and  directors:  and  the 
Morning  Newspaper  Publishers’  .Associa¬ 
tion. 

The  .American  Society  of  Newspaper 
Editors  will  meet  at  Washington  Fri¬ 
day  and  Saturday,  as  noted  on  page  6 
of  this  issue. 

The  Audit  Bureau  of  Circulations 
standard  forms  and  audit  committee  will 
meet  at  the  Biltmore  Hotel  April  23  to 
consider  among  other  things  amending 
the  publicity  rules  of  the  bureau  as  they 
affect  the  use  of  the  bureau’s  reports  in 
members’  advertising.  The  board  of 
directors  will  meet  April  24  at  the  Bilt¬ 
more  for  their  regular  monthly  gathering. 

The  National  Association  of  News¬ 
paper  Execut»es  officers  and  directors 
will  meet  at  the  Hotel  Astor  at  10  a.  m., 
.April  24.  to  formulate  plans  for  their 
meeting  with  the  A.  A.  C.  W.  at  .Atlantic 
Citv  in  June. 

The  Morning  Newspaper  Publishers’ 
Association  has  a  meeting  scheduled  for 
4  p.  m..  April  25,  at  the  Waldorf-Astoria, 
with  A.  Schaefer,  advertising  manager 
of  the  Fort  Wayne  Journal-Gazette,  pre¬ 
siding.  Invitations  have  been  sent  to  all 
morning  newspaper  publishers  in  the 
country.  Louis  Wiley,  business  manager 
r>f  the  New  York  Times,  and  L.  K. 
Nicholson,  president  of  the  New  Orleans 
Times- Picayune,  will  be  the  speakers. 
Plans  for  an  association  campaign  of 
advertising  and  publicity  will  be  drawn 
and  the  discrimination  of  several  large 


PAPER  WAGES  GO  UP 

OFTICIALS  of  eight  paper  manufac¬ 
turing  oompaniei  yeiterday  lub- 
mitted  a  wage  increato  offer  of  4  cents 
an  hour  to  all  employees.  Union  offlcials 
will  meet  Sunday  to  conalder  the  offer 
and  will  report  hack  to  the  conference 
next  Thursday,  at  which  time  wage 
agreements  will  be  signed  for  the  com¬ 
ing  year,  effective  May  1. 

The  concerns  represented  in  the  offer 
are  St.  Begis  Paper  Company,  Hanna 
Paper  Company,  Spanish  River  Paper 
Company,  Abitibi  Pulp  and  Paper  Com¬ 
pany,  Minnesota  Paper  Company,  St. 
Francis  Paper  Company.  Union  Bag  Com¬ 
pany  and  St.  Maurice  Paper  Company, 


EDITORS  TO  CONSIDER 
ETHICAL  CODE 


Moat  Important  Question  Before  Society 
at  Big  Washington  Meeting — 
Leaders  in  Journalism  on 
Program 


The  formation  and  ailoption  of  a 
journalistic  code  of  ethics  will  be 
the  principal  matter  of  business  to  come 
Iwfore  the  second 


annual  convention 
of  the  .American 
Society  of  News¬ 
paper  ICditors  at 
the  New  Willard 
Hotel,  Washing¬ 
ton,  .April  27  and 
28.  The  move 
marks  an  earnest 
effort  by  .Ameri¬ 
can  newspaper 
men  to  raise  the 
standards  of  the 
profession  and  to 
evolve  a  working 
basis  that  will  at 
the  same  time 


Caspes  S.  Yost 
I’rcsident  A.  S.  N.  E. 


bind  the  members  to  a  common  under- 


l.abor  is  not  such  an  acute  topic  this 
year  as  it  was  in  1922.  except  insofar  as 
it  concerns  the  shortage  of  apprentices. 

The  problem  of  training  printers  and  es¬ 
pecially  machine  operators  and  the  meth¬ 
ods  by  which  the  A.  N.  P.  .A.  can  best 
deal  with  it  now  api^ar  to  be  <juestions 
that  will  be  thoroughly  aired. 

VVage  scales  throughout  the  country 
will  be  detailed  in  the  report  of  H.  N. 

Kellogg,  chairman  of  the  special  standing 
committee  on  labor,  and  the  convention 
will  also  hear  the  report  of  the  committee 
on  arbitration  contracts,  which  recently 
.sent  members  the  draft  of  an  agreement 
concluded  between  the  .A.  N.  P.  A.  and  I..  U.  Palmer  Howard  Davis 


standing  and  leave  each  free  to  interpret 
news  as  he  sees  it. 

President  Harding  and  Hon.  John  W. 
Davis,  president  of  the  American  Bar 
Association,  will  be  the  speakers  at  the 
dinner,  given  at  the  hotel  on  the  evening 
of  the  28th.  Six*  papers,  written  by  well- 
known  men  in  the  newspaper  field,  will 
be  presented  and  discussed  by  the  mem¬ 
ber  editors. 

Kleven  new  directors  of  the  society  are 
to  lie  elected  at  the  opening  business  ses¬ 
sion.  Interest  in  the  organization,  which 
was  formed  in  New  York  last  year,  has 
increase*!  steadily  during  the  year. 

The  convention  will  be  opened  at  10.30 


the  International  Printing  Pressmens’  &  .M-mager  A.N.P.A.  Treasurer  .\.N.I'..\.  o’clock  the  morning  of  the  27th.  Busi- 
.Assistants’  Union.  Due  to  failure  of  the  ness  scheduled  for  the  session  follows : 


unions  to  accept  the  terms  imposed  upon 
the  publishers’  committee  by  the  last  A. 
N.  P.  .A.  convention,  no  other  agreements 
were  made  to  replace  those  expiring  last 
April. 

Taxation,  advertising.  Bureau  of  Ad¬ 
vertising  work,  advertising  agency  rec¬ 
ognition,  and  the  general  conduct  of  the 
association  are  other  topics  on  which  re- 
IKirts  will  be  rendered  for  such  action  as 
the  membership  sees  fit  to  take. 

.Social  events  of  the  A.  N.  P.  .A.  con¬ 
vention  will  be  limited  to  the  annual  din- 


advertising  agencies  for  certain  classes 
*)f  advertising  against  morning  news¬ 
papers  will  be  arraigned,  it  is  intimated. 

Preliminary  to  the  convention  the  Bu¬ 
reau  of  -Advertising  committee  will  hold 
its  annual  meeting  on  Monday  in  the 
Bureau’s  office  in  the  Pulitzer  Building, 
at  which  the  annual  report  will  be  pre¬ 
pared  for  submission  to  the  .A.  N.  P.  A. 
membership.  The  advertising  agency 
committee  and  the  paper  committee  of 
the  A.  N.  P.  A.  will  also  gather  on  Mon¬ 
day  morning  at  the  Boston  Globe  office 


Reading  of  the  minutes  by  the  secretary. 

Communications. 

Reports  of  officers. 

.Address  by  the  president. 

Report  of  the  Committee  on  Program. 

Report  of  the  Commfttee  on  Member¬ 
ship. 

Report  of  the  Committee  on  Legisla¬ 
tion. 

The  program  for  the  afternoon  session 
which  starts  at  2  o’clock  is : 

Report  of  Committee  on  Syndicates  and 
Press  Service. 


4.  “Seeking  and  Getting  Publicity,” 
Herbert  Bayard  Swope,  New  York 
World.  Discussion — Archer  H.  Shaw, 
Cleveland  Plain  Dealer;  H.  E.  New- 
branch.  Omaha  World-Herald. 

5.  “.Arranging  the  Editorial  Work¬ 
shop,”  George  E.  Miller,  Detroit  News. 
Disaission — E.  C.  Beck,  Chicago  Tril>- 
une;  Joseph  Garretson,  Cincinnati  Times- 
Star. 

6.  “Critics  of  the  Newspapers,”  Ar¬ 
thur  H.  Vandenberg,  Grand  Rapids  Her¬ 
ald. 

President  Casper  S.  Yost,  of  the  St. 
lA)uis  Globe- Democrat,  will  preside  at 
the  annual  dinner,  Saturday  evening. 
F’resklent  Harding  will  deliver  an  ad¬ 
dress  on  “Journalism.”  President  Davis, 
of  the  Bar  .Association,  will  be  the  first 
sjieaker  on  the  program.  His  address 
will  be  “The  Press  and  the  Constitution.” 

The  Nominating  Committee  has  made 
the  following  selections  as  candidates  for 
the  directorates  that  are  to  be  filled  this 
year : 

Willis  J.  Abbott,  editor  Christian  Science 
Monitor. 

Frank  S.  Baker,  editor  Tacoma  Ledger. 

Edward  S.  Beck,  managing  editor  Chicago 
Tribune. 

E.  VV.  Booth,  editor  firand  Rapids  Press. 
Frank  I.  Cobb,  editor  New  York  World. 

John  S.  Cohen,  editor  Atlanta  Journal. 

(  has.  W.  Danriger,  managing  editor  Pittsburgh 
( 'hronicle-T  elegraph. 

Chas.  II.  Dennis,  m.anaging  editor  Chicago 
Daily  News. 

T.  J.  Dillon,  managing  editor  Minneapolis 
Tribune. 

H.  R.  Galt,  managing  editor  St.  Taul  Dis¬ 
patch. 

Erie  C.  Hopwood,  editor  Cleveland  Plain 
Dealer. 

Harvey  Ingham,  editor  Des  Moines  Tribune. 
George  E.  Miller,  editor  Detroit  News. 

C.  P.  J.  Mooney,  e<litor  Memphis  Commercial 
■Appeal. 

James  M.  North,  managing  editor  Fort  Worth 
Star-Telegram. 

Edgar  B.  Piper,  editor  Portland  Oregonian. 
John  R.  Rathom,  editor  Providence  Journal. 
Ralph  E.  Stout,  editor  Kansas  City  Star. 

C.  V.  Van  Anda.  m.inaging  editor  New  York 
Times. 

J.  T.  Willi.ims,  Jr.,  editor  Boston  Transcript. 
Casper  S.  Yost,  editorial  editor  St.  lamis  Glolie- 
Democrat. 

Lafayette  Young,  editor  Des  Moines  Capital. 

The  members  of  the  standing  commit¬ 
tees  of  the  society  are : 

ETHICAL  .STANDARDS 
H.  J.  Wright.  New  York  Globe. 

Willis  J.  Abbott,  Christian  Science  Monitor. 
Louis  .Antisdale,  Rochester  Herald. 

Wm.  A.  Curley,  Chicago  American. 

('.  W.  Daniziger,  Pittsburgh  Gazette-Times. 
Alliert  W.  Grant,  San  .Antonio  Express. 

Wm.  N.  Hardy,  Boston  Telegram. 

T.  E.  Niles,  New  York  Evening  Mail. 

Donald  Sterling,  Oregon  Journal. 

R.  E.  Stout,  Kansas  City  Star. 

N.  C.  Wright,  Toledo  Blade. 

PROGRAM  AND  ENTERTAINMENT 
C.  11.  Dennis,  Chicago  Daily  News. 

Ira  E.  Bennett,  Washington  Post. 

T.  J.  Dillon,  Minneapolis  Tribune. 

.lohn  P.  Dwyer,  Philadelphia  Record. 

A.  H.  Vandenberg,  Grand  Rapids  Herald. 

SYNDICATES  AND  PRESS  SERVICE 
M.  H.  Creager,  Milwaukee  Journal. 

Richard  Cull,  Dayton  News. 

Jos.  J.  McAuliffe,  St.  Louis  Globe- Democrat. 

C.  A.  Rook,  Pittsburgh  Dispatch. 

Marc  A.  Rose,  Buffalo  News. 


ncr  of  the  Bureau  of  .Advertising  on 
Thur.sday  night,  at  which  President  Har¬ 
ding  has  been  invited  to  be  the  guest  of 
honor.  No  definite  word  from  the  Presi¬ 
dent  had  been  received  up  to  the  hour 
F.niTOR  &  Publisher  went  to  press. 
Other  speakers  at  the  dinner  will  be  I^rd 
Robert  Cecil,  .'senator  George  Wharton 
Pepper,  former  .Ambassador  James  W. 
Gerard,  James  .A.  Emery,  counsel  for  the 
National  Manufacturers’  .Association,  and 
Will  Rogers  of  the  Ziegfeld  Follies. 

Sessions  of  the  A.  N.  P.  A.  will  open 
10  o’clock  Wednesday  morning,  prior  to 
which  members  will  register  at  the  asso¬ 
ciation  headquarters  adjoining  the  .Astor 
Gallery,  where  the  meeting  will  be  held. 
Afternoon  sessions  will  start  at  2  o’clock. 
Meetings  will  be  held  morning  and  after¬ 
noon  Wednesday  and  Thursday  and  as 
long  on  Friday  as  is  necessary  to  con¬ 
clude  business. 

f)ther  bodies,  besides  the  Associated 
Press,  whose  activities  are  cOAered  on  the 
opposite  page,  that  will  hold  meetings 
dm  inc  (he  eonvention  period  include  the 


in  the  Pulitzer  Building  to  put  the  final 
touches  on  their  year’s  work. 

Wil  V.  Tufford,  secretary  of  the  In¬ 
land  Daily  Press  .Association  and  a  re¬ 
cent  benedict,  will  hold  forth  on  the  sec¬ 
ond  floor  of  the  Waldorf  Astoria  as  an 
information  bureau  for  members  of  his 
association.  Secretaries  of  regional  pub¬ 
lishers’  associations  present  at  the  meeting 
will  be  entertained  at  luncheon  by  R.  S. 
Kellogg  on  a  date  to  be  determined  when 
all  parties  are  in  New  York. 

No  change  is  looked  for  in  the  officers 
of  the  A.  N.  P.  A.,  as  its  practice  has 
been  to  accord  two  terms  to  presidents. 
That  office  is  now  held  bv  Paul  Patter- 
.son,  publisher  of  the  Baltimore  Sun.  S. 
E,  Thomason,  business  manager  of  the 
Chicago  Tribune,  is  vice-president;  John 
Stewart  Bryan,  publisher  of  the  Rich¬ 
mond  News-leader,  is  -^rctary,  and 
Howard  Davis,  business  manager  of  the 
New  York  Tribune,  is  treasurer.  L.  B. 
Palmer  is  general  manager.  It  is  the 
rule  of  the  .Association  to  elect  four  new 
directors  each  year. 


Report  of  Committee  on  Ethical  Stand¬ 
ards. 

Report  of  special  Committee  on  Schools 
of  Journalism. 

Report  of  Board  of  Directors. 

Constitutional  .-Xmendments. 

Saturday’s  meetings  will  be  devoted  to 
the  consideration  of  papers  by  prominent 
editors.  Discussion  of  the  subjects  will 
follow  Those  scheduled  to  speak,  their 
topics,  and  the  names  of  the  discussion 
leaders  are : 

1.  “Truth  and  .Accuracy  in  the  News,” 
Colonel  T.uke  Lea,  Nashville  Tennessean. 
Discussion — Ralph  E.  Stout,  Kansas  City 
Star :  John  .Spurgeon,  Washington  Post. 

2.  “Distinctive  Character  in  a  News¬ 
paper.”  Charles  McD.  Puckette,  New 
S’ork  Evening  Post.  Discussion— FMgar 
R.  Piper,  Portland  Oregonian ;  John  S. 
Cohen,  Atlanta  Journal. 

3.  “The  Reader’s  Part  in  Instructing 
the  Editor,”  T.  T.  Williams,  Jr.,  Boston 
Transcript.  Discussion — Grove  Patter¬ 
son,  Toledo  Blade;  Marc  .A.  Rose,  Buf¬ 
falo  News. 


LEGISLATION 
J.  E.  Murphy,  Baltimore  Sun. 

L.  C.  Humphrey,  Louisville  Post. 

.\.  P.  Moore.  Pittsburgh  Leader. 

John  A.  Rathom,  Providence  Journal. 

W.  F.  Wiley,  Cincinnati  Enquirer. 

MEMBERSHIP 

David  E.  Smiley.  Philadelphia  Public  Ledger. 
E.  B.  Doran,  Dallas  News. 

Frank  E.  Gannett.  Rochester  Times-Union. 
Grove  Patterson,  Toledo  Blade. 

James  M.  Thomson,  New  Orleans  Times- 
Pieayune. 

NOMINATIONS 

Geo.  H.  Adams,  Minneapolis  Journal. 

M.  W.  Bingay,  Detroit  News. 

Walter  M.  Harrison,  Oklahoma  City  Okla¬ 
homan. 

Harvey  Ingham,  Des  Moines  Tribune. 

.Arthur  C.  Johnson,  Columbus  Dispatch, 

SCHOOLS  OF  JOURNALISM 
M.  Howe,  Brooklyn  Eagle. 

Pidmtitul  W.  Booth,  Grand  Rapids  Press. 
Norris  G.  Osborn,  New  Haven  Journal- 
Courier. 

David  S.  Taylor,  Buffalo  Couriw. 
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“SEE  IT  FOR  YOURSELP-THATS  GANNETTS  IDEA 

Present  ELditor  of  Four  New  York  Papers — After  24  Years  in  Harness  Still  Sits  in  On  Desk  Now  and 
Then  to  Keep  His  Hand  In — Sees  Propaganda  As  Elditorial  Room  Problem 


64‘C'NTERED  newspaper  work  as  re- 
^  porter  Marion  Journal,  1880;  city 
editor,  1883;  manaRinj?  editor,  1885; 
business  manager.  18W;  bought  interest 
and  became  publisher,  1895 — ” 

You  can  find  a  hundred  thumbnail 
biographies  which  will  match  this  by 
turning  the  pages  of  Who’s  Who  to  the 
names  of  successful  newspaper  men  of 
your  acquaintance.  Some  of  them  pos¬ 
sibly  will  substitute  "solicitor”  for  “re¬ 
porter”  and  the  executive  ranks  of  the' 
business  office  for  the  commanding  news 
desks.  Many  of  them  will  be  slightly 
inaccurate  in  not  including  “newsboy”  as 
their  first  association  with  the  industry 
of  keeping  the  public  informed  on  every¬ 
thing.  But  no  matter,  the  idea  is  that 
the  rise  from  the  bottom  is  nothing  novel 
in  American  journalism. 

All  of  which  is  preliminary  to  intro¬ 
ducing  Frank  E.  Gannett,  who  is  part 
owner  and  editor  of  three  daily  news¬ 
papers  in  fairly  large  cities  of  New  York 
State,  and  practically  sole  owner  of  a 
fourth  in  a  smaller  city.  His  career 
partially  fits  the  mold  of  the  above,  but 
it  doesn’t  stop  with  the  date  and  a  dash. 

It  goes  on.  He  was  a  reporter,  a  city 
editor,  and  a  managing  editor  some 
twenty  years  ago — and  he’s  still  one  on 
any  of  his  four  newspapers  whenever  he 
feels  like  leaving  the  sanctum,  taking  oflF 
his  coat  and  handling  the  city  desk,  or 
editing  telegraph  copy  or  financial  news. 
He  has  never  lost  the  old  touch  for  the 
thick  of  the  battle  to  get  the  right  news 
out  on  the  street  first.  This  despite  a 
training  which  followed  the  editorial 
desks  with  business  office  experience  and 
which  now  fits  him  to  sit  in  on  publish¬ 
ing,  as  well  as  editorial,  decisions,  be 
they  in  Rochester,  Utica  or  Elmira,  also 
despite  the  added  responsibilities  of  the 
newspaper  organizations  of  the  state.  He 
has  been  president  of  one  or  another  of 
them  for  .so  long  that  his  colleagues  in 
the  associations  regard  him  as  one  of 
their  best  habits. 

Twenty-nine  years  ago,  Frank  Gannett, 
a  boy  of  seventeen,  left  his  native  Syra¬ 
cuse  for  Cornell  University,  the  posses¬ 
sor  of  a  scholarship  which  insured  his 
education  so  long  as  his  progress  satis¬ 
fied  the  authorities.  It  didn’t  put  a  roof 
over  his  head  or  three  meals  a  day  on 
his  table,  however,  and  the  young  man 
decided  to  earn  those  necessities.  News¬ 
paper  work  looked  like  a  chance  lO 
combine  pleasure  with  profit,  reward 
with  recreation  from  classroom  duties, 
and  the  Cornell  Daily  Sun.  then  and  now 
a  leader  among  college  dailies,  gave  him 
the  opportunity.  Combined  with  work 
on  other  university  publications  and  with 
reporting  for  out-of-town  new’spapers,  it 
kept  Gannett  busy  during  the  college 
year  and  the  Syracuse  Herald  let  him 
display  his  abilities  during  the  summer 
vacations. 

At  the  end  of  four  years  the  graduate 
had  his  sheepskin,  no  debts,  and  more 
money  in  his  pocket  than  when  he 
started.  He  entered  a  post-graduate 
course,  but  it  was  interrupted  in  January, 
1899,  when  he  was  appointed  secretary 
to  the  president  of  the  first  Commission 
to  the  Philippines  and  spent  the  next  16 
months  in  America’s  new  Pacific  pos¬ 
sessions. 

When  he  came  home,  he  went  back  to 
Ithaca,  joined  the  News,  held  down  the 
citv  desk  and  the  managing  editorship 
for  the  next  six  years  and  then  moved 
to  New  York  City  as  a  member  of  the 
staff  of  Leslie’s  Weekly.  There  his  stay 
w'as  brief,  only  two  weeks,  for  some 
Pittsburgh  people  had  heard  of  him  and 
called  him  to  take  charge  of  the  Pitts¬ 
burgh  Index,  a  weekly  illustrated  paper 
which  its  backers  hoped  to  make  the 
"Colliers’  of  the  West.” 

Gannett  tried  it  for  a  year.  Then  he 
returned  to  New  York  State.  The 
Pittsburgh  Index  people  discovered  that 
theft  ambitions  were  more  flexible  ^n 
availtble  funds,  also  that  the  latter  were 
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the  controlling  factor,  and  they  moder¬ 
ated  their  ambitions.  Gannett  was  only 
beginning  to  fulfill  his. 

He  bought,  in  1906,  a  half-interest  in 
the  Elmira  Gazette,  the  other  half  being 
owned  by  his  present  associate,  Erwin  R. 
Davenport.  Gannett  took  charge  of  the 
editorial  department,  Davenport  the 
business  end.  The  next  year  they  pur¬ 
chased  the  Elmira  Star  and  merged  their 
properties  as  the  Star-Gazette,  Dr. 
Woixiford  J.  Copeland  of  the  Star,  hold¬ 
ing  an  interest  in  the  enterprise  and 
representing  his  father  and  uncle.  In 
1918  the  trio  bought  the  Rochester  Times 
and  Rochester  Union  and  Advertiser, 
merging  them  as  the  present  Times- 
Union.  Four  years  later,  just  a  year 
ago,  they  purchased  the  Utica  Observer, 
one  of  the  oldest  newspapers  in  the  State, 
and  the  Utica  Herald-Dispatch,  another 
journalistic  veteran,  and  brought  them 
together  as  the  Utica  Observer-Dispatch. 

Meanwhile  Mr.  Gannett,  like  Ulysses, 
again  had  turned  his  eyes  toward  Ithaca, 
the  birthplace  of  his  journalistic  hopes, 
and  in  1913  he  became  owner  of  the 
Journal.  Six  years  later  he  added  the 
Daily  News  and  combined  them  as  the 
Journal-News,  of  which  he  is  practically 
sole  owner. 

Three  years  ago  Mr.  Gannett  married 
Miss  Caroline  Werner,  a  daughter  of  the 
late  Judge  William  E.  Werner  of  the 
Court  of  Appeals.  Their  first  child,  who 
will  be  named  Sarah  Maria,  in  honor  of 
her  grandmothers,  was  born  April  9  and 
her  father’s  enthusiasm  for  the  seven- 
and-a-half-pound  daughter  takes  its  place 
beside — maybe  a  little  ahead  of — his  zest 
for  his  newspaper  family. 

Several  years  ago  his  fellow  editors 
and  publishers  recognized  that  here  was 
a  man  with  a  genius  for  organization  and 
hard  labor  and  they  elected  him  presidmt 
of  the  Associated  Dailies,  an  orjranization 
of  limited  membership,  frank  discussions 
and  undoubted  effectiveness. 

That  was  followed  by  two  terms  as 
president  of  the  New  York  State  Press 
Association,  which  includes  newspapers 
of  all  sizes,  classes  and  policies  in  the 
State.  Not  many  men  have  wanted  or 
been  accorded  two  terms  in  its  chair,  but 
Gannett  took  them  with  general  approba¬ 
tion  and  considerable  profit  to  the  State’s 
publishers. 

One  such  result  which  might  be  indi¬ 
rectly  traced  to  his  consulship  is  the 


organization  of  the  New  York  State 
Publishers’  Association,  which  includes 
practically  all  the  dailies  in  the  state. 
Until  three  years  ago  New  York  had 
a  number  of  press  associations,  one  of 
which  included  only  dailies — the  limited 
association  mentioned  before.  That  ad¬ 
mitted  only  one  newspaper  from  each 
city.  It  was  unsurpassed  for  exchange 
of  information  of  newspaper  problems, 
but  its  limits  on  membership  nullified  its 
utility  to  the  other  dailies  and  circum¬ 
scribed  its  influence  on  legislation  and 
other  matters  of  common  interest. 

Gannett  and  others  took  the  lead  in 
forming  a  new  body  to  include  all  dailies 
whose  problems  and  interests  were  simi¬ 
lar  and  he  has  been  its  president  ever 
since  its  organization  thr^e  years  ago. 
It  keeps  him  busy,  what  with  giving 
thought  to  organization  of  the  Empire 
State  school  for  training  printers,  keep¬ 
ing  an  eye  on  Albanv  where  legislators 
now  and  then  introduce  measures  that 
would  force  the  suspension  of  newspapers 
if  they  were  allowed  to  become  law, 
contributing  to  the  association’s  bulletin, 
attending  committee  meetings  and  doing 
his  best  to  secure  co-operation  from 
newspaper  men  who  usually  like  their 
own  ways  best. 

Nevertheless  he  finds  time  to  keep  a 
close  watch  on  his  four  papers  and  he 
declares  that  there  is  no  better  way  to 
keep  in  touch  with  what  is  going  on 
within  and  without  his  offices  than  by 
taking  charge  of  the  desks  he  learned 
to  manage  a  score  of  years  ago.  Every 
now  and  then  since  his  group  of  news¬ 
papers  started  with  the  Elmira  purchase 
sixteen  years  ago  he  has  appointed  him¬ 
self  city  editor  or  telegraph  editor  of 
one  of  them  for  a  week,  maybe  longer, 
just  to  find  out  what  was  coming  in 
from  the  reporters,  the  state  correspon¬ 
dents  and  the  press  association  wires 
and  to  set  a  new  pace  for  the  men  on  the 
job.  Of  course,  the  “boss”  who  puts 
himself  to  a  test  of  that  kind  has  to  be 
competent  to  do  the  job  just  a  wee  bit 
better  than  the  best  man  who  has  been 
doing  it  regularly  and  his  staff  has  to 
be  flexible.  Both  requirements  are  met. 

That  “Boss”  Gannett  has  the  loyalty 
of  his  staff  that  competent  men  accord 
only  to  one  of  their  own  was  shown  last 
fall  when  a  new'  Rochester  paper  fol¬ 
lowed  the  introductory  custom  of  offer¬ 
ing  the  best  men  in  the  field  advances  in 


"Not  only  see  for  yourself,  but  do 
for  yourself,"  Is  Frank  E.  Osnnett’s 
ides  of  makiny  a  rood  newspaper. 
He  doesn’t  say  it — he  does  it. 


salary  that  the  usual  news  man  can’t 
afford  to  refuse.  Not  one  of  the  Times- 
Union  men  stepped  from  the  ranks. 

That  his  staff  is  about  as  flexible  as 
it_  can  be  was  learned  when  the  inter¬ 
viewer  noted  that  the  editorial  rooms 
w'ere  open  from  end  to  end,  with  type¬ 
writer  desks  throughout  and  the  usual 
semi-circular  copy  desk  missing. 

Mr.  Gannett  smiled  when  the  absence 
was  mentioned. 

“We’ve  tried  it,”  he  said,  “but  we  like 
our  way  better.  The  telegraph  editor 
handles  all  wire  news,  the  state  editor 
takes  care  of  all  correspondence,  the 
other  department  editors  do  likewise  and 
the  city  editor,  with  two  assistants,  has 
no  trouble  with  the  local.  They  are  all 
alert,  not  jealous  of  each  other,  and  they 
exchange  news  that  has  an  interest  out¬ 
side  their  department.  If  the  city  editor 
needs  more  help,  he  can  call  on  the 
reporters  to  read  copy,  write  heads  or 
do  anything  else  that  he  wants  done.  In 
an  emergency  any  man  in  the  office  can 
fill  any  de.sk,  which  is  as  it  should  be 
on  a  small  city  newspaper. 

“Of  course,  we  have  a  one-man  control 
in  the  final  analysis.  All  copy  goes 
through  the  managing  editor.  Roy  C. 
Kates,  before  it  is  .sent  to  the  machines 
He  doesn’t  have  to  bother  with  it  in  the 
raw  state.  When  he  gets  it.  it  is  edited 
and  headed  and  usually  ready  to  go 
without  change  of  a  letter.  He  has  a 
desk  out  here  and  another  in  the  com¬ 
posing  room,  and  is  in  charge  of 
make-up.  When  he's  not  here,  some¬ 
body  else  in  the  organization  takes 
charge.  The  scheme  is  simple  and  eco¬ 
nomical  in  that  we  don’t  have  to  have 
a  fully-manned  copy  desk  to  do  the  work 
that  half  of  their  number  can  do  when 
they  are  well-trained,  loyal  desk  men 
and  reporters.” 

-Another  element  of  economy  is  a 
conveyor  system  that  takes  the  place  of 
the  copy  boy.  “There  ain’t  no  sech 
animile”  on  these  Rochester,  Elmira, 
and  Utica  newspapers.  A  carrier  which 
picks  up  and  deposits  copy  wherever  the 
dispatcher  wants  it  dropped,  auto¬ 
matically.  runs  through  the  editorial  and 
business  departments  to  the  composing 
room.  Heavy  fibre-board  envelopes  con¬ 
taining  the  copy  or  messages  are  hung 
on  brackets  at  each  of  three  stations  and 
are  picked  up  by  the  claws  of  the  carriers' 
which  run  at  thirty-second  intervals. 
Point  of  deposit  is  keyed  according  to 
the  bracket  on  which  the  package  is 
htmg. 

This  keeping  every  man  on  the  staff 
alert  to  his  paper’s  and  not  to  his  own 
department’s  interests  primarily,  and  the 
transfer  of  purely  mechanical  functions 
from  human  to  machine  agencies,  helps. 
Mr.  Gannett  has  found,  toward  that 
“eternal  vigilance”  necessary  to  the 
production  of  a  good  newspaper,  and 
especially  toward  the  maintenance  of  a 
tight  wall  against  propaganda.  Pub¬ 
lishers’  association  resolutions  have  not 
had  much  effect.  Mr.  Gannett  and  the 
writer  agreed,  on  stemming  the  flood  of 
free  matter  with  which  the  newspapers 
have  been  deluged  since  the  war. 

There  is  usually  one  bolter  from  an 
agreem.ent  against  the  publication  of  free 
publicity,  he  has  found,  and  the  Times- 
T^nion  puts  it  up  to  the  editorial  staff  to 
keep  the  propaganda  out. 

“Long  ago  we  decided  that  an  adver¬ 
tisement  did  not  entitle  the  advertiser  to 
a  free  write-up  By  refusing  to  publish 
the  publicity  submitted,  we  have  greatly 
reduced  the  applications  for  it.  Thev 
don’t  get  it  and  most  of  them  have  quit 
asking  for  it. 

“Other  propaganda,  which  has  no  ad¬ 
vertising  angle  we  handle  on  its  news 
value  only.  It  is  an  excellent  theory  that 
no  such  matter  should  be  published,  but 
it  isn’t  a  theory,  but  a  condition,  that 
confronts  US;  as  Grover  Cleveland  said. 
{Continued  on  page  62) 
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THEY  ARE  ALL  IN  THE  DATS  NEWS 


“Play  ball,”  waa  the  cry  that  Brave  the  nation  ita  annual  thrill  thia  week  and  filled  the  writers  of  fan-food  with  joy.  Here  we  have  a 
rraup  of  them  at  their  daily  grind  that  millions  may  read  and  store  up  knowledge  for  the  next  season  of  the  Stove  League.  In  the  group 
above,  from  left  to  right,  wo  have;  Will  Wedge,  New  York  Globe;  James  Dawson,  New  York  Times;  Bill  Hennigan,  Now  York  World;  Kobert 
Boyd,  Evening  World;  Vernon  Van  Ness,  Telegram;  Fan  Margowits,  New  York  Herald;  Karshal  Hunt,  Daily  News;  Harold  Johnson,  Chicago 
American;  Warren  Brown,  Evening  Mail;  and  Frank  Graham.  New  York  Son. 


Looks  like  he  knew  where  he  was  going  and 
seems  to  be  on  his  way.  W.  C.  Nichol  (right) 
is  not  only  publisher  of  the  Vancouver  World, 
but  is  also  lieutenant-governor  of  the  province 
of  British  Columbia. 


Exclusive,  we'll  say.  Mrs.  L.  B.  Hammell  is 
the  only  feminine  ad  club  president  in  the 
world-wide  ranks  of  the  A.  A.  C.  W,  The 
Petaluma  (Cal.)  Ad  Club,  of  which  she  is  the 
head,  has  a  membership  of  more  than  300,  and 
IS  still  growing. 


Look  out,  Europe!  L.  V,  Dpdergraff,  news  editor  of  the  New  York  Times,  and  T.  B. 
Ybarra,  reporter,  are  among  the  writers  who  have  left  American  shores  for  the  continent 
where  they  will  make  an  intensive  study  of  conditions  as  they  are  today. 


Bank  breaker.  H.  A.  Talmadge  (left),  pub¬ 
lisher  of  the  Toledo  Blade,  recently  broke  the 
bank  at  the  Lisbon  Casino,  and  later  won 
51.000  francs  on  three  turns  of  the  roulette 
wheel  at  Monte  Carlo.  Now  he  is  home  and 
happy. 


Getting  ideas  from  youth  which  is  just  be¬ 
ginning  to  shoot.  Members  of  the  Central  New 
York  Press  Association  met  this  year  as  the 
guests  of  the  department  of  journalism  at 
Syracuse  University.  Ali  shown  in  the  picture 
(below)  are  students.  One-fourth  are  still  in 
school  and  the  other  three-fourths  are  getting 
It  out  in  the  world  of  hard  knocks.  The  fifth 
'nan  from  the  left  in  the  front  row  is  M.  V, 
Atwood,  the  re-elected  president.  The  man  at 
his  right.  V,  W.  Bradbury,  was  re-elected 
secretary. 
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Name  of  Newspaper  Representative  New  York  Address 

Adrian  (Mich.)  Telegram  &  Times . Stuart  II.  Perry ....... .Waldorf-Astoria 

.\kron  (Ohio)  Beacon- J oumal . John  S.  Knight . The  IJiltmore 

John  H.  Barry . Hotel  Astor 

Albany  (N.  Y.)  Knickerbocker  Press. ..  .Lynn  J.  Arnold,  Jr . Hotel  .Astor 

Arthur  1).  Hecox . Hi  tel  Astor 

Allentown  (Pa.)  Call . Col.  C.  J.  Smith . Hitel  .Astor 

P.  W.  I..eisenring . llotoi  .\stor 

R.  W.  VVeiler . Hotel  .Astor 

Allentown  Chronicle  &  News . Francis  R.  Lowell . Zeta  I’si  (^lub 

.-Arnold  H.  Kiederick ...  .St.  James  Hotel 
Newcomb  F.  Thompson.  .422  Convent  .-Ave. 

Alliance  (Ohio)  Review . Paul  C.  Siddall . St.  James  Hotel 

Altoona  (Pa.)  Mirror . 1).  N.  Slep . Waldorf-Astoria 

Fred  («.  Pearce . Waldorf-.Astoria 

Amsterdam  (N.  Y.)  Recorder  8i  Democrat.! '.ardiner  Kline . Hi-tel  Astor 

.Anderson  (Ind.)  Bulletin . Thomas  McCullough ....  AA'aldorf-.-Astoria 

.Ander.son  (Ind.)  Herald . Kdward  C.  Toner . AA’aldorf-Astoria 

.-Asbury  Park  (N.  J.)  Press . J.  Lyle  Kinnnmth . McAlpin  Hotel 

Asheville  (N.  C.)  Citiren . Charles  .A.  Webb . AA'ooilstock  Hotel 

Atlanta  Journal . John  S.  Cohen . .Ambassador  Hotel 

Inman  Cray . .Ambassador  Hotel 

J.  R.  dray,  Jr . .Ambassador  Hotel 

C.  D.  Atkinson . .Ambassador  Hotel 

Athtnta  -Atlanta-deorgian  . T.  B.  Ciooilwin . Commoilore  Hotel 

.A.  B.  CTiivers . Commodore  Hotel 

Atlantic  City  (N.  J.)  Press . Albert  J.  Feyl . Pennsylvania  Hotel 

Paul  J.  O’Neill . Pennsylvania  Hotel 

Francis  Croasd.ale . Pennsylvania  Hotel 

.Attleboro  (Mass.)  Sun . J.  H.  Vallette . Waldorf-Astoria 

.Auburn  (N.  Y.)  Citizen . William  O.  Dapping. ..  .AValdorf -Astoria 

.Auburn  (N.  Y.)  Citizen . (Charles  D.  Osborne.  ...  Belmont  Hotel 

Lithgow  Osborne . Waldorf-Astoria 

Baltimore  (Md.)  Sun . Paul  Patterson . Hotel  Biltmore 

J.  T.  Lyons . Hotel  Biltmore 

J.  A.  Blondell . Hotel  Biltmore 

Barre  (Vt.)  Times . F.  K.  Langley . Higel  Martinique 

Bath  (Me.)  Times . H.  It.  Nichols . Hotel  St.  James 

Battle  Creek  (Mich.)  Enquirer  &  News.. .A.  L.  Miller . Waldorf-Astoria 

Bellingham  (Wash.)  Evening  Herald ....  .S.  A.  Perkins . Waldorf-Astoria 

Bethlehem  (Pa.)  Globe . J.  M.  Litsch . McAlpin  Hotel 

Bethlehem  (Pa.)  Globe . Harold  B.  Farquhar. ...  Pennsylvania  Hotel 

Riaghamton  (N.  Y.)  lYess  &  I>eader .  . . .  R .  E.  Bennett . Martinique  Hotel 

L.  S.  Chubbiick . .Alartinique  Hotel 

F.  AV.  Spaulding . Martinique  Hotel 

Bloumington  (III.)  Pantagraph . C.  C.  Marquis . Hotel  AVolcott 

Davis  Merwin . Hotel  AV'olcott 

Boone  (Iowa)  News-Republican . S.  G.  (Joldthwaite . Andias.sador  Hotel 

Boston  Chri.stian  Science  Monitor . AA'illis  J.  Abbott . Hotel  Plaza 

(  harles  E.  Jarvis . Hotel  Commodore 

Norman  S.  Rose . Murray  Hill  Hotel 

Boston  Advertiser-Record . KeiuLall  B.  Cressey . Hotel  Biltmore 

Boston  Cdobe  . Charles  H.  Taylor . Care  A.  N.  I'.  .A. 

Boston  Transcript . AA'illiam  F.  Rogers . Hotel  Plaza 

Bridgeport  (Conn.)  Post  &  Telegram ....  F.d.  Flicker . AA'aldorf-Astoria 

Bridgeport  Times . James  L.  McGovern . Ambassador  Hot.d 

Bri.stol  (Conn.)  Press . .-Aiihur  S.  Barnes . Park  Av.  Hotel 

Brooklyn  (N.  A'.)  Citizen . David  J.  McLean . Home  Office 

I*.  J.  Hannery . Home  Office 

I  .  Klebahn . ikO  Madison  .-Ave. 

II.  L.  Shaver . .'SO  Madison  .Ave. 

Brooklyn  Standard-L'nion . K.  F.  R.  Huntsman ....  Brooklyn,  N.  Y. 

tieorge  T.  Musson . Brooklyn,  N.  Y. 

Buffalo  (N.  V'.)  Commercial . E.  J.  McCone . AA'aldorf-Astoria 

Buffalo  Express . Burrows  Matthews . A'anderbilt  Hotel 

William  M.  Ramsdell ...  A'anderbilt  Hotel 

Buffalo  Evening  News . t . E.  H.  Butler . Yale  Club 

J.  F.  Melia . McAlpin  Hotel 

Buffalo  Times  . Norman  E.  Mack . 

Philip  F.  Metz . 

Burlington  (Vt.)  Free  Press . AVillard  B.  Howe . Hotel  AA'olcott 

David  W.  Howe . Hotel  AA'olcott 

Burlington  (Iowa)  Hawk  Eye . John  F.  D.  Aue . Hotel  Astor 

Butte  (Mont.)  Miner . J.  K.  He-.lct . 

Camden  JN.  J.)  Post-'Pelegrani . F.  F.  Patterson,  Jr . 

F.  F.  Patterson,  .trd... 

Canton  (HI.)  Daily  Ledger . IL  O.  Orendorff . Biltmore  Hotel 

Canton  (Ohio)  Repository . tieorge  B.  Frease . Story,  Brooks  &  Finley,  Fifth 

.Ave.  Bldg. 

Cedar  Rapids  (Iowa)  Gazette . J.  L.  Miller . AA'aldorf-Astoria 

Casper  (Wyo.)  Herald . A.  E.  Clayden . .147  5th  Ave. 

(Tiarleston  (AV.  Va.)  Gazette . Robert  L.  Smith . lb  tel  Astor 

II.  11.  Pfahler . lb  tel  Astor 

AA'.  E.  Chilton . lb  tel  Astor 

AA'.  E.  Chdtim,  Jr . lb  tel  .Astor 

Charleston  (AV'.  Va.)  Mail . B.  11.  Anderson . McAlpin  Hotel 

Charlotte  (N.  C.)  Daily  Observer . A.  W.  Burch . AA'ahlorf-.Astoria 

(Charlotte  (N.  C.)  News  &  Chronicle. ..  .j.AA'.  C.  Dowtl . Martinique  Hotel 

Chattanooga  (Tenn.)  News . George  F.  Milton . .Alartini<|ue  Hotel 

Chattanooga  Times  . 11.  ('.  Adler . 

Chester  (Pa.)  Times . Charles  R.  Long . AA'ablorf-Astoria 

Frank  C.  Wallace . Waldorf-Astoria 

Cheyenne  (AVyo.)  Tribune- Leader . AA'illiam  C.  Deming . c/o  Katz  Special  Agency 

Cincinnati  (Ohio)  Commercial-Tribune. .  Harry  W.  Brown . AV'.aldorf-Astoria 


Cincinnati  (Ohio)  Post.-. . Maurice  Levy . Commodore  Hotel 

Chicago  Itaily  News . A'ictor  F.  Lawson . Waldorf-Astoria 

Chicago  Herald  &  Examiner . A'ictor  Polachek . Ambassador  Hotel 

(^arksburg  (W.  Va.)  Exponent . AA'.  Guy  Tetrick . Hotel  Imperial 

{Monroe  Boyer . Hotel  Imperial 

.  J.  Devine . 1012  Times  Bldg. 

..  N.  Michelson . Biltmore  Hotel 

Cktffeyville  (Kan.)  Journal . Hugh  J.  Posrell . Pennsylvania  Hotel 

(^atetville  (FAs.)  Record . C.  H.  Ileintzelman . tValdorf-Astoria 

(Columbia  (S.  (^.)  .State . F.  C^.  Withers . '(erald  Square  Hitel 

Otneord  (N.  H.)  Tribune . J.  B.  Sherrill . Park  Ave.  Hotel 

Miss  Cottrdl  Sherrill.. Park  Ave.  Hotel 

Corning  (N.  Y.)  Leader . E.  S.  Underhill . Yale  Club 

W.  A.  Underhill . Yale  Hub 

John  F.  Rolfe . Yale  (Tub 

Corvallis  (Ore.)  Daily  Gazette-Times. ..  .Edgar  B.  Piper . 

Cumberland  (Md.)  Times . Tosenfa  B.  Finan . McAlpin  Hotel 

Dallas  (Tex.)  Morning  Nowa . E.  B.  Doimn . ....Waldorf-Astoria 

AV'.  .A.  Dealey . Waldorf-Astoria 


Name  of  Paper  Representative  New  York  Address 

Dallas  Times-Ilerald  . Edwin  J.  Kiest . McAlpin  Hotel 

Danville  (HI.)  Commercial  News . W,  J.  Parrett . HcXel  Martinique 

Davenport  (Iowa)  Democrat  &  Leader ....  Frank  D.  Thropp . Broadway  Hotel 

Davenport  Times . E.  P.  Adler . Broadway  Hotel 

Dayton  (Ohio)  Daily  News . D.  J.  .Vlahoney . Waldorf-Astoria 

Decatur  (III.)  Review . 11.  C.  Schaub . Hotel  Woodstock 

Des  Moines  (Iowa)  Capital . Lafayette  Young,  Jr. ...  Hotel  Ambassador 

Des  Moines  Register  &  Tribune . John  Cowles . Hotel  Ambassador 

Harry  T.  Watts . Hotel  .Ambassador 

Detroit  (Mich.)  Evening  News . H.  S.  Scott . Hotel  Astor 

George  E.  Miller . Hotel  Commodore 

Detroit  Free  Press . William  H.  Pettibone.  .Hotel  Astor 

Otis  Morse . Hotel  .Astor 

Detroit  Times  . C.  R.  Lindner . Waldorf-Astoria 

AV.  E.  Anderson . Waldorf-Astoria 

C.  D.  Hatcher . AA'aldorf-Astoria 

Duluth  (.Alinn.)  Herald . M.  F.  Hanson . Plaza  Hotel 

Duluth  News-Tribune . Miron  Bunnell . Prudden,  King  &  Prudden. 

286  5th  .Ave. 

Ea.st  Liverpool  (O.)  Evening  Review. _ Louis  11.  Brush . AA'aldorf-Astoria 

Easton  (Pa.)  Express . J.  L.  Stackhouse . Hotel  St.  James 

I,.  N.  Wagner . Hotel  St.  James 

I. e  Roy  Snyder . Hotel  .St.  James 

.A1.  F,  Fickinger . Hotel  St.  James 

J.  H.  McGrath . Hotel  St.  James 

Easton  Free  Press . i'.  N.  .-Andrews . Hotel  Martinique 

Evan  Dalrymple . Hotel  Aberdeen 

Edmonton  (Can.)  Journal . John  M.  Imrie . Waldorf-Astoria 

Elizal>eth  (N.  J.)  Journal . Frederick  L.  Crane . Pennsylvania  Hotel 

Elmer  E.  Stanion . Pennsylvania  Hotel 

Elmira  (N.  Y.)  Adv.  &  Sunday  Telegram.  Herman  Suter . 90  West  Street 

Ralph  Govin,  Jr . 90  AV'est  .Street 

Elmira  Star  Gazette . AV.  J.  Copeland . 19  West  44  St.  R-901 

F.  K.  Tripp . 19  West  44»St.  R-901 

Erie  (Pa.)  Daily  Times . John  J.  Mead . Waldorf-Astoria 

Erie  Dispatch-Herald . 'ohn  11.  Strong . Commodore  Hotel 

Evansville  (Ind.)  Courier . Ed.  J.  Fehn . McAlpin  Hotel 

W.  H.  Robertson . McAlpin  Hotel 

Fairmont  (W.  Va.)  Times . C.  E.  Smith . Waldorf-Astoria 

Fall  River  (Mass.)  Evening  Herald . Edw.  Gans.... . Martinique  Hotel 

Fairmont  (W.  Va.)  West  Virginian . Sidney  W.  Wright . Waldorf-Astoria 

Fargo  (N.  D.,)  Forum . N.  B.  Black . Hotel  Wolcott 

Norman  D.  Black . Hotel  Wolcott 

Fort  Scott  (Kan.)  Tribune-Monitor . George  W.  Marble . Pennsylvania  Hotel 

Fort  Smith  (Ark.)  Southwest  .American. . Parke  M.  Walker . Hotel  Astor 

Fort  Wayne  (Ind.)  Journal  Gazette . L.  G.  Ellingham . Hotel  Astor 

.  A.  Schaefer . Hotel  Astor 

*  ‘  *  R.  S.  Nelson . Hotel  Astor 

Fort  Wayne  News-Sentinel . O.  G.  Foellinger . 

F.  (7.  Hamilton . McAlpin  Hotel 

Fort  Worth  (Tex.)  Star-Telegram . Amon  G.  Carter . Hotel  Plaza 

Fort  Worth  Record . D.  D.  Moore . Waldorf-Astoria 

Fort  Worth  Star-Telegram . James  M.  North . Hotel  Astor 

Louis  J.  Wortham . Waldorf-Astoria 

.A.  L.  Shuman . AA'aldorf-Astoria 

Fresno  (Cal.)  Republican . Chase  S.  Osborn,  Tr . 30  West  44th  St. 

Frederick  (Md.)  News  &  Post . Robert  E.  and  Wm.  T. 

Delaplaine  . Hotel  St.  James 

(hilveston  (Tex.)  Tribune . Harry  I.  Cohen . c/o  D.  J.  Randall,  341  Fifth 

Ave. 

Gary  (Ind.)  Post  &  Tribune . J.  R.  Snyder . c/o  Knill-Burke,  Inc.,  Bro- 

kaw  Bldg.,  B’way,  42nd  St. 

(icneva  (N.  Y.)  Daily  Times . AA'.  A.  Gracey . Hotel  St.  James 

(J.  B.  Williams . Ilotel  St.  James 

('dens  Falls  (N.  Y.)  Post-Star . .A.  P.  Irving . Hotel  Astor 

Gloversville  (N.  Y.)  Herald . Fred  B.  King... . Elks  Club 

Emmett  H.  Cullings. ..  .Waldorf-Astoria 

Gloversville  Leader- Republican . Frank  L.  Rogers . Waldorf-Astoria 

Edw.  11.  Mills . AValdorf-Astoria 

Grand  Forks  (N.  D.)  Herald . Harry  J.  Prudden . 286  Fifth  Ave. 

Don  Prudden . 286  Fifth  Ave. 

Grand  Rapids  (Mich.)  Herald . Arthur  H.  Vamlenberg. , Hotel  Biltmore 

Gr.and  Rapids  (Mich.)  Press. ...........  Edmund  AV.  Booth . Hotel  Biltmore 

Grays  Harbor  (AVash.)  Washingtonian .  ..Allrert  Johnson . Ilotel  Breslin 

Greenshoro  (N.  C.)  Daily  News . E.  H.  Jeffress . Hotel  Astor 

.\.  L.  Stockton . Hotel  Astor 

Greensburg  (Pa.)  Review . E.  Arthur  Sweeny . Pennsylvania  Hotel 

(iiithric  (()kla.)  Daily  I.eader . t-.  G.  Niblack . Waldorf-Astoria 

ILackensack  (N.  J.)  Bergen  Eve.  Record  .  Matt  C.  Ely . ILackcnsack,  N.  J. 

I.  Douglass  Ciessfprd.  ..Hackensack,  N.  J. 

Hagerstown  (Mil.)  Herald . AVilliam  P.  I.ane,  Jr. ...Hotel  St.  James 

('.  E.  AVhipple . Hotel  St.  James 

Hamilton  (Ont.)  Si>ect.itor . F.  1.  Ker . Hotel  Commodore 

James  R.  Allen . Ilotel  (’omniodore 

Hanover  (Pa.)  Suh . Hugh  B.  Ilrrstetter . HUel  York 

Harrisburg  (Pa.)  Patriot  News . Richard  M.  H.  Wharton. The  Vanderbilt 

Harrisburg  Telegraph . F.  R.  Oyster . Hotel  Martinique 

Hartford  (Conn.)  Courant . (’harles  II.  Clark . University  Club 

Henry  H.  Conland . Hotel  .Astor 

Havana  (Cuba)  Diaro  de  la  Marina . Miguel  de  Zarraga . P.  ().  Box  525,  O.  P.  O. 

Havana  El  .VI undo . Antonio  G.  Mora . 

Haverhill  (Mass.)  Evening  (Jazette . Rohert  L.  Wright . Hotel  A'anderbilt 

Hazelton  (Pa.)  Standard-Sentinel . Henry  VValser . Wahlorf-Astoria 

Houston  (Tex.)  Chronicle . -Alarcellus  F.  Foster . Hotel  Astor 

Houston  Post  . Roy  G.  AVatson . Yale- Princeton  CTub 

Houston  Press  . Roy  AV.  Howard . 52  Vanderbilt  Ave. 

Indianai>nlis  Star  . B.  F'.  I.awrence . Waldorf-Astoria 

J.  E.  AVhite . SicAlpin  Hotel 

II.  F.  Guthrie . .AIcAlpin  Hotel 

Iowa  ('itv  (Iowa)  Press-Citizen . Merritt  C.  Seidel . Waldorf-Astoria 

Ithaca  (N.  Y.)  Journal-News . John  AV.  Baker . Hotel  St.  James 

Jamaica  (N.  Y.)  I-ong  Island  Farmer  & 

Long  Island  Press . T^  (Collins.. . .Jamaica,  N.  Y. 


. Jamaic_.  ...  .. 

Ilarry  _R.  Gelwicks . Jamaica,  N.  Y. 

.Martin 


Jamestown  (N.  Y.)  Journal . Fred  P.  Hall . Martinique  Hotel 

Henri  M.  Hall . Martinique  Hotel 

Jamestown  Post  . J.  AV.  ((’Connell . Hotel  Van  Rensselaer 

Janesville  (Wis.)  Gazette . 11.  11.  Bliss . Pennsylvania  Hotel 

loldin  (Mo.)  Globe  &  News  Herald . Ross  E.  Burns . Pennsylvania  Hotel 

Kansas  City  (Mo.)  Journal . AA’.  S.  Dickey . Waldorf-Astoria 

E.  O.  Lyman . Waldorf-Astoria 

W.  I.awrence  Dickey. ..  .Waldorf-Astoria 

Kansas  City  Star . A.  F.  Seested . 15  E^st  40th  St. 

I  rwin  Kirkwood . Ritz-Carlton 

Kingston  (N.  Y.)  Daily  Freeman . Jay  E,  Klock . Waldorf-Astoria 

Knoxville  (Tenn.)  Sentinel . f^urtis  B.  Johnson . Waldorf-Astoria 

La  Crosse  (Wis.)  Tribune  &  I.«.ader  Press.Frank  H.  Burgess . Broadway  Hotel 

laifayette  (Ind.)  Journal . ^*"17  Marshall. ..  .McAlpine  Hotel 

Lancaster  (Pa.)  Intelligencer . A.  E.  McCullough . Martinique  Hotel 

W.  L.  Robinson . Martinique  Hotel 

I.  F.  Steinman . Martinique  Hotel 

J.  H.  Steinman . Martinique  Hotel 

H.  C.  Carpenter . Martinique  Hotel 

Lexington  (Ky.)  Leader . Harry  Giovannoli . Waldorf-Astoria 

Lewiston  (Me.)  Journal . .Arthur  G.  Staples . The  Breslin 

B.  H.  Dingley . The  Breslin 

Hartley  L.  Laird . The  Breslin 

Lewiston  Sun  . L.  B.  Costello . Pennsylvania  Hotel 

„  F.  S.  Hoy . J  Pennsylvania  Hotel 

Lima  (Ohio)  Dntly  News  a  Tinies-Dem.  .L  S.  Galvin . Wolcott  Hotel 

Lima  Republican-Gazette . Donald  (^mpbell . McAlpin  Hotel 

Lincoln  Webr.)  Journal . 1.  C.  Seacrest . Hotel  Astor 

Lincoln  Daily  Sur . Fred  I.  Archibald . Hotel  Astor 

Little  Falls  (N.  Y.)  Times . lohn  ('rowley . Elks’  Club 

Uttte  Rock  (Aik.)  P— aend.. . K.  A.  Eogal . MartlaiqtM  Hotel 

Logansport  (Ind.)  Pharos  Tribune . W.  R.  Emslie . AVolcott  Hotel 
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Manchester  (N.  H.)  Leader  &  Union. 


Name  of  Paper  Representative  New  York  Address 

Mand  City  (N.  V.)  Daily  Star _ LcKoy  L.  Smith . Star  Square,  Long  Island 

City,  N.  N  . 

I.iis  Angeles  (Cal.)  Times . Harry  Chandler . Uiltm<ire  Hotel 

I.imisville  (Ky.)  Courier-Journal . Judge  R.  W.  Bingham.. 

Kmanuet  I^evi . 

’  K.  Magee . ..McAlpin  Hotel 

(.ouitville  Herald  . C.  F.  CJladfelter . Martinique  Hotel 

Louisville  Host  . Richard  G,  Knt>tt. . 

W.  \V.  Stouffrr . 

I.vnchhurg  (V'a.)  Advance . M.  K.  Duerson . Wahlorf-Asloria 

l.vnn  (Mass.)  Evening  Item . Charles  Hastings . Martinique  Hotel 

McKeesport  (Pa.)  Daily  News . Jess.  E.  Long . Martinique  otel 

C.  J.  l>ong . Martinique  Hotel 

I....J.  A.  Muehling . Waldorf-Astoria 

.Maj.  Frank  Knox . Waldorf-Astoria 

.Mankato  (Minn.)  Free  Press . C.  R.  Butler . St.  James  llotel 

.Marietta  (Ohio)  Register  l.eader . John  Kaiser.. . I'cnnsylvania  Hotel 

Massillon  (Ohio)  Evening  Independent.  .S.  S.  Bernstein . Waldorf-A.storia 

Meadville  (Pa.)  Tribune  Reimhlican . Walter  Irving  Bates. .. .Waldorf-Astoria 

Memphis  (Tenn.)  Commercial-.-\ppeal. . .  .C.  P.  J.  .MiMuiey . Waldorf-Astoria 

Meriden  (Conn.)  Daily  Journal . F.  E.  Sands . Hotel  St.  lame- 

('.  11.  Tryon . Hotel  St.  James 

Meriden  Morning  Record . W.  A.  Kelsey . VValdorf-Astori.i 

E.  E.  Smith . Hotel  Belmont 

Meridian  (Miss.)  Star . James  H.  Skewei . Hotel  Marseilles 

Middletown  (N.  Y.)  Times  IVess . Ur.  M.  A.  Stivers . Continental  Hote 

H.  A.  Mac(iowan . Continental  Hotel 

Milwaukee  (Wis.)  Milwaukee  Herald. ...  H.  O.  Brumder . 

Milwaukee  Journal . Harry  I.  (.rant . Harvard  null 

Minneapolis,  (Minn.)  Tribune . F.  E.  Murphy . Waldorf-Astoria 

T.  J.  Dillon. . Waldorf-Astoria 

Moberly  (Mo.)  Monitor-Index . W.  C.  Van  tleve . 

Moline  (HI.)  Dispatch . John  Sundme . .Wadorf -Astoria 

P.  S.  Mc(ilynn . Waldorf-Astoria 

Mount  Vernon  (N.  Y.)  Daily  Argus - Franklin  A.  Merriam. .  .Mount  Vernon,  -V.  Y. 

Maurice  S.  Porter . Mount  Vernon.  N.  Y. 

Muncie  (Ind.)  Press . Cieorge  B.  Lockwood.... Hotel  Astor 

Miincie  Star . Outline . iMcAlpin  Hotel 

Muscatine  (Iowa)  Journal . Lee  P.  Loomis ..........  Broadway  Hotel 

Muskogee  (Okla.)  Daily  Phoenix . E.  K.  Bixby  and  J<»l  H. 

Bixby  . Hotel  Astor 

Nashville  (Tenn.)  Banner . E.  B.  Stahlman . Waldorf-Astoria 

E.  M.  Foster . Hotel  Astor 

Newark  (N.  J.)  Evening  News . Eugene  W.  Farrell. . Newark 

Newark  Sunday  Call . l.ouis  Hannoch.. . Waldorf-.^tori.i 

Philip  H.  Baldwin . Waldorf-Astoria 

New  Bedford  (Mass.)  Stand.  &  Mercury . (>orge  A.  Hough . Vanderbilt  Hotel 

James  T.  Murray . Vanderbilt  Hotel 

Benjamin  H.  Anthony. .Waldorf-Astoria 

New  Bern  (N.  C.)  New  Bemian . James  B.  Dawson . McAlpin  Hotel 

New  Britain  (Conn.)  Herald . Johnston  Vance . 

Robert  C.  Vance . 

T.  F.  Jackson . 

,..W.  B.  Boyd . 18  E.  41st  St. 

,..F.  H.  Keefe . 

Harry  Cohen . 

Newburyport  (Mass.)  Daily  News  «i  Her. Fred  F_  Smith . Hotel  St.  pmes 

Kdw.  E.  Hickeii . Hotel  St.  James 

New  Castle  (Pa.)  News . Fred  L.  Rents . Waldorf-Astoria 

New  Haven  (Conn.)  Register . John  Itay  Jackson . Yale  (Jtth 

Hugh  B.  Kennedy . Hotel  Claridge 

New  Haven  Times  I.eader . William  A.  Hendrick - Ijotel  Astor 

New  London  (Conn.)  Day . Theodore  B.xlenwein. ...  Hotel  Wolcott 

().  Cf.  Andrews . .Aberdeen  Hotel 

Cordon  Bodenwein . Wolcott  Hotel 

New  Orleans  (La.)  Item . James  M.  Thomson . Vanderbilt  Hrtel 

A.  C.  Newmyer . V  anderbilt  Hotel 

New  Orleans  Times-Picayune . M.eonard  K.  Nicholson..  Waldorf  Astoria 

New  York  Daily  News . Charles  U  Mathieu. .  ..Wa  dorf  Astoria 

Stephen  B.  Wharton. ...  Waldorf-A.storia 

New  York  Herald  &  Sun . Edwin  S  Friendly . 280  Broadway 

New  York  Jewish  Day  Warheit . Morris  Weinberg .  83  E.ast  Broadway 

Herman  Paley . 183  E.ast  Broadway 

Samuel  Znckerman . 183  Kjtst  Broadway 

New  York  La  Prensa . Jose  Camprubi . -MS  Canal  St. 

I.ester  Mercelis . 245  Canal  St. 

New  York  Evening  Mail . Daniel  NicoJl . N®'* 

New  York  Evening  Post . f'.  C*  •  V  V  ’  *  ’  >2  c!‘ 

lii.irles  McO.  Puckettc.  .20  Vesey  St. 

New  York  World . J  F.  Bresnahan . b3  Park  Row 

llal  Fink . 63  l*ark  Row 

Niagara  Falls  (N.  Y.)  Curette . A.  C.  Deuel . Waldorf-Astoria 


Newburgh  (N.  Y 


N.  I.)  Ho 
.)  News.  . 


Norfolk  (V'a.)  Ledger-Dispatch... 


North  Adams  (Mass.)  Transcript . 

Norristown  (Pa.)  Times-Herald . 


Norwalk  (Conn.)  Hour . 

Oklahoma  (Okla.)  Oklahoman . 


.S.  L.  Slover . Waldorf-Astoria 

P.  S.  ilulier . Bretton  Hall  lloirl 

.James  A.  Hardman . 

.J.  W.  Magers .  W.aldorf-.Vstoria 

R.alph  B.  Strassberger.  .Hotel  Ritz 
Edward  J.  Thomas . . . 


Olcan  (N.  Y.)  Herald . 


E.  K.  Oiiylord . Wablorf-.Vstoria 

Walter  Harrison . Wablorf-.Vstoria 

.William  I..  Ostrom . Hotel  .St.  James 

Olean  Times.'.'.'.  .’.'.'.'.”7;  i i !...  .M.  (^  Fitzp.atrick . |l.  tel  Biltmore 

Oniaha  (Neb.)  Evening  Bee . ....B.  Brewer . 

Omaha  World-Herald  . VV-  R-  VVatson . W  ablorf  Astoria 

Oshkosh  (Wis.)  Daily  Northwestern . O.  J.  H.ardy . Pennsylvania  Hotel 

Ott.awa  (Can.)  Journal . Col.  R.  F.  Parkinson. ...  I  la/a  Ilotel 

Mieh.ael  Powell . Mc.Mpin  Hotel 

Ottumwa  (Iowa)  Courier . lames  E".  Powell . Brisadway  Hotel 

Owensboro  (Ky.)  Messenger . X’rey  Womlson . .Vl.irtiniqite  Hotel 

Pass.vic  (N.  J.)  Herald . Eninirtt  A.  Bristor . 

Pa-saic  (N.  J.)  News . Ceorge  M.  Hartt . Passaic,  N.  J. 

R.  E:.  Unt . Passaic.  N.  J. 

Paterson  (N  J  )  Call . Robert  Williams.  Jr . Paterson.  N.  J. 

Peoria  (Ill.)  Journal . Henry  M.  Pindell . Hotel  Astor 

Perth  Amboy  (N.  J.)  Evening  Newt....D.  P.  Olmstead . 

I.  L.  CTlevenger . 

Philadelphia  Public  I..edger . ■.John  C.  Martin . 

John  E.  Watkins . 

Edgar  I.  Parker . 

E'rank  R.  Margeson . 

Phibvlelphia  Record  . John  P.  Dwyer . .Vmbassador  Hote 

Rowe  Stewart . .\nibassador  Hotel 

William  H.  H.  Neville. ..  .Vmbassador  Hotel 

Phoenix  (Ariz.)  Republican . Dwight  B.  Heard . < 

Pittsburgh  Post  . A.  E.  Braun . St.  Regis  Hotel 

Pittsburgh  Press  . H.  C.  Milholland . VV  a  dorf-.Vstoria 

T.  R.  Williams . Waldorf-Astoria 

Pittsburgh  (Pa.)  (Jironicle-Telegraph . Viigustus  K.  Oliver . Hotel  Ambas^dor 

C.  W.  Danziger . Hc«el  Marseilles 

Pittsburgh  Ohzette  Times . Ceorge  S.  Oliver . Hotel  Ambassador 

I'rhan  E.  Dice . Hotel  Breslin 

Charles  H.  Frost . Yale  Club 

A.  VV.  Zimmerman . Plainfield.  N.  T. 

VVilliam  Morrison . Plainfield.  N.  J. 

Port  Huron  (Mich.)  Times  Herald . E*  J.  Ottaway . Ommodore  Hotel 

Port  Jervis  (N.  Y.)  Cnion . Fred  R.  Salmon . . . 

Portland  (Ore.)  Morning  Oregonian . Edgar  J).  Piper  and  VV. 

J.  Hofman . Waldorf-Astoria 

Portsmouth  (Ohio)  Daily  Times . Harry  E.  Taylor .  . 

Pnttsville  (Pa.)  Republican . J.  H.  Zerbey . Wa  dorf-Astoria 

K.  L.  Clifford . Waldorf-Astoria 

J.  H.  Zerbey,  Jr . Waldorf-Astoria 

Poughkeepsie  (N.  \.)  Star  &  Enterprise. .  .Arthur  A.  Parks . 

Providence  (R.  I.)  Bulletin . .Allison  Stone . Biltmore  I^el 

Providence  Journal  St  Bulletin . .A.  f-  Poorman . .Broadway-Claridge 


Plainfield  (N.  J.)  Courier-News 


Name  of  Paper  Representative  Now  York  .Address 

Providence  News . James  C.  Garrison . Hotel  Wolcott 

Ouincy  (111.)  VVhig-Jimrnal . A.  O.  Lindsay . Alcorn-Seyniour 

Raleigh  (N.  C.)  News  &  Observer. .Josephus  Daniels . Hotel  Astor 

Reading  (Pa.)  Eagle . John  VV.  Rauch . 

W  illtam  h.  Althousc . 

Reading  Herald-Telegram . C.  Godwin  Turner . West  92nd  St. 

Reading  (Pa.)  News- Limes . E-  -A.  Krttel . 225  W.  39th  )st. 

K.  A.  Kctlcl . 225  W.  39th 

Richmond  (Va.)  News  Leader . John  Stewart  Bryan. ...  .W  aldorf  .Astoria 

Allen  Potts . Waldorf-Astoria 

Roanoke  (Va.)  Times . 


....J.  P.  Fishburn . lYinceton  Club 

W.  E.  Thomas . Mc.-Vlpin  Hotel 


Rocky  Mount  (N.  C.)  Telegnim... 
Saginaw  (Mich.)  News-(a>urier .  . . . 

Salem  (Mass.)  News . 

San  Jose  (l  al.)  .Vlcrciiry  Herald. . . 


Saratoga  Springs  (N.  Y.)  Saratogian. 
Savannah  (Ga.)  Morning  News.... 
Savannah  (Ga. )  Press . 

Schenectady  (N.  Y.)  l.'nion  Star. . 


Rochester  (N.  Y’.)  Deniocrat-t  hronicle. . .  E .  S.  lodd . 

Rockford  (HI.)  Morning  Star . Roscoe  S.  CJiapman . Waldorf  -Astoria 

Russell  C.  Chapnuin . VVablorf-.Astoria 

I.  Stewart  Riley . Waldorf-Astoria 

..J.  1..  Horne,  Jr . Hotel  St.  James 

...Arthur  R.  Treanor . Waldorf-Astoria 

..Harry  EL  Flint . Vanderbilt  Hotel 

. .  E.  -A.  Hayes . Hotel  Astor 

J.  O.  Hayes . Hotel  Astor 

St.  Johnsbiiry  (Vt.)  Caledonian  Record. .. Herbert  A.  Smith . Hotel  St.  James 

St.  Louis  (.VIo.)  Post  Disiiatch . A.  G.  Lincoln . Breslin  Hotel 

Joseph  lAilitzer . c/o  N.  Y.  World 

St.  Louis  Star . Klzey  M.  Roberts . Ambassador  Ilotel 

Frank  P.  Glass . .Ambassador  Hotel 

St  lAiul  (Minn.)  Daily  News . Howard  Kahn . .McAlpin  Hotel 

Salisbury  (N.  C.)  Pcct . I.  E'.  Hurley . Hotel  St.  James 

Salt  Lake  City  (Utah)  Deseri-t  News . Elias  S.  Woodruff . Broadway-Claridge 

Salt  Lake  City  Tribune . .A.  N.  McKay . Hotel  Astor 

San  Francisco  Bulletin . lairing  Pickering . Belmont  Hotel 

San  E'rancisco  (Cal.)  Chronicle . .VI.  11.  de  Young . Ritz  Carlton 

..John  K.  Walbridge . Hotel  Biltmore 

..K.  G.  Jlell . Pennsylvania  Hotel 

. .  P.  .A.  Stovall . Waldorf-Astoria 

B.  C.  Mason . Waldorf-Astoria 

_ _  . .  E'.  R.  Champion . .Martinique  Hotel 

Scranton  (PaJ  Republican . VV.  J.  Pattison . Hotel  Astor 

Seattle  (Wash.)  Times . C.  B.  Blethen . Waldorf-Astoria 

Sharon  (Pa.)  Telegraph . A.  G.  Dickinson . .VIcAlpin  Hotel 

Sioux  City  (Iowa)  journal . John  B.  Perkins . Hiitel  ('ontinental 

W.  H.  Sammons . Waldorf-Astoria 

Sioux  City  Tribune . Emgeiie  Kelly . Waldorf-Astoria 

South  Bend  (Ind.)  News-Times . J.  .VI.  Stephenson . Ritz-Carlton 

South  Bend  (Ind.)  Tribune . F.  A.  Miller . Waldorf-Astoria 

Siart-anburg  (S.  C.)  Herald  &  Journal.. W.  W.  Holland . Hotel  St.  James 

J.  C.  Hemphill . Hotel  St.  James 

Springfield  (Ill.)  State  Reporter . George  M.  Clendenin - Hotel  Astor 

Springfield  State-Journal  . -S.  latigh  Call . . . Ilotel  Astor 

Will  li.  McConnell . Hotel  Astor 

Springfield  (Mo.)  Leader . H.  S.  lewell . Waldorf-Astoria 

Springfield  (Mass.)  Republican . Richard  Hooker . Hotel  Commodore 

.Staten  Island  (N.  Y.)  Daily  Advance. ...  Blanchard  M.  Prebit.... 

St.atesville  (N.  C.)  Daily . P.  A.  Bryant . Martinique  or  McAlpin 

Spokane  (Wash.)  Spokesman-Review - W.  11.  Cowles . Ritz-Carlton 

Superior  (Wis.)  Evening  Telegram . S.  A.  Buchanan . Hotel  Vanderbilt 

.Syracuse  (N  Y.)  Journal . H.  D.  Burrill . (  ommodore  Hotel 

Tacoma  (Wash.)  Ledger  &  News-Tribune.Ch.-irles  B.  Welch . VValdorf-Astoria 

Tarrytown  (N.  Y.)  News . '  V . U"11'  •  i,  .  i 

Taunton  (Mass.)  Gazett . .  illiam  H.  Reed . .Martinique  Hote 

Taunton  (.Vlass.)  Gazette . (ieorge  H.  Reed . Marttnimie  Hotel 

E.  K.  Johnson . I’nnce  (.teorKe  Hotel 

Terre  Haute  (Ind.)  Star . .1-  E.  mite . McAlpin  Hotel 

Terre  Haute  (Ind.)  Tribune . C-  Keifer. . gte*  !"  Ho*' 

Lotus  h.  Keifcr . Breslin  Hotel 

Toledo  (Ohio)  Daily  Blade . EL  S.  Buggie . IGtz-Carlton 

Grove  Patterson . Waldorf-Astoria 

.R.  C.  Patterson . McAlpin  Hotel 

.E'rank  P.  MacLennon. ...  Waldorf-Astoria 

.1).  B.  Plum . W’aldorf-Astoria 

John  M.  E'rancis . Hotel  Astor 

ft.  B.  Anderson . Hotel  Astor 

.J.  S.  Douglas . VValdorf-Astoria 

Geo.  E.  Scroggie . Waldorf-Astoria 

Til'll  (Dkla.)  Tribune . J”"”' ' ' ' 

Jiihn  H.  Perry . 225  West  39th  St. 

T.  K.  McI*her»on . 225  West  39th  St. 

. . . ,  E.  ().  I.arson . W.iMorf* Astoria 

....Er.ink  W.  Scott . Hotel  Pennsylvania 

. . . .  VVillisim  V.  Jones . ILtel  Wolcott 

. . . ,  K.  R.  I)aveni>ort . Hotel  Astor 

Erank  K.  (lannett . Hotel  Astor 

l*rcntiss  Bailey . Httiel  Astor 

V. incoiiver  (It.  C.)  Daily  Province . F.  J.  Burd . Waldorf  Astoria 

Walla  Walla  (Wash.)  Union . E  B  Piper. ^ . 

Warren  (Ohio)  Daily  Tribune . Mrs.  /HI  Hart  Dnniiig. .  W  aldorf-Artoria 

Warren  (Pa.)  Mirror . W.  A.  Walker . Pennsylvania  Hotel 

Washington  (I)  C.)  Evining  Star . Frank  B.  Noyes . R.tz  (  ar  ton 

.  Fleming  Newlmld . Ritz-Carlton 

W  ..liiout.in  fo-t  . .Vrthur  D.  Marks . VValdorf-Astoria 

wasningioii  .  J  Spurgeon . Ilotel  Vanderbilt 

Wanhinyton  Times  cSt  Herahl . LoKan  Payne . Waldorf- Astoria 

A.  R.  R.  On  \\m . Hotel  Hresim 

t>orge  H.  Payne . Waldorf-Astoria 

WLashington  (Iowa)  Evening  Journal - ’'.V'" . 

Washington  (  Pa  )  Observer . .lo^hn  L.  Stewart . VVildorf-Astoria 

W. iterbury  (Onin.)  American . Charles  h  Chapin . a  * 

VV.iterbury  Republic.an  . VVilIt.am  I.  PaK .  ote  Astor 

'  I,  B.  .Vlvcrs . Hotel  Astor 

WiterliH)  (Iowa)  Evening  Courier . A  VV.  IMerson . Martinique  Hotel 

Waterloo  Tribune  .  'Jarry  Shaw . 

Watertown  (N.  Y.)  Standard . ^  .^SKn^y ! ! !  :  ! 

Watertown  Times . "■  . Marlborough  Hotel 

Wausau  (Wis.)  Daily  Record!  lerald....  J.  L.  Stiirtevant . (ommodore  Ho  e 

John  (  .  Sturtev.int . (  unimodore  Ilotel 

Webster  City  (Iowa)  Ereeman  Journal. .  .(  .eorge  C  . ‘■’rh*,K'*'tn'\v  iz 

Westerly  (R.  I.)  Daily  Sun . (.eorge  Ben)  I  tter . I).  K.  Club.  30  VV.  44  St. 


Toledo  Times . 

Topeka  (Kans.)  .State  Journal... 
Troy  (N.  Y.)  Record . 


Toronto  (l)nt.)  Mail  and  Emipire... 


Tulsa  (Okl.a.)  World . 

Urliana  (111.)  Daily  Hlini . 

Utica  (N.  Y.)  Daily  Press . 

Utica  (N.  y.)  tlbserver-Dispatch. . 


I’eslerly 

Wichita  (Kan.)  Eagle. 
Wilkes-Barre  (Pa.)  Times  Leader. 

VVilli.amsport  (Pa.)  Grit . 


. M.  M.  Mnrdis-k . 

. E>nest  G.  Smith . Martinique  Hotel 

VVilliam  E'.  Boyle . Martiniqne  Hotel 

. I  Hetrick  Lamade . Waldorf  Astoria 

('•eorge  R.  Ijmade . Waldorf-Astoria 

E'reileric  EL  Manson . VValdorf-Astoria 

Charles  I).  Lamade . VValdorf-Astoria 

. Cicorge  E'..  Graff . 

.VV’illiam  E'.  Mettcn. 


Williamsiiort  (Pa.)  Sun . . 

Wilmington  (Del.)  Every  E.vemng. . 

Wilmington  (N.  C.)  Evening  Dispatch ...  I  1.  Horne.  Jr . 

Wilmington  (Ohio)  News-Journal - ••••*'■  J-  fialvin . 

WTinston-Salem  (N.  C.)  Twin  City  Sen- 

tinel  . S*iore 

H.  R.  Dwire 


.  19  VV.  44th  St.  R.  901 
.Hotel  Astor 
.Hotel  St.  James 
.Hotel  St.  James 


Woon^Kket  (R.  1.)  Call  &  Reporter . V' ! ! ! ! ! !  Ib^el  Wo!:;;:; 

Worcester  (Mass.)  Gazette . :‘,;:'T^’homa"‘':? " 

Worcester  Telegram -Gazette . w“T.\h«ma;: ! ! ! ! !  Wa'doIcArt^la 

Roland  F.  Andrews . VValdorf-Astoria 

Youngstown  (Ohio)  Telegram . Owen  M  I^illips . Comm^ore  H.xel 

Youngsunvn  Vindicator  . . VI^A^nli  hLh 

York  (Ph.)  Dispatch . •  •  ■  •  •  ■  •  •  •  • 

Zanesville  (Ohio)  Times  Record.  ''  '  •  u -i.i~. 


. W.  O.  Littick. 

C.  W.  Gibson . 


.  W'aldorf-Astoria 
.  Waldorf  .\storia 
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THIRTY- FOURTH  STREET 


AMKKKAX  XKWSPAI'EK  PUBLISHERS’ 
ASSChIATIOX 

('niiveiilioii.  Astor  Gallery,  Rooms  154,  155, 

1 5<> 

Headquarters,  Room  153,  Space  B 
I'ommittec  meetings.  Rooms  1,  2,  3,  4 
Committee  service,  Room  143 
Bureau  of  Advertising  headquarters.  Rooms 
120  and  122 

Bureau  of  Advertising  banquet.  Grand  Ball¬ 
room 

tleneral  offices,  63  Park  Row 
Registration  Room  153B 

ASSOaATED  PRESS 

Convention,  Astor  (iallery.  Rooms  154-156 
Annual  luncheon,  (!rand  Ballroom 
Committee  meetings,  R(X)ms  I,  2,  3,  4 
Committee  service.  Room  143 
fieneral  offices,  51  CTiambers  street 

AMERICAN  NEWSPAPER  SERVICE,  Room 
144 

See  World  Cilor  Printing  Company 

ARTGRAVURK  (  <  IRPORATION,  Space  H  in 
corrid«)r 

A.  H.  Sherin  W.  L.  Davidson 

F.  D.  Murphy  W.  A.  Milanese 

R.  N.  Getches 

BELL  SYNDICATE,  Space  D,  in  corridor 
John  N.  Wheeler 

IL  M.  Snively  K.  S.  Powell 

E.  J.  Clode,  Jr.  Homer  Sprague 

BENJAMIN  ADVERTISING  CORPORA¬ 
TION,  Sp.ace  G,  in  corridor 
Louis  Benjamin  Arthur  Woods 

W.  W.  Sweet 

BUREAU  OF  ADVERTISING,  A.  N.  P.  A., 
Room  120 

William  A.  Thompson  Thomas  L.  Emory 
Thomas  H.  Moore  E.  Douglas  Campbell 

F.  Guy  Davis  C.  W.  Weinman 

Wm.  C.  Flad,  Jr.  E.  L.  Bode 

CHICACJO  TRIBUNE,  Men’s  Lounge  (Main 
floor) 

0)1.  R.  R.  McCormick  Mollie  Slott 
Joseph  M.  Patterson  Ben.  T.  McCanna 
William  Whalen  Frank  J.  Markey 

Arthur  W.  Crawford 

CLINE  ELECTRIC  &  MANUFACTURING 
(X)MPANY,  Space  O  in  corridor 

CURRY,  DAVID 

CUTLER,  HAMMER  MANUFACTURING 
COMPANY,  Space  S  in  corridor 

H.  R.  Eilertson  George  P.  Stone 
tieorge  E.  Booth  S.  F.  Bamecott 

Thomas  H.  Rodman  F.  W.  Schnell 


DUPLK.X  PRINTING  PRESS  COMPANY, 
Space  K  in  corridor 


I.  L.  Stone 
I.  K.  Stone 
Henry  F.  Bechman 
Charles  S.  Brown 
I.  C.  Squier 


Wesley  Dammes 
Sam  R.  Young 
II.  E.  Vehslage 
H.  G.  Samson 
B.  M.  Phelps 


EDITOR  A  PUBLISHER,  Room  116 
James  Wright  Brown  i:.  D.  Lee 
John  F.  Redmond  F.  JRoche 

Ben  Mellon 
,\rthur  T.  Robb,  Jr. 

Fenton  Dowling 
Josiah  B.  Keeney 
Frank  W.  Payne 
J.  (irant  Tanner 
George  Strate 


Henry  Fitzsimmons 
James  Kane 
Miss  Eliz.  McMahon 
Miss  R.  A.  Higgins 
Miss  Clara  Ferro  _ 
Miss  Doro.  Sheldrick 
Miss  Agnes  Clougher 


INTERTYPE  CORPOR.VIION,  Room  153, 
Space  A 

1 1.  R.  Schwartz  Mr.  Dunham 

G.  C.  Willings  Mr.  Houck 

C.  W.  Gaskcll  Mr.  Lipe 

J.  H.  Palmer  Mr.  Schuh 

F.  A.  Hill  Mr.  Wands 

W.  B.  Goode  Mr.  Lund 

T.  A.  MacElwee  Mr.  Ilennelly 

W.  S.  Scudder  Mr.  Cabell 

Mr.  Van  Horn  Mr.  Berry 

Mr.  Hayles  Mr.  Homans 

Mr.  Young  Mr.  Goodbody 


Harry  R.  Drummond  Mrs.  Frank  Robbin 
Walter  R.  Douglas  Miss  Sarah  Lovett 
Gtis  P.  Swift  Miss  Ruth  D.  Smith 

ELROD  LEAD  AND  RULE  CASTER,  Space 
M  in  corridor 

See  Ludlow  Typograph  Company 

FOURTH  ESTATE,  Room  106 

(RDSS  PRINTING  PRESS  COMPANY,  Rooms 
117-118 

M.  L.  Redfield  R.  T.  Thomas 

M.  W.  Brueshaber  H.  D.  Bell 

J.  W.  Spencer  II.  S.  Mount 

E.  M.  Arnold  Harry  Sheldon 

HASKIN,  FREDERIC  J.,  Room  107 

IIEKALD-SUN  SYNDICATE,  Room  142 
T.  O.  Davidson  Edward  August 

Philip  L.  Dietz  Miss  Estelle  Camlan 

Harold  Wengler  Miss  Mildred  Elters 


KING  FEATURES 
114-115  ' 

J.  D.  Gortatowsky 
J.  V.  Connolly 

I.  F.  Alofsin 

J.  T.  Nicht 
George  G.  Shor 
Geo.  T.  Hargreaves 
Walter  Moss 

W.  W.  Williams 
John  Brogan 
C.  B.  Travis 
E.  B.  Paris 


SYNDICATE,  Rooms 

S.  S.  Paquin 
Guy  Fisher 
U.  Erhard 
Paul  H.  Karnes 
Webster  K.  Nolan 
J.  D.  Raridan 
•Alexander  Black 
Chester  Hope 
Florence  McIntyre 
H.  S.  Bressler 
Floyd  McGriff 


R.  HOE  &  CO.,  Room  112 


A.  G.  Gallien 

O.  C.  Roesen 
Howard  Reynolds 
C.  D.  Peterson 

G.  H.  Higgins 

P.  H.  Gallien 


H.  V.  Ball 
E.  G.  Beveridge 
E.  L.  Johnson 
E.  R.  Kodd 
W.  F.  Smart 
O.  L.  Crain 


HUBER,  J.  M.,  Room  144 

D.  C.  Roth  C.  VV.  Luttinger 

INTERNATIONAL  FEATURES  SERVICE, 
Rooms  114-115 

See  King  Features  Syndicate 

INTERNATIONAL  NEWS  SERVICE,  Rooms 
102-104 

See  King  Features  Syndicate 

INTERNATIONAL  SYNDICATE,  Room  141 
Howard  E.  Miller 


I^ANSTON  MONOTYPE  MACHINE  COM¬ 
PANY,  Space  Q  in  corridor 
Harvey  D.  Best  H.  H.  Rossiter 
Frederic  W.  Goudy  Richard  Beresford 
T.  Frank  Morgan  Louis  Seipp 

C.  T.  Harris  J.  H.  Sweeney 

David  H.  Mallalicu  William  Kirby 
H.  H.  Morley  S.  E.  Haigh 

G.  Walter  Leib  H.  F.  McMason 

F.  L.  Rutledge 

LEDGER  SYNDICATE,  Rorm  100 

John  E.  Watkins  Frank  R.  Margeson 
Edgar  J.  Parker 

LUDLOW  TYPOGRAPH  COMPANY,  Space 
L  in  corridor 

W.  A.  Reade  M.  O.  Menaige 

H.  H.  Muir  R.  McGIaughlin 

W.  F.  Mulcahy  E.  Benny 

D.  E.  Roseman  A.  E.  Osborne 

McNAUGHT  SYNDICATE,  Second  floor 

MERGENTHALF.R  LINOTYPE  COMPANY, 
Rooms  151-152 


Walter  IL  Savory 
Fred  C.  Grumman 
Walter  C.  Bleloch 
Fred  W.  Bott 
Thomas  Butler 


Jack  Sterrett 
Alfred  Archer 
Mark  H.  Boynton 
Hugh  C.  Curry 


METROPOLITAN  NEWSPAPER  SERVICE, 
Room  146 

Maximilian  Elser,  Jr.Mrs.  A.  B.  Ashley 
^rl  J.  Hadley  H.  R.  Sharp 


NF.A  SERVICE,  INC.,  Space  I  in  corridor 
Earli  E.  M.ar,tin  W.  G.  Naylor 
Frank  W.  Rostock  N.  C.  Ferguson 

NEWSPAPER  FEATURE  SERVICE,  Rooms 
114-115.  See  King  Features  Syndicate. 

NEW  YORK  TRIBUNE  SYNDICATE,  Room 
124 

W.  H.  Johnson  Harry  Staton 

NEW  YORK  WORLD  NEWS  BUREAU, 
Room  246  (Second  floor).  See  New  York 
VVorld  Syndicate 

NEW  YORK  WORLD  SYNDICATE,  Rexm 
246  f  Second  floor) 

F.  B.  Knapp  CHarence  Snyder 

W.  H.  Williams  Ray  Moyer 

POLLARD  AI.LING  MANUFACTURING 
COMPANY,  Room  110 
William  M.  Stretch  Frank  DeMinico 
F.  H.  Ailing  Miss  Louise  Demuth 

CThas.  R.  Kctchum 

SPEEDAUMATIC  COMPANY,  Space  R  ia 
corridor 

H.  M.  Pierce  Wendell  Walker 

C.  E.  Brandt  Arthur  S.  Heck 

Miss  S.  M.  Johnsen 

STAR  AD-CRAFT  SERVICE,  Rooms  114-115 
See  King  Feature  Syndicate 

THOMPSON  FEATURE  SERVICE,  Room 
109 

R.  S.  Thompson  A.  A.  Preciado 
A.  L.  Fowle 

UNITED  FFJVTURE  SYNDICATE,  Room 
235  (Second  floor) 

N.  A.  Kuse  H.  A.  Beierlein 

Dudley  Siddal 

UNIVERSAL  SERVICE.  Rooms  102-104 
See  King  Features  Syndicate 

WALSH  SYNDICATE,  CHRISTY,  Space  J 
in  corridor 

Oiristy  Walsh  Joseph  A.  Bihler 

WESTON,'  SAMUEL  P.,  Room  247)4  (Sec¬ 
ond  floor) 

Samuel  P.  Weston  H.  B.  Ackland 

WOOD  NEWSPAPER  MACHINERY  COM- 
.  PANY,  Space  N  in  corridor 

WORLD  COLOR  PRINTING  COMPANY, 
Room  144 

W.  H.  Heine  Roswell  Messing 

Eidith  Yormark  R.  S.  Grable 

YEWDALL,  CLIFFORD,  Second  floor 
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NEW  YORK  STATE  PUBLISHERS  ELATED 
AS  PRINTING  SCHOOL  IS  YEAR  OLD 


Thirty-Two  Boys  Have  Been  Trained  in  Elements  of  Machine 

Operation  and  Composition  and  Capacity  Is  ^  taclu-d  Linotype  keyboards;  one  10x15  hardly  possible  to  secure  informative 
Doubled  as  Second  Year  Opens  1’.  New  Series  (k>rdou  press  ;  one  data. 

•  12x18  Poro  proof-press;  a  4  x  5- foot  It  might  Ik-  statexl  that  each  memlK-r 

imposing  stone  with  galley  racks  and  of  the  New  York  State  I’uhlishers  Asso- 
VEW  V()1\K  State  newspaper  pub-  shifts  a.ilay  to  make  the  most  of  its  furniture;  24  steel  lockers,  steel  stock  ciation  was  pledged  to  contribute  to  the 
'  lishers  next  week  reach  the  end  of  cramiK-d  (piarters,  hut  two  shifts  were  cabinet,  metal  furnace,  aiul  office  and  support  of  the  school  $25  a  year  for 
the  first  year  of  an  enterprise  which  Ix-ars  not  e-nough  f<)r  the  ambitious  youngsters,  class-room  equipment.  three  years  for  each  journeyman  printer 

great  promise  of  solving  one  of  the  great-  Now  the  morning  shift  comes  on  at  7  For  the  Ix-nefit  of  this  instruction  in  employed  in  his  office.  It  h.is  not  Ikcu 
est  problems  of  the  printing  industry —  o’clock  and  works  without  cessation  till  type-setting  and  mechanism,  typography  necessary  to  colle-ct  the  full  anmunt 
the  cumulative  shortage  of  apprentices.  n(x)n,  six  days  a  week.  The  afternoon*  and  presswork,  the  students  pay  $25  a  pledged  for  the  first  year  and  response 
The  Empire  State  School  of  Printing,  shift  goes  in  at  noon  and  works  until  motith  for  the  first  three  months  and  to  the  calls  for  quarterly  assessments  has 
established  at  Ithaca  last  May,  by  the  6  o’clock,  five  days  a  week.  At  the  re-  $35  a  month  for  the  last  half  of  the  si.x  been  |>rompt  and  whole-hearted. 

New  York  State  Publishers  .■\ssociation,  quest  of  the  students  night  shifts  were  month’s  course,  a  total  of  $180.  Three  The  assessment  per  journeyman  is  sakl 
ends  its  experimental  period  with  a  record  established,  three  nights  of  three  hours  of  the  graduates  have  earned  all  of  their  to  have  been  $20  for  the  first  twelve 
of  32  gra<luates,  and  an  urgent  need  for  each  for  the  afternoon  men  and  one  night  expenses  while  at  school.  Eighteen  have  months  of  operation,  the  total  suhscrilKd 
additional  riMim  which  was  met  this  week  and  all  Saturday  afternoon  for  the  morn-  been  in  part  self-supporting.  Statistics  having  been  $21,600.  The  largest  indi¬ 


year.  includes  five  Model  1,  a  new  Model  sideratioii  for  application  to  his  own 
8,  and  a  new  Mixlel  14  Mergenthaler  ina-  problems. 

chine,  a  Model  H  and  a  Model  C2SM  In-  Due  to  the  tact  that  the  expenses  of 
tertyjx’,  both  new;  two  double  American  the  scIum)!  conimence<l  two  months  Ixfore 
t  ut  Cost  steel  cabinets;  three  double  and  a  student  was  enrolled  and  that  nine 
five  single  news  stands,  with  cases,  loaned  months  elapsed  Ixfore  the  enrollment 
by  the  Ithaca  Journal-News;  six  de-  reached  its  peak  of  26  students,  it  is 
tached  Linotype  keyboards;  one  10x15  hardly  possible  to  secure  informative 


It  might  lx  state<l  that  each  memlxr 


■VEW  Y()l\k  State  newspaper  pub-  shifts  a. day  to  make  the  most  of  its  furniture;  24  steel  1 
*  lishers  next  week  reach  the  end  of  cranqK-d  quarters,  but  two  shifts  were  cabinet,  metal  furna 
the  lirst  year  of  an  enterprise  which  Ixars  not  enough  for  the  ambitious  youngsters,  class-room  equipment 


great  promise  of  solving  one  of  the  great¬ 
est  problems  of  the  printing  industry — 
the  cumulative  .shortage  of  apprentices. 


by  doubling  the  quarters  of  the  past  year.  i»K  sroitP- 


covering  42  students,  including  the  above,  vidual  subscription  was  $1,4(XI  from  a 


"Founded  for  the  advancement  of  the  The  course  of  study  has  been  under-  show  the  following  summary  of  means  publi.sher  whose  pledge  was  $1,750. 


printing  industry  and  not  for  profit,"  a  8oing  changes  in  the  course  of  the  first  by  which  students  have  met  the  expenses 
line  that  its  foumlers  have  associated  with  year,  not  so  much  in  subject  matter  as  of  the  course  up  to  March  1 : 

the  school  since  its  start,  well  describes  methods.  Students  who  are  graduateil  wholly  sclf  snpportinn .  3 

its  aims  and  their  execution.  In  assum-  as  linotype  operators  complete  1,040  p.irtuily  sflf-supi>ortinK .  18* 

ing  the  financial  burden  of  the  school—  hours  of  instruction  during  the  six  U.  .s.  .in<l  N.  Y.  State  students .  4 


ing  the  financial  burden  of  the  school—  hours  of  instruction  during  the  six 
of  which  more  later — the  daily  newspajxr  months,  divided  as  follows : 


owners  of  up-state  New  York  have  not 
Ixen  guided  by  self-interest,  the  bane  of 
so  many  newspaper  projects.  In  fact,  it 
is  impossible  for  most  of  the  State  Pub¬ 
lishers  .XsstH'iation  members  to  make  use 
of  the  school’s  graduates  until  they  have 
served  time  in  small  country  weekly  and 
daily  offices  and  gained  all-around  experi¬ 
ence.  The  daily  publishers  organized  the 
school  and  have  put  thousands  of  dollars 
into  its  funds  because  they  believe  it  the 
employers’  duty  to  train  young  men  in 


Subjects  Hours 

Klements  of  composition .  216 

Presswork  .  48 

Commercial  composition  .  168 

Composition  of  advertising .  96 

Linotype  operation .  360 

Linotype  mechanism .  50 

History  and  development  of  printing. .  25 

Printer’s  English .  25 

Gymnasium  .  52 


Partially  helped  by  employees .  3 

Kinanced  by  I.  T.  U .  1 

Self-linaneed  from  savings .  5 

Financed  by  relatives .  8 

The  “U.  S.  and  N.  Y.  State  Students’’ 


Tuition  fees  up  to  March  1  totalled 
alnnit  $3,500,  sales  and  services  brought 
in  an  income  of  $8‘X)  and  discounts  niatle 
up  alxuit  $29,  a  total  income  of  about 
$4,41K).  Operating  expen.ses  paid  and  in¬ 
curred  were  over  $14,000,  leaving  an 
operating  deficit  of  over  $9,700.  C  Capital 
exjxnditures  for  equipment  totalled  $13,- 
IXX).  making  total  liabilities  altout  $23,000, 
against  wh^h  the  subscriptions  of  1^1,- 


incltide  three  from  the  U.  S.  Veterans  »''e  placed,  leaving  floating  liabilities 
Hiireau  and  one  from  the  New  York 


State  Rehabilitation  Bureau. 

One  hundred  eighty-nine  months  of  in 


I-Hviding  the  operating  deficit  by  the 
number  of  graduates  would  place  the  cost 


The  last  item  is  considered  by  Director  foUo'ws 


struction  have  Ixen  completed  during  the  Sraduate  during  the  organization 

year,  according  to  Director  Kellogg,  who  period  at  $304.41.  That,  of  course,  is  far 
analvzed  it  for  Editor  &  Publisher  as  alxiye  the  normal  expense  estimated  for 


their  trades.  Their  experience  has  been  Ross  W.  Kellogg  and  the  publishers’  edu-  ,  Number  of 

that  such  training  is  impossible  under  the  cational  committee  which  has  the  school  i>ejKirtmcnt  Stiulents  Months  Total 

long  apprenticeship  period  and  other  re-  under  immediate  supervision  as  among  Regular  course  stmlmts. .  20  6  120 

strictions  placed  by  the  unions,  and  their  the  most  imptirtant.  The  Y.  M.  C.  A.  Special  course  students.  .5  3  15 

support  of  the  Ithaca  school  is,  they  feel,  directly  across  the  street  from  the  school  Short  course  students —  i  l  l 

their  contribution  to  the  development  of  afford  the  athletic  facilities  needed. 

the  trade.  Instruction  in  the  branches  of  the  n  . 

In  the  last  analysis,  the  school  is  prac-  trade  covered  in  the  course  are  given  by  r course  sVi^Xm^! . 2  6  12 

tically  an  endowed  educational  institution,  three  printers  whose  service  m  the  bust-  gp^^ial  course  students .  i  3  3 

and  it  is  hoped  eventually  that  the  en-  ness  has  covered  from  15  to  20  years,  short  course  stiulents .  12  2 

(lowment  ^ill  be  sufficient  to  relieve  the  The  chief  instructor  has  supplemented  his  incompietcfl  course  .  2  i  2 

heavy  burdens  that  its  present  supporters  technical  training  with  a  year  at  Buffalo  Students  remaining  over  six 

are  now  carrying.  State  Normal  School,  where  a  state  months  . ,•••  . ^  ^ 

That,  in  a  few  sentences,  is  what  the  scholarship  enabled  him  to  learn  the 

New  York  State  publishers  interviewed  elements  of  teaching  science.  earned'  ! . .  6  2  12 

by  Editor  &  Publisher’s  representatives  Handicaps  that  lack  of  space  has  im-  .  ^  4  ^ 

and  a  personal  inspection  of  the  Ithaca  posed  alike  on  student  and  teacher  in  the  1  1  1 

school,  revealed.  "There  is  considerable  past  year  will  not  be  present  when  the  —  -  - 

interest  throughout  the  country  in  the  second  year  opens.  Alterations  are  prac-  •♦2  . .  18*) 

work  that  the  New  York  school  has  done,  tically  completed  on  a  room  as  large  as  Twenty-seven  students  have  completec! 
For  one  reason,  it  is  the  only  machine  that  now  occupied  and  an  additional  as-  (-ourses.  Five  graduates  might  lx-  con 
composition  school  financed  by  publishers  sembly  room.  The  new  quarters  will  be  ^idered  the  equivalent  of  the  29  months 


ilTows:  placing  a  grailuate  in  the  printing  in- 

, .  X.  L  r  dustry  and  is  due  to  the  heavy  expenses 

li^rtmlnt  slrnUms  Mouths  Total  '"cuTed  in  ‘j'e  early  days.  Functioning 

.  gular  course  students. .  20  6  120  established  basis,  the  estimated 

Hcial  course  students..  5  3  15  Cost  per  graduate,  turning  out  48  per 

lort  course  students....  Ill  year,  is  less  than  $20(1.  The  Association’s 

-  -  -  committee  on  education,  of  which  John 

26  10  260  w\  Baker,  general  manager  of  the  Ithaca 

Lomposition  Department  Journal-News  is  chairman,  estimates  that 

S'.“, f  5  i  .1.0  doubling  ot  u,.  sch„or, 

bort  course  students .  1  2  2  rcuuce  the  cost  per  graduate  to  $112, 

iconipleted  course  .  2  1  2  Without  increasing  the  present  assessment. 

indents  remaining  over  six  -  Lest  the  sales  and  services  item  lx 

months  . 5  1  5  misunderstood,  let  it  be  said  that  the 

ow  in  school  with  number  school  does  not  scll  the  composition  pro- 

‘  ft  ,  ,,  tluced  by  students.  For  the  most  part, 

.  4  4  j5  they  work  from  the  copy  of  the  previous 

1  1  1  day’s  Ithaca  Journal-News,  taking  it  as 

—  -  -  it  runs,  from  the  hook.  In  addition  they 

42  . .  189  set  up  and  print  the  Bulletin  of  the  Pub- 

-i-  .  .1.1  I  .  I  lishers’  Association  and  sell  some  small 

Twenty-seven  students  have  completed  presswork. 

ourses.  Five  graduates  m.g^  lx  con- 


of  months*  cretlit  each  has 
earned  .  6 


composition  school  financed  by  publishers  sembly  room.  The  new  quarters  will  be  ^idgred  the  eciuivalent  of  the  29  months*  Doubling  the  capacity  of  the  school  will 
which  is  conducted  as  a  wholly  inde-  used  for  hand  composition  and_  press-  credit  eanuxl  by  the  11  students  (the  last  'r.:*'.!;! 

pendent  enterprise,  having  no  connection  work,  the  nine  composing  machines  three  items  iff  above  table)  enrolled  .\pril  ‘'oubling  the  instruction  staff 

with  any  other  business.  It  is  the  only  mg  left  m  the  old  room,  which  is  illu-  ^  Thirtv-two  uraduates  would  ">’ ^‘mition  of  assistant  teacl^rs  under 

publishers’  school  in  the  East.  Its  ad-  strated  below.  The  enlarged  space  will  product  of  the  school  for  one  ‘he  present  staff  Operating 

mission  requirements  as  stated  have  been  increase  the  capacity  of  the  school  from  That  is  the  record  of  accomplish-  would  be  increas^  from  $18,- 

considerably  higher  than  those  hitherto  a  crowded  36  students  to  a  comfortable  What  has  it  cost?  That  is  the  ^  j  students  a 

thought  necessary.  It  started  with  four  48  every  six  months,  giving  the  institution  (,u«5tjon  which  will  occur  to  every  nub-  to. ^1.0-0  for  ^  students  a  term, 

students  last  May,  has  turned  out  32  facilities  for  turning  out  annually  almost  con-  I  mt'on  jncome  would  increase  from  $7,- 


graduates,  has  almost  a  capacity  enroll-  100  men  with  a  practical  grounding  in 
ment  now,  and  has  applications  for  ad-  the  elements  of  newspaper  printing. 


Sluilents  listrd  here  Rave  either  supple- 


200  to  $14,4(K),  figuring  an  enrollment  of 
83  per  cent  of  capacity  average.  Sales 


mission  from  approximately  800  young 
men  in  all  parts  of  the  state. 

The  New  York  publishers  are  proud 
of  what  they  have  done,  but  there  is  no 
vainglorious  boasting,  no  cavilling  at  the 
heavy  cost  to  date,  nothing  but  the  sin¬ 
cere  enthusiasm  of  men  who  feel  that 
they  are  doing  as  well  as  they  can  a  job 
that  needed  doing. 

That  spirit  is  also  evident  in  the  in¬ 
struction  rooms,  where  a  score  of  young 
men,  mostly  between  the  ages  of  18  and 
25,  were  observed  at  the  nine  Mergen- 
thalers  and  Intertypes,  setting  type  or 
stripping  the  machines,  getting  display 
lines  from  the  hand-type  cases,  or  feed¬ 
ing  the  Gordon  press.  Their  operations 
liore  the  stamp  of  instruction  in  careful 
workmanship.  Tools  were  returned 
promptly  to  places  in  the  rack.  None 
of  the  machine-wrecking  practices  that 
are  tolerated  in  many  newspaper  offices 
was  in  evidence  in  an  hour’s  round  of  the 
men  at  the  slug  machines.  The  student 
of  presswork  was  turning  the  Gordon 
over  at  8(X)  an  hour  and  feeding  to  the 
guides  as  if  his  dinner  depended  on  ac¬ 
curate  register  of  every  sheet. 

There’s  no  soldiering  among  these  men 
who  are  paying  $180  for  a  chance  to  get 
a  start  in  the  printing  business.  "The 
school  some  time  ago  had  to  put  on  two 


Present  equipment,  which  has  been  minted  what  they  could  earn  with  savings  or  aiul  services  would  return  $4,8(X)  instead 


added  to  almost  continuously  during  the  loans  or  gifts  from  relatives. 


No  “ringers”  here.  These  young  men  left  their  keyboerds  end  cases  to  permit  the 
publishers,  who  do  not  pay  for,  but  will  be  chief  benefleiaries  of  the  school,  to  see  their 
future  printers.  Hoss  W,  Kellogg,  director,  is  in  the  center  of  the  front  row. 


of  $2,4(X).  and  the  Publishers’  Association 
contribution  would  be  raised  to  $11,820, 
a  total  budget  of  $31,020,  or  a  cost  to  the 
.Association  per  graduate  of  $112.  The 
equipment  under  this  budget  would  jxrmit 
of  an  emergency  monthly  enrollment  of 
20  per  cent  alxive  capacity,  although  the 
income  is  figiiretl  at  an  average  of  83 
jxr  cent  of  capacity,  as  noted. 

That  in  the  rough  is  what  the  New 
York  .State  Publishers’  Association  is 
doing  to  remedy  a  condition  that  is  grow¬ 
ing  more  opprc.ssive  as  the  years  pass. 

Boys  and  young  men  learned  during  the 
high-wage  periinl  that  they  <lid  not  have 
to  jiut  ill  live  years  in  many  trades  as 
an  apprentice  before  they  could  earn  a 
man’s  living.  They  did  have  to  serve 
such  an  apprenticeship  if  they  wanted  to 
txcoine  printers  and  the  answer  was 
obvious-  they  di<l  not  become  printers. 
The  result  has  been  felt  severely  enough 
in  the  large  cities,  even  the  largest,  where 
day  after  day  ncwsp<'ipcr  machines  have 
been  left  dark  for  lack  of  men  to  operate 
tbiTn.  But  while  the  metroixilitan  papers 
have  suffered,  the  heaviest  lo.sers  have 
Ixen  the  small  country  shops  where  the 
owner  and  editor  has  been  forced  to  run 
his  own  machines  and  do  all  mechanical 
(Continued  on  page  52) 
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Editor  &  Publisher  for  April  21,  19  23 


TRIBUNE  DESERTS  PARK  ROW  FOR  NEW 
MODERN  PLANT  UPTOWN 

After  78  Years  on  Newspaper  Row  Moves  to  Scientifically  Laid 
Out  Building,  219-229  West  40th  Street,  Near  Uptown 
Rail  Terminals  and  City’s  Center 


publication  of  his  newspaper  after  bor- 
rowinK  $1,000  to  finance  the  new  under¬ 
taking. 

Changes  in  the  economic  life  of  New 
York  have  brought  about  the  Tribune’s 
move.  It  is  declared  that  using  a  news¬ 
paper  building  for  rental  of  office  space 
in  addition  to  newspaper  production,  (as 
was  done  in  the  old  Tribune  building), 
is  uneconomic,  involving  increased  costs 
in  maintenance,  enlargement  of  expensive 


ATTEK  78  years  of  life  on  Park 
Row,  the  New  York  Tribune,  fol¬ 
lowing  the  up-town  trend  of  New  York’s 
news  and  business  centers,  has  quit  the 
site  at  Nassau  and  Spruce  streets  where 
Horace  Greeley  erected  the  first  Tribune 
building  in  1M5,  and  established  itself 
in  new  quarters  at  219-229  West  40th 
street.  • 

Production  methods  of  scientifically 
laid  out  factory  buildings  have  been 
applied  in  the  new  seven-story  plant, 
which  is  devoted  exclusively  to  the 
preparation  and  publication  of  the  news¬ 
paper.  Labor  saving  devices,  elimination 
of  waste  motion  in  all  departments,  and 
the  streamline  system  of  news  handling, 
whereby  copy  originates  on  the  upper 
floors  and  is  routed  directly  on  a  gravity 
system  to  the  mechanical  departments 
below,  speed  up  efficiency  throughout 
the  plant,  and  have  resulted  in  a  total 
saving  of  seven  minutes  time  over  the 
period  required  to  put  news  through  to 
the  delivery  trucks  in  the  former  down¬ 
town  office. 

Incidental  to  the  change  of  location, 
the  Tribune  accomplished  a  unique  feat 
of  newspaper  plant  handling  in  making 
the  six-mile  jump  up-town  without 
missing  an  edition  or  a  mail.  In  the 
.space  of  twenty-two  hours  last  Sunday 
the  entire  editorial,  business,  circulation 
and  mechanical  departments  of  the 
Tribune  were  lifted  bodily,  transferred 
across  New  York,  and  were  functioning 
smoothly  at  the  new  office. 


tant.  The  staff  broke  up  for  the  night 
with  a  cheer  for  Horace  Greeley,  and  on 
the  following  evening  Monday’s  edition 
was  being  turned  out  far  from  Park 
How. 

Modern  newspaper  production  de¬ 
mands  space,  scientific  organization,  effi¬ 
ciency  methods  and  other  details  not  so 
strongly  emphasized  when  all  New 
York’s  newspaper  world  clustered  in 
Printing  House  Square,  but  some  of  the 
Tribune’s  old  timers  regretted  leaving 
the  shades  of  Ben  Franklin’s  statue  and 
the  soda  fountain  that  has  taken  the  place 
of  what  was  once,  and  not  so  long  ago, 
the  bar  of  the  Times’  C!afe.  There  was 
tragedy  in  the  voice  of  the  “Trib’s  oldest 
c<jmpositor,  who  has  been  setting  Tribune 
copy  on  the  Row  for  40  years,  when  he 
shoved  the  last  line  through,  grumbling 
that  he  didn’t  “see  no  sense  in  leaving 
this  nice  new  building.’’ 

The  building  which  the  Tribune  clock 
has' made  famous  on  New  York’s  sky¬ 
line  was  erected  by  Whitelaw  Reid  in 
187.'',  It  .still  holds  high  rank  and  valu¬ 
able  position  among  New  York’s  office 
buildings,  but  has  been  outgrown  by  the 
Tribune  organization,  and  now,  since  the 
new  quarters  are  established,  space  in 
the  Park  Row  property  is  being  adver¬ 
tised  as  available  for  law  offices. 

It  is  on  the  site  of  Horace  Greeley’s 
original  Park  Row  property,  where  he 
built  his  first  plant  in  1845,  after  leaving 
the  cramped  quarters  in  Ann  street 
where,  on  April  10,  1841,  he  had  started 


frontage,  and  consequent  taxation  that 
more  than  counter  balances  rental  re¬ 
ceipts.  While  financial  and  political 
news  centers  on  the  lower  portion  of 
Manhattan  Island,  business  has  moved 
<ip-tovvn,  taking  with  it  business  news 
and  advertising.  Local,  social,  theatrical, 
literary  and  musical  centers  have  all 
moved  further  north.  Circulation  is 
facilitated  in  the  new  40th  street  location 
by  nearness  to  the  residential  districts 
and  to  the  great  distributing  points  of 
the  Grand  Central  and  Pennsylvania 
railroad  stations  which  tap  the  metro¬ 
politan  area. 

Of  the  Triburfe’s  former  neighbors  in 
Printing  House  Square,  the  World  is 
the  only  one  to  retain  its  position.  The 
New  York  Herald,  after  its  period  of 
life  in  the  famous  Herald  Square  plant, 
is  now  at  280  Broadway,  across  City  Hall 
Park.  The  same  building  houses  the 
Stm.  now  in  the  evening  field.  The 
Times  has  its  home  on  43rd  street,  and 
the  Press  and  the  old  News  have  passed 
out  of  existence. 

The  system  of  the  new  Tribune  plant 
was  prepared  by  Samuel  P.  Weston,  of 
New  York,  a  former  publisher  and  a 
specialist  in  the  scientific  lay-out  of 
newspaper  properties.  He  has  applied  to 
newspaper  organization  the  same  prin¬ 
ciples  of  time  saving  and  money  saving 
that  are  today  worked  out  in  the  con¬ 
struction  of  all  factory  properties,  whether 
they  be  for  the  pnKluction  of  silk,  shoes 
or  thumb  tacks.  The  Tribune  is  laid  out 


so  that  the  production  line  is  carried 
through  every  department,  and  floors  are 
laid  out  so  that  movement  is  always 
toward  a  central  pivotal  point,  produc¬ 
tion  flowing  forward  toward  output 
without  any  backwashes  of  waste  motion. 

This  production  starts  on  the  seventh, 
or  top  floor,  with  the  syndicate  and 
feature  departments. 

The  sixth  floor  is  devoted  to  the  ad¬ 
ministration,  advertising  and  business 
offices.  • 

The  fifth  floor  is  occupied  entirely  by 
the  editorial  and  news  rooms. 

Composing  room,  steam  tables  and 
photo-engraving  departments  are  on  the 
fourth  floor. 

The  third  floor  hold  the  press  room 
and  stereotype  foundries. 

Reel  room  and  paper  storage  are  on 
the  second  floor. 

The  street  level  has  the  delivery  area, 
circulation  department,  counter  office, 
mailing  and  delivery  rooms. 

Paper  .storage,  engine  room,  and  build¬ 
ing  machinery  are  in  the  basement. 

A  feature  of  the  building  is  the  fact 
that  editorial,  advertising  and  circulation 
offices  each  have  large  areas  of  well 
lighted,  well  ventilated  floor  space,  with¬ 
out  any  of  the  usual  cubby  holes,  back 
channels  or  mysterious  compartments 
devoted  to  odd  purpo.ses  that  are  familiar 
in  the  old  type  of  office. 

Private  offices  are  few.  On  the  edi¬ 
torial  floor  O.gden  M.  Reid_  has  his 
private  office  and  private  reception  room, 
but  the  remainder  of  the  floor  is  the  open 
city  room,  with  department  heads  having 
only  railing  enclosed  spaces.  The  time 
saving  plan  is  here  exemplified  by  the 
saving  of  floor  movement,  correlated 
departments  being  placed  side  by  side 
instead  of  in  opposite  corners  of  the 
plant.  Thus  it  is  a  straight  line  from 
the  sound-proof  telegraph  and  ticker 
rooms  to  the  re-write  desk,  which  in 
(Continued  on  page  46) 


Weeks  of  careful  planning  and  prepa¬ 
ration  preceded  the  move.  The  new 
plant  had  been  completed.  Twenty-four 
new  linotypes  were  in  position  in  the  new 
composing  room.  Three  new  Hoe  octuple 
presses  had  been  installed,  and  a  junior 
auloplate  was  in.  Eighty  per  cent  new 
office  furniture  had  been  installed  for  the 
various  departments. 

Meanwhile  the  old  Tribune  plant  was 
ready  for  migration.  Machines  were 
tagged  with  laliels  showing  their  posi¬ 
tions  in  the  np-town  office.  Files  and 
furniture  were  packed  whenever  possible. 
Every  man  in  every  department  knew 
what  his  future  location  would  be.  A 
time  fable  schedule  of  all  operations  had 
been  drawn  up.  aiu)  i;i  the  actual  opera¬ 
tion  of  moving  this  schedule  functioned 
to  the  dot. 

Saturday  night  all  Sunday  morning 
editions  were  moved  up  half  an  hour  in 
order  to  get  at  the  moving  job  early. 
Three  hundred  skilled  mechanics,  elec¬ 
tricians.  steam  fitters  and  machinists, 
were  waiting  to  start  work,  squads  being 
stationed  down-town  and  up-town  to 
handle  the  breaking  dow'ii  and  re¬ 
assembling  of  the  idant.  A  fleet  of  motor 
trucks  was  in  readitiess,  and  arrange¬ 
ments  had  been  made  with  the  police  for 
keeping  the  route  open.  This  detail  of 
police  co-operation  made  it  possible  for 
the  trucks  to  do  a  rush  job.  hitting  a 
pace  unprecedented  in  New  York,  and 
moving  almost  1.500  tons  of  machinery, 
books,  records  and  other  equipment  in 
less  than  half  the  time  ordinarily  re¬ 
quired  for  such  a  job  under  New  York 
traffic  conditions. 

•After  midnight  the  Tribune’s  mechani¬ 
cal  plant  started  to  trek.  The  moment 
that  any  machine  had  done  its  last  bit 
of  the  night’s  output  it  was  dismantled. 
Linotypes  and  auto  plates  were  taken 
apart  while  still  hot.  Squads  rushed  the 
tagged  parts  to  the  street,  loaded  the 
trucks,  and  started  them  up-town.  At 
2 :30  a.  m.  the  automatic  printing 
machines  carrving  the  Associated  Press, 
City  News  and  Standard  News  copy 
were  'dismantled.  Less  than  two  hours 
later  they  were  operating  again  on  the 
circuits  laid  into  the  new  plant. 

With  a  minimum  of  lost  motion  and 
time  the  Tribune  organization  melted 
down  to  integral  parts,  and  was  resur¬ 
rected  into  being  again  six  miles  dis¬ 


By  foUowinc  the  arrow*  in  Uu*  ilIu*tr*tion.  *tartin«  at  A  on  the  editorial  Poor  and  endinr  at  B  on  the  daUvary  floor,  the  alraifht  Una  or 
gravity  flow  of  production,  as  applied  to  the  New  York  TrihuBa’s  new  plant,  may  be  easily  traced. 


This  illustration  is  the  winning 
architect’s  drazoing  in  a  recent 
\cws  prise  competition  for 
small  home  desigtts.  The  Nezvs 
has  always  taken  a  part,  such  as 
this,  in  the  life  of  the  community. 


Editor  &  Publisher  for  April  21,  1923 


16 


Editor  &  Publisher  for  April  21,  1923 


ADVERTISING  WHITE  HOUSE  OF  AMERICA 
TO  BE  IN  NEW  YORK 


Ad  Club  Prepares  to  Move  Into  New  Half  Million  Dollar  Club 
by  Launching  Drive  for  One  Thousand 
Members  in  Week  of  April  23 


ly/T  EMFiEkS  of  the  Advertising  Club 
of  New  York  this  week  are  cele¬ 
brating  the  acquisition  of  their  beautiful 
new  half-inillion-dollar  clubhouse  by  com¬ 
pleting  the  organization  of  their  member¬ 
ship  prior  to  moving  in. 

“We  feel  a  responsibility  to  our  fel- 
lows-in-advertising  who  come  to  our 
city,”  said  one  of  the  New  York  club’s 
officers  to  Editor  &  PuBLisntiR  the  other 
day.  “We  feel  that  it  is  up  to  us  to 
have  the  facilities  to  entertain  them 
and  help  guide  them  properly  when  they 
come  to  us,  a  thing  we  arc  mighty  liappy 
to  do.  That  fact  is  just  as  much  an 
element  in  our  seeking  the  larger  and 
better  quarters  as  our  own  local  purix)ses. 

It  is  a  pleasure  to  be  able  to  serve  them 
in  any  way,  for  in  so  doing  we  are  ren¬ 
dering  a  service  to  advertising  itself.” 

C.  K.  Woodbridge,  head  of  the  Dicta¬ 
phone  Corporation,  who  is  president  of 
the  club,  declared  that  the  building  com¬ 
mittee,  led  by  Vice-President  George 
Ethridge,  gave  special  consideration  to 
the  location  of  the  new  clubhouse  from 
the  standpoint  of  its  nearness  to  the  prin¬ 
cipal  railroad  stations,  the  Pennsylvania 
and  the  Grand  Central.  At  23  Park  ave¬ 
nue,  corner  of  Thirty-fifth  street,  it  is 
within  five  minutes’  walk  of  either,  be¬ 
sides  being  just  outside  the  main  hotel 
and  theatre  districts  and  convenient  to 
the  different  business  sections. 

The  week  beginning  with  April  23  has 
been  selected  by  the  club  for  celebrating 
the  new  era  in  its  career,  becawse  of  its 
coinciding  with  the  address  of  the  build¬ 
ing.  'The  celebration,  however,  is  differ¬ 
ent  by  far  from  what  the  term  usually 
implies.  It  is  built  around  a  series  of 
personal  calls  by  the  members  on  a  care¬ 
fully  selected  list  of  other  advertising 
and  business  executives  who  have  been 
classified  as  eligible  to  membership.  Be¬ 
fore  the  week  ends,  it  is  expectcxl  that 
the  1,000  new  members  who  can  be  ac¬ 
commodated  in  the  new  quarters  will 
have  been  enrolled,  and  a  waiting  list 
established. 

'A  goodly  number  of  non-resident  mem- 
Ijers  are  expected  to  enroll  during  the 
week,  including  a  number  of  the  publish¬ 
ers  attending  the  A.  N.  P.  A.  convention. 
One  of  the  most  prized  assets  of  the  club 
already  is  its  list  of  non-resident  mem¬ 
bers,  including  such  men  as  Lou  E.  Hol¬ 
land,  president  of  the  Associated  Adver¬ 
tising  Clubs  of  the  World ;  Cyrus  H.  K. 
Curtis,  of  Philadelphia,  and  others  of 
their  type,  who  use  the  club  as  their  head¬ 
quarters  in  New  York. 

Gilbert  T.  Hodges,  advertising  man¬ 
ager  of  the  Frank  A.  Munsey  Company, 
who  is  a  member  of  the  board  of  direc¬ 
tors,  the  house  committee  and  chairman 
of  the  membership  committee,  is  in 
charge  of  the  week’s  program,  which  is 
being  conducted  along  the  lines  of  a  new 
“military”  organization  of  the  member¬ 
ship.  He  has  been  commissioned  as 
“Field  Marshal”  of  the  club  “Army.” 

Under  the  plan  instituted — which  prob¬ 
ably  could  be  employed  to  advantage  by 
many  another  advertising  club  and  simi¬ 
lar  organization  in  other  cities — the  city 
has  been  divided  into  ten  geographical 
zones.  The  members  in  each  are  consti¬ 
tuted  into  a  “Division,”  headed  by  a 
“Major-General.”  Each  of  these  has  ten 
“Colonels”  in  his  command,  they,  in  turn, 
having  ten  “Captains”  apiece. 

Cards  have  been  made  up  of  the  dif¬ 
ferent  names  on  the  list,  which  have  been 
distributed  in  such  a  way  that  every 
captain  has  those  of  two  in  the  immedi¬ 
ate  neighborhood  of  his  own  office.  Be¬ 
ginning  Monday,  they  “go  over  the  top” 
to  make  their  calls.  The  resulting  appli¬ 
cations  will  be  passed  upon  by  the  mem¬ 
bership  committee  and  the  fward  of  di¬ 
rectors  later  in  the  week,  and  Saturday 
night,  when  the  final  dinner-dance  of  the 
season  is  held  in  the  old  clubhouse,  the 
results  will  be  celebrated. 


The  most  interesting  thing  about  this 
“army”  idea  is  that  it  probably  will  re¬ 
main  in  existence  for  a  variety  of  other 
purposes.  On  the  occasion  of  any  great 
emergency  or  special  opportunity,  it  will 
t)e  possible  quickly  to  mobilize  the  entire 


his  masterpiece,  according  to  his  old 
friends. 

Probably  no  more  interesting  story  of 
modern  architecture  has  ever  been  told 
than  that  surrounding  the  new  club  build¬ 
ing.  J.  Hampden  Robb,  a  noted  New 
V'orker  of  the  old  school,  was  traveling 
in  Europe  with  his  wife  some  thirty 
years  ago.^when  they  saw  a  rare  stair¬ 
case  with  wonderfully  ornate  railing. 
They  l>ought  it,  brought  it  to  New  York, 
gave  it  to  Stanford  White  and  said: 

“There  is  the  staircase ;  build  a  house 
around  it.  Do  anything  you  want.  Im¬ 
port  works  of  art,  special  woo<ls,  even 
foreign  artists  if  you  wish  for  parts  of 
the  decorations,  but  put  up  the  best  house 


The  Kew  York  Advertising  Club's  new  home.  As  the  Robb  Hansion.  it  was  amons  the 
five  outstaadlnv  works  of  Stanford  White.  It  Is  now  destined  ,to  be  the  Advertising 
White  House  of  America. 


club  membership  by  rapid  personal  con¬ 
tact.  Telephone  calls  from  headquarters 
to  the  ten  Major-Generals  can  l>e  re¬ 
layed  to  their  aides  and  thus,  inside  an 
hour’s  time,  reach  every  man  on  the  cam¬ 
paign  teams. 

This  makes  three  different  methods  by 
which  the  mnnliership  is  suMivided.  One 
is  along  the  lines  of  club  activities,  every 
man  serving  on  some  sort  of  committee, 
and  the  other  is  acct)rding  to  trade  and 
professional  groups,  whereby  agency  men 
are  classified  together,  national  advertis¬ 
ers  in  another  section,  national  magazine 
men  in  another,  newspaper  men  in  an¬ 
other  division,  and  so  on  through  twenty- 
seven  classes. 

It  is  hoped  that  by  the  time  the  club 
moves  into  its  new  quarters  in  the  fall 
it  will  lie  as  near  to  a  100  per  cent  effi¬ 
cient  machine  as  is  possible  in  any  hu¬ 
man  organization. 

Plans  for  alterations  in  the  new  club- 
hou.se  call  for  the  smallest  possible  num¬ 
ber  of  changes.  Efforts  are  directed 
toward  saving  as  much  of  the  genius  of 
Stanford  White  as  possible  in  the  ornate 
interiors.  This  great  architect,  one  of 
the  most  noted  America  has  pro<luced,  is 
famous  principally  for  five  outstanding 
work.s — Madison  Square  Garden,  the 
Hall  of  Fame,  Washington  Arch,  the 
Metropolitan  Club  and  the  Robb  Man¬ 
sion.  The  last  named,  which  is  to  be 
the  home  of  the  Advertising  Gub  of 
New  York,  was  considered  by  him  to  be 


you  can  build.  You  have  no  restrictions.” 

The  result  is  a  live-story  building  that 
ranks  with  the  most  beautiful  anywhere. 
Besides  putting  in  elevators  and  turning 


the  entire  top  floor  into  a  main  dining 
room,  with  a  roof  garden  on  top  of  it, 
nothing  but  minor  changes  are  to  be 
made.  Rooms  finished  entirely  in  solid 
elKMiy,  tape.stries,  rare  oaks,  leathers  and 
hand-carved  panelings,  will  be  retained 
just  as  they  are. 

A  year  hence  the  new  clubhouse  will 
furnish  a  fitting  setting  for  what  may  be 
one  of  the  most  remarkable  gatherings 
of  advertising  men  ever  assembled.  If 
the  On-to-London  Movement  is  success¬ 
ful  and  the  1924  convention  of  the  Asso¬ 
ciated  .-\dvertising  Clubs  of  the  World  is 
held  in  the  British  metropolis,  there  will 
be  a  group  of  some  2,000  leading  execu¬ 
tives  who  will  foregather  at  the  New 
York  Club  for  a  final  send-off  prepara¬ 
tory  to  setting  out  on  their  mission  of 
peace  across  the  .seas.  At  last  there  will 
be  a  place  worthy  of  representing  Ameri¬ 
can  advertising  on  such  an  occasion. 

Events  leading  up  toward  that  point 
give  the  New  York  club  an  unusual  op¬ 
portunity  to  render  other  special  service. 
Beginning  with  last  week,  when  the  board 
of  governors  of  the  Direct  Mail  Adver¬ 
tising  Association  met  at  the  club,  there 
is  a  series  of  important  gatherings  sche- 
<luled  in  New  York  which  will  extend  up 
to  the  time  of  the  annual  A.  A.  C.  of  W. 
convention  at  Atlantic  City  in  June. 
Many  other  national  bodies  affiliated  with 
the  association  will  hold  their  meetings 
at  the  New  York  club. 

Individual  advertising  men  on  their 
way  to  and  from  the  convention  will 
stop  off  in  New  York,  probably  most  of 
those  attending  the  conclave.  Special 
entertainment  will  be  provided  for  them. 
One  suggestion  being  considered  is  the 
chartering  of  one  of  the  large  ferryboats 
to  take  them  on  a  tour  around  Manhat¬ 
tan  Island. 

Herbert  S.  Houston,  chairman  of  the 
special  committee  to  welcome  the  visit¬ 
ing  delegation  of  one  hundred  London¬ 
ers  to  the  June  convention — the  men  who 
will  present  Britain’s  1924  invitation — is 
arranging  to  have  on  his  reception  com¬ 
mittee  all  of  the  nine  former  presidents 
of  the  A.  A.  C.  of  W.  They  are  Ed¬ 
ward  Gibbs,  Samuel  Dobbs,  George  W. 
Coleman,  W.  C.  D’.\rcy,  E.  T.  Mere 
dith,  Reuben  H.  Donnelly,  Rowe  Stewart, 
Charles  Henry  Mackintosh  and  Mr. 
Houston  himself.  Following  a  special 
function  for  them,  they  will  take  the 
leading  p<art  in  events  at  the  New  York 
club  at  which  the  visiting  Londoners  are 
entertained. 

Speaking  the  other  day  of  the  great 
growth  of  the  advertising  club  move¬ 
ment,  .Mr.  Houston  quoted  Seymour 
Cromwell,  president  of  the  New  York 
Stock  Exchange,  as  saying  that,  through 
the  activities  of  the  Better  Business  Bu¬ 
reau  and  Vigilance  Committee  plans, 
more  than  $25,000,000  had  been  saved  al¬ 
ready  to  the  New  York  financial  district 
alone. 

This  is  a  far  cry  from  the  days  of  1906, 
oidy  seventeen  years  ago,  when  a  little 
(Continued  on  page  59) 


Grand  itairwaj  in  the  New  York  Adrertiiinc  Club’i  new  club  boute,  leading  from 
lounce  room  to  Ubrary  and  conference  room. 


•  • 


First  in  Gain! 


Leading  All  New  York  Newspapers  in  Gains 
for  Ten  Consecutive  Months 


HE  WORLD  closes  the  first  quarter  of  the  current  year  with  the  record  of  having  stood  first 
among  all  New  York  newspapers  in  gains  for  ten  consecutive  months.  Its  gain  for  the  first 
three  months  of  1923  was  564,633  lines,  which  was: 


14.9%  in  excess  of  the  corresponding  period  last  year; 

52.0%  of  the  combined  gains  of  the  morning  papers  of  New  York; 
30.8%  of  the  combined  gains  of  the  morning  and  evening  papers 
of  the  city ;  and 

303,101  lines,  or  116%,  in  excess  of  the  gains  of  its  nearest 
competitor. 


THE  WORLD’S  quarterly  gain  in  two  particularly  important  classifications  has  a  special  significance 
to  all  advertisers  at  this  time: 


GRAVURE  ADVERTISING 


FINANCIAL  ADVERTISING 

Gain  in 
Lineage 
52,002 
29,927 
27,626 
40,054  (Loss) 
21,408(Loss) 


Percent 
of  Gain 
59% 

47r 

20% 

10%  (Loss) 
6%  (Loss) 


Gain  in 
Lineage 


Percent 
of  Gain 


The  World  .. 
The  Times  .  . , 
The  American 
The  Herald  . . 
The  Tribune  . 


The  World 
The  Times  . 
The  Herald 
The  Tribune 


-.OSS 


The  first-quarter’s  increase  of  THE  WORLD  (iRAVURE 
was  more  than  four  times  the  ratio  of  gains  registered  hy 
the  gravure  field.  Closing  1922  with  a  gain  of  36%,  it  has 
held  first  plaee  in  ratio  of  gains  eonsistently  from  the  be¬ 
ginning  of  this  year,  its  quarter’s  gain  being  47%  of  the  com¬ 
bined  increases  of  its  field. 


A  constantly  increasing  number  of  the  leading  financial 
houses  of  the  country  are  using  the  columns  of  THE  WORLD 
for  reaching  an  alert,  responsive  body  of  investors.  Its  gain 
in  this  important  classification  was  71%  of  the  comhined 
increase  of  the  field. 


Pulitzer  Building,  I\ew  York 
Title  Insurance  Building  Market  and  Third  Streets 
Los  Angeles  San  Francisco 


Securities  Building 
Seattle 


Mailers  Building 
Chicago 


Ford  Building 
Detroit 
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INGOMAR’S  DAD  SAYS  “DEALER  BUNK 
PROVES  BARNUM  WAS  RIGHT 


Manner  of  Gullible  Storemen  in  Falling  for  Pretty  Pictures  in 
Phony  Ad  Campaigns  Get  *‘Rise”  from  Sage 
Student  of  Selling  Efforts 


WILL  AID  SCHOOL 


By  JOHN  WILBERFORCE  PEABODY 


*‘T>APA,”  said  Ingomar  Montmorency,  ‘what  are  we  going  to  do  with  this  ad-  Chicago  Papers  Represented  on  New  - 

Jr.,  “what  is  a  ‘shelf  dinger’?’’  vertising  if  we  take  it?’  Facility  Board  at  Northwestern  New  Freeman  Directors  Meet 

Montmorency,  Sr.,  regarded  his  son  “‘We  shall  first  send  for  our  Doctor  i  j-  _ 

with  that  tolerant  look  of  admiration  Whosis.  He  will  then  call  your  traveling  A  council  of  newsp^r  executives  At  the  annual  meeting  of  ^e  dirertors 
which  fathers  bestow  upon  precocious  salesmen  together  and  will  convince  them  representing  each  of  Chicago’s  daily  of  the  New  Freeman  Publishing  Corn- 
children  that  these  nineteen  pages  constitute  an  newspapers  and  the  press  association  has  P^y,  of. St.  John,  N.  B.,  the  followmg 

“A  ‘shelf  dinger,”’  said  he,  “is  the  advertising  campaign.  Your  salesmen  been  formed  by  the  Medill  School  of  officers  were  elated:  President,  M.  E. 

child  of  a  creature  called ‘Dealer  Bunk.”’  will  then  call  upon  the  dealers  and  talk  Journalism  of  Northwestern  University  Agar;  vice-president,  J.  P.  Quinn;  wre- 

Ingomar  was  plainly  annoyed.  about  the  nineteen  pages  until  the  men  to  be  ass^iated  with  the  faculty  of  the  J.  Mahoney,  ^  B.  P. 

“I  respect  you  as  my  male  parent/’  he  l>ehind  the  counter  are  groggy.  They  school.  This  board  will  be  called  News-  McCaticrty,  who  has  bera  managing  cdi- 
replied,  “but  there  are  times  when  I  want  will  convince  the  retailers  that  every  con-  paper  Council  and  will  help  the  school  tor,  remains  in  this  position.  This  news- 

to  crown  you  with  a  handy  pie.  Why  sumer  in  America  will  be  knocked  so  ke^  >n  touch  with  the  most  recent  de-  paper  was  founded  over  sixtv  years  ago 

can’t  you  shoot  a  straight  conversational  cuckoo  by  this  advertising  that  they  will  velopments  in  the  newspaper  shop  and  to  by  the  late  T.  W*  Anglin,  father  of  Mar- 
ball  without  hooks,  slices  or  reverse  be  afraid  to  go  to  bed  nights  without  niaintain  a  liberal  point  of  view.  ^  garet  Anglin,  the  actress. 

English?"  having  a  package  of  your  spavin  cure  « ^  ^  ™  administrative  - 

"Well,"  rejoined  his  papa,  "I’d  hate  to  tucked  away  in  the  basement.  staff  of  the  school  ^d  will  have  the  Bills  Curbing  Press  Disapproved 

spank  a  kid  who  seems  to  have  more  "‘You  may  ask  me  what  the  dealers  privilege  of  passing  judgment  on  the  cot-  Oklahoma  Legislature  failed  to 

brains  than  spanking  area,  but  one  of  are  going  to  do  with  your  stuff  if  they  direction  of  the  courts,  the  de-  eight  bills  tending  to  restrict  the 

these  days  I’m  going  to  lick  you  where  getjt/  ,  u  *  freedom  of  the  press.  Two  were  strin- 

it  registers  right,  if  you  don t  can  this  Oh,  no,  I  wont,  says  the  manufac-  students  and  on  lesson  sheets.  Through  Ul"  j  .  Another  which  nassed 

sassy  line  of  chatter  to  your  whimsical  turer,  ‘after  they  get  it,  my  job  is  done.’  only  new  and  practical  methods  Senate  would  have  prohibited  adver- 

though  venerable  dad.’’ .  “ ‘I  am  not  quite  so  sure  of  that,’ wys  p.  tising  (or  selling)  cigarettes.  Another 

I  m  very  sorry,  sir,  said  Ingomar,  the  advertising  man,  but  I  will  be  hon-  The  memters  of  the  council  are  Ed-  created  a  licensing  board  for 

“but  you  must  know  how  your  habitual  est  with  you  and  tell  you  just  what  the  ward  Scott  Beck,  man^ng  editor,  Chi-  journalists  with  a  $10  fee 

license  with  verWage  in  answering  your  dealer’s  reaction  will  be.  cago  T^une;  FVank  CirsOT,  managing  ’  - ; _ 

offspring  gets  the  youthful  goat.  Do  try  “‘After  he  is  loaded  up  with  ywr  Uhu^o  Herald  and  Examiwr;  Pembroke  SUndard  Sold 

to  putt  for  the  cup,  like  a  good,  old  product,  he  will  soon  find  he  is  not  going  William  A.  Curley,  managing  editor,  Chi- 

egg”  to  sell  any,  whereupon  he  will  tell  him-  cago  Evening  American ;  Glenn  Griswold,  The  Pembroke  (Ont.)  Standard  has 

“i  should  lam  you,  but  I’ll  try  to  self  that  he  is  in  one  hell  of  a  fix.  We  ^‘^or,  ^jeago  Journal  of  Commerce ;  been  sold  by  Thomas  W.  Galley  to  A. 

learn  you,”  said  Papa,  with  more  atten-  will  then  send  the  local  newspaper  man  Hall,  assistant  managing  ed^r,  Logan,  owner  of  the  _Wiarton  (Ont.) 

tkm  to  alliteration  than  grammar.  “A  around  to  see  him  to  ask  him  to  do  some  Chicago  Daily  Journal;  James  L.  Kil-  Echo.  Mr.  Logan  will  publish  both 

‘shelf  dinger’  is  an  article  of  merchandise  real  advertising  in  the  papers  to  help  un-  gallen,  superintendent,  Chicago  Bureau  papers, 

that  sticks  lovingly  to  a  store  because  it  load  your  go^s — a  proposal  whidi  he 
has  no  friends  to  coax  it  over  the  may  or  may  not  fall  for.  In  any  event,  he 
counter."  is  going  to  worry  so  much  over  your 

“How  did  it  get  on  the  dealer’s  side  merchandise  parked  on  his  shelves  that 

of  the  counter,  originally?’’  asked  Ingo-  he  will  get  rid  of  it  if  he  has  to  give  it 

mar.  away.  He  will  certainly  never  forget  it 

“'That’s  just  where  my  dbservation  and  he  will  have  no  difficulty  in  recogniz- 
about  ‘dealer  bunk’  comes  in,”  Said  Papa,  ing  your  salesmen  the  next  time  they  call 
“  ‘Dealer  bunk’  is  the  conversation  used  upon  him.’  ” 

by  salesmen  who  sell  ‘shelf  dingers’  to  “That,  my  son,  is  a  rather  loose  but 
storekeepers.”  ludd  way  of  describing  a  ‘shelf  dinger’ 

“Where  does  advertising  figure  in  and  ‘dealer  bunk.’  Of  course  most  of 
this?”  was  Ingomar’s  inquiry.  this  merchandise  does  cling  to  the  shelf 

“Advertising  is  usually  the  text  for  the  and  eventually  has  to  be  shoveled  out 
salesman’s  spiel  when  he  is  trying  to  sell  or  put  on  the  bargain  counter.” 
a  ‘self  dinger.’  “It  strikes  me,”  said  Ingomar,  “that 

“What’s  this  anyhow,”  asked  Ingomar  the  dealers  would  get  wise  to  this  kind 
petulantly.  “You  are  talking  In  con-  of  phony  advertising  which  is  not  in¬ 
centric  rings.  Iron  it  out.  Old  Trapper!”  tended  to  sell  goods  to  the  consumer  at 
“Wait,"  said  Papa,  “and  I’ll  slip  you  all  but  which  is  intended  to  make  the 


Detroit  News  Roto 
Turtts  TheTitck 


After  three  weeks’  work  on  a  product  never 
before  introduced  in  Detroit,  the  Beautex 
Laboratories  reported  that  they  sold  the  depart¬ 
ment  stores  100%;  jobbers,  80%;  down-town  drug 
stores  66%;  chain  stores,  50%;  drug  stores,  in¬ 
cluding  “buyers  out,”  60%;  drug  stores  “where 
buyers  were  seen,”  80% — and  all  this,  as  the  Beau¬ 
tex  Director  of  Sales  reports,  because  of  local 
dealers’  faith  in  The  Detroit  News  Rotogravure 
campaign  which  was  scheduled  to  appear  shortly. 

After  the  first  rotogravure  ad- 
vertiserxent  of  the  Beautex  Lab¬ 
oratories  featuring  Janay  face 
Creams  was  pub¬ 
lished,  500  cou¬ 
pons  were  re- 

cents  in 

payment  for  a  M 

sample  packet. 

The  downtown  * 

stores  were  prac- 
out 
days. 

phenom- 
enal  return 
Beautex  and  sur- 
passes  the  best  ^ 

results  achieved 
elsewhere. 


The  Detroit  News 


First  Mlcbiaran  Paper  to  Issue  a  Rotorravure 
Greatmat  Circulation  Daily  and  Sunday  in  Michigt 
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Publishers, 

Business  Manasers, 
Adverlisns  Manasers,^ 

You’  ve  often  heard  of  us. 

You  know  us  by  reputation. 

You  have  seen  and  admired  our 
Permanent  Weekly  Feature  Pages  in 
many  newspapers,  not  knowing  them 
to  be  our  work. 

NOW  SEE  US  and  let  us  explcdn  how  we 
can  increase  your  local  display.  We  add  more 
than  1 00,000  lines  per  year  to  your  local  display. 

Look  us  up  at  the  Waldorf-Astoria  during 
convention  week.  Get  facts,  figures  and  our  plan 
of  operation. 


20  years 
in  business 
without  a 
dissatisfied 
client. 


Thomas  W.Bri^^s  Ca 

Operafing  In  United  Siaies  and  Canada 

Home  Office -Memphis, Term., U.S.  A. 

Financial  References:  Dun's  dnd  Br3.cist reefs 
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PHLEGMATIC  BRITISHERS  ALL  ENTHUSED 
OVER  AD  CONVENTION  IDEA 

I 

Energetic  Thirty  Club  Makes  Plans  to  Convince  Atlantic  City 
That  London  Is  Right  Place  for  1924 — Conven¬ 
tion  Preparations  Rounding  Out 

By  HERBERT  C.  RIDOUT 

(London  Editor,  Kditor  &  Publisher) 


out  after  the  1924  convention  of  the  As-  sessions  will  be  held  on  Tuesday  and 
sociated  Advertising  Clubs,  its  only  rival  Wednesday.  Since  it  will  not  be  possible 
up  to  the  present  being  London,  I'lng.  to  arrange  for  addresses  representing  all 
The  executive  committee  meeting  in  'departments,  W.  Frank  McClure,  chair- 
San  Antonio  pledged  the  support  of  the  man  of  the  National  Advertising  Commis- 
cntire  district  organization  to  Houston,  sion,  which  has  supervision  over  thc'C 
The  official  publication  of  the  Dallas  .^d-  two  days,  has  suggested  to  members  of 
vertising  League,  Dallas,  Tex.,  says:  the  commission  that  half  a  dozen  speakers 
“The  district  will  present  a  united  front  be  selected  by  the  commission  for  the 
for  Houston,  in  fact  pledges  have  been  half  day  interdepartmental  session,  and 
secured  from  clubs  in  adjoining  and  that  subjects  be  assigned  which  will  illusi 


neighboring  states.” 


trate  various  kinds  and  types  of  adver¬ 
tising  in  various  mediums.  It  is  his  hojie 


T  .^M  in  the  peculiar  position  of  having  prehensive  canvass  with  the  object  of  DOWE  STEW.'\RT,  of  Philadelphia,  speakers  may  ^  obtained  who  will 

lieen  taken  into  the  contidence  of  sev-  closing  at  the  earliest  date  his  list  of  told  the  members  of  the  Program  discuss  well-rounded  and  successful  ad- 


eral  of  the  leading  spirits  in  the  On-to-  delegates 


committee  in  New  York  at  their  mee-ting  vertising  campaigns  which  have  employed 


London  movement,  but  under  a  bond  of  The  Cunard  Company  has  arranged  on  .April  10  that  the  Poor  Richards  of  '^*ny  mediums. 


secrecy  not  to  divulge  the  plans  to  con-  special  accommodation  on  the  SS.  “Ber-  Philadelphia  are  planning  a  gorgeous  en- 


vince  the  .A.  A.  C.  of  W.  at  .Atlantic  City 
of  the  significance  of  London  as  conven¬ 
tion  city  for  1924. 

It  is  a  world-known  fact  that  the  so- 
called  phlegmatic  Englishman  is  a  hard 


engaria,”  which  sails  from  Southampton  tertainment  for  the  entire  convention  on 
May  26.  The  party  will  be  accommo-  Wednesday  evening.  The  .Advertising 
dated  for  two  nights  in  New  York  at  Club  of  Atlantic  City  is  busy  making 


JOHN  H.  LOCEMAN,  of  Chicago, 
chairman  of  the  exhibit  committee  for 


the  Hotel  Pennsylvania. 


fellow  to  get  going — a  thick  nut  to  crack  expressed  their  intention  of  visiting  other 
— ;a  very  terror  to  convince — but  this  parts  of  America  and  Canada. 


Several  memlxTS  of  the  delegation  have  tainment  features — and  who  wouldn’t  ex¬ 
pressed  their  intention  of  visiting  other  pect  .Atlantic  City  to  “show  the  world"  a 


“London  1924”  idea  has  got  under  the 
skin  in  a  manner  reflected  in  an  enthusi¬ 
asm  never  before  seen  in  London  business 
circles. 


It  is  impossible  to  meet  an  advertising  newspaiK-r  circles : 


It  is  intimated  that  the  Thirty  Club  in¬ 
vitation  to  entertain  the  convention  in 
lyondon  is  by  the  following  important 
clubs  and  as.sociations  in  advertising  and 


Club  of  Atlantic  City  is  busy  making  Atlantic  City  Convention,  states  that 

plans  for  numerous  magniticent  enter-  exhibits  for  the  convention  promise  to 

tainment  features— and  who  wouldn  t  ex-  ^  than  at  any  previous  meeting.  He 

pect  .Atlantic  City  to  “show  the  world  a  obtaining  excellent  co-operation  from 
thing  or  two  in  entertainment  at  a  great  j^e  Department  of  Commerce  at  Wash- 
world  convention  of  advertising  men?  ington.  being  assured  of  striking  exhibits 
*  *  *  from  China,  Japan.  England,  Italy.  Spain, 

'T’HREHl  half  days  will  'be  given  to  de-  Germany  and  other  countries.  He  states 
partmental  and  conference  programs  also  that  the  exhibits  of  the  departments 
at  the  Atlantic  City  Convention  of  the  of  the  National  .Advertising  Commission 


world  convention  of  advertising  men? 

*  *  * 

^HRI  half  days  will  'be  given  to  de- 


man  or  pubhsiier  on  the  street  or  in  the  Newspaper  1  roprietors  .AssociaUon,  Associated  .Advertising  C'lubs,  June  3  to  7,  will  In?  uncommonly  extensive  and  in- 
club  w’lthout' the  topic  of  the  delegation  Weekly  Newspaj^r  and  Perioilical  Pro-  and  one-half  day  to  the  interdepartmental  structive.  Some  of  the  newer  depart- 

^for  Atlantic  City  cropping  up,  with  an  in-  prietors  iAssociation,  Newspaper  Swiety,  sessions,  in  place  of  two  half  days,  as  has  ments,  such  as  the  public  utilities  people. 

^  discussion  concerning  the  poten-  Scottish  Daily  Newspaper  Society,  British  custom  for  several  years.  The  are  taking  a  lively  interest,  he  said. 


tialities  of  the  convention  for  I-oikIou 
next  year. 

This  is  due  to  the  energies  of  the  in- 


.Association  of  Trade  ^d  T^hnical  Jour-  change  in  plan  results  from  the  feeling 
nals.  Association  of  British  Advertising  program  committee,  of  which  C.  K. 

Agents,  A.  B.  A.  A.  Audit  Bureau,  Asso-  Woodbridge,  New  York,  is  chairman,  that 


:eling  Several  hundred  retailers,  from  large 
C.  K.  cities  and  small,  and  representing  every 
I,  that  kind  of  retail  store,  will  assemble  at  .At- 


defatigablc  Thirty  Club  of  I^ondon  execu-  ciation  of  Advertisement  Managers,  In-  rnore  time  is  needed  for  general  sessions,  lantic  City,  June  3  to  7,  in  connection 
tives.  They  are  selling  the  advertising  corporated  Sales  Managers  Association,  addition  to  the  general  session  of  Sun-  with  the  annual  convention  of  the  Asso- 
conyention  everywhere.  na.riwrated  Society  of  day  afternoon.  June  3  (the  inspirational  dated  .Advertising  Clubs,  to  exchange 

1  lere  IS  John  Cheshire,  the  Thirty  Club  Consultants,  Advertising  Club  of  Lister,  meeting)  there  will  be  general  sessions  their  experiences  of  the  last  year  and 
president,  in  closest  contact  with  Secre-  Incorporated  Association  of  detail  Dis-  Monday  and  all  day  Thur.sclay.  plan  for  a  better  use  of  their  advertising 

tary  Vernon,  squeezing  out  leisure  mo-  tributors,  Incorporated  Society  of  British  departmental  and  interdepartmental  opportunities  for.  the  year  to  come. 


tary  Vernon,  squeezing  out  leisure  mo-  tributors,  Incorporated  Society  of  British 
ments  Ix'tween  his  work  as  managing  di-  Advertisers,  Aldwych  Club,  Publicity 


rector  of  Ix;ver  Bros.,  Ltd. 

W.  S.  Crawford,  the  vice-president,  is 
likewise  working  hard,  while  Treasurer 
Emanuel  is  striving  to  build  up  even 
greater  financial  resources  than  the 


Club  of  London,  Fleet  Street  Club, 
Briti.sh  United  Billposters’  Assocration, 
Briti.sh  Association  of  Display  Men  and 
the  British  Federation  of  Master  Printers. 
My  own  experience  and  that  of  your 


£()0.000  or  therealxiuts  now  in  the  club  visiting  special  commissioner,  H.  Rea 


coffers  for  the  1924  convention. 


Fitch,  is  that  British  business  men  as  a 


Upon  C.  Harold  V'^ernon  falls  the  du-  whole  are  seriously  interested  in  the  sub¬ 
ties  of  attending  to  the  thousand  and  one  ject  and  lend  a  willing  ear  to  the  story 
inquiries  from  positive  and  possible  dele-  outlined  to  them. 

gates  as  to  the  June  visit  to  Atlantic  Everybody  in  London,  at  any  rate,  is 
City,  and  he  has  just  concluded  a  com-  solid  for  the  proposition. 


jj  acceptances  from  those  speakers 
FINAL  PREPARATIONS  IN  HAND  that  lave  not  yet  replied  to  the  commit - 
FOR  ATLANTIC  CITY  I  tee's  letter  or  telegram. 

CONVENTION  As  .soon  as  these  acceptances  are  in 

special  notice  will  be  sent  to  the  presi¬ 
dent  and  secretary  of  each  club  in  the 
'T'HERE  seems  no  doubt  but  that  the  at-  Association  with  all  the  information  at 
tendance  at  the  .Atlantic  City  Conven-  that  time  available  as  to  program  plans, 
tion  will  be  the  biggest  in  the  history  «  « 

of  conventions  of  the  .Associated  Adver-  .  c-  ,  ,  • 

tising  Clubs  '^I’HE  clubs  of  the  Southwest  are  making 

The  entire  East  will  of  course,  lx;  extensive  plans  to  send  large  dele- 
represented  by  uncommonly  large  dele-  Rations  to  the  Atlantic  City  convention, 
gations.  .A  great  many  will  motor  from  A  meeting  was  held  in  San  Antonio, 
points  in  Pennsylvania,  New  York  and  'ast  month,  of  the  executive  com- 

New  England,  as  well  as  from  Maryland,  Tenth  district  of  the  As- 

Washington  and  the  Virginias.  sociated  Advertising  Clubs,  which  com- 

.A  good  portion  of  the  Pittsburgh  dele-  P^ses  the  states  of  Texas.  Louisiana, 


tising  Clubs  'T’HE  clubs  of  the  Southwest  are  making 

The  entire  East  will  of  course,  lx;  extensive  plans  to  send  large  dele- 
represented  by  uncommonly  large  dele-  Rations  to  the  Atlantic  City  convention, 
gations.  .A  great  many  will  motor  from  A  meeting  was  held  in  San  Antonio, 
points  in  Pennsylvania,  New  York  and  'ast  month,  of  the  executive  com- 

New  England,  as  well  as  from  Maryland,  Tenth  district  of  the  As- 

Washington  and  the  Virginias.  sociated  Advertising  Clubs,  which  com- 

.A  good  portion  of  the  Pittsburgh  dele-  P^'ses  the  states  of  Texas.  Louisiana, 
gation— which  the  Pittsburgh  Club  be-  New  Mexico  and  Arizona.  Ed  Bateman, 
lieves  will  be  the  biggest  it  has  ever  president,  presided. 


sent  to  a  convention — will  motor  through. 

The  Advertising  Council  of  the  Chi¬ 
cago  Chamber  of  Commerce  under  the 
leadership  of  Homer  J.  Buckley,  Chair¬ 
man  of  the  On-to-Atlantic  City  Com¬ 
mittee.  is  arranging  for  a  special  pull- 
man  train  with  club  cars,  and  two 
diners  to  carry  the  Chicago  delegation. 

The  Texas  clubs  will  also  have  a 
special  train,  the  delegates  as.sembling 
at  Dallas  and  going  by  way  of  St.  Louis, 
picking  up  delegations  from  cities  in 
Oklahoma.  .Arkansas  and  Missouri  en 
route. 

♦  *  ♦ 

^HE  National  Program  committee  of 
the  -Associated  .Advertising  Clubs, 
C.  K.  Woodbridge  of  New  York  chair¬ 
man,  is  rapidly  getting  final  plans  into 
shape  for  the  program  of  the  Atlantic 
City  convention. 

At  the  time  of  going  to  press  (April 
20),  the  entire  plan  for  the  general  ses¬ 
sions  of  the  program  is  completed,  sub¬ 
ject  for  each  speaker  is  assigned,  and  a 
list  of  speakers  is  made  up  and  all  that 
remains  to  make  the  program  complete 


As  is  well  known,  Houston,  Tex.,  is 

Baltimore 

Now  Seventh  City 

Such  has  been  its  growth 
since  1920  that  Baltimore  is  now 
rated  as  the  seventh  largest  city 
of  the  country  (recent  (Census 
Bureau  announcement),  with  an 
estimated  population  of  773,850. 

Most  assuredly,  here  is  a  mar¬ 
ket  of  great  fertility.  When 
you  are  ready  to  try  it  out, 
remember  that 

Everything  in  Baltimore 
Revolves  Around 

the  SUN 

Morning  Evening  Sunday 


“Wait  Until  You  Can  See 
the  Whites  of  Their  Eyes 
—Then  FIRE!” 

THE  YANKEES  AT  BUNKER  HILL  waited  until  the 
Red  Coats  were  so  close  that  every  shot  from  their  flint¬ 
locks  brought  down  its  man.  They  could  not  afford  to 
waste  ammunition  by  scattering  their  fire.  No  more  can 
advertisers.  Get  your  readers  where  you  can  see  the 
whites  of  their  eyes  before  you  shoot  your  advertising 
campaign.  This  has  been  the  secret  of  the 

Marvellous  Success  of  Advertisers  in 

THE  TIMES-STAR 

Eighty  families  out  of  every  hundred  in  Greater  Cincinnati 
bring  the  Times-Star  within  arm’s  length  of  their  eyes 
every  business  day.  Almost  half  a  million  prosperous, 
intelligent,  native-born  men  and  women  who  earn  good 
money  and  are  accustomed  to  use  it  thriftily,  both  in  spend¬ 
ing  and  in  investing,  look  to  the  Times-Star  for  the  infor¬ 
mation  upon  which  to  base  their  purchases. 

For  fifteen  consecutive  years  Cincinnati  business  men  have 
recognized  this  fact  and  used  the  Times-Star  as  their  prin¬ 
cipal  advertising  medium.  Last  year  the  Times-Star  carried 

10,459,407  LINES  OF  DISPLAY  ADVERTISING,  AN 
EXCESS  OF  ALMOST  2,000,000  LINES  OVER  THE 
SECOND  PAPER,  INCLUDING  ITS  SUNDAY 
ISSUES. 

National  advertisers  are  no  less  mindful  of  the  impor¬ 
tance  of  concentrated  fire.  One  hundred  and  fifty  of  them 
use  the  Times-Star  exclusively,  year  after  year,  the  surest 
evidence  that  it  has  proven  itself  to  be  the  most  effective 
medium  for  securing  and  holding  distribution  in  the 
Cincinnati  market. 

If  you  want  to  get  business  out  of  Cincinnati,  and  you 
can’t  afford  to  overlook  such  a  market,  address  the 
Advertising  Department  of  the  Cincinnati  Times-Star. 

ONCINNffl  TIMES-STiffi 

CHARLES  P.  TAFT,  Publithar  C.  H.  RBMBOLD.  Managor 

Member  Audit  Bureau  of  Circulations 


SELL  It  to  Sweeney 


{Sweeney  Wants  Everything!} 


.HERE  is  no  use. 


girl.  The  distinction  of  diamonds  is 
worth  more  to  the  hostler  than 
warmth  in  winter  weather.  Hudson 
seal  means  more  to  the  working  girl 
than  ham  sandwiches  or  hot  soup. 
A  human  being  is  a  customer  for  any" 
thing  that  he  or  she  wants  badly 
enough.  High  desire  discounts  the 
cost  and  discovers  some  way  to  over" 
come  it.  Somebody  wants  something 
all  the  time. 

Isn’t  the  first  job  of  your  adver" 
tising  to  sell  your  product  to  people 
who  want  it?  Then,  why  not  ad" 
vertise  to  the  Sweeneys — the  average 
man,  the  average  woman,  the  average 
family — the  mass  market  in  New 
York?  The  Sweeneys  want  every" 
thing!  Their  wants  are  limited  only 
by  what  they  do  not  know!  And 
the  Sweeneys  buy  things  that,  by  in" 
comes  and  statistics,  seem  out  of  their 
reach.  But  when  they  want  them 
enough,  they  buy. 


says  many  a 
business  man,  “in  advertising  to  that 
class  of  people — they  can’t  afford  it!” 

But  bootleggers  sell  eighteen  dob 
lar  hootch  a  long  way  from  Wall 
Street.  Office  boys  play  pool  at  a 
dollar  an  hour.  An  impoverished 
family  in  a  factory  town  will  spend 
a  thousand  dollars  for  a  funeral. 
There  are  fifteen'thousand'dollar'a" 
year  bachelors  in  New  York  City 
who  can’t  afford  to  marry,  and  five" 
dollar"a"day  laborers  who  can.  A 
.hostler  sports  a  diamond  horseshoe 
pin,  but  can’t  afford  an  overcoat.  A 
working  girl  will  pass  up  lunch,  but 
must  have  a  fur  coat. 

What  is  the  answer?  The  boot' 
legger  gets  the  money  because  some" 
body  wants  the  hootch.  The  office 
boy  prefers  the  click  of  ivory  on  the 
green  table  to  the  clink  of  coin  in 
the  tin  bank.  The  poor  family  wants 
the  funeral.  The  laborer  wants  the 


Sell  it  to  Sweeney — the  mass  market  of  New  York— in  The 
News.  A  market  that  is  first  in  the  world  in  point  of  concentrated 
population,  high  per  capita  income  and  earning  power;  a  market 
that  affords  cheaper,  more  efficient,  more  rapid  distribution; 
quicker  turnover,  and  a  larger  potential  volume  of  business  than 
any  other  market  in  the  world.  And  a  medium  that  covers  a 
third  of  New  York  City  in  the  morning  field,  that  has  higher 
attention  value,  reader  interest  and  responsiveness,  and  because 
of  its  tabloid  page  makes  advertising  space  and  advertising 
dollars  more  effective.  Get  the  facts! 


D^wl^rk's  'Picture  ^Newspaper 

25  PARK  PLACE,  NEW  YORK 
TRIBUNE  BLDG.,  CHICAGO 


iHE  Sweeney  series  has 
been  reproduced  in  indi' 
vidual  folders.  'Write  for 
the  full  set. 


'22 
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THOMAS  M.  DIEUAIOE  DIES 


N.  Y. 


Sun’s  Man  Stricken  While  on 
Naval  Assignment 

Thomas  M.  Dieuaide,  aged  55,  assistant 
managing  editor  of  the  New  \ork  Sun, 
died  last  Saturday  in  Washington  after 
being  rushed  to  that  city  on  the  United 
States  transport  Henderson  from  the  fleet 
practice  off  Panama. 

He  died  shortly  after  being  brought 
ashore  from  the  transport,  on  which  he 
was  stricken  with  partial  paralysis  early 
in  the  week. 

Mr.  Dieuaide’s  career  covered  a  wide 
range  of  newspaper  activity ;  the  Spanish 
American  War ,  politics  and  graft ;  the 
assassination  of  President  McKinley,  but 
his  most  noteworthy  achievement  was  a 
description  of  the  little  town  of  St.  Pierre, 
buried  under  a  deluge  of  lava  and  ashes 
after  the  eruption  of  Mont  Pelee.  He 
was  one  of  the  first  correspondents  to 
reach  the  scene  of  the  disaster,  and  his 
seven  column  description  of  the  ruin  is 
still  quoted  as  a  newspaper  classic. 

Mr.  Dieuaide  was  born  on  the  Island 
of  Campobello  in  Passamaquoddy  Bay- 
off  the  coast  of  New  Brunswick,  Uanada, 
August  5.  1868.  His  ancestors  were  na¬ 
tives  of  the  Island  of  Jersey  in  the  Eng¬ 
lish  Channel. 

Educated  in  the  public  schools  of  St. 
John,  N.  B.,  and  at  the  University  of 
New  Brunswick  at  Fredericton,  N.  B., 
whence  he  was  graduated  in  1888,  he 
first  entered  the  insurance  business,  .in 
the  little  town  of  Moncton,  N.  B.  A 
short  time  later  he  began  newspaper  work 
with  the  St.  John  Daily  Telegraph,  re¬ 
signing  in  1891  to  come  to  New  York. 

Mr.  Dieuaide  joined  the  staff  of  The 
Evening  Sun  in  1892. 


®bituary 


William  F.  McNally,  vice-president 
of  the  Minnesota  Tribune  Comiwny,  pub- 
bshers  of  the  Minneapolis,  Minn.,  Tri¬ 
bune,  died  April  13  at  his  home.  New 
Richmond,  Wis.  McNally  was  Ix)rn  in 
Wisconsin,  March  19,  1860.  His  life  was 
largely  devoted  to  law  and  he  was  one  of 
the  best  known  attorneys  in  Wisconsin.  He 
became  vice-president  of  the  Minnesota 
Tribune  Company  after  the  death  of 
W.  J.  Murifliy. 

Lemuel  O.  Mosher,  76  years  old, 
well  known  Iowa  newspaper  man  and 
contributor  to  leading  American  maga¬ 
zines,  died  April  17  at  West  Liberty 
(Iowa). 

W.  Barry  Murphy,  publisher  and 
editor  of  the  Orleans  County  Magazine, 
a  monthly  devoted  to  local  news  wd 
fruit  growing,  published  at  Medina, 
N.  Y.,  died  at  that  city  April  11.  Mr. 
Murphy  was  also  editor  of  the  New 
York  State  Fruit  Grower,  a  monthly. 

Warren  R.  Gilliam,  vice-president 
of  the  Harvey  Blodgett  Advertising 
Company,  St  Paul,  died  at  Los  Angeles, 
April  6,  while  returning  from  a  trip  to 
Honolulu. 

W.  P.  Johnson,  aged  65,  one  of  the 
most  prominent  men  of  Gadsden,  Ala., 
died  on  April  11,  after  an  illness  of  about 
10  days.  He  was  one  of  the  pioneer 


newspaper  men  of  Gadsden,  having  found¬ 
ed  the  Gadsden  News,  which  was  merged, 
making  the  Times-News  in  1887.  He 
remained  with  that  paper  as  associate 
editor  for  15  years.  He  served  two  terms 
as  mayor  of  the  city. 

H.  M.  Wilson,  part  owner  of  the 
Opelika  (Ala.)  Daily  News  for  the  past 
25  years,  died  in  Opelika  on  April  11th. 
Mr.  Wilson  was  a  journalist  for  37 
years,  beginning  his  career  with  a  paper 
in  Dadeville,  going  later  to  Birmingham 
for  a  short  time,  but  for  the  past  30 
years  associated  with  the  Opelika  paper. 

Florence  Laraby,  50  years  old,  died  in 
Reading  Center,  N.  Y.,  after  a  long  ill- 
He  was  formerly  publisher  of  a 
Dundee,  N.  Y.,  weekly. 

V.  I'.  Chase,  well-known  newspaper 
editor  and  publisher  of  Minnesota,  died 
■April  4  at  Van  Buren.  He  was  84  years 
old. 

Paul  Nord,  popular  young  Sioux  City, 
Iowa,  printer,  died  last  week,  after  a 
short  illness  of  pneumonia.  He  was  21 
years  old. 

Walter  Sherman  Booth,  68  years  old, 
founder  of  the  publishing  house  of  Wal¬ 
ter  S.  Booth  &  Son,  in  Minneapolis, 
Minn.,  died  last  week  at  Jacksonville, 
Fla. 

William  J.  Turner,  who  served  for 
more  than  25  years  as  compositor  in  the 
display  ad  room  of  the  Philadelphia  Rec¬ 
ord,  died  on  April  2. 

W.  Barry  Murphy,  editor  of  the  Or¬ 
leans  County  News  of  Medina,  N.  Y., 
publisher  of  the  New  York  Fruitgrower, 
and  correspondent  of  many  newspapers, 
died  while  speaking  at  an  anniversary 
dinner  in  Wolcotville  on  April  11.  Mr. 
.Murphy  had  just  referred  to  the  death 
of  his  wife,  which  occurred  in  February, 
when  he  collapsed  and  died  before  medi¬ 
cal  aid  could  be  summoned.  Mr.  Murphy 
had  been  a  contributor  to  the  New  York 
World  for  many  years. 

Arthur  E.  Hensler,  police  reporter 
for  the  Buffalo  Commercial,  died  April 
14,  following  an  operation  for  appendi¬ 
citis.  He  was  25  years  old. 

F'red  Bogardus,  for  many  years  ac¬ 
countant  and  paymaster  of  the  composing 
room  of  the  Boston  (Mass.)  Herald  and 
Traveler,  died  recently  after  a  short 
illness.  He  was  a  charter  member  of  the 
Fourth  Estate  Lodge,  and  for  many  years 
treasurer  of  the  Boston  Herald  Mutual 
Benefit  Association. 

Mathew  P.  Callanan,  formerly  a 
newspaper  advertising  man  in  Boston, 
Waltham  and  Fitchburg,  died  a  short 
time  ago. 

'  Mrs.  Lula  Dustman,  aged  32,  wife 
of  Rand  J.  Dustman,  Columbus  corre¬ 
spondent  for  the  Associated  Press,  died 
April  13,  at  Grant  Hospital  in  Columbus, 
following  an  operation.  An  infant  son 
of  the  family  died  about  two  months  ago. 

William  Hanley,  former  Detroit 
(Mich.)  newspaper  man,  died  in  a  hos¬ 
pital  at  Battle  Creek  Saturday,  April 
14.  He  was  30  years  old,  and  had  been 
in  the  hospital  since  last  June.  For  25 
months  during  the  war  he  served  in  the 
press  and  censor  departments. 

Mark  A.  Rowell,  fifty-eight,  for  years 
editor  and  publisher  of  the  Adirondack 
News,  of  St.  Regis  Falls,  N.  Y.,  died 
April  13. 


Howakd  E.  Codner,  for  more  than 
thirty  years  shipping  reporter  of  the 
Daily  Globe,  of  St.  John,  N.  B.,  died 
recently.  He  was  at  one  time  an  aider- 
man  in  St.  John  and  was  prominent  in 
the  maritime  provinces  councils  of  the 
Independent  Order  of  Odd  Fellows. 

J.  J.  Hennessy,  one  of  the  oldest  com¬ 
positors  in  the  maritime  provinces,  and 
who  was  employed  on  the  Daily  (jlobe, 
of  St.  John,  N.  B.,  for  thirty  years,  died 
recently  at  the  home  of  his  son  in  St. 
John. 

Miss  Mollie  Carpenter,  manager 
and  publisher  of  the  Placerville  (Cal.) 
Mountain  Democrat  for  the  past  fifteen 
years,  died  April  12,  1923,  in  Oakland. 
She  was  the  daughter  of  the  late  Judge 
J.  G.  Carpenter  and  succeeded  him  as 
owner  and  publisher  of  the  paper.  She 
was  associated  with  Mrs.  B.  V.  Ingham 
in  the  work  until  Mrs.  Ingham’s  death 
three  years  ago.  She  was  60  years  of 
age. 

William  Walsh,  thirty-five,  was 
found  dead  in  the  swimming  pool  of  the 
Y.  M.  C.  A.  in  Halifax,  N.  S.  Mr. 
Walsh  had  been  a  member  of  the  staff 
of  the  Halifax  Acadian  Recorder  for 
some  time.  He  roomed  in  the  Y.  M.  C. 
A.  building.  It  is  believed  he  struck 
his  head  in  diving  into  the  pool. 

Peter  Wyrick,  father  of  Basil  G.  Wy- 
rick,  managing  editor  of  the  Associated 
Press,  Chicago,  died  last  week.  While 
he  was  taking  the  body  to  Indiana  for 
burial,  Mrs.  R.  H.  Austin,  the  mother  of 
Mrs.  Wyrick,  died  in  Chicago. 

James  Wilbert  Burleigh,  editor  and 
publisher  of  the  Crawford  (Neb.) 
Courier  for  the  past  eight  years,  died  at 
Crawford  on  March  30. 

Charles  A.  Steele,  editor  of  the  Brod- 
head  (Wis.)  Register,  aged  53,  died  re¬ 
cently,  following  an  attack  of  apoplexy. 
_  Walter  J.  Horne,  at  one  time  adver¬ 
tising  manager  on  the  San  Francisco 
(Cal.)  Call,  died  in  Long  Beach,  Cal., 
.April  5,  aged  79.  He  was  born  in  Buf¬ 
falo,  N.  Y.,  but  went  west  at  the  age 
of  20. 


Ce/imowVouNG 


The  Evening  Midget,  Newberry, 
S.  C.,  is  the  new  paper  this  week. 


Furnished  full  page  matrices,  black  alone,  black 
and  red,  and  black  and  three  colors;  or,  as  part 
of  a  printed  comic  section. 

HERALD-SUN  SYNDICATE,  280  B’way,  New  York  City 


Louis  Meyeruardt,  city  editor  of  the 
Rome  (Ga.)  Tribune- Herald  and  for¬ 
merly  on  the  staff  of  the  Los  Angeles 
(Cal.)  Examiner  and  other  California 
newspapers,  died  in  the  former  city, 
April  8,  following  an  attack  of  heart 
trouble. 

Mrs.  Lula  (Fuller)  Dustman,  wife 
of  R.  J.  Dustman,  Columbus,  Ohio,  cor¬ 
respondent  of  the  Associated  Press,  di^ 
in  a  hospital  in  that  city,  April  13.  Mr. 
and  Mrs.  Dustman  lost  a  young  son  re¬ 
cently.  Her  death  followed  an  operation 
performed  late  during  February. 

William  Vanderbilt  Fowler,  55  years 
old,  head  of  the  advertising  department 
of  the  Hardware  Dealers’  Magazine  of 
this  city,  died  Monday  in  his  apartment 
at  the  Hotel  Touraine.  Mr.  Fowler  was 
born  in  Brooklyn  and  was  the  son  of 
George  B.  and  Armenia  A.  Fowler.  His 
father  was  a  well  known  inventor, 

CoL.  J.  'Frank  Supplee,  aged  72,  resi¬ 
dent  secretary  in  New  York  of  the  United 
States  Fidelity  and  Guaranty  (Company 
of  Baltimore,  was  stricken  with  a  heart 
attack  Monday  in  his  office  at  75  Wil¬ 
liam  street  and  died  before  the  arrival  of 
an  ambulance  from  the  Beekman  Street 
Hospital.  He  was  at  one  time  New  York 
correspondent  of  the  Baltimore  Sun.  He 
entered  the  civil  war  as  a  drummer  boy, 
and  later  became  one  of  the  officers  of 
the  National  Guard  of  Maryland.  He 
lived  at  the  Hotel  Gramatan,  in  Bronx- 
ville. 

James  Taylor  Petty,  lawyer  and  mem¬ 
ber  of  the  editorial  staff  of  the  New  York 
Times,  died  suddenly  yesterday  after¬ 
noon  on  his  farm  at  Red  Hook,  N.  Y.,  in 
his  54th  year.  His  health  had  not  been 
good  for  several  days  and  he  had  gone 
to  his  farm  to  spend  a  short  vacation  in 
the  hope  of  regaining  his  strength.  Mr. 
Petty  was  well  known  in  newspaper  cir¬ 
cles  in  this  city,  Pittsburgh  and  in  the 
south. 

F.  A.  Murray,  for  18  years  in  charge 
of  the  Chicago  office  of  the  Wall  Street 
Journal  and  formerly  managing  editor 
of  that  publication,  died  last  night  of 
pneumonia  at  Stuart,  Fla. 
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Great  Gains 

Made  during  the  past  year  by 

THE  PITTSBURGH  PRESS 


in 


CIRCULATION 

Average  Daily  and  Sunday  Circulation  for  month  of  March,  1923: 


DAILY  SUNDAY 

182,740  251,135 

GAIN  GAIN  Mareh, 

23,387  45,199 

{Two  Daily  and  Two  Sunday  Newspapers  in  Pittsburgh  Discontinued  Publication  on  Feb.  14,  1923) 


182,740 


GAIN 

1922 


New  advertising  record— In  first  three  months  of  1923 
THE  PRESS  carried  a  total  volume  of  nearly 


6,000,000 


Agate  Lines 
Advertising 


A  gain  of  more  than  500,000  LINES  over  the  same  period  last 
year  and  OMITTED  NEARLY  500,000  lines  for  which  orders 
were  received,  because  THE  PRESS  does  not  print  more  than  40 

pages  week  days. 

THE  PITTSBURGH  PRESS 

Pittsburgh’s  Greatest  Daily  and  Sunday  Newspaper 

OLIVER  S.  HERSHMAN,  President-Editor  H.  C.  MILHOLLAND,  V.  Pres.-Adv.  Mgr. 

New  Yerk — /.  A.  Klein,  SO  E.  42nd  St.  Chicago — I.  A.  Klein,  76  W.  Monroe  St.  San  Francisco — A.  J.  Norris  Hill,  Hearst  Bldg. 
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How  the  San  Francisco  Chronicle's  New  Home  Will  Look  When  Completed 


Ijcfii  at  the  helm  since  that  time,  has 
{'iveii  the  plans  and  designs  his  personal 
supervision. 

With  the  exceirtion  of  nine  ground-floor 
stores,  the  entire  three-story  and  base¬ 
ment  building  will  hi-  given  over  to  the 
business  of  the  Chronicle. 

Tlie  building  will  extend  over  an  entire 
city  block,  with  light  and  air  on  all  four 
sides.  Across  the  street  stands  the 
United  States  Mint,  placed  well  hack 
from  the  street,  so  that  the  outlook  from 
the  Mission  street  front  of  the  building 
is  wide. 

The  change  in  location  has  been  de¬ 
termined  by  various  factors..  The  present 
location  at  Market  and  Kearny  has  l)e- 
come  too  valuable  as  a  business  and  of¬ 
fice  site  to  be  kept  as  a  newspaper  plant, 
and  the  present  building  is  also  entirely 
inadequate  in  size  and  iwssibility  of  ex¬ 
tension. 

The  new  building  will  be  of  reinforced 
concrete  construction,  with  three  stories 
above  street  level  and  a  basement  for 
paiK-r  storage  below. 


The  principal  facade  will  be  on  Mission 
street.  lixtending  along  this  side  will  be 
the  stores,  the  only  part  of  the  building 
not  given  over  to  the  Chronicle’s  uses. 

Public  business  offices  will  Ik-  main¬ 
tained  in  the  Fifth  and  Mission  corner, 
with  a  branch  office  in  the  present  Market 
and  Kearny  location  to  handle  business  in 
that  district. 

Truck  space  is  provided  b<'hind  the 
business  office,  with  an  entrance  for  mo¬ 
tor  trucks  hauling  print  paper  and  the 
trucks  that  nightly  speed  out  with  the 
quickly-following  editions. 

Hack  of  the  offices  on  the  first  floor  is 
to  be  the  pressroom. 

Xew  presses  are  being  built  by  R.  Hoe 
&  Co.,  of  New  York,  and  will  be  the  last . 
word -in  press  equipment. 

In  the  tower  corner  will  be  Mr.  de 
Young’s  private  office,  the  furnishings  of 
which  will  be  moved  intact  from  the  pres¬ 
ent  location.  Mr.  de  Young’s  office  is 
famous  for  its  artistic  treasures,  and  is 
almost  a  museum  in  itself.  Carved  wood¬ 
work,  stained  glass  windows,  valuable 


''.vrv  oiu*  tiinls  the  market  an<l  financial 
eerier  of  the  Kocky  Mountain  West. 

the  automobile  center  of  this  vast 
Western  rt^Kton. 

a  most  rapidly  growing  manufacturing  and  milling  center. 

a  city  surrounded  by  rich  agricultural,  mining  and  stock  raising 

Communities. 

a  substantial  class  of  buyers,  nuj^t  of  whom  are  regular  readers  of 


(Denver’s  Only  Morning  Paper) 

and 


HOL-NORD  FEATURE  SERVICE 

500  Fifth  Avenue  New  York  City 

To  assist  the  editor  in  balancing  “spot”  news  with  con¬ 
structive,  informative,  timely  and  stimulating  feature 
articles  and  sp>ecial  columns  which  run  in  Daily,  Week¬ 
ly,  and  Monthly  Series  is  our  aim. 

WE  OBTAIN  OUR  AUTHORS  BY  PERSONAL  SOLICITATION. 

Hol-Nord  "Broadsides”  merit  your  careful  attention. 

Hol-Nord  Feature  Service  500  Fifth  Avenue 


(Denver’s  Best  Evening  Paper) 

•—both  always  worthwhile  liecaiise  of  their  clean,  progressive  policy — 
they  bold  the  confidence  of  the  buyers  in  Denver  and  surrounding 
territory. 


today  the  largest .  city  for  her  age  in 
i..e  1  .  ?>.;  ha>  set  her  aim  for  **500,000 

•11  iv.UK” 
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SAN  FBANGISCO  CHRONICLE’S  NEW  HOME 
A  THING  OF  BEAUTY 

Unusual  Attention  to  All  Details  in  Layout  of  Several  De¬ 
partments  make  it  One  of  Best  in 
This  Country 


A  T  the  corner  of  Fifth  and  Mission 
Streets,  San  Francisco  is  soon  to 
rise  a  new  building,  the  last  word  in 
mcxlern  newspaper  plant  construction.  It 
will  be  the  new  home  of  the  San  Fran¬ 
cisco  Chronicle. 

It  will  be  the  fifth  home  occupied  by 
the  Chronicle  since  its  founding  in  1865, 
and  M.  H.  de  Young,  whose  hand  has 


Industrial  (jothic  has  been  chosen  as 
the  architectural  style  in  the  plans  pre¬ 
pared  by  Weeks  &  Day,  combining  solid¬ 
ity  and  beauty. 

The  focal  jKiint  of  the  building  will  be 
the  clock  tower  at  the  Fifth  and  Mission 
corner,  a  graceful  campagnile  that  will 
carry  a  clock  dial  on  each  of  the  four 
sides  :uid  a  set  of  chimes. 


rugs,  and  cabinets  filled  with  art  objects 
make  it  less  like  an  office  than  a  treasury 
of  art. 

Near  Mr.  de  Young’s  office  will  be 
<|uarters  for  the  chief  executives,  and  in 
the  tower  will  be  a  lunchroom  and  con¬ 
ference  room  for  the  executive  group. 

The  editorial  department  will  be  one 
great  room,  in  effect,  with  offices  for  de¬ 
partment  heads,  special  editors,  and  the 
library  separated  by  seven-foot  glass  par¬ 
titions.  Especial  attention  has  been  paid 
to  the  lighting  of  the  editorial  rooms,  and 
even  if  additional  stories  are  added,  the 
skylights  will  give  ample  illumination. 

The  comfort  and  convenience  of  the 
employes  will  Ik*  carefully  watched. 
Rest  ro<jms  will  be  provided  in  all  de¬ 
partments.  and  for  the  men  in  the  me¬ 
chanical  departments,  there  will  be  lock¬ 
ers  and  showers. 

Particularly  for  the  benefit  of  the  girls 
who  answer  telephones  in  the  classified 
advertising  department  will  be  the  roof- 
garden,  where  they  may  find  rest  and 
recreation  from  their  exacting  task 
These  girls  are  to  be  given  two  IS-minute 
rest  perifKis  daily. 

A  unique  feature  will  be  the  circulating 
librarv,  filled  with  the  l)ooks  sent  from 
the  publishers,  and  available  for  all 
Chronicle  employes. 

Haste  Happily  Not  Needed 

.After  racing  from  Kansas  City  to  New 
York  in  a  special  train,  following  a  sum¬ 
mons  to  his  wife’s  bedside,  Irwin  R.  Kirk¬ 
wood,  publisher  of  the  Kansas  City  Star, 
was  overjoyed  on  his  arrival  to  find  Mrs. 
Kirkwcxxl  alive  and  nearly  well  and  to 
learn  that  the  summons  was  the  result 
of  the  alarm  of  anxious  friends. 


CITY  CANT  SUE  PAPER, 
HELD  IN  CHICAGO 

Highest  Tribunal  of  Illinois  Rules  that 
Mayor  Cannot  Maintain  $10,000,000 
Libel  Suit  Brought  Against 
Chicago  Tribune 

The  Supreme  Court  of  Illinois  has  af¬ 
firmed  the  decision  of  Judge  Fisher  of  the 
Circuit  Court  of  Cook  County  that  the 
city  of  C^hicago  cannot  maintain  the  $10,- 
000,000  libel  suit  brought  against  the  Chi¬ 
cago  Tribune  by  former  Mayor  Thomp 
son. 

This  decision,  finally  disposing  of  the 
Thompson  suit,  means  that  the  city  will 
not  attempt  a  trial  of  a  similar  action 
against  the  Chicago  Daily  News  for 
$10,(X)0,0(X)  damages. 

"The  opinkm  of  this  court  is  based,” 
it  was  said  in  the  Supreme  Court  de¬ 
cision,  “off  the  fundamental  principle  of 
the  .American  government  that  every  cit¬ 
izen  has  a  right  to  criticise  the  govern¬ 
ment  and  its  administrators  so  long  as 
they  do  not  advocate  overthrow  of  the 
existing  government  or  violation  of  the 
law.” 

On  the  question  of  whether  the  city 
could  sue  in  its  capacity  as  a  private  cor- 
iwration  the  court  held  that  “because  of 
its  proprietary  right  it  docs  not  lose  its 
governmental  character.” 

Klein  Leave*  Chatham  Syndicate 

John  C.  Klein,  who  has  been  general 
manager  of  the  recently  organized  Chat¬ 
ham  SvTidicate,  of  New  York,  has  re¬ 
signed. 
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Verree  A  Conklin.  Ine., 
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“Get  It  FIRST  But  FIRST 
Get  It  RIGHT” 


This  Telegram  Tells  The  Whole  Story 


Chicago,  April  14,  1923. 

International  News  Service, 

New  York  City. 

Congratulations  on  McCormick-Oser  wedding 
scoop.  Evening  American  enjoyed  the  pri\  ilege 
of  printing  more  than  a  column  of  cable  on  wed¬ 
ding  in  more  than  350,000  of  the  425,000  circula¬ 
tion  yesterday  and  not  a  line  in  any  other  Chi¬ 
cago  paper  all  day  long.  Almost  unbelievable 
that  in  this  advanced  news  age,  a  story  of  such 
magnitude  as  the  wedding  of  John  D.  Rockefel¬ 
ler  s  18-year-old  granddaughter  to  a  45-year  old 
riding  master  could  be  held  exclusive  all  day 
long.  It  is  the  greatest  tribute  Vet  to  the  superior 
news  service  of  yours.  No  wonder  your  clients 
are  soaring  in  circulation.  No  wonder  Chicago 
Evening  American  selling  at  three  cents  is 
ahead  of  newspapers  selling  at  two  cents.  Again 
I  congratulate  you. 

\y.  A.  Curley,  Managing  Editor, 
Chicago  Evening  American 


INTERNATIONAL  NEWS  SERVICE 

M.  Koenigsberg,  President  New  York  City 
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FREE-FOR-ALL  DISCUSSIONS  MONOPOLIZE 
NEW  ENGLAND  CIRCULATION  MEETING 

Unassigned  Topics  Scheme  Will  Be  Continued,  as  It  Produced 
Selling  Ideas  at  Springfield  that  Limited  “Papers” 
Seldom  Brought  to  Light 

(By  Telegraph  to  Editor  &  Pubushkr) 


mond,  Jr.,  of  the  Boston  Transcript,  sec-  Donlan  told  of  sucessfully  employing 
retary-treasurer,  was  instructed  to  pre-  boys  to  stand  on  street  corners  and  puS 
prepare  a  change  in  the  by-laws  to  pro-  the  paper  in  the  face  of  passersby,  mere- 
vide  for  two  instead  of  three  meetings  ly  saying  “Paper,  sir.” 
annually.  This  committee  was  respon-  In  the  discussion  of  how  best  to  adver- 
sible  for  the  adoption  of  the  unassigned  tise  a  newspaper,  the  maintenance  by  the 
topic  system.  Columbus  Dispatch  of  mileposts  along 

The  merits  of  street  sales  were  dis- 

cussed.  Mr.  Donlan  railed  them  the  nnnr.  The  Providence  News  used  billboards. 


topic  system.  Columous  Dispatch  ol  mileposts  along 

The  merits  of  street  sales  were  dis- 

cussed.  Mr.  Donlan  called  them  the  poor-  The  Providence  News  used  billboards, 
est  kind  of  circulation  that  could  be 

handed  an  advertiser.  Dolhenty  was  The  latter  were  consider^  the  most  e^ 
convinced  that  evening  papers  sold  on  Features  were  railed  _  the  ^st 

the  streets  found  their  wav  into  the  homes.  Pisans  of_  buildmg  up  Sunday  circulation. 


CPRINGFIELD,  Mass.,  April  19. — The  of  the  relative  merits  of  street  sales  and  the  streets  found  their  way  into  the  homes.  oi  puildmg  up  ounoay  circulation, 

O  two-day  convention  of  the  New  Eng-  subscriptions.  Nolan  agreed.  As  a  means  of  promot- 


land  Association  of  Circulation  Managers,  Dolhenty  spoke  of  the  changed  attitude  ing  street  sales,  Isenberg  advocated  the  ^  thoi^and  comic  sheets,  without  date, 
which  clos^  here  to^y,  was  devoted  to  of  advertisers  who  are  now  inclined  to  “bootjack”  system  used  in  Boston,  where  on  hand  t(X  use  m  case  of  emerg^cy. 
a  forum  discussion  of  a  selected  list  of  look  at  total  figures  and  the  buying  pub-  young  men  are  employed  by  the  various 

questions.  The  plan  of  having  topics  un-  he.  The  masses  were  buying  things  papers  to  yell  the  headlines.  They  are  ifn«  w 

^  ^rolley  lines  on  which  one-man  cars  had 


assigned  proved  so  successful  that  it  was 
vot^  to  continue  it. 

Use  of  premiums  received  much  atten¬ 
tion.  The  consensus  of  opinion  was  that 
circulation  thus  obtained  was  temporary, 
and  that  premiums  should  in  no  case  be 
distributed  oftener  than  once  a  year.  Use 
of  prizes  to  arouse  newsboys’  interest  was 
generally  favored.  Awards  suggested 
ranged  from  roller-skates,  bicycles  and 
coaster  wagons  to  trips  to  the  city  or  the 
beach.  J.  W.  Nolan  of  the  Springfield 
Union  said  he  considered  the  sale  of  dic¬ 
tionaries  as  good  reader  service.  The 
.same  was  said  of  the  sale  of  insurance 
by  managers  using  that  method. 

J.  J.  Lynch  of  the  Cleveland  Press, 
president  of  the  I.  C.  M.  A.,  was  the 
guest  of  honor.  He  explained  the  ben¬ 
efits  of  membership  in  the  international 
organization  at  the  opening  session  yester¬ 
day  morning,  emphasizing  the  benefit 
which  the  small  city  circulator  would  de¬ 
rive.  He  was  also  the  principal  speaker 
at  the  banquet  at  the  Hotel  Kimball  last 


New  England  circulation  men  out  in  force  at  Springfield  to  greet  President  Lynch 
of  the  1.  C.  U.  A. 


been  installed. 

Donlan  said  the  Providence  News  em¬ 
ployed  a  boy  to  make  the  trip  on  one  line 
where  he  does  not  send  enough  bundles 
to  make  use  of  a  motor  profitable.  He 
pays  the  boy  $3  a  week  and  his  fare.  It 
was  necessary  to  make  arrangements  witfi 
the  street  railway  company  to  do  this. 
Stamps  were  bought  from  the  company 
to  pay  the  freight  of  the  bundles. 

The  executive  committee  was  instruct¬ 
ed  to  select  the  place  for  the  October 
meeting. 

“In  its  relation  to  the  other  depart¬ 
ments,  circulation  holds  a  unique  posi¬ 
tion,  unlike  any  other  part  of  a  paper,” 
Mr.  Lynch  said.  “Of  the  four  major  de¬ 
partments — editorial,  circulation,  advertis¬ 
ing,  mechanical — the  circulation  is  essen¬ 
tially  the  keystone  department.  Its  rela¬ 
tions  to  the  editorial,  advertising  and  me¬ 
chanical  groups  are  vital.  While  the  ed¬ 
itorial  and  advertising  need  not  come  into 
contact  at  all,  the  circulation  department 
has  to  keep  a  constant  liaison  with  the 


night.  E.  D.  Dolhenty  of  the  Worcester  which  only  the  wealthy  bought  a  few  paid  from  $1  to  $3  a  day  in  addition  to  editorial  department  and  the  advertising 


Telegram-Gazette  spoke  of  the  impor-  years  back. 

tance  of  getting  out  in  time  to  make  sub-  Difference  of  opinion  as  to  the  desira- 
urban  connections.  In  this  connection  bility  of  office-owned  routes  developed, 
■he  advocated  an  absolute  deadline  for  The  New  Bedford  Standard  used  them 
news  and  advertising  copy.  The  use  of  to  a  limited  extent,  but  did  not  encourage 
bulletins  to  increase  store  sales  was  con-  them.  The  New  Haven  Union’s  carriers 


their  commission. 


(Continued  on  page  2S) 


sidered  of  little  value. 

F.  B.  Crawford  of  the  Bridgeport  Post 


contracted  to  give  a  week’s  notice  before 
quitting  and  to  provide  the  office  with  a 


Telegram  said  he  kept  two  men  busy  list  of  names  of  all  their  customers.  The 
looking  after  dealers,  seeing  that  his  pa-  Providence  News  sold  papers  to  the  boys 
pers  had  proper  display  at  their  stands  but  kept  a  list  of  customers  and  had  each 
and  making  sure  that  they  keep  as  many  boy  put  up  a  $5  bond. 


papers  as  they  can  sell. 


Representatives  of  papers  doing  so  fav- 


I.  Isenberg  of  the  Lawrence  Telegram  ored  charging  more  for  home  delivery 
found  it  beneficial  to  carry  a  story  of  than  for  papers  sold  on  the  streets.  Lynch 


dealers’  careers  from  time  to  time. 


remarked  that  in  the  midwest  the  tend- 


Thomas  Downey  of  the  Boston  Globe,  ency  was  to  do  the  reverse.  The  ques- 
an  honorary  member  of  the  association  tion  of  employes’  and  advertisers’  papers 
and  former  president  of  the  I.  C.  M.  A.,  was  discussed. 

was  present  yesterday.  He  related  his  Mr.  Downey  said  that  the  Globe  did 
experiences  since  taking  over  the  position  not  give  its  employes  papers.  Gen.  Tay- 
in  1878,  telling  of  how  he  originated  the  lor  once  asked  him  for  two  papers  and 
idea  of  delivering  Sunday  papers  by  team  he  replied  that  they  would  cost  him  four 
to  points  where  there  was  train  service,  cents.  The  consensus  of  opinion  was  that 
There  is  hardly  any  town  so  small  that  giving  employes  papers  was  a  cheap 
it  does  not  provide  some  field  for  develop-  method  of  promoting  loyalty.  All  papers 


ing  circulation,  he  said. 


represented,  with  the  exception  of  the 


A  representative  ^f  the  Railway  Mail  Globe,  followed  the  practice. 

Ser\’ice  expressed  appreciation  of  the  co-  Edward  Gans  of  the  Fall  River  Herald 
operation  of  the  circulation  men  and  ad-  was  elected  an  honorary  member  of  the 
vised  them  to  register  complaints  when-  association  today.  The  executive  com- 
ever  service  was  faulty.  The  question  of  mittee,  consisting  of  Edward  Donlan  of 
quantity  vs.  quality  circulation  was  the  Providence  SVws,  president ;  Mr.  Dol- 
brought  up,  in  the  course  of  a  discussion  henty,  vice-president,  and  L.  M.  Ham- 


Sweetness  on  the 

Vermont  Hillsides 

This  week  more  than  live  million  trees 
^  in  Vermont  are  pouring  out 
MaiJlr  gallons  of  sap  to  become 
„..\r3  precious  A^ermont  Maple 
sugar  and  syrup. 

^  1  7^  Sugaring  is  welcomed  by 
the  farmers  as  a  pleasant  oc- 
Signposts  cupation  in  a  didl  time  and 
of  a  source  of  three  millions  in 


Signposts 

of 

Buying 
Power 
No.  6 


The  St.  Regis  Paper  Company 


Hanna  Paper  Corporation 

NEWSPRINT 

Daily  Capacity  425  Tons 

WE  SOLICIT  YOUR  INQUIRIES 

GENERAL  SALES  OFHCE 

30  East  42nd  SL,  New  York  City,  N.  Y. 

Cbicato  Pittsburgli 

643  McCormick  Bldg.  1117  Fanners  n»wlr  Bldg. 


revenue. 

And  pure  Vermont  ]Maple  Sugar 
i.s  welcomed  all  over  this  planet  as 
one  of  the  world’s  delicacies. 

Vermont  produces  59%  of  the 
maple  .sugar  of  the  country  and  more 
than  3,3%  of  all  maple  products. 

Advert  isingmen  wishing  toknow 
of  producers  or  dealers  in  pure 
Vermont  imiple  sugar  may  write 
any  of  the  new.s])apers  listed  below, 
enclosing  a  stamp. 


\fermont€«^DaiKes 

Barre  Times  Brattleboro  Reformer  Bennington  Banner 
Burlington  Free  Press  Rutland  Herald 
St.  Johnsbury  Caledonian-Record 
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A  Record  Unsurpassed 


Years  Represented  by 
E.  Katz  Special  Advertising  Agency 


Hutchinson  News  . 25 

Erie  Times  . 23 

Joplin  Globe . 23 

Jacksonville  Journal  . 22 

Lexington  Leader  . 22 

Evansville  Journal  . 21 

Oklahoma  City  Oklahoman . 20 

Ansonia  Sentinel  . 19 

Muskogee  Times  Democrat . 17 

Ft.  Smith  Southwest  American . 16 

Cheyenne  Tribune  . 12 

Montreal  La  Patrie .  9 

Shreveport  Journal  .  9 

Huntington  Advertiser  .  6 

Ardmore  Ardmoreite  .  6 

Wichita  Falls  Times .  5 

Asheville  Citizen  .  5 

Colorado  Springs  Telegraph  .  3 

Butte  Post  .  3 

Massillon  Independent  .  3 

Okmulgee  Times  .  3 

Long  Beach  Telegram .  3 

Waterloo  Tribune  .  3 

Wichita  Beacon  . 16  months 

Coffeyville  Joiu*nal  . 10  “■ 

Denison  Herald  . 10 

Paducah  News-Democrat  .  9 

Durham  Herald  .  7 

Blueheld  Telegraph .  6 


If  hy  don't  you  write  to  or  talk  with  these  publishers  and  find  the 
reason  for  this  record? 

Call  at  our  own  offices:  you  will  be  interested  to  knoiv  something 
of  our  business-getting  methods 


E.  Katz  Special  Advertising  Agency 

Established  1888 

Publishers'  Representati ves 

.■>8  ^  KST  tOth  STREET  (between  5tli  &  6th  Aves.)  NEW  YORK  CITY 
Branches:  Chicago  Kansas  City  Atlanta  San  Francisco 
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SCORE  PRICE  CUTTING 
IN  N.  Y.  STATE 

Circulators  Unanimous  in  Placing  Trust 
in  Good  Paper  Made  by  Eldi- 
torial  Skill  Rather  Than 
Forcing  Methods 

(fiy  Jclcgrafh  to  Kbitur  it  I'Liii.isiim) 

Ai.baxv,  N.  V.,  April  19. — The  New 
York  State  (.'irculatiun  ManaKer^’  .\.sso- 
eiation  opened  a  two-day  convention  at 
tile  Ten  I'A’ck  Hotel  today  with  about 
50  circulation  manaBer.s  of  metropolitan 
and  up-statc  newspajier;.  in  attendance. 
.1.  M.  .XnneiiberK,  of  the  Thiladelphia 
Public  Ledner,  organizer  and  first  presi¬ 
dent  of  the  Xew  ^'ork  State  .Associa¬ 
tion,  and  J.  j.  Lynch,  president  of 
International  Circulation  Managers’  As- 
six'iatii  ii,  were  honor  quests  and  Mr. 
l.ynch  invited  ineinliers  to  attend  the 
meetiiiH  of  the  International  at  Miiskoka 
l.akes.  Canada,  in  .lune.  The  association 
unanimously  adopted  resolution  attaiinst 
reduction  in  present  retail  price  of  news¬ 
papers. 

(lien  S.  En«land.  circulation  inanaKer 
of  the  lohnstown  Leader- kepuhlican. 
urued  jtreater  co-operation  of  the  circu¬ 
lation  ami  news  departments.  He  said 
this  is  the  tendency  of  all  larne  business 
enterprises  and  that  harmony  of  action 
in  \arii)us  detiartments  means  business 
success  Where  there  is  keen  connieti- 
tion.  a  “beat"  scored  bv  the  news  deiiart- 
m-.nt  will  lose  much  of  its  siKiiiticance 
if  the  circulation  manauer  does  not  ,«et 
the  headliner  to  the  public  ayainst  his 
competitors. 

I''remiums  and  contests  were  discussed 
bv  lames  McKernan.  of  the  Xew  N  ork 
World.  The  best  basis  for  building 
circulation,  he  said,  is  the  merit  of  the 
iiewspaiK-r  which  produces  more  perma- 
neut  rea<lers.  Premiums  and  contests 
are  sometimes  necessary  as  a  tonic,  he 
said.  hut.  if  not  needed,  it  is  lie.st  to 
dispense  with  them..  He  declared  that 
Kirk!  results  have  been  obtained  by  use 
of  prizes  hut  that  regardless  of  experi¬ 
ence  of  others,  it  is  for  the  circulation 
manaijer  to  decide  whether  his  own 
circulation  needs  a  stimulant  other  than 
that  fti'en  bv  the  editorial  and  reportiiiK 
force  and  that  if  stimulants  do  hrinn  in¬ 
creases  he  is  justified  in  usinj?  them. 

\  warning  to  newstiapers  seeking  a 


mail  circulation  at  less  than  production 
cost  was  given  by  W.  C.  Hixson,  of  the 
Syracuse  I'ost-Standard.  In  the  promo- 
ti(.n  of  mad  subscriptiov.s  many  news¬ 
papers  have  lost  sight  of  cost  and  their 
practices  are  jeopardizing  newspaper 
industry.  Many,  be  said,  are  selling  at 
half  the  iirice  to  wholesale  dealers  and 
the  public  gets  the  impression  that  some 
one  is  proliteering  and  the  reader’s  con¬ 
fidence  is  lo.'t.  The  practice  causes  other 
publications  to  meet  the  cut  prices,  and 
evening  iiapers  to  issue  “bulldog’’  editions 
to  comiK-te  with  morning  editions,  but 
mail  service  advantage  is  always  with 
morning  lU'w.spaiKTs  and  real  iK'uefits  of 
increased  circulation  disapiiear  with 
ruinous  competition. 

The  success  of  all  newspapers,  he  said, 
IS  based  on  news  value  and  reader 
interest  and  the-se  are  more  valuable  in 
retaining  the  confidence  of  advertisers 
and  readers  than  cut  price  subscriptions. 

.Alfred  W.  Cockerill.  of  the  I’tica 
Press,  discussed  the  gualification  of  a 
lireulation  manager,  which  he  summed 
rp  as  the  pualities  that  make  for  success 
ill  any  endeavor — service  to  others, 
br.iadening  the  activities  and  interest  in 
Cl  mmunity  enterprises,  impressing  those 
with  whom  he  comes  in  contact  in  ex¬ 
tending  the  circulation  of  his  newspaper 
with  the  importance  of  his  job  and  his 
caiiacity  to  fill  it. 


FREE-FOR-ALL  DISCUSSIONS  AT 
SPRINGFIELD 

(Continued  from  f<(iiie  26) 


this  type  are  made  to  apiK-al  to  the  largest 
number  of  jK-ople;  they  are  made  to  sell. 
.And  who  can  tell  what  can  sell  liest  bet¬ 
ter  than  the  man  who  is  selling  it. 

“(9n  the  Transcript  the  circulation  is 
largely  a  distributor — and  that’s  a  big 
job  in  a  big  city.  Hut  your  Boston  Post 
man  has  to  be  not  only  a  distributor  but 
an  astute  salesman,  a  keen  student  of  hu¬ 
man  nature  and  current  events.  He  must 
lie  able  to  sense  public  opinion  and  likes 
and  dislikes  aiwl  know  them  instinctively 
even  before  he  can  put  his  thoughts  into 
words.  He  must  be  able  to  ‘feel’  whether 
a  certain  story  is  going  over  or  an  cd- 
it.irial  policy  is  meeting  with  favor,  for 
often  the  circulation  figures  <lo  not  tell 
the  tale  until  after  the  damage  has  been 
done. 

“For  the  advertising  department  the 
cTculator  acts  as  the  production  man. 
The  circulator  produces  that  which  the 
advertising  crew  sells.  Regardless  of  a 
paper’s  |iolicy,  if  it  has  the  circulation  it 
gets  the  advertising. 

“When  1  speak  of  the  circulation  de¬ 
partment’s  relation  to  the  mechanical  de- 
Iiartment  I  mean  chiefly  the  pressroom. 

“That  deiiartment  and  the  circulation 
department  have  to  work  in  the  closest 
li  issible  co-oiK'ration.  It's  essential  that 
the  circulation  manager  have  a  thorough 
'  nowledge  of  pressrcHim  problems  in  or- 
''er  that  he  may  know  what  to  expect  and 
how  to  get  what  he  needs. 

“Thus  is  seen  why  the  circulation  de- 
iiartment  is  in  a  uniiiue  positifin,  why  it 
is  the  keystone  of  a  paiKT.  The  editorial 
deiiartment  has  to  know  how  to  protluce 
a  pajier  and  make  it  up  into  tyiK-.  The 
advertising  flepartmeut  has  to  sell  circu¬ 
lation  and  get  ads  into  type.  The  circu¬ 


The  Original  Scott  Multi-Unit 
NEWSPAPER  PRESS 

requires  no  introduction  to  tlie  practical  newspajwr  i>ub1isher,  who  quickly  grasped 
the  great  advantage  this  type  of  machine  over  the  decked  press  and  today  the 
.Scott  Multi  l'nit  is  known  and  operated  the  world  over,  giving  entire  satisfaction. 

If  You  Install  This  Press 

your  press  room  troubles  are  over,  for  with  increasing  advertising  and  circulation, 
all  that  will  be  necessary  t<i  meet  it,  will  l>e  to  add  .another  unit  to  your  Scott 
Machine,  which  can  be  placed  on  the  press  without  stopping  it  for  a  day  oi  missing 
an  edition. 

Our  New  York  Office 

is  at  14.s7  Broadway,  near  43nd  Street,  .and  should  you  have  time,  our  representatives 
will  lie  pleased  to  give  you  further  information  alniut  our  (larticulat  line  of  machinery, 
suitable  for  your  present  and  future  requirements. 

WALTER  SCOTT  &  CO. 

PLAlXriFLD.  XFAV  TFRSFW,  U.  S.  A. 

CHICAGO  XFW  YORK 

Moiiadnock  Block  1457  Broadway,  at  42d  Street 


lation  department  has  to  distribute  the 
priKluct  which  in  itself  is  a  big  enough 
job,  bas  to  keep  closely  in  contact  witli 
the  producing  eml.  the  editorial;  with  its 
own  sales  department,  the  advertising; 
and  with  its  mechanical  department,  the 
jiressroom.  So  that  when  a  circulation 
manager  functions  on  all  four  cylinders, 
he  is  the  most  versatile  man  on  the  paper, 
ne.xt  to  the  publisher  himself,  who  is,  of 
course,  supposerl  to  know  everything.’’ 

CANADIANS  CHANGE  DATE 

Will  Meet  in  Toronto,  May  3-4,  Instead 
of  Vancouver 

(Hy  Telegraph  to  Editor  &  I-^jblisiier) 
Toronto,  Out..  .April  18. — Owing  to 
the  prosiH-ct  of  a  provincial  election  in 
Ontario  in  lune  arrangements  for  hold¬ 
ing  the  annual  meeting  of  the  Canadian 
Daily  .Newspapers’  .Association  in  Van¬ 
couver  have  been  cancelled.  The  meet¬ 
ing  will  lie  held,  instead,  in  Toronto. 
May  .5  and  4. 

C-V  Service  Extends  to  Coast 

The  C-V  Newspaper  Service,  Inc.,  has 
entere<l  into  an  agreement  with  the 
Pacific  Press  Svndicate  of  Los  .Angeles. 
California,  whereby  the  latter  will  repre¬ 
sent  Mr.  Vanderhilt’s  News  Service  in 
the  Southwest  and  Mr.  Vanderbilt’s 
Bureau  will  Ik'  their  Fastern  representa¬ 
tives.  The  Washington  Bureau  of  the 
C-V  Newspaper  Service.  Inc.,  will  be 
closed  during  the  summer  months  due 
to  Mr.  \'anflerbilt’s  absence  in  b'urope 
during  that  time. 


fkiiartnieiit  has  to  keep  in  constant  touch  j 
with  the  circulation. 

“Of  late  years,  since  almost  all  big  pa¬ 
pers  Ig-gaii  striving  for  mass  circulation 
the  co-operation  lietween  the  iiriKlucing 
or  editorial  end  of  the  pajK-r  aiul  the  sell¬ 
ing  or  circulation  end  has  be-come  very 
close.  Only  on  a  very  few  pajR-rs  with 
a  limited  appeal  does  the  editor  assume 
that  he  is  producing  a  product  which  is 
to  be  distributed  by  the  circulation  depart¬ 
ment  to  those  people  who  want  that  prod¬ 
uct.  Paiiers  such  as  the  Boston  Trans- 
ciipt  and  New  York  Evening  Post  can 
and  apparently  do  assume  such  a  jwisition 
successfully.  But  papers  like  the  Boston 
Post  and  New  York  Journal  have  to  work 
in  just  the  opixisite  manner.  Pajiers  of 


Straight  Line  I 

Gravity  Production  | 

As  ajijilied  to  the  Xew  York  'rrihune’s  new  Pj 

])lant,  is  an  important  forward  step.  Yet  it  K 

is  only  one  of  several  major  features  introduced 
into  that  jilant,  each  of  which  materially  affects 
newspaper  jiroduction  sjieed  and  cost. 

The  service  of  enteineers  familiar  with  news])a])er 
mechanical  operation,  and  of  an  engineering  organi¬ 
zation  for  the  allied  problems  of  building  design  and 
construction,  as  coordinated  under  my  direction  can 
provide  these  interesting  advantages  in  your  new 
plant.  The  result  of  over  two  years  of  special  in¬ 
vestigation  and  application  of  scientific  principles 
to  newspajier  manufacture  is  at  your  disposal. 

Huhlishers  interested  may  insjiect  and  have  cx- 
jilained  to  them  the  details  of  the  'rrilume  Building 
and  of  other  jirojected  buildings  embodying  these 
innovations,  at  Room  247'/>.  fhe  Waldorf,  during 
Convention  week. 


S.  P,  WESTON 


Newspaper  Buildings  Mechanical  Layouts 

Production  Operation 

120  West  42nd  Street,  New  York 
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SILENT 
SALESMAN 
V  <3-'  A 


Silent  Salesman 


£7/cc  Multi^'Mailer  System  tkat  ] 
65*?  a  day  wiUJiuy  for  your  Subscribers  j 


SEE 

oEnoN- 

STRATtON 

INSIDE 

•V 


Questions 

i!m$wered/» 


Otilltis  table  will 
be  the  Salesman 

OxiMulti'MaileirSvsteE 


will  be  waiting 
for  YOU 

at  the 

A.  N.  P.  A. 

Convention 


If  you  want  to  see  the  I’iggly  Wiggly  method  of 
merchandising  adapted  to  selling,  addressing,  mail¬ 
ing,  and  listing  equipment 

Be  sure  to  visit  the  exhibit  of  77;<'  Multi-Mailer 
System  at  the  A.  N.  P.  A.  Meeting,  Waldorf  Astoria, 
New  York  City,  April  23rd  to  27th. 

There,  you  can  pick  up  the  points  about  The  Multi- 
Mailer  System  oh  greatest  interest  to  you— put  them 
in  your  mental  market  basket  -  take  ’em  home. 

The  exhibit  will  be  unique.  There  will  not  only  be 
the  booth  filled  with  the  equipment  used  in  the 
^Sc-a-day  Multi-Mailer  System,  but  our  “Silent 
Salesman”  will  be  on  the  job. 

Be  sure  to  visit  this  “Silent  Salesman”  when  at  the 
A.  N.  P.  A.  Meeting.  Just  turn  to  the  left  as  you 
leave  the  Convention  Hall,  and  you’re  bound  to 
meet  him  (or  “?”). 


X  V  ^ /he 

jjpeea^ixunaTW 


If  you  will  not  be  at  the  A.  N.  P.  .\.  Meeting, 
let  us  know.  We  will  send  you  a  miniature 
“Silent  Salesman.”  You  might  use  this  idea 
for  selling  advertising  or  getting  subscriptions. 


Compani/ 


817-832  Washington  Blvd. 


Chicago,  Ill. 
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Atlanta  Konrnal 

Atlanta,  Ga. 

LEADS  IN  CIRCULATION 

Now  —  As  Always  ! 

In  every  statement  which  it  has  made  to  the  Post 
Office  Department  since  the  ownership  and  circulation 
law  was  passed,  The  Atlanta  Journal  has  shown  the 
largest  circulation  of  any  daily  newspaper  publidied  in 
Georgia. 

For  every  issue  since  February  25,  1923,  the  PAID 
circulation  of  The  Sunday  Journal  has  been  over 

100,000 

The  Journal  is  the  only  Atlcunta  dsdly  paper  which  has 
not  quoted  reduced  rates  to  R.  F.  D.  subscribers.  Both 
other  Atlanta  papers  cut  their  price  in  half. 

The  circulation  of  The  Journal  is  concentrated  in 
Atlanta  and  the  thriving  towns  of  Atlanta’s  natural 

I  trade  zone. 

Every  merchant  of  Atlanta  who  uses  newspaper 
advertising  will  say  that 

Advertising  in  The  Journal  Sells  the  Goods 
_ _ _ 


WEATHER  VANE 

Have  you  ever  tried  to  tell  advertisers 
that  the  current  of  buying  interest  was 
blowing  in  your  newspaper’s  direction — 
when  your  classified  weather  vane 
wouldn’t  back  you  up? 

National  and  local  advertisers  know 
that  the  classified  section  of  a  newspaper 
is  the  weather  vane  of  its  advertising 
possibilities. 

The  Basil  L.  Smith  National  Standard 
methods  build  good  classified — and  good 
classified  builds  good  display  and  good 
circulation. 

Look  For  Our  Exhibit  at  The  A.N.P.A. 
Convention. 

The  Basil  L.  Smith  System,  Inc. 

Thorough  Fair 

Otis  Building  Philadelphia 


EFFECTIVE  STEAMSHIP  ADVERTISING 


ENGLAND 

(Southunptoo) 

GERMANY 

(Hamburgl 

84  yeMTM  ot  RoyMj  itf  jj7  Seir^ 


FRANCE 

(Cberbourt) 


Maiden  Voyage  from 
New  York —April  21 

The  new  “OHIO”,  the  largest  and  fastest  of  the 
famous  ”0”  steamers  to  Europe,  righdv  takes 
her  place  among  the  finest  of  modem  ocean  liners* 
Just  completed  site  incorporates  every  modem 
improvement  in  construction  and  design.  Her  ap» 
pointments  rival  the  most  luxurious  hoteL  There 
are  spacious  public  hails,  a  veranda  cafe,  broad 
promenade  decks,  splendid  suites  de  luxe,  cabins 
with  private  baths,  and  every  comfort  and  con* 
venience  that  contribute  to  the  pleasure  of  a  trip 
abroad.  The  "OHIO”  is  587  feet  in  length,  with 
71  feet  beam  and  a  (px>ss  tonnage  of  18,379. 


THE ’ROYAL  MAIL  STEAM  PACKET  CO. 

SANDERSON  li  SON.  lac..  Ageots 
M  Broadway .  Nrw  York  Or  oay  ateaaaahip  agency 


A  RECENT  advertisement  appearing 
in  the  newspapers,  announcing  the 
maiden  voyage  of  the  S.  S.  “Ohio”  of 
the  Royal  Mail  Steam  Packet  Company, 
is  an  example  of  originality  in  steamship 
advertising,  which  nas  attracted  an  un¬ 
usual  amount  of  attention. 

This  advertisement  was  prepared  by 
the  Albert  Frank  Agency.  The  design 
is  particularly  striking,  for  instead  of 
the  usual  big  picture  of  a  ship,  the  name 
Ohio  has  been  played  up  as  the  outstand¬ 
ing  feature  of  the  advertisement  with  a 
picture  of  the  ship  enclosed  in  the  O. 

The  thought  back  of  this  is  the  tying 


in  of  the  name  Ohio  with  the  “O”  steam¬ 
ers  running  in  this  service  to  Europe. 
The  entire  heading  is  connected  with  the 
“Comfort  Route”  Slogan  and  the  signa¬ 
ture  of  the  Royal  Mail  by  using  an 
elongated  letter  S  in  the  S.  S.  “Ohio” 
which  draws  tlie  eye  directly  to  the  name 
of  the  company. 

Intelligent  use  of  white  space,  a  con¬ 
servative  amount  of  copy,  and  a  simple 
one-point  rule  border  complete  the  ad¬ 
vertisement. 

It  is  a  most  effective  advertising  pro¬ 
duction  and  has  caused  much  appreciative 
comment  in  advertising  circles. 


NATIONAL  PARKS  PAPER  ’ 


College  Men  to  Cover  Yellowstone  and 
Other  Western  Playgrounds 

Something  new  under  the  journalistic 
sun  is  under  way  in  the  form  of  a  tourist 
newspaper. 

Editor  &  Pi  blisiier  has  been  given 
the  plan  of  publication  of  “The  Yellow¬ 
stone  Tourist,”  which  is  to  be  published 
at  Mammoth  Hot  Springs,  Yellowstone 
National  Park,  for  the  benefit  of  about 
a  million  tourists  who  will  circulate 
through  various  national  parks  of  the 
West  this  season. 

Three  college  men  are  at  the  helm  of 
this  unique  undertaking.  Norman  Col¬ 
lins,  of  the  University  of  Washington, 
and  Donald  Anderson  and  Halbert 
Hoard,  of  the  University  of  Wisconsin, 
are  manager,  editor  and  advertising  man¬ 
ager,  respectively. 

Two  years  ago  Anderson  and  Collins 
did  what  “couldn’t  be  done”  with  a 
smaller  weekly  sheet  in  the  Yellowstone. 
Printing  had  to  be  done  85  miles  from 


the  park,  at  Bozeman,  Montana.  Still  a 
lively  sheet  of  four  and  more  six-column 
pages  was  turned  out  every  week. 


Prize  for  Student  Features 

Students  of  journalism  of  the  Uni¬ 
versity  of  Texas  have  been  offered 
prizes  aggregating  $100  by  the  Houston 
Chronicle  for  the  twelve  best  feature 
stories  submitted  by  them.  All  stories 
must  be  entered  in  the  contest  before 
May  10,  and  should  not  exceed  2,500 
words  in  length.  The  prize  money  will 
be  divided  as  follows:  First  prize,  $30; 
second  prize,  $15;  third  prize,  $10,  and 
nine  prizes  of  $5  each. 


Paper  Out  Despite  Flood 

The  Framingham  Evening  News, 
Framingham,  Mass.,  a  short  time  ago 
was  inundat^  with  water  used  in  fight¬ 
ing  a  fire  in  the  Tribune  building  in  that 
city.  Presses  and  linotype  machines  were 
covered  with  rubber  blankets,  and  the 
paper  published  as  usual,  later  in  the  day. 
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ABOVE — Exclusive  photo  of  sixteen  of  the 
eighteen  Russian  ^ests  tried  by  the  Soviet.  Figure 
1  is  Archbishop  ^epliak  whose  sentence  was  com¬ 
muted  to  so  years’  imprisonment.  Figure  2  is 
Vicar  Qeneral  Butchkavitch,  who  was  executed 


RIGFFT — Exclusive  photo  of  the  trial,  obtained 
by  P  6f  A  photograoher  at  the  risk  of  his  life. 


To  Meet  This  Picture  Age — 

P  &  A  is  FIRST  again 

with  pictures  of  Soviet  trial  of  prelates 


The  red  government  of  the  Soviet 
startled  and  aroused  the  entire  civil' 
ized  world  by  the  trial  in  Moscow 
of  eighteen  priests  charged  with  treason, 
and  the  summary  execution  of  Vicar 
General  Butchkavitch. 

SEVEN  DAYS  after  the  first  definite 
news  of  the  trial  reached  the  United  States, 
P  ^  A  had  the  first  and  exclusive  pictures 
ready  for  delivery.  The  seven  months  old 


European  branch  of  P  6?  A  was  able  to 
penetrate  the  closed  country  of  the  Soviet 
and  deliver  pictures  —  when  all  the  big 
news  gathering  agencies  failed  to  get  details 
of  this  story  past  the  censors. 

These  pictures,  the  biggest  picture  scoop 
of  the  year  thus  far,  were  available  to  all 
regular  subscribers  of  P  feP  A  print  and 
mat  services  without  premium  or  extra 
cost. 


P  &  A  now  has  exclusive  North  American  rights 
for  the  Continental  photo  service  of  the 

CENTRAL  NEWS,  Limited,  of  London,  England 

CENTRAL  NEWS  photo  service  in  addition  to  the  regular  European 
service  of  the  overseas  P  6?  A  Organization,  is  just  another  advantage 
that  P  A  subscribers  enjoy  without  additional  cost. 

Learn  more  about  this  first  picture  service  at  the  P  6?  A  exhibit 
at  the  A.  N,  P.  A.  Convention,  Men’s  Lounge — Waldorf-Astoria. 

PACIFIC  &  ATLANTIC  PHOTOS,  Inc. 

Organized  in  December,  1921,  by  THE  CHICAGO  TRIBUNE,  The  World’s 
•  •  Greatest  Newspaper,  and  THE  NEWS,  New  York’s  Picture  Newspaper. 

BOSTON  Charles  L.  Mathieu,  General  Manager — 25  ParJ{  Place.  7’iewTor\  CHICAGO 

PHILADELPHIA  WASHINGTON  LOS  ANGELES  SAN  FRANCISCO  LONDON  PARIS  '  BERLIN 

Print  or  mat  services  still  available  in  some  territories. 

Phone,  wire  or  write  nearest  P  &  A  office. 
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EAT  HEARTY 

and  be 

HEALTHIER 


Apples  r*d  and  foid«n— of 
^  wonderful  aroma  and  fra* 
arance— unaurpasaed  in  taate  and 
Mvor— thca#  arc  the  applea  from 
the  Wenatchee  and  Yakima  ref  lona 
of  the  nature-bleaaed  Northweat. 

Applea  from  thcae  diatricts  arc 
rich  in  delicate  acida,  orfanic  com* 
pounda  and  hnc  mineral  flavora. 
The  reault  ia  that  thia  incompara¬ 
ble  fruit  ia  truly  beneficial  and 
healthful. 

Eat  unaparinfty  of  theae  appiea 
Eat  them  for  breakfaat.  ’tween 
mcala.  in  the  eveninfa.  Know  what 
"apple  )oy"  ia  by  alwaya  having  a 
bowl  of  applea  on  the  t^le. 

Order  a  bo*  to-day.  Look  for  the 
mark  Blue  Cooac  on  the  bos. 
AMEJIiL4N  FRtiT  LROBERS  l>C 
Oiairfbuiwra 


IN4IE600SE 

^PPUS 


Smacking  Good! 


A  smiling  good  morning— a  BLUE 
GOOSE  Grapefruit— and  jrour  day  ia 
off  to  a  happy  start. 

Grapefruit  juice  tones  up  your  aya> 
^em— makes  your  breakfast  taste  bet¬ 
ter  and  prepare*  the  way  for  enjoying 
every  meal. 

Three  years  ago  you  bought  grape¬ 
fruit  only  on  faith.  Now  you  have  a 
trade-mark  of  quality  to  guide  yo»— 
BLUB  GOOSE.  You’ll  find  those 
words  tattooed  right  into  the  skin  of 
the  finest  grapefruit.  The  big  BLUE 
GOOSE  also  appears  on  the  box  label 
and  tissue  wraps. 

AMER1CA.N  FRITT  GROWERS  INC 
OtalWbufora 


Grapefruit 


NEWSPAPER  ADVERTISING  FOUND  BEST 
FOR  “BLUE  GOOSE’^  FRUIT  SALES 


Have  Made  Best  Studies  of  Fields  of  Control  and  Can  Change 
Space  to  Meet  Altered  Needs  Quickly 
American  Fruit  Growers  Find 


By  HAMMOND  EDWARD  FRANKUN 


A  X  eastern  jobber,  who  had  ‘been 
w.atching  what  Blue  Goose  fruits 
and  vegetables  had  been  doing  in  other 
markets,  offered  to  handle  Blue  Goose  or¬ 
anges  and  grapefruit  exclusively,  if  as¬ 
sured  advertising  support. 

“What  kind  of  support  do  you  want?” 
the  American  Fruit  Growers,  Inc.,  came 
back  at  him. 

“Newspaper  advertising!”  he  decided 
promptly  and  positively. 

Six  weeks  after  the  arrangement  had 
been  made,  the  jobber  had  cleaned  up 
more  than  30  carloads  and  e.xpected  to 
sell  still  more, — this  in  what  would  really 
be  termed  a  small  market.  (This  joblK-r, 
however,  is  so  aggressive  and  live-wire 
a  salesman  that  what  he  obtains  in  sales 
compares  favorably  with  some  of  the  big 
city  leaders.) 

“The  jobbers  handling  our  line  almost 
invariably  prefer  newsi)aper  advertising,” 
observed  h'rank  Kirkpatrick,  advertising 
manager  of  the  .American  Fruit  Growers 
(general  offices  at  Cleveland)  in  outlin¬ 
ing  for  Editor  &  Pi.bi.isukr  readers  high 
points  of  the  amazing  improvements  in 
marketing  that  organization  is  etfect- 
ing. 

"The  jobbers  show  a  remarkable  in¬ 
terest  in  the  medium  .selectexl.  In  re- 
(luesting  newspaper  advertising  support, 
they  always  have  decided  preferences  as 
to  the  paper  tliey  wish  used  and  they 
nearly  always  coincide  in  their  judgment 
with  the  space  buyers  of  our  agency.” 

Who  are  these  .American  h'ruit  (irow- 
ers  whose  advertising  now  is  being  seen 
almost  everywhere  in  the  newspapers 
with  their  novel  Blue  Goose  trade¬ 
mark?  What  are  they  doing? 

Well,  in  brief,  this  corporation  is  a 
sales  service  for  fruits  and  vegetables, 
with  offices  in  more  than  15.i  of  the  car- 
lot  buying  centers  of  this  country  and 
Canada.  In  the  principal  markets,  such 
as  New  York,  Qiicago,  Philadelphia, 
Bostfin,  Harrisburg,  Washington.  Pitts¬ 
burgh,  Detroit,  Minneapolis,  etc.,  salaried 
offices  are  maintained,  varying  from  a 
single  salaried  representative  to  an  office 
of  a  dozen  salaried  workers.  In  cities 
where  the  volume  of  business  is  not  big 
enough  to  make  having  a  salaried 
representative  profitable,  a  brokerage 
representative  is  appointed,  after  careful 
investigation.  Then  in  New  York,  Chi¬ 
cago  and  Pittsburgh  large  jobbing  houses 
are  owned  by  the  company. 

Most  of  the  sales  to  some  4,(0)  buyers  ^ 
through  the  less  than  200  branch  offices 
are  f.  o.  b.  shipping  point,  h'or  instance, 
the  Pittsburgh  f.  o.  b.  office  not  only 
supplies  Pittsburgh,  but  also  more  than 
75  cities  of  western  Pennsylvania,  Mary¬ 
land,  eastern  Ohio  and  West  Virginia. 

The  local  office  of  the  company  keeps 
in  close  per.sonal  touch  with  all  buyers  of 
produce  in  the  city  and  by  telephone  with 
out-of-town  prosjx-cts,  even  often  keep¬ 
ing  tabs  on  stock  the  prosiiective  pur¬ 
chaser  has  on  hand.  etc.  Naturally,  each 
branch  knows  much  about  credit  stand¬ 
ing,  preferences  as  to  rpiality,  and  .so  on. 
hViendships  are  cultivated. 

There  are  six  district  sales  managers, 
each  with  headquarters  in  the  center  of 
a  district,  who  assist  the  general  sales 
manager.  They  keep  in  close  touch  with 
each  office.  At  important  diversion  points 
for  shipments  salaried  representatives 
look  after  details  and,  if  a  car  gets  into 
some  trouble,  the  district  sales  manager 
usually  can  help. 

The  American  Fruit  Growers  can  han¬ 
dle  a  5,000  car  output  or  100  cars,  with¬ 
out  saddling  a  burdensome  sales  expenses 
upon  the  growers.  The  company  sells 
for  single  growers  and  as.sociations  of 
growers.  It  is  always  in  touch  with  the 
buyers,  especially  the  best  trade.  What 
is  more,  the  American  Fruit  Growers 
are  far-sighted  enough  not  to  stop  at 


simply  getting  commodities  moved  from 
jiroducers  to  jobbers  and  receivers.  .\g- 
gressive  advertising  is  done  to  popularize 
products  which  are  sold  under  the  com¬ 
pany's  brand  and  to  create  demand  for 
them. 

I  will  not  go  into  details  of  how  the 
variou.s  crops  are  handled.  The  Ameri¬ 
can  Fruit  (jrowers  base  their  charge 
upon  the  particular  selling  method  se¬ 
lected  by  the  grower.  Some  methods 
cost  more  than  others.  For  example, 
jobbing  fruits  or  vegetables  through 
stords,  esiiecially  valuable  early  in  the 
.season  when  shipments  are  light  or  again 
when  f.  o.  b.  shippers  cannot  be  found, 
involves  more  overhead  than  some  other 
methods. 

Out  in  Pittsburgh  two-thirds  of  the 
city's  priKhice  is  sold  in  the  railroad 
yar<ls,  where  ()(X)  cars  can  be  accommo¬ 
dated  with  sjiace  left  for  two  teams  to 
pass.  In  an  open  space  called  the  “lead,'’ 
.salesmen  stir  the  interest  of  buyers  and 
steer  buyers  to  the  cars  containing  the 
line.  .Xt  New  York  and  other  jioints 
much  selling  is  done  at  or  near  the  docks. 
"Solid  cars  delivered,'’  “delivered  sales," 
"sales  in  transit"  are  terms  familiar  to 
the  produce  man.  .\  common  methiKl  is 
f.  o.  1).  shipping  point :  shipix-r  quotes 
cars  to  buyers  through  concern's  ftffices ; 
offers  by  bu.vers  are  wired ;  shipper  ac¬ 
cepts  or  rejects;  when  accepted,  the 
buyer  is  given  the  car  number  and  its 


routing  and  obtains  possession  of  the  car 
by  paying  a  draft  to  a  bank  in  his  city. 

A  complete  line  of  fruit  and  vegetables, 
as  you  can  see,  is  handled  the  year 
around.  For  instance,  next  month  the 
.Xmerican  Fruit  Growers  are  calendared 
to  handle : 

Apples,  western  lio.xed  and  eastern  bar¬ 
reled  stock;  cabljage  from  California 
and  South  Carolina ;  cantaloupes  from 
the  Imperial  X’alley  of  California;  celery 
from  hdorida ;  cherries  from  California ; 
cucumbers  from  Florida  and  South  Caro¬ 
lina  ;  grapefruit  from  California  and 
ITorida;  lemons  from  California;  lettuce 
from  California;  onions  from  California 
and  Texas ;  peaches  from  Georgia ;  pep¬ 
pers  from  Florida ;  pineapple  from 
h'lorida;  potatoes  from  California, 
Florida,  Idaho.  Minnesota,  Wisconsin, 
Maine  and  other  eastern  states;  straw¬ 
berries  from  southern*  Illinois,  Kentucky 
and  Tennessee;  tomatoes  from  h'lorida 
ami  Texas ;  vegetables,  straight  or  mixed 
cars,  from  California  and  Texas;  water¬ 
melons  from  Florida. 

The  highest  quality  is  labeled  Blue 
(loose. 

This  emblem  is  branded  on  only  fruit 
of  a  definite  standar<l.  The  general  trade¬ 
mark,  a  shield  and  the  initials  “.XFG,” 
also  are  stamped  on  fruit  of  dependable 
(juality. .  The  grower's  own  brand  is  also 
marke<l  on  the  fruit  by  the  electric  stamp¬ 
ing  machine. 

What  a  business  rtmiancc  in  the  ten- 
year  battle  of  hrank  .Milburg  and  a  few 
associates  to  perfect  an  electric  fruit¬ 
marking  machine!  .After  junking  $.30,(0) 
worth  of  machines  worked  out  and  nearly 
going  “broke"  many  times  since  he  1)C- 
gan  his  first  exix-riments  in  1913  on  the 
Pacific  Coast,  he  has  at  last  won  out 
with  a  device  which  electrically  inks  the 
mark  through  a  ribbon,  like  that  on  a 
typewriter  or  multigraph.  The  machine 
can  brand  over  .500  oranges  a  minute. 
It  fits  in  well  with  grailing  and  packing 


machinery.  .\nd  it  marks  indelibly  with¬ 
out  injuring  the  fruit  or  repelling  the 
consumer.  Even  tomatoes  may  be  ftxl 
through  the  machine  without  the  skins 
being  punctured. 

Oranges,  grapefruit,  cantaloupes,  cu¬ 
cumbers  and  avocadoes  are  among  the 
first  fruits  being  branded  by  the  machine. 

The  trade-marked  fruit,  backed  by 
highly  selective  grading,  created  a  sen¬ 
sation  in  the  fruit  and  vegetable  field. 
The  fruit  thus  graded  brought  top  prices 
in  the  large  Boston,  New  York,  Phila¬ 
delphia  and  Chicago  markets.  It.  of 
course,  provided  the  necessary  identifica¬ 
tion  to  make  advertising  effective.  “The 
words  Blue  Goose  are  always  tattooed 
into  the  skins  of  the  genuine,”  one  typical 
advertisement  concludes. 

Quality  goods,  a  trade-mark  and  news¬ 
paper  a<lvertising  have  proven  a  great 
combination.  I  could  quote  at  length 
daily  comparisons  at  New  York  alone  on 
Blue  Goose  Bright  and  Golden  grape¬ 
fruit,  oranges,  and  cantaloupes  showing 
how  consistently  Blue  Goose  commanded 
the  better  prices. 

I^st  November  at  New  York,  to  cite 
an  example,  on  which  1  have  definite 
figures  before  me.  the  average  price  on 
grapefruit  (bright)  was  $5.49  as  against 
$4.75  for  the  nearest  competitor ;  on 
grapefruit  (golden)  $4.90  as  against  the 
nearest  average  of  $4.19;  on  oranges 
( bright )  $6.48  against  $5.04,  and  on 
oranges  (.goklen')  $5.64  as  compared  with 
the  nearest  competitor’s  month’s  average 
of  $4..37. 

Heavier  supplies  of  Blue  Goo.se  grape¬ 
fruit  and  oranges  are  being  shipped  to 
New  York  this  year — before  1923  is  over 
probably  650  to  7CK)  cars  of  citrus  will 
go  there  under  auspices  of  the  .American 
Fruit  Growers  for  growers  who  use  its 
sales  .service.  Yet  there  seems  to  be  no 
slackening  of  demand,  due,  it  is  believed, 
to  the  fact  the  American  Fruit  Growers 
(Continued  on  /xigc  42) 


juice 
tender  sweetness 


So  filled  with  sweet  juice  the 
thin  skin  is  stretched  tight^ 
that's  a  BLUE  GOOSE  Orange* 
Right  off  the  trees  and  whisked  to 
market.  No  wonder  they  taste 
like  fresh  picked  fruit  —  they  are! 

Even  if  you  o%vned  your  own 
little  orange  grove,  in  those  rare 
semi-tropical  climates  where  the 
best  oranges  grow— even  if  you  had 
the  money  needed  to  buy  choice 
trees  and  hire  skilled  orange  grow¬ 
ers.  you  couldn't 'have  oranges  of 
finer  flavor  than  BLUE  GOOSE! 
They  are  grown  to  order — to  your 
order— under  the  direction  of  the 
ablest  citrus-fruit  men  in  the 
country. 

Surprise  your  family  with  extra 
fine  oranges — BLUE  GOOSE. 
The  words  BLUE  GOOSE  are 
always  indelibly  tattooed  into  the 
skins  of  the  genuine. 

AMERICAN  FKI  IT  CROR  ERs  |>C 


The  newspaper  advertiiinir  of  the  American  Fruit  Orowera,  addressed  to  the  consumers,  ia  of  the  sort  which  "makes  the  mouth  water."  Usually 
actual  fruit  is  shown  temptingly,  and  the  silhouetted  goose  trade-mark  displayed  prominently.  A  code  word  is  furnished  with  each  adyertisement 
to  facilitate  wire  release  when  necessary.  The  advertising  is  of  the  kind  which  increases  the  total  consumption  of  fruit  as  well  as  sells  the 
"Blue  Goose"  Brand. 
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The  New  York  Times  publishes  a  greater  volume  of  adver¬ 
tisements  than  any  other  New  York  newspaper. 

In  three  months  of  this  year  The  Times  printed  5,948,810 
lines  of  advertising,  261,532  lines  in  excess  of  the  corre¬ 
sponding  period  of  1922  and  1,610,616  lines  more  than  the 
next  New  York  newspaper. 

In  1922  The  New  York  Times  published  24,142,222  agate 
lines  of  advertising — a  gain  of  2,489,609  lines  over  1921  and 
6,898,132  lines  in  excess  of  the  next  New  York  newspaper. 

With  a  daily  circulation  of  350,000  copies  and  a  Sunday 
sale  exceeding  550,000  copies,  the  readers  of  The  New  York 
Times,  distributed  in  8,000  cities  and  towns  of  the  United 
States,  form  the  largest  group  of  intelligent,  discriminating 
and  responsive  persons  ever  assembled  by  a  newspaper. 

®1)^  Nm  f  crk  ®tmr0 
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The  Services  of  our 
Art  Departments 
are  at  all  times  at  the 
command  of  our  cus¬ 
tomers  if  so  desired. 
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Publishers,  Presses  *“d  Progress 

At  this  time,  when  publishers  will  shortly  gather  in  convention  to  discuss  and  exchange  ideas  and 
experiences,  it  is  not  amiss  to  consider  for  a  few  moments  that  all-important  and  most  essential  factor  in 
the  development  of  any  newspaper  the  PRP2SS. 

With  the  foresight  born  of  over  a  Century’s  experience  in  newspaper  press  building,  R.  Hoe  & 
Co.  some  years  ago  designed  and  perfected  their  Superspeed  and  Unit  types  of  newspaper  presses,  which 
are  now  rapidly  superseding  practically  all  other  designs  in  the  modern  pressroom.  Conclusive  evi¬ 
dence  of  this  is  found  in  the  fact  that  installations  of  Hoe  Superspeed  and  Heavy-Design  Presses  of 
Unit-Type  construction,  equipped  with  the  latest  Hoe  improvement,  the  Patented  Automatic-Pump  Sys¬ 
tem  of  Ink  Distribution,  have  been  or  are  being  made  in  the  greatest  newspaper  plants  in  the  country, 
including  the  Philadelphia  Bulletin,  Philadelphia  Public  Ledger,  Philadelphia  Inquirer,  New  York 
Times,  New  York  Tribune,  New  York  Herald  &  Sun,  New  York  American  &  Journal,  Brooklyn  Kagle, 
Brooklyn  Times,  Boston  Post,  Boston  Globe,  Boston  Transcript,  Cleveland  Plain  Dealer,  Baltimore 
Sun,  Dayton  News,  Kansas  City  Journal-Post,  Los  Angeles  Times-Mirror,  Minneapolis  Tribune,  New 
Orleans  Times-Picayune,  Newark  Star-Eagle,  Pittsburg  Post  &  Sun,  St.  Paul  Dispatch,  San  Francisco 
Chronicle,  Toronto  Star,  Toronto  Telegram,  Trenton  Times,  and  many  others  too  numerous  to  mention. 


■ 
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Six-Unit  Superspeed  Press  Built  for  the  Trenton,  N.  J.,  Times 

'I'liis  is  one  of  our  latest  installations  of  Unit-Tyj)e  Presses  with  i)a|)er  rolls  underneath.  It  is  equivalent  to  a 
Double-Sextuple,  but  by  means  of  the  Unit-'l'ype  arrangement  it  may  be  operated  also  as  two  se])arate  Sextu])les,  as  an 
(Jctuple  and  a  (Quadruple,  or  as  a  Decu])le. 

New  production  records  being  made  continually  on  Hoc  Superspeed  and  Hoe  Heavy-Design  and 
Condensed-Design  Unit-Type  Presses,  prove  conclusively  that  the  Hoe  Improved  Unit  types  of  construc¬ 
tion,  especially  those  with  all  the  printing  units  on  the  floor  and,  wherever  practicable,  with  under¬ 
neath  roll  feed  either  from  brackets  or  reels,  although  more  costly  to  manufacture,  are  a  better  invest¬ 
ment  in  the  end  and  far  superior  to  the  old  decked  or  straight-line  machines,  and  publishers  considering 
new  equipment  are  urged  to  investigate  thoroughly  the  greater  output,  versatility,  and  economy  of  Hoe 
Unit  type  construction,  before  giving  undue  weight  to  machines  of  cheaper  design. 

We  are  now  installing  a  large  plant  of  Heavy-Design  Unit  Presses  in  the  new  building  of  the  New 
York  Tribune,  and  on  the  initial  run  the  first  machine  produced  168,000  28-page  tabloid  papers  at  the 
rate  of  from  30,000  to  32,000  per  hour  net  production,  without  a  single  paper  break.  Three  of  these 
presses  can  now  be  seen  in  operation  in  the  Tribune’s  new  plant. 


MEET  US  IN  THE  SPATE  APARTMENT  AT  THE  WALDORF 


R.  HOE  &  GO. 

504-520  Grand  Street,  New  York  City 

7  Water  Street,  109-112  Borough  Road, 

BOSTON,  MASS.  LONDON,  S.  E.  i,  F:NG. 


827  Tribune  Bldg., 
CHICAGO,  ILL. 
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CALIFORNIA  DAILY  AD 
ORGANIZED 

L.  L.  Putnam  Made  Head  of  New 
Association  Formed  at  Merced — 
State  Divided  Intb  Four 
Separate  Regions 


The  California  Association  of  Daily 
Newspaper  Advertising  Managers  was 
organized  at  a  two-day  convention  at 
Merced,  California,  April  9-10. 

L.  L.  Putnam,  advertising  manager  of 
the  Santa  Rosa  Republican,  was  the  man 
who  conceived  the  idea.  The  initial  meet¬ 
ing  was  an  unqualified  success. 

Matters  concerning  merchandising- 
service  co-operation  were  very  thor¬ 
oughly  di.scussed ;  standardization  of 
methods  of  billing,  mailing  of  checking 
copies,  etc.,  were  touched  upon,  and  a 
committee  on  agency  relations  appointed 
which  will  act  with  a  similar  body  from 
the  California  .Advertising-Service  As¬ 
sociation. 

K.  Leroy  Hamman,  a  director  of  the 
j  latter  body,  was  the  principal  speaker 
of  the  convention,  taking  for  his  subject 
1  “Merchandising-Service  Co-operation.’’ 

I  Under  the  plan  of  operation,  the  state 
is  divided  into  four  regional  units  un¬ 
der  the  administrative  head  of  one  of 
the  four  association  vice-presidents. 
Rach  of  these  units  will  meet  for  a  one 
or  more  day  session  in  February,  May, 
August  and  November  of  each  year, 
while  the  state  association  will  convene 
in  -April  of  each  year. 

That  the  demand  for  such  an  associa¬ 


tion  was  almost  universal  is  attested  in 
the  fact  that  the  original  (iue.stionnaire 
.sent  out  by  Mr.  Putnam  elicited  replies 
from  the  majority  of  the  dailies  in  the 
state. 

Officers  of  the  new  body  were  elected 
as  follows :  President,  L.  L.  Putnam, 
.‘santa  Rosa  Republican ;  first  vice-presi¬ 
dent,  Thomas  J.  Curch,  Modesto  Herald; 
second  vice-president,  H.  R.  Judah,  Jr., 
Santa  Cruz  News;  thir<i  vice-president, 
.A.  W.  Gluckman,  Marysville  Democrat ; 
fourth  vice-president,  C.  I.  Miller, 
Corona  Indeiiendent ;  secretary-treasurer, 
J.  \V.  Long,  Richmond  Independent;  di¬ 
rectors  for  two  years,  Donald  S.  Mains, 
Tulare  Register,  and  Cyril  Garrett.  San 
Bernardino  Sun ;  directors  for  three 
years,  Paul  Foster,  Merced  Sun.  F.  D. 
McPherson,  Santa  Cruz  Sentinel,  and 
J.  C.  .Allison,  Marysville  .Appeal. 

Junior  News  to  Be  Revived 

Revival  of  the  Junior  News,  weekly 
publication  issued  for  the  carrier  boys 
of  the  Springfield  (Ohio)  Daily  News, 
is  planned  for  the  near  future.  The 
publication  was  allowed  to  lapse  in  the 
fall,  but  demand  for  its  revival  has  been 
so  strong  that  the  circulation  department 
decided  to  bring  it  back  into  existence 
again. 

Maps  of  Illinois  Roads 

The  Peoria  (111.)  Kvening  Star, 
through  the  courtesy  of  the  Illinois  High¬ 
way  Commission,  is  distributing  maps  of 
the  state  hard  roads  free.  The  Star  plans 
to  issue  a  much  larger  map  in  the  near 
future. 


T^pe  Talks — 

Speaks  of  Failure  or  Success 

Your  newspaper  is  the  show  window 
of  your' city.  Its  typography  should 
rival,  in  smartness,  the  best  display  win¬ 
dows  in  your  section.  Merchants  spend 
lavishly  to  surround  their  goods  with  an 
atmosphere  of  newness  and  prosperity. 
Your  display  typography  by  its  bright 
appearance  should  rival  their  results. 


Snappy  Ads 

"We  have  received 
many  pleasing  com¬ 
ments  from  numer¬ 
ous  large  advertisers 
upon  the  splendid  set¬ 
ups  we  arc  able  to 
give  from  the  addi¬ 
tion  of  the  Ludlows. 
This  is  evidenced  by 
the  fact  that  practi¬ 
cally  every  large  ad¬ 
vertiser  in  the  city 
sends  his  copy  to  the 
Review  for  the  orig¬ 
inal  set-up." — TUB 
DECATUR  RE¬ 
VIEW. 


Display  Lines  Make  the  Newspaper 


Stylish  spring  suits  cannot 
be  advertised  to  best  ad¬ 
vantage  in  shabby,  last 
year’s  typefaces.  No  cloth¬ 
ier  willingly  sets  his  adver¬ 
tisements  in  out  -  at  -  the- 
elbow  display  effects. 

Fine  millinery  is  very  sus¬ 
ceptible  to  “made  over”  ap¬ 
pearances.  .A  mere  sugges¬ 
tion  of  dowdiness — and  its 
glamor  fades  like  a  flower. 

Cut  glass  and  china,  wher¬ 
ever  shown,  are  staged  and 
lighted  with  infinite  pains. 
Their  crispness  and  spar¬ 
kle  are  their  most  valuable 
characteristics.  Such  quali¬ 
ties  cannot  be  reflected  in 
battered  type,  nor  in  the 
scowling  effects  of  second- 
choice  faces. 


Four  space  is  valuable, 
like  the  merchant's  win¬ 
dow,  only  when  properly 
“dressed.”  No  live  mer¬ 
chant  would  display  his 
wares  in  a  murky  window 
full  of  cobwebs  and  dead 
flies.  Yet  he  is  often  com¬ 
pelled  to  see  his  new  fash¬ 
ions  set  forth  in  “World’s 
Fair”  typography. 

Ludlow  equipped  papers 
have  new  type  for  every 
advertisement,  every  day. 
They  have  unlimited  sup¬ 
ply  in  every  font.  There  is 
no  occasion  for  worn  types 
or  second-choice  faces. 
They  have  slug  composi¬ 
tion  all  the  way  up  to  60 
point,  including  bold  and 
extended  faces. 


THE  LUDLOW 


Ludlow  Typograph  Company 

2032  Clybourn  Avenue,  Chicago 

Eastern  Office:  World  Building,  New  York  City 


Rhode  Island 

As  a  Market  for 
Electrical  Products 

There  are  more  than  55, (xx)  resident,  business  and 
factory  consumers  of  electricity  in  Rhode  Island. 
Four  electric  lighting  companies’  service  is  available 
to  of  the  State’s  population.  There  are  2^0 

electrical  retailers  and  contractors  and  4  jobbers. 

The  live  dealers  and  jobbers  operating  as  the  Rhode 
Island  Electrical  League  are  doing  constructive 
work  to  educate  the  public  in  the  advantages  of  elec¬ 
tric  service.  Each  year  they  conduct  several  co-op¬ 
erative  campaigns  for  the  benefit  of  the  industry  and 
the  public.  These  dealers  are  willing  to  co-operate 
with  advertisers  of  electrical  equipment  who  adver¬ 
tise  in  The  Providence  Journal  and  The  Evening 
Bulletin. 

.Manufacturers  and  distributors  of  electrical  equip¬ 
ment  can  reach  practically  every  user  of  electricity 
through  Rhode  Island’s  great  and  influential  news¬ 
papers 

The  Providence  Journal 

(Morning  and  Sunday) 
and 

The  Evening  Bulletin 

These  newsiiapers  cover  the  state  thorouj^hly  and  go  into 
nearly  every  Knglish  .speaking  home  vvitln'n  its  borders 
besides  having  a  .substantial  circulation  in  tbe  border  cities 
in  Massachusetts  and  Connecticut. 

National  advertisers  may  now  buy  space  in  the 
week-day  issues  of  The  Providence  Journal  and 
The  Evening  Bulletin  at  a  special  combination  rate, 
enabling  them  to  cover  this  prosperous  community 
at  the  least  possible  cost. 

Providence  Journal  Co. 

Providence,  R.  /. 


Representatives 

CHAS.  H.  EDDY  CO. 

BOSTON  NEW  YORK  CHICAGO 

R.  J.  BIDWELL  CO. 

San  Francisco  Los  Angeles 


LUDLOW  QUALITY  SLUG  COMPOSITION  ABOVE  10  PT. 
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NEW  YORK  AND  BROOKLYN  CIRCULATION  STATEMENTS 

Filed  with  the  Government,  of  six  months  ending  April  1,  1923,  and  semi-annually  1915-1923,  compiled  by  Statistical 

Department  of  New  York  Evening  Post,  Inc. 


1915 

1915 

1916 

1916 

1917 

1917 

1918 

1918 

1919 

1919 

1920 

1920 

April  1 

October  1 

April  1 

October  1 

April  1 

October  1 

April  1 

October  1 

April  1 

October  1 

April  1 

October  1 

333,345 

349,345 

335,435 

383,297 

413,918 

451,799 

423,041 

384,414 

396,960 

383,366 

385,271 

379,049 

8,576 

8,802 

9,020 

9,342 

9,663 

9,411 

9,934 

9,641 

10,373 

11,141 

11.329 

11,390 

Heiald  . 

106,580 

98,651 

92,853 

99,597 

133,918 

130,209 

128,814 

108,972 

107,642 

109,267 

7214,891 

205,127 

journal  of  Commerce . 

17,728 
. . .  94.025 

17,926 

110,869 

18,654 

103,657 

19,263 

^  20,437 

21,195 

22,096 

21,782 

23,682 

24,352 

26,396 

28,292 

7i;708 

71,749 

68,309 

*122,239 

*150,439 

141,758 

121,639 

117,807 

117,414 

131,951 

298,248 

318,274 

334,744 

340,904 

344,436 

357,225 

352,794 

368,492 

393,178 

362,971 

351,939 

342,553 

70,965 

82,674 

93,848 

101,611 

100,766 

100,551 

95,661 

89,478 

108,011 

117,053 

119,479 

126,192 

9,381 

9,839 

13,002 

13,499 

14,791 

14,340 

15,320 

14,359 

13,424 

18,168 

18,514 

18,750 

World  . 

376,590 

391,156 

391,831 

398,984 

387,549 

407,308 

363,166 

346,312 

368,318 

370,289 

365,014 

373,403 

249,646 

622,892 

762,506 

782,249 

774,604 

816,597 

825,299 

808,608 

731,047 

657,912 

675,118 

-  685,428 

712,778 

135,861 

159,520 

144,381 

159,690 

147,666 

156,529 

130,083 

109,908 

102,204 

155,160 

158,288 

172.703 

22,010 

20,598 

21,151 

20,477 

23,682 

20,809 

26,501 

32,234 

32,369 

30,026 

33,818 

36,875 

140,203 

155,009 

170,464 

171,247 

186,185 

192,250 

180,998 

178,437 

194,695 

198,491 

205,565 

191,719 

220,679 

223,848 

207,663 

218,463 

215,282 

217,846 

204,622 

186,612 

190,687 

181,519 

134,407 

120,148 

Evening  World  . . . 

390,066 

403,787 

398,727 

404,358 

423,810 

431,222 

367,101 

324,745 

355,069 

339,199 

335,233 

351,684 

181,347 

187,429 

175,267 

210,991 

204,138 

214,836 

188,772 

177,344 

179,906 

188,780 

179,192 

181,475 

32,972 

33,130 

34,260 

34,378 

34,683 

35,214 

34,216 

34,864 

35,699 

39,586 

39,498 

39,365 

44,552 

44,096 

44,776 

44,332 

43,209 

44,101 

46,525 

46,068 

49,656 

45,328 

51,496 

53,431 

61,984 

62,226 

61,251 

64,994 

67,717 

71,144 

66,620 

50,642 

54,088 

55,100 

57,991 

58,916 

Brooklyn  Daily  Times . 

41,787 

42,023 

43,540 

44,127 

44,923 

44,654 

53,410 

34,704 

41,289 

41,480 

.  43,280 

45,102 

Totals  . 

_  3,421,013 

3,573,200 

3,537,437 

3,678,390 

3,792,511 

3,871,009 

1923 

3,562,360 

3,294,727 

1922 

3,449,782 

3,488,655 

1923 

3,394,379 

3,608,712 

1922 

American  . 

Commercial  . 

Herald  . 

journal  of  Commerce . . 

1921 
April  1 

.  406,311 

.  11,595 

.  202,088 

.  29,294 

1921 

October  1 
440,941 
11,645 
193,368 
30,394 

1922 
April  1 
456,335 
11,068 
177,629 
27,825 

1922 

October  1 
429,071 
11,701 
178,078 
27,685 

.  352,528 

348,607 

372,801 

356,671 

.  142,384 

142,069 

137,485 

130,161 

.  19,076 

19,203 

19,196 

19,582 

World  . 

.  385,892 

392,478 

387,191 

382,087 

.  336,149 

415,006 

440,482 

522,635 

Evening  Journal  . 

.  649,834 

633,083 

654,952 

622,749 

.  155,148 

168,073 

147,760 

161,215 

Evening  I'ost  . 

.  38,596 

32,706 

35,006 

32,318 

.  190,218 

183,253 

180,442 

179,937 

Evening  Telegram  . 

.  109,511 

116.187 

107,710 

119,431 

.  313,143 

289,871 

280,727 

265,049 

.  164,429 

177.066 

149,882 

166,196 

.  40,126 

41,003 

41,137 

41,221 

.  58,521 

60,395 

63,595 

61,737 

Brooklyn  Standard  Union.... 

62,755 

65,068 

67.051 

68,586 

Brooklyn  Daily  Times . 

.  46,897 

46,982 

46,987 

45,139 

Totals  . 

.  3,714,495 

3,807,398 

3,805,261 

3,821,249 

’  Morning  Sun  and  Press 

consolidated.  Sun  and 

Herald  combined  into  Sun-Herald  Feb. 

April  1  compared  with  October  1  April  1  compared  with  April  1 


19^3 
April  1 

Qain 

Loss 

%  Gain 

%  Loss 

&ain' 

Loss 

%  Gain 

%  Loss 

434,198 

5,127 

1.1 

22,137 

4.8 

12,461 

760 

6.4 

1,393 

12.5 

170,257 

7,821 

4.3 

^72 

4.i 

26,338 

1,347 

4.8 

1,487 

5.3 

3^,266 

13,595 

3.8 

2,535 

0.6 

131,613 

1,452 

1.1 

5,872 

4.2 

22,242 

2,660 

13.0 

3,046 

15.8 

392,387 

10,300 

2.6 

5,196 

1.3 

551,457 

28,822 

5.5 

110,975 

25.1 

643,489 

20,740 

3.3 

11,463 

i.7 

144,135 

17,080 

i6.5 

3,625 

2.4 

32,694 

376 

i.i 

2,312 

6.6 

177,290 

2,647 

i.4 

3,152 

1.7 

111,088 

8,343 

6.9 

3,378 

3.1 

277,853 

12,804 

4.8 

2,874 

i.6 

159,786 

6,410 

3.8 

9,904 

6.6 

41,186 

35 

0.0 

49 

0.1 

65,568 

3,831 

6.2 

1,973 

3.1 

71,557 

2,971 

4.3 

4,506 

6.7 

45,313 

174 

0.3 

1,674 

3.5 

3,881,178  .  ....  ....  . 

1920;  name  changed  to  Herald  Oct.  1,  1920.  t  Average  for  two  months. 


HARDING  TO  ENTERTAIN 
EDITORS  AT  NEW  YORK 


National  Association’s  Tour  of  Empire 
State,  Week  of  July  21,  Will  Be 
Featured  By  Luncheon  on 
President’s  Yacht 


The  winners  of  the  National  Editorial 
Association  “ad”  contest  for  $50  in  three 
prizes  offered  by  President  John  C. 
Britnblecom  are  Erwin  Funk,  of  the 
Rogers  (Ark.)  Democrat,  who  secured 
both  the  first  and  second  prizes,  and 
Frank  O.  Edgecombe,  of  the  Geneva 
(Neb.)  Signal.  Only  a  dozen  ads  were 
submitted.  The  judges  were  John  L. 
Meyer,  National  Printer  Journalist,  Mil¬ 
waukee;  John  Clyde  Oswald,  American 
Printer,  New  York,  and  J.  L.  Frazier, 
Inland  Printer,  Chicago. 

The  membership  contest  in  the  Na¬ 
tional  Editorial  Association  closed  on 
March  31.  L.  R.  Hovey,  vice-president 
for  Massachusetts,  publisher  of  the 
Haverhill  Record,  gets  first  place,  scor¬ 
ing  10,000  points.  The  second  prize  goes 
to  W.  J.  Smith,  vice-president  for  Illinois 
and  publisher  of  the  Waukegan  Daily 
Sun,  with  7,700  points,  and  H.  M.  Hall, 
the  New  York  vice-president,  comes  in 
third  with  3,900. 

The  date  for  the  National  Editorial 
.Association’s  tour  of  New  ' York  State 
has  been  fixed  for  the  week  of  July 
21,  according  to  Executive  Secretary 
Hotaling.  The  editors  have  been  invited 
to  a  luncheon,  inspection  and  reception 
aboard  the  president’s  yacht,  George 
Washington,  and  President  Harding  has 
promised  to  join  the  organization  in  New 
York  City.  The  regular  sessions  will 
be  held  at  Saratoga. 

There  are  six  newspaper  editors  in  the 
Iowa  legislature  and  every  one  has 
joined  the  National  Editorial  Association. 
They  are  Senator  Ed.  M.  Smith  and 
Representatives  William  R.  Blake,  W.  F. 
Schrimer,  E.  P.  Harrison,  Frank  C.  Lake 
and  J.  M.  Ramsey. 


STATE  nELD  SECRETARIES 

Newspaper  Associations  of  nine 
states  now  employ  field  secretaries 
and  others  are  preparing  to  follow. 
The  list  follows: 

New  York — J,  W.  Shaw,  Elmira. 

Pennsylvania — 'Walter  L.  Sanborn, 
Lansdale. 

Iowa — G.  L.  Caswell,  Ames. 

Nebraska — O.  O.  Buck,  Lincoln. 

Kansas — O.  W.  Little,  Alma. 

Colorado— Edwin  Bemis,  Littleton. 

Missouri — J.  S.  Hubbard,  Colum¬ 
bia. 

Washington — Fred  Kennedy,  State 
University,  Seattle. 

Michigan — James  B.  Haskins,  East 
Lansing. 


NOVA  SCOTIANS  MEET 


Maritime  Province  Publishers  Elect 
Officers  at  Spring  Session 

A  special  meeting  of  publishers  of 
daily  papers  in  the  provinces  of  New 
Brunswick,  N.  S.,  and  Prince  Edward 
Island,  affiliated  with  the  Canadian  Press, 
was  held  in  Halifax  April  13  and  14. 
The  meeting  was  called  to  discuss  news 
distribution  and  organization  subjects. 

The  following  were  elected  members 
of  the  news  distribution  committee:  W. 
H.  Dennis,  chairman ;  J.  B.  Black,  F.  B. 
Ellis  and  E.  L.  Coleman.  G.  F.  Pear¬ 
son,  president  of  the  Halifax  Chronicle, 
who  is  second  vice-president  of  the 
Canadian  Press,  presided.  Speakers  in¬ 
cluded  J.  F.  B.  Livesay,  general  man¬ 
ager  of  the  Canadian  Press;  A.  D.  Mer¬ 
kel,  Atlantic  superintendent  of  the 
Canadian  Press;  F.  B.  Ellis,  managing 
editor  of  the  St.  John  Globe. 


Marion  (Kan.)  Review  Sold 

Clyde  M.  Husted  and  Burton  E.  Smith 
have  bought  the  Marion  Review,  of 
Marion,  Kan.  Mr.  Smith  is  a  native  of 
Marion,  while  Mr.  Husted  hails  from 
Lincoln,  Nebraska. 


N.  E.  A.  DINNER  PLANNED 


Westchester  Publishers  Arrange  to 
Entertain  Visitors 

The  publishers  of  Westchester  County 
met  Monday  night  at  the  office  of  the  Mt. 
Vernon  Daily  Argus  and  re-elected  F.  A. 
Merriam,  of  the 
Argus,  president; 

Wallace  (Ddell,  of 
the  Tarrytown 
Daily  News, 
vice  -  president, 
and  Thomas  J. 

Blain,  of  tho 
Port  Chester 
Daily  Item,  sec¬ 
retary  and  treas¬ 
urer. 

The  principal 
business  before 
the  editors  was 
the  entertaining 
of  the  National 
Editorial  Asso¬ 
ciation  when  it  visits  Westchester  county 
on  July  26.  They  intend  to  make  it  a 
day  long  fo  be  remembered  by  the  vis¬ 
itors.  The  party  will  come  out  from 
New  York  by  automobile  and  visit  the 
Sleepy  Hollow  country,  made  famous 
by  Washington  Irving,  the  estate  of  John 
D.  Rockefeller,  the  Kensico  Dam,  which 
impounds  the  water  supply  for  New 
York  city,  then  tour  through  the  county, 
passing  through  White  Plains,  Mt.  Ver¬ 
non,  the  Pelhams,  New  Rochelle  and 
Port  Chester  to  the  Westchester-Bilt- 
more,  where  the  association  will  be  the 
guests  of  the  Westchester  publishers  at 
a  banquet. 

The  committee  in  charge  are  Harold 
T.  Forbes,  New  Rochelle  Daily  States¬ 
man,  and  Walter  V.  Hogan,  White 
Plains  Daily  Reporter. 


N.  Y.  State  Weeklies  Organize 

Publishers  of  weekly  newspapers  in 
Western  New  York,  meeting  in  Buffalo, 
formed  an  organization  with  C.  J.  Mea- 
ser,  of  Williamsville,  as  president ;  A.  W. 
Dewey,  Mayville,  vice-president ;  M. 


Langdon,  Angola,  secretary-treasurer. 

Publishers  of  Wyoming  and  Livings¬ 
ton  (N.  Y.)  counties  elected  C.  G. 
Clarke,  Perry  Record,  president ;  Thomas 
L.  Alvord,  Livonia  (jazette,  secretary. 


Printers’  Co-operative  Building 

A  number  of  Chicago  printers  and 
allied  tradesmen  are  being  brought  to¬ 
gether  for  the  purpose  of  buying  their 
own  building  on  the  co-operative  plan. 
The  building  is  to  be  eight  to  ten  stories 
high,  modern  in  every  respect,  and  will 
he  located  near  the  loop  district,  on  the 
South  Side.  It  will  be  the  future  home 
of  fifteen  to  twenty  firms  who  wish  to 
buy  a  permanent  shop,  but  who  could  not 
otherwise  afford  to  purchase  such  an  ex¬ 
pensive  location.  In  other  words,  the 
land  value  will  be  divided  among  the  sev¬ 
eral  tenants.  The  project  was  launched 
by  J.  L.  Walker,  an  accountant,  who  in 
his  work  among  printers,  saw  the  need 
of  such  an  undertaking. 


Tribute  to  M.  J.  Dowling 

The  life  and  character  of  the  late 
Michael  J.  Dowling  were  eulogized  in  the 
Minnesota  House  of  Representatives, 
when,  under  suspension  of  the  rules,  the 
bill  passed  accepting  from  the  Minnesota 
Editorial  and  Minnesota  Bankers’  Asso¬ 
ciations  $50,(X)0  and  appropriating  a  like 
timount,  with  $10,000  additional  for  equip¬ 
ment,  for  the  proposed  M.  J.  Dowling 
memorial  hospital  for  crippled  children 
in  St.  Paul. 


Frisbie  to  Enter  Ad  Field 

William  A.  Frisbie,  who  is  succeeded 
by  Laurence  C.  Hodgson  as  editor  of  the 
Minneapolis  News,  will  embark  in  the 
advertising  business  in  the  East,  but  his 
plans  have  not  been  perfected.  Mr. 
Hodgson  will  continue  his  work  with 
the  Hadley-Hodgson  Syndicate. 


Bill  Curbs  Falsifiers 

.A  bill  has  passed  the  (Talifornia  Senate 
making  it  a  misdemeanor  to  furnish  false 
information  to  any  newspaper,  magazine 
or  other  publication. 
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The  United  Press 
added  more  news¬ 
papers  to  its  circuits 
in  the  first  quarter 
of  1923  than  in  any 
other  like  period  in 
its  history. 
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OUR  OWN  WORLD  OF  LETTERS 

Edited  by  JAMES  MELVIN  LEE 

Ihrector  i^epartment  of  Jounialism,  New  V«»rk  I’niversity 


U'DWARD  riOK,  who  drew  a  salary  of 
$l(K),(X)(t  a  year  for  editing  the  l.adies’ 
Home  Journal,  has  just  published  “A 
Man  h'rom  Maine”  ( Charles  Scribner’s 
Sons).  I  have  called  attention  to  certain 
chapters  which  have  previously  appeared 
in  the  Atlantic  Monthly. 

From  an  editorial  point  of  view,  Hok’s 
l>ook  mi^ht  well  have  been  called  “Steps 
Successward  in  Journalism.’’  It  traces 
the  career  of  Cyrus  H.  K.  Curtis,  who 
iK'Kan  his  journalism  career  with  a  cap¬ 
ital  of  3  cents  as  a  newsl'oy  in  the  city  of 
Portland.  It  is  a  book  of  inspiration  for 
all  younj;  men  who  are  entering  the  pub¬ 
lishing  field,  for  it  not  only  tells  how 
but  also  shows  how  to  become  a  success¬ 
ful  publisher.  At  times  it  is  as  inter¬ 
esting  as  a  dime  thriller. 

What  1  especially  like  about  the  book 
is  the  directness  and  frankness  with  which 
Mr.  Hok  speaks  of  the  success  of  Curtis. 
For  c.xamplc,  Mr.  Hok  tells  exactly  what 
Mr.  Curtis  paid  for  the  Saturday  Eve¬ 
ning  Post,  $1.(XX);  what  he  gave  for  the 
Country  (ientleman.  $UI0,(X)();  what  he 
turnetl  over  to  .Adolph  S.  Ochs  for  the 
Philadeliihia  Public  l.erlger,  $2.0(K).00(). 

The  chapter  which,  in  newspaper  lan¬ 
guage,  calls  for  preferred  position  is  "The 
Story  of  a  ‘Singed  Cat.’  ”  This  chapter 
gives  the  history  of  the  Saturday  Evening 
Po.st.  .Mr.  Hok  is  unquestionably  on  sure 
ground  here,  except  where  he  tries  to 
show  the  immediate  connection  between 
the  Saturday  I'Aening  Post  and  the  old 
Pennsylvania  Cazette.  of  which  Henja- 
min  Franklin  was  once  the  editor  and 
luiblisher,  but  not  the  fouixler.  The 
.''aturday  Evening  Post  is  strong  enough 
to  stand  on  its  own  merits  without  braces 
of  fiction. 

For  the  reailers  of  Eimtck  Pi  B- 


advertising  has  grown  so  extensively  in 
the  pa.>t  few  decades  that  one  even  sees  it 
in  the  sky  as  the  aeroplane  with  the  help 
of  a  .smoke  screen  tells  you  what  tobacco 
to  buy. 

.Among  the  topics  treated  in  this  vol¬ 
ume  are  street  car  advertising,  electric 
display,  window  display,  poster  display, 
etc.  Chapters  on  the  cost  of  outdoor  ad¬ 
vertising  and  the  comparison  of  the  media 
round  out  the  volume.  Colored  in.serts 
and  the  bihliography  Ixith  of  books  and 
magazine  articles  deserve  siiecial  mention. 

In  view  of  the  inadequate  treatment  in 
other  books  on  advertising  this  volume 
ought  to  be  almost  indispensable  to  ad¬ 
vertising  managers,  advertising  agencies 
— in  fact,  all  who  are  interested  in  iiracti- 
cal  publicitv. 

♦  *  ♦ 

T\  his  "HiKjk  of  Hank  .Advertising” 

(Hankers  Publishing  Company),  T.  1). 
MacCregor  has  collected  various  ideas 
that  have  lieen  used  by  successful  finan¬ 
cial  institutions  in  different  cities  to  in¬ 
crease  (k'lxisitors  and  ginxl  will. 

Separate  chapters  take  up  in  succession 
advertising  for  savings  banks,  trust  com- 
pjinies,  commercial  banks,  etc.  The  IxKik 
is  not  limited  to  newsiiaper  publicity,  but 
discusses  other  media  to  supplement  ad¬ 
vertisements  in  the  jiress.  ( )ne  chapter 
deals  with  investment,  real  estate,  and  in¬ 
surance  advertising. 

Mr.  MacGregor  lias  already  achieved 
considerable  distinction  in  the  field  of 
bank  advertising.  His  new  binik  will  do 
much  to  enhance  his  reputation  in  this 
field.  It  should  lx-  serviceable  both  to  the 
solicitor  who  wants  to  get  local  adver¬ 
tising  and  to  the  banker  who  wants  to 
increase  either  deposits  or  prestige. 


its  accounts  so  muddled  by  a  myriad  of  trifling 
shortages,  protested  and  overdrawn  credits,  and 
unapiiroved  transferences  of  funds  from  one 
account  to  ani-tlier  as  to  bewilder — yes,  defy— 
e.xtierts  in  accountancy.  Can  a  disillusioned 
faith  be  restored  to  a  former  soundness  more 
easily  than  a  t.ongled  bookkeeping  system? 

This  communication  from  a  throught- 
ful  reader  deserves  the  serious  attention 
of  every  American  editor  in  view  of  the 
present  attitude  of  the  public  toward  the 
*  *  *  press. 

'T'HE  San  .Antonio  Express  recently  •  •  * 

had  some  interesting  things  to  say  ^NE  of  the  best  advertising  pamphlets 
alxjut  the  country  editor.  Special  em-  ”  that  has  reache.l  my  desk  for  some 


questions  of  the  day  and  the  matters  of 
public  interest  not  only  4t  home  but  also 
abroad.  The  Church  chapter  and  the 
Public  School  chapter  deserve  special 
mention.  Many  will  welcome  the  inser¬ 
tion  once  again  of  the  diagrams  of  the 
principal  Alanhattan  and  Brooklyn  the¬ 
atres,  as  these  were  omitted  during  the 
war.  The  maps  alone  are  worth  the 
price  of  the  volume. 


phasis  was  put  upon  the  need  for  devel¬ 
oping  a  community  spirit.  The  editorial 
concluded  with  the  following  paragraph : 

It  be  difflciilt  to  get  some  critics  to 

ndmit  it.  hut  usually  no  force  in  a  rural  com¬ 
munity  is  so  imjiortant  to  that  community  as 
the  country  paper.  And  the  country  eilitt  r 
makes  the  country  paper. 


time  is  “Our  idea”  pub  ished  by  GcXKle 
&  Berrien,  19  West  44th  street,  New 
York.  It  is  full  of  sound  common  sense 
about  advertising  and  marketing  a  prod¬ 
uct. 


'T^HOSE  who  write  headlines  should 
not  overlook  “Hopes  and  Headlines” 
which  Maurice  M.  Frink  contributed  to 
the  Literary  Review  for  February  10, 

1923.  It  is  about  the  musings  of  a  head¬ 
line  writer  sitting  around  the  night  desk 
in  the  calms  that  occasionally  exist  be¬ 
tween  the  copv  showers.  The  essay  is  .  .u  i  r  i  .k 

so  well  done  that  its  author  ought  to  A  S 

write  an  occasional  chat  in  addition  to  his  Tnh  of  th. 


'C'DITORS  who  are  mU  t<M)  myopic  in 
their  vision  should  glance  through 
the  current  issue  of  the  Quarterly  Re¬ 
view  and  should  read  somewhat  carefully 
the  anonymous  article  entitled  “The 
Times  from  Delane  to  Northcliffe.” 
This  article  was  evidently  written  by 
some  one  who  had  inside  information 
about  the  Times  of  London,  England. 


I.I.-HKK  the  most  practical  chapters  are  .  ,  j  e.AXNON  is  c.mpiling  what 
th,,se  deahng..U  course,  wnh  the  d^^^^  is  undoubtedly  the  most  complete 

bibliography  of  journalism.  Part  one  has 


work  at  the  copy  desk. 

*  *  * 

'T'HE  last  article  in  a  series  contributed 
to  the  New  York  World  by  Emile 
Coue,  took  up  the  influence  of  newspap¬ 
ers.  .According  to  Mr.  Coue,  the  syndi¬ 
cating  of  features  is  an  .American  institu¬ 
tion.  His  conclusion  is  that  “The  course 
of  history  can  be  changed  by  the  forces 
commanded  by  .American  newspapers.” 

*  *  ♦ 

P^ROM  a  letter  contributed  by  Charles 
^  F.  Delano  to  the  New  York  Evening 
Post,  I  want  to  quote  the  following 
comment : 

In  n  kin<lly  .ind  coiistriictiv:  mood  I  would 
liken  the  condition  oi  the  news  columns  of  tin 
ilay  to  the  fiscal  affairs  of  a  huge  business  with 


lished  by  newspapers,  the  Trib  of  the 
f'hicago  Tribune  stands  exceptionally 
high.  The  January  issue  explains  in  de¬ 
tail  the  psychology  of  newspaper  pictures. 

♦  ♦  * 

“P'  MPLO  YEES’  PUBLIC.ATION  S” 
published  by  the  National  Personnel 
Association,  20  Vesey  Street,  New  York, 
is  worth  bringing  to  the  attention  of  the 
editors  of  employees’  magazines.  The 
pamphlet  has  several  suggestions  for  fea¬ 
tures  which  might  be  run  to  advantage 
by  newspapers. 

♦  ♦  * 

pHE  DETROIT  NEWS  is  another 
newspaper  that  is  reprinting  in 
pamphlet  form  articles  which  have  at¬ 
tracted  unusual  attention  when  originally 
printed  in  its  columns. 


ment  ot  the  Public  Ledger,  under  Mr. 
Curtis.  In  spite  of  what  .Mr.  N’illard 
has  written  in  the  Nation  about  the  Pub¬ 
lic  Ledger,  .Mr.  Curtis  has  at  times  shown 
a  fearlessness  and  an  indeix-ndence  of 
which  .American  journalism  may  well  be 
proud. 

The  Ixiok — to  use  a  phrase  I  often 
overwork — will  be  read  with  interest  by 
many  jx-ople.  Like  the  articles  published 
in  the  Saturday  Evening  Post,  it  is  dram¬ 
atized  fact.  The  theme  dramatized  is 
“honesty  in  business.”  .\  little  new.sbf)y 
who  begins  with  3  cents  appears  on  the 
stage  in  the  concluding  chapter  as  a  great 
publisher,  the  circulation  of  whose  peri¬ 
odicals  runs  into,  the  millions.  Wh<at 
greater  climax  could  one  want  even  in 
the  dime  thriller? 


already  appeared  in  the  current  issue  of 
the  Bulletin  of  the  New  N'ork  Public 
Library. 

The  bibliography  aims  to  include  all 
references  in  English.  It  will  'x;  issued 
later  in  pamphlet  form.  Those  who  de¬ 
sire  a  copy  arc  requested  to  notify  the 
New  York  Public  Library,  Fifth  avenue 
and  h'orty-second  street,  at  once,  so  that 
an  edition  sufficient  to  meet  editorial 
needs  may  be  printed.  Every  newspaper 
that  has  a  library  should  send  in  a  re- 
(piest.  There  will  l)c  no  charge  for  this 
pamphlet  to  editors. 

He  m 

A  TTENTION  has  been  called  in  other 
^  columns  to  the  removal  of  the  New 
York  Tribune  from  Park  Row  to  its  new 
quarters  on  West  Fortieth  street.  The  last 
issue  t<i  lx‘  printefl  on  the  old  site  practi¬ 
cally  gave  up  its  entire  editorial  page  to 
a  resume  of  the  Tribune  1X41-1923.  This 
four-column  editorial  is  worth  careful 
study  IxTore  Ix-ing  placed  in  the  news¬ 
paper  morgue. 


(.iCHOL'TS  AND  MFR-MI  RS”  (T.ie 
Century  Company),  by  .Alexander 
Woollcott  is  a  bofik  I  can  review  without 
reading.  It  contains  the  substance  of  lec¬ 
tures  delivered  at  New  A’ork  University 
last  year  in  Mr.  Wmillcott’s  course  in 
Dramatic  Criticism.  The  lectures  were  at¬ 
tended  l)Oth  by  my  “better  half”  and  my¬ 
self.  Both  of  us  heard  the  shouts  of  a  >- 
plause  and  murmurs  of  approval  at  the 
close  of  the  lectures.  It  is  not  every  Ixiok 
that  can  have  such  a  ”try-out”  before 
publication. 

Full  of  adventures  both  among  players 
and  playwrights,  the  bortk  ought  to  be 
helpful  in  giving  just  the  right  back¬ 
ground  for  the  rc{K)rter  who  covers  the 
theatres.  It  contains  all  the  “gossip  of  w  w 

the  wings”  that  is  fit  to  print.  Mr.  \Voll-  quc.stions  the  fact  that  manv 

cott,  as  doubtless  every  reader  knows,  news  stories  come  from  New  York 
was  formerly  dramatic  critic  for  the  New  Gty.  CorfSequently,  the  Almanac  of  the 


pROFE.S.SOR  NORMAN  J.  RADDER. 

of  the  school  of  journalism  at  the 
University  of  Indiana,  discusses  how 
some  newsi)apers  serve  their  communities 
in  the  current  issue  of  the  Rrffarian  Mag¬ 
azine.  Professor  Radder  mentions  speci¬ 
fically  several  weeklies  which  have  at¬ 
tracted  attention  for  service  to  local 
communities. 


York  Times,  and  now  holds  a  similar 
position  with  the  New  York  Herald. 


A  DVERTLSING  kioks  have  been 
or  jejune  in  their  treatment  of 


rath- 

jejune  m  tiieir  treatment  of  bill¬ 
boards  and  car  cards  as  advertising 
media.  In  “Outdoor  .Advertising”  (Mc¬ 
Graw-Hill  Book  Company),  Wilmot  Lip- 
pincott  has  aimed  to  supplement  existing 
literature  with  a  practical  treatise  on  this 
important  branch  of  advertising.  ()utd<x»r 


Brooklyn  Daily  Eagle  is  entitled  to  its 
place  on  the  shelf  of  the  newspaper  li¬ 
brary.  It  is  a  book  of  information  of 
the  world  in  general  and  of  New  York 
City  and  I^ng  Island  in  particular  The 
newspaper  publisher  would  do  well  to 
look  over  the  various  activities  of  the 
Eagle,  such  as  its  Current  Events  Bee, 
its  Current  Events  Talks,  its  Information 
Bureau,  etc.  The  .Almanac  also  contains 
authoritative  articles  on  the  principal 


1893 


1923 


Thirty  years  of  faithful  and  ag¬ 
gressive  service  to  daily  news¬ 
papers  only,  and  thirty  years  of 
honest  dealing  with  the  trade, 
have  established  an  enviable  rep¬ 
utation  that  we  are  honored  with 
and  are  proud  of. 


We  invite  inquiry  regarding 
negotiations  for  representation 


Benjamin  &  Kentnor  Co. 

ESTABLISHED  1893 
900  Mailers  Bldg.  401  Van  Nuys  Bldg. 


225  Fifth  Ave. 
New  York  City. 


Chicago,  Ill.  Los  Angeles,  Calif. 


i 


We  Hope  You  Can  See  This  Exhibit 

At  the  A,  N.  P.  A.  Convention 


It  has  been  hard  to  ^et  some  newspaper 
publishers  to  realize  that  there  are  Lino¬ 
types  so  flexil)le  that  they  can  set  any  line 
in  the  jiaper.  It  seems  too  jTf(X)d  to  be  true. 

And  so  for  the  A.  N.  P.  A.  Convention 
this  year  we  have  prepared  an  exhibit  that 
will  lu’esent  the  ranji^e  and  adaptability  of 
the  Text-and-Display  Linotype  in  a  very 
forceful  and  unforjjettahle  way. 

First  a  specimen  pap^e  was  set  combin¬ 
ing  all  the  problems  of  front  page  and 
advertising  page  display.  Then  part  of 
this  i)age  was  photographically  enlarged 
to  twelve  times  its  natural  size  so  that  it 
would  take  up  a  whole  corner  of  the  room. 


In  the  middle  of  the  page  a  hole  was  cut 
out  big  enough  to  admit  a  Model  21  Lino¬ 
type  and  a  magazine  rack.  Ribbons  l  un 
in  from  the  various  type  faces  on  the  page 
to  the  magazines  showing  how  the  entire 
l)age  was  set  from  the  one  machine — all 
from  one  keyboard,  and  each  font  com¬ 
pletely  contained  in  one  magazine. 

A  cordial  invitation  is  extended  to  all 
newspaper  executives  to  call  at  the  East 
Room  of  the  Waldorf-Astoria  Hotel  dur¬ 
ing  the  week  of  April  23-27  to  see  this  ex¬ 
hibit.  If  you  are  unable  to  see  it,  we  have 
prepared  a  folder  illustrating  it,  which 
will  1k'  mailed  to  you  on  request. 


LINOTYPE 


TRADE 


MERGENTllALER  LINOTVRE  COMRANA 


SAN  FRANCISCO 


Canadian  Linotype  Limited,  Toronto 


Componfd  mtirilii  on  the  Linotype  in  the  Srol'h  >rrit» 
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Editor  &  Publi$her  for  April  21,  1923 


In  Fairmont,  West  Virginia 
It’s  The 

TIMES 

Published  Mornings 
Except  Monday 

The  Daily  TIMES  Leads 

Leads  in  advertising  value 

Leads  in  coH>peration 

Leads  in  circulation 

Leads  in  ‘‘RESULTS” 

Mr.  Advertiser,  read  the  following  unsolicited  letter: 


ESTABLISHED  1908 

THE  BLACKMAN  COMPANY 

(Incorporated) 
ADVERTISING 
120  West  Forty-second  Street,  New  York 

lUroh  19,  1998. 

FAiaMOVT  TIMES, 

Fainnont,  W,  Va, 

Oentlemen; 

We  believe  in  Klvlns  credit  where  credit  U  dae  and  70a  will  probabij 
be  slad  to  know  that  an  analyaU  of  the  reaulti  of  the  Oriaoo  Oolorlne 
Conteat  reoentlj  conducted  in  thlrty-tiiree  newtpapera  in  Tarions  parts  of 
the  country  ahows  that  the  Fairmont  Times  produced  the  greatest  number 
of  entries  per  thousand  ciroulation. 

Tour  paper  averages  68.4  entries  per  thousand  ciroulation.  The  sevuud 
paper  was  the  Ft.  Smith,  Ark.,  Times-Eeoord,  averaging  49.4  entries  per 
thousand  oironlati«s;  the  third  paper  the  Tucson,  Arts,,  Star,  averaging 
44,4;  the  fourth  tiie  Clarksburg,  W,  Ya.,  Telegram,  averaging  80.6.  The 
lowest  number  of  replies  per  thousand  ciroulation  was  produced  by  the 
Akron,  Ohio,  Beaoon  Journal,  which  averaged  4.1  per  thousand. 

Tou  are  to  be  congratulated  on  this  showing,  which  was  undoubtedly 
the  result  of  your  Intelligent  and  energetic  co-operation,  and  we  want 
you  to  know  that  both  we  and  the  Procter  &  Gamble  Company 
apprecUte  It. 

Tours  very  truly, 

THE  BLACKMAN  COMPANY. 

(Signed)  L.  T.  Bush. 

LTB:  DM 


MAGAZINE - NEWSFAPEB- 


3UTDOOB - STREET  CAB 


THE  TIMES  A.  B.  C.  net  paid  circulation  for  twelve 
months  preceding  March  31,  1922  was  6317.  Its  present 
circulation  is  well  over  7,000, 

Fairmont  is  located  in  the  heart  of  the  central  West 
Virginia  coal  fields.  Every  R.  F,  D.  route  leads  to  mines 
and  payrolls.  Its  traction  lines  pass  through  numerous 
mining  towns,  rich  agricultural  territory,  and  all  lines  lead 
to  Fairmont,  the  buying  center  with  a  total  population  in 
the  trading  territory  of  65,000. 

Fairmont  is  growing 

THE  TIMES  is  growing 

Growing  in  Circulation 

Growing  in  Advertising  Value 
Growing  in  Popularity 

Use  its  advertising  columns  and  grow  with  it. 

The  Fairmont  W.  Va.  Times 

A.  E.  Clayden,  Inc.  John  W.  Hunter 

347  Fifth  Ave.  419  Marquette  Bide. 

New  York,  N.  Y.  Chicago,  III. 


NEW  ENGLISH  DAILIES 
IN  NEAR  EAST 


States.  The  familiar  sign  of  one  of  the 
best  and  most  widely  ^x>wn  American 
motor  oils  is  to  be  seen  everywhere,  even 
in  the  small  town  of  the  Holy  Land. 


Jerusalem  smd  Constantinople  Now 
Have  Newspapers  for  English  and 
American  Readers — American 
Autos  Popular  in  Holy  Land 


By  Du.  WiLLAKO  G.  Bleyxs 


NEWSPAPER  ADVERTISING  BEST 
FOR  “A.  F.  G.”  PRODUCTS 


(Continued  from  page  32)  j 


ISpeeial  to  Eoitou  &  Publishbu) 
Jerusalem,  March  2. — American  and 
British  residents  and  tourists  in  the  Near 
East  can  now  secure  the  latest  news  in 
daily  newspapers  published  in  English 
in  Jerusalem  and  Constantinople.  Hither¬ 
to,  American  tourists  have  iMxn  greeted 
by  newsboys  with  copies  of  the  Paris 
editions  of  the  New  York  Herald  and 
the  Chicago  Tribune,  sometimes  a  week 
old.  Today,  in  addition,  these  boys  offer 
New  Jerusalem,  a  two- page  daily,  the 
first  issue  of  which  appeared  four  months 
ago.  In  Constantinople  there  is  the  Ori¬ 
ent  News,  a  four-page  daily,  published 
since  the  armistice. 

Yesterday  Americans  in  the  Holy  City 
were  greet^  with  the  banner  head  across 
the  six  columns  of  New  Jerusalem, 
“President  Harding  Signs  Debt-Funding 
Bill,”  on  the  brief  telegraphic  dispatch 
from  Washington  dated  February  28,  ex¬ 
tending  across  the  two  middle  columns 
of  the  front  page,  marked  “Exclusively 
to  New  Jerusalem,”  “President  Harding 
has  affixed  his  signature  to  the  British 
Debt  Funding  Bill  Today.”  Four  other 
two-column  dispatches  exclusive  to  New 
Jerusalem  in  the  same  issue  dealt  with 
debate  in  the  Angora  National  Assembly, 
the  attitude  of  London  toward  the  Turk¬ 
ish  situation,  the  Austrian  commercial 
treaty  and  the  Ruhr  problem. 

New  Jerusalem,  the  price  of  which  is 
one  piastre,  or  five  cents,  a  copy,  is  edited 
by  Mrs.  W.  W.  Gatling,  and  also  has  an 
Arabic  and  Hebrew  edition.  Thus,  with 
editions  in  three  languages,  it  serves  all 
of  the  different  elements  represented  in 
Jerusalem  and  the  surrounding  country. 

Of  the  five  display  advertisements  m 
the  issue  of  March  1,  one  was  Sears, 
Roebuck  &  Co.,  Chicago,  requesting  read¬ 
ers  to  send  for  a  free  catalogue  of 
“Everything  from  farming  machinery  to 
the  smallest  household  and  personal 
need.”  Another,  that  of  a  haberdasher, 
featured  two  American  products — Hole- 
proof  hosiery  and  Arrow  collars. 

New  Jerusalem  is  well  printed,  dis¬ 
plays  its  news  to  good  advantage,  and  in 
its  two  pages,  less  than  a  column  of 
which  is  devoted  to  advertising,  gives 
American  and  British  readers  the  most 
important  news  of  the  world  in  brief 
form,  as  well  as  considerable  local  news. 

The  Orient  News,  published  in  Con¬ 
stantinople,  was  begun  on  November  1, 
1915,  in  Salonica,  where  its  circulation 
was  chiefly  among  the  British  forces 
fighting  in  that  section,  and  was  known 
as  the  Balcan  News.  On  June  17,  1919, 
it  was  transferred  to  Constantinople  and 
took  its  present  name,  and  declared  itself 
“an  independent  British  daily  organ  for 
the  Near  East.”  It  now  circulates  in 
Turkey  in  Europe,  Turkey  in  Asia, 
Greece,  Roumania,  Bulgaria  and  Yugo¬ 
slavia.  Its  editor  is  J.  D.  Quirk,  and  its 
founder  and  director,  H.  C.  Owen. 

The  wireless  news  service  sent  broad¬ 
cast  daily  from  Leafield,  England,  fur¬ 
nishes  the  Orient  News  with  its  most 
important  foreign  news.  It  has  recently 
begun  the  serial  publication  of  Ibanez’s 
“The  Four  Horsemen  of  the  Apoca¬ 
lypse.” 

The  only  advertisement  of  interest  to 
.\mericans  in  recent  issues  was  that  of  a 
minstrel  and  vaudeville  performance 
being  given  by  the  United  States  Naval 
Forces  in  the  Near  East,  entitled  “Pera 
Perils,”  Pera  being  the  foreign,  or  non- 
Turkish,  section  of  Constantinople. 

American  visitors  in  Palestine  are  im¬ 
pressed  with  the  fact  that  almost  all  of 
the  automobiles  crowding  trains  of  camels 
and  donkeys  off  the  excellent  roads  built 
through  the  country  by  the  British  are 
the  popular  priced  American  cars.  The 
Arab  drivers  are  as  proficient  in  speeding 
and  in  crowding  past  each  other  on  the 
road,  sometimes  with  disastrous  results, 
as  those  who  operate  cars  in  the  United 


advertise  continuously  through  the  season 
rather  than  in  a  short,  flashy  campaign  of 
big  copy. 

Even  in  its  advertising  to  growers  of 
fruits  and  vegetables,  the  American  Fruit 
Growers  use  newspapers  almost  gen¬ 
erally.  Through  the  small  dailies  and 
weeklies  in  the  districts  where  the  best 
fruits  and  vegetables  grow,  the  company 
acquaints  growers  with  its  sales  methods. 
In  this  way  it  has  built  up  a  following 
in  every  important  production  district  of 
the  country. 

The  newspaper  advertising  to  the  con¬ 
sumer  is  of  the  sort  which  makes  the 
mouth  water.  Usually  actual  fruit  is 
shown  temptingly,  and  the  silhouetted 
goose  trade-mark  displayed  prominently. 
A  code  word  is  furnished  with  each  ad¬ 
vertisement  to  facilitate  wire  release 
when  necessary.  The  advertising  is  of 
the  kind  which  increases  the  total  con¬ 
sumption  of 'fruit  as  well  as  sells  the 
Blue  Goose  brand. 

“Recently  we  canvassed  sections  of  the 
retail  trade  in  New  York  City,”  said  Mr. 
Kirkpatrick.  “One  of  the  results  was 
a  more  accurate  survey  of  our  retail 
outlets.  The  canvassers  called  on  3,482 
retailers  and  by  a  system  of  rating  deal¬ 
ers,  and  reporting  on  standard  report 
cards,  we  secured  a  clear  picture  of  just 
what  constitutes  our  prospective  retail 
outlets  in  New  York. 

“To  cite  one  instance,  we  found  that 
only  about  50  per  cent  of  the  independent 
retail  grocers  can  be  classed  as  impor¬ 
tant  outlets  for  fruits  and  vegetables. 
We  found  that  some  of  our  best  pros¬ 
pects,  those  specialists  in  fruit  and  vege¬ 
tables  selling  variously  called  green 
grocers,  fruiterers  or  produce  men  were 
in  many  cases  not  listed  in  regular  lists 
of  retailers. 

“As  a  result  of  this  survey,  we  built 
up  a  mailing  list  of  more  than  2,000  re¬ 
tailers.  We  canvassed  these  retailers  by 
mail,  telling  them  we  would  be  guided 
by  their  judgment  in  our  next  advertis¬ 
ing  campaign.  We  asked  them  to  pick 
the  medium  they  wished  used.  The  over¬ 
whelming  majority  were  in  favor  of 
newspapers.” 

What  the  American  Fruit  Growers, 
Inc.,  think  of  newspaper  advertising  is 
well  told  in  these  extracts  from  a  bul¬ 
letin  issued  through  their  sales  and  ship¬ 
ping  offices.  The  bulletin  was  one  of  a 
series  acquainting  the  sales  and  ship¬ 
ping  forces  with  the  company’s  advertis¬ 
ing  and  sales  plans.  It  stated: 

“Newspapers  are  selected  as  principal 
mediums  for  our  use  because: 

“Newspaper  space  affords  the  best  op¬ 
portunity  in  local  advertising  for  the 
educational  type  of  copy  necessary  to  in¬ 
troduce  a  complete  line  of  products. 

“The  placing  of  newspaper  advertising 
can  be  so  regulated  that  the  copy  will 
fit  current  circumstances,  and  always  be 
timely,  making  it  possible  to  present  our 
products  to  readers  just  when  they  are 
on  sale  in  stores. 

“Newspapers,  better  .than  any  other 
media,  have  surveyed  their  zones  of  in¬ 
fluence  with  sufficient  thoroughness  and 
accuracy  to  be  of  aid  to  our  sales  force 
by  showing  the  number  and  nature  of 
retail  outlets  and  by  giving  valuable  co¬ 
operation  in  connection  with  the  distribu¬ 
tion  of  our  products.” 


Tolerance  Sued  for  $100,000 

A  damage  suit  for  $100,000  against 
Tolerance,  Chicago  anti-Ku  Klux  Klan 
newspaper  has  been  filed  in  court  by 
Louis  J.  Behan,  a  master  in  chancery. 
The  newspaper  published  Mr.  Behan’s 
name  as  that  of  a  member  of  the  klan. 
“I  am  former  president  of  the  Chicago 
Chapter  of  the  Knights  of  Columbus,  a 
^and  knight  and  a  delegate  to  the  na¬ 
tional  convention,”  Mr.  Behan  said. 


Every  Month  5000  Tons 


of  Scandinavian  Newsprint  are  Regularly  Delivered 
on  Contracts  to  American  Publishers  through 

The  Newsprint  Paper  Corporation 


Sole  Agents  in  the  United  States  for 

Ankers  Traesliperi  &  Papirfabrik  A/S  Billeruds  Aktiebolag 

Bbhnsdalen  Mills,  Ltd.  1  Fiskeby  Fabriks  Aktiebolag 

1,  rr  1'  •  i  Hafrestrbms  Aktiebolag 

Folium  TraesI, pen  ^  .  I  Holmena  Itruka  &  Fabriks  Aktiebolag 

AktleseUkabetHofatos  Traesliperi  ogPap.rtabrik  j  skonviks  Aktiebolag 

Alcticselslciihcl  HoliTieii“HeIlefos  •  \^^arj^ons  Aktiebolag 

Hunsfos  Fabrikker  I  AGEIST  FOR 

Union  Paper  Co.,  Ltd.  |  Stora  Kopparbergs  Bergslags  Aktiebolag 

NORWAY  SWEDEN 


It  would  be  mutually  advantageous  for  publishers  while  at  the  A.  N.  P.  A, 
Convention  to  consult  our  New  York  office 

G.  F.  STEELE— JOHN  R.  RYAN— HAROLD  SVENSON 


JfcutBprint  Corporation 

33  West  42nd  Street,  New  York  City 

Phone — Longacre  1116 


San  Francisco  office 
in  charge  of 

J.  J.  NOLAN 

Temporary  Address,  Hotel  St.  Francis 


G.  F.  Steele,  Pres. 

Louis  Calder,  Vice-Pres. 

J.  J.  Nolan,  Sec. 

F.  W.  Westlake,  Treas. 
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THE 


Chattanooga  News 

(The  South*8  Fastest  Growing  Newspaper) 

Supreme  in  Everything 

First  in  LOCAL  Advertising 
First  in  NATIONAL  Advertising 


First  in  TOTAL  Advertising 

First  in  CITY  Circulation 
First  in  TOTAL  Circulation 

Supreme  in  Every  Way 
Growing  Every  Day 

COMPARATIVE  CIRCULATION 

Circulation  Reports  to  U.  S.  Government 

April.  1919  April,  1923 

Times  .  .  .  29,164  THEN-NOW  Times  .  .  .  22, n  I 
News  ...  17,542  News  ...  23,985 

Net  Paid  Circulation  of  THE  NEWS  for 
Month  of  March — 25,610 
Over  18,000  in  the  City  of  Chattanooga 

A  Paper  in  Practically  Every  Home 

COMPARATIVE  ADVERTISING 

Lineage  6  Mos.  TIMES  NEWS  TIMES  LEAD 
ending  Apl.  1,  ’22.3,135,230  2,994,880  140,350 

Lineage  6  Mos.  TIMES  NEWS 

ending  Apl.  1,  ’23.3,224,774  3,386,796  1  62,022 

NOTE  CAREFULLY— 

THIC  Xl’LW'S  lil(j  l.EAU  in  ADVERTlSlXCi  shown  above 
is  l)ase(l  on  l.il)  i)ul)lication  days  for  THE  XEWS  as  against 
1<S2  publication  days  lor  the  limes — THh'  XEWS  publishes 
X(.)  SUXDAV.  OUR  SIX  DAYS  AUAlX.S'l  THEIR 
SIW  ICX  DAYS  A  WEEK. 

'J'he  above  figures  reflect,  not  only  the  growth  of  The  Chat¬ 
tanooga  Xews,  l)ut  the  progress  of  'I'he  Chattanooga  terri¬ 
tory.  Chattanooga  is  growing  commercially  and  indus¬ 
trially,  and  its  leading  daily  paper  is  growing  witli  it. 

Business  is  always  good  in  Chattanooga.  It  is  especially  so 
now.  Chattanooga’s  380  diversified  manufacturing  plants 
are  working  full  time,  and  our  natural  commercial  and  in¬ 
dustrial  development  is  making  the  wheels  of  progress  turn 
for  Chattanooga  and  its  leadily  daily  paper. 

THE  CHATTANOOGA  NEWS 

GEORGE  F.  MILTON  WALTER  C.  JOHNSON 
President  and  Editor  Vice-Pres.  &  Gen’I  Mgr. 


GEORGE  F.  MILTON  WALTER  C.  JOHNSON 
President  and  Editor  Vice-Pres.  &  Gen’I  Mgr. 

For  A.  B.  C.  statement*,  rate  cards  and  other  information, 
call  or  write 

JOHN  M.  BRANHAM  COMPANY 

Publishers’  Representatives 

Chicago  New  York  St.  Louis  Kansas  City  San  Francisco  Atlanta 


WHAT  OUR  READERS  SAY 


Want  Ad  Rates  and  Food  Costs 

Mauiso.n,  Wis.,  .\|iril  9,  1923. 

To  Kditoh  rL'BLisiiE.R: — In  the  interest  of 
accuracy  in  journalism,  1  want  to  call  your 
attention  to  a  rather  interesting  mistake  which 
occurred  in  Mr.  Perkins’  article  on  “tTassihed 
.Advertising  Kates”  in  the  issue  of  .March  10. 

The  legend  under  the  illustration  says  that 
food  prices  early  prove  lietter  mountain  climb¬ 
ers  than  the  prices  for  want  ads.  Their  course 


papers  and  keep  bright  their  record  for  un¬ 
broken  service.  Sometimes  we’ve  wondered 
at  the  great  numlier  of  eminently  success¬ 
ful  business  men  who  have  started  their 
business  careers  as  newsboys.  This  in¬ 
cident  just  alMiut  explains  it. 

“Newsboys  have  a  way  of  doing  what 
they  start  out  to  do.  .\  few  isolated  cases 
last  Sunday,  where  boys  became  exhausted 
and  were  unable  to  finish  their  routes,  is 


cmlinuts  upward  while  classified  r.atc.*  seem 
tired  of  steep,  uphill  work. 

It  is  interesting  to  note  that  the  graph  for 
food  stoiiped  with  1920.  The  course  of  that 
line  since  1920  is  rather  of  interest.  At  pres¬ 
ent  you  will  notice  by  the  accompanying  com- 
tileted  graphic,  the  food  curve  is  far  lielow  the 
.advertising  rates. 

I  am  n  .t  sending  this  to  you  as  a  criticism, 
but  r.ather  in  the  basis  that  to  justify  an  in¬ 
crease  in  advertising  r.ates  we  must  lie  sure  to 
get  our  facte  right.  There  is  no  (piestion  but 
what  many  advertising  rates  are  too  low,  but 
we  want  to  be  sure  of  our  ground  before  we 
1  egiii  to  make  comparisons. 

\V.  A.  SUMNER. 

.\ssistant  professir  .Agricultural  .lournalism. 

University  of  Wisconsin. 

Little  Heroes  of  the  Storm 

Omaha,  Nf.b.,  .April  16,  1923. 
To  Editor  &•  Publisher:  We  have  read  of 
everything  in  this  column  except  the  loyalty  of 
the  newsies.  Now,  let's  have  a  story  for  them. 

On  Wednesday,  March  14,  this  territory  was 
hit  with  an  avalanche  of  snow  which  blew, 
fussed,  raved,  drifted  and  piled  itself  into 
drifts  as  high  as  15  feet  in  some  places.  The 
storm  did  not  let  up  until  some  time  the 
following  Sunday.  Snow  on  level  ground  was 
about  18  inches  deep  and  no  human  beings  could 
tunnel  through  some  of  the  drifts.  Did  this 
snow  stop  the  newsies  from  doing  their  duty- 
on  that  fearful  Sunday  morning? 

The  Brandeis  Store  of  Omaha  has  answered 
that  question  in  an  editorial  ad  entitled,  “I.ittle 
Heroes  of  the  Storm,”  which  follows: 

LITTLE  HEROES  OK  THE  STORM 

“It  will  lie  many  a  long  year  liefore  last 
week’s  blizzard — the  most  severe  March 
storm  in  history  — fades  from  the  memory 
of  the  people.  The  high  spots  that  will 
lie  rememliered  are  the  deepest  March 
snow,  the  tie-up  of  traffic,  the  severe  cold — 
and  the  heroism  with  which  these  con¬ 
ditions  were  met  by  workers  in  the  business 
and  industrial  world,  many  of  whom  found 
travel  ‘on  the  hoof’  the  only  available 
means  of  transport.Ttion. 

“It  was  on  Sunday,  however,  when  these 
business  and  industrial  workers  were  lux¬ 
uriating  “in  the  feathers,”  or  idling  over 
a  late  breakfast,  that  some  of  the  greatest 
heroes  of  the  storm  were  valiantly  going 
aliout  their  duty  in  spite  of  icy  winds  and 
driving  snows. 

“The  newspaper  carrier  boys  are  not 
much  concerned  with  city  transportation 
tie-ups.  They  do  their  work  afoot  any¬ 
way,  and  they  are  expected  to  perform 
their  function  of  distributing  newspapers 
in  all  weathers  and  under  all  conditions. 
Perhaps  it  is  because  of  their  very  faith¬ 
fulness  that  so  little  attention  is  paid,  as  a 
rule,  to  the  work  they  do.  Perhaps  if 
they  failed  a  little  oftener  we  would  1^ 
more  inclined  to  stop  and  consider  their 
difficulties.  That  their  difficulties  were 
re.-il,  you  who  struggled  through  that  wind 
and  snow  are  ready  to  testify.  That  their 
courage  was  great,  you  who  tried,  whether 
you  succeeded  or  turned  back,  can  fully 
appreciate. 

“In  the  old  days  owners  of  horses  hesi¬ 
tated  to  t.-ike  their  animals  out  in  extremely 
rough  weather.  On  Sunday  literally  thou¬ 
sands  of  car  owners  would  not  venture  out 
with  their  machines  because  they  could  not 
trust  their  powerful  engines  to  comlmt  the 
force  of  drifted  snow  and  raging  elements. 
Hut  nearly  a  thousand  newsboys  in  Omaha, 
lietwcen  the  ages  of  12  and  18.  left  their 
various  substations  h-iden  with  the  heaviest 
pajier  of  the  week  to  face  wind  and  snow 
and  heart-breaking  cold,  to  deliver  their 


not  evidence  to  the  contrarv.  It  proves, 
rather,  what  a  genuinely  iieri'lous  task  they 
h.id  to  iierforin  and  how  valiantly  they  met 
their  responsibility.  The  Br.-indeis  Store, 
in  its  own  liehalf  and  in  behalf  of  the  en¬ 
tire  community,  gives  this  appreciation  of 
the  splendid  service  rendered  by  these  little 
heros  of  the  storm. 

“J.  L.  Brandeis  &  Sons.” 

This  editorial  was  appreciated  by  more  jieo- 
ple  in  Omaha  than  any  other  editorial  that 
has  been  published.  It  does  one’s  soul  good  to 
think  that  a  large  institution  like  the  Brandeis 
Store  would  stop  its  wheels  of  industry  long 
enough  to  pay  such  a  fitting  tribute  to  the 
“Little  Heroes  of  the  Storm.” 

Yet,  people  will  get  on  a  street  corner  of 
their  home  town  and  rave,  blow,  fuss  and 
fume  about  the  cold-bloded  business  world  they 
are  now  living  in. 

Do  you  call  this  editorial  a  cold-blooded  busi¬ 
ness  proposition?  VVe  should  say  not. 

The  Brandeis  store  has  a  warm  spot  in  its 
heart  for  the  heroes  of  the.se  wintry  storms. 

This  letter  is  a  round-about-way  of  letting 
the  advertising  staff  of  the  G.  L.  Brandeis  & 
Sons’  store  of  Omaha  know  that  the  whole 
newspaper  profession  will  admire  and  appreciate 
beyond  written  words  their  cheering  tribute 
to  the  “Little  Heroes  of  the  Storm.” 

ARTHUR  R.  DAVISON, 

“Ad  Man’s  Own  Bible’’ 

.Santa  Rosa.  Cal..  .April  13,  1923. 

To  Editor  &  Publisher: — At  this  time,  I 
wish  to  add  mv  mi  st  hearty  compliments  on  the 
International  A’ear  Rook,  which  is  in  reality 
the  Ad-Man’s  Own  Bible. 

L.  I..  PUTNAM, 

Advertising  M.-ir.agcr  Santa  Rosa  Republican 
and  President  C.  .A.  I).  N.  A.  M. 

Changes  on  Springfield  (O.)  Sun 

With  the  resignation  of  Curtis  Clay, 
city  editor  of  the  Springfield  (Ohio) 
Morning  Sun,  to  take  a  desk  job  on  the 
Lima  (Ohio)  Morning  Gazette,  several 
changes  have  been  made  at  the  Sun.  Wil¬ 
liam  Murty,  former  telegraph  editor,  has 
been  shifted  to  the  city  desk ;  Murray 
Powers  has  Iteen  transferred  from  sports 
to  the  telegraph  desk,  while  Jack  Davy, 
formerly  on  police  beat,  is  now  covering 
sports.  James  Rennick,  of  Bellefontaine, 
has  joined  the  staff,  taking  the  police 
beat. 

Longview  Has  a  Daily 

The  I^ngview  (Wash.)  Daily  News, 
Cowlitz  county’s  first  daily,  made  its  ap¬ 
pearance  April  2,  with  Ralph  Tennal  as 
editor,  and  using  .Xssneiated  Press  serv¬ 
ice.  The  paper  is  owned  by  the  Long¬ 
view  Publishing  Company,  controlled  by 
the  Long-Bell  Lumber  Company. 

Brunswick  Paper  Sold 

George  Holberg,  editor  of  the  Bruns¬ 
wick  (Neb.)  Indeiiendcnt  for  the  past 
year,  has  turned  the  business  over  to  his 
brother-in-law,  E.  Ellis. 
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ELECTRICAL  EQUIPMENT  FOR 
NEWSPAPER  PLANTS 

Safe — Reliable — Economical 

DIRECT  CURRENT— ALTERNATING  CURRENT 


Some  of  the  Products 

Cline- Westinghouse  Double- 
Motor  Drive  with  full 
automatic  push  button 
control  for  standard,  high 
speed  and  multiple  unit 
type  presses  (with  or  with¬ 
out  auxiliary  control  for 
reels). 

Cline- Westinghouse  Double- 
Motor  Drive  with  semi¬ 
automatic  push  button 
control  for  small  presses. 

Cline-Westinghouse  Single- 
Motor  Equipment  for 
small,  slow  speed  rotary 
presses,  rotogravure 
presses,  magazine  and 
catalogue  presses,  etc. 

Cline-Westinghouse  Type¬ 
setting  Machine  Drives. 

Cline-Westinghouse  Stereo¬ 
type  Machine  Drives. 

Cline  Improved  Paper  Roll 
Stands  (paper  reels).  •  • 

Cline  Capital  Paper  Carriers 
and  Conveyors. 

Cline  Capital  Stereotype 
Plate  Drops. 


The  Boss  of 
The  Press 


RUN 

Jfrteases 
permitting  op- 
emtion  e/ press 


INCREASE 

Press  Jnt  reuses 
k'  desirnt 
printing  \peed\ 


STOP 

Stops  pres^ 
tiuickly  for  ony\ 
emergency 


INCH 

Press  moves 
Unvaixt  s/tntfy 
Vjt”  stopping  as 
soon  as  button , 
is  reieased 


Some  of  the  Users 

Chicago  Tribune 
New  York  Times 
New  York  Daily  News 
Buffalo  News 
Los  Angeles  Herald 
Los  Angeles  Times-Mirror 
San  Francisco  Chronicle 
San  Francisco  Call 
Seattle  Times 
Kansas  City  Star 
St.  Louis  Globe-Democrat 
St.  Louis  Star 
Denver  Post 
Des  Moines  Capital 
Dayton  News 
Columbus  Dispatch 
Ohio  State  Journal 
Akron  Press 
Akron  Beacon-Journal 
Akron  Times 
Grand  Rapids  Press 
Harrisburg  Patriot 
Minneapolis  Journal 
Wilmington  Every  Evening 
Dallas  News 
Nashville  Banner 
Daily  Oklahoman 
Davenport  Times 
Worcester  Telegram 
Portland  Journal 
Omaha  Bee 
Houston  Chronicle 
Illinois  State  Journal 
Raleigh  Times 
LaFayette  Journal 
Warren  Tribune 
Fresno  Republican 
Wisconsin  State  Journal 
Stockton  Record 
Hamilton  Journal 
New  Britain  Herald 
Olean  Times 

Danville  Commercial  News 
Johnstown  Tribune 
Middletown  Journal 
Kalamazoo  Gazette 
Tulsa  World 
Jackson  Patriot 
Rockford  Register-Gazette 
Green  Bay  Gazette 


Cline  Electric  Mfg  Co. 


MAIN  OFFICE 
FISHER  BUILDING 

343  S.  DEARBORN  ST. 

CHICAGO 


EASTERN  OFFICE 
MARBRIDGE  BUILDING 

BROADWAY  AT  34TH  ST. 

NEW  YORK 


TRIBUNE  DESERTS  PARK  ROW  FOR  NEW 
MODERN  PLANT  UPTOWN 


(.Continued  from  Page  14) 


turn,  hands  the  news  to  the  adjacent  copy  features  in  the  silence  fame  demands, 
desk.  In  the  composing  room  the  battery  of 

This  copy  desk  is  a  huge  and  unique  fifty  linotypes  has  been  arranged  in  a  “U” 
affair  of  pressed  steel,  the  usual  circular  formation  combining  lighting  arrange- 
slot  table  being  enlarged  by  having  the  ments  with  nearness  to  the  dealer’s  table, 
dealer  sit  on  a  raised  dais,  laying  his  The  economy  of  movement  is  shown  in 
copy  out  onto  a  circular  rack  from  which  the  unique  position  of  the  proof  room, 
it  can  be  taken  when  needed  by  the  which  is  an  open  railed  space  ten  feet 
readers  sitting  below  him.  from  the  copy  desk,  and  four  feet  from 

The  mammoth  steel  device  attracted  the  proof  presses, 
attention  when  the  staff  moved  in.  Isaiah  Bardsley,  superintendent  of  the 

“It  looked  like  the  bow  of  a  destroyer,”  composing  room,  has  found  the  new 
said  one  sea-going  reporter,  adding,  in  system  saves  time  on  all  sides,  and 
after-thought,  “and — it  is.”  furthermore  prevents  confusion  incidental 

The  copy  desk  dealer,  can,  by  turning,  to  plants  run  without  such  specific  traffic 
deliver  his  copy  to  the  night  editor’s  regulations.  A  string  of  red  lights  above 
desk,  from  where  it  is  dropped  in  a  chute  the  make-up  tables  marks  one  of  Mr. 
directly  onto  the  composing  room  dealer’s  Bardsley’s  innovations  in  the  plant, 
table,  immediately  underneath  on  the  Wh^n  a  page  has  been  made  up  and  is 
floor  below.  ready  to  go  to  the  stereotype  room  the 

Thus  steps  are  saved.  Mr.  Weston  make-up  man  clicks  on  this  red  light  and 
estimates  that  the  straight  line  method  proceeds  immediately  to  other  work, 
saves  from  25  to  75  per  cent  of  waste  leaving  the  form  ready  to  be  picked  up 
motion  in  the  various  departments.  by  the  first  man  who.  with  a  free  truck. 

In  the  editorial  department,  for  ex-  is  notified  of  a  job  on  hand  by  the  light, 
ample,  the  straight  movement  from  The  third  floor  press  room  again,  is 
writer  to  the  machines  saves  154  minutes,  laid  out  on  the  streamline  plan.  Despite 
Three  minutes  are  saved  in  the  compos-  the  tradition  that  heavy  presses  must  be 
ing  room,  and  one  minute  in  the  stereo-  in  the  basement,  the  Tribune  has  found 
type  foundry  and  press  room.  One  and  that  the  third  floor  plan,  in  addition  to 

a  half  minutes  are  saved  in  the  mail  speeding  up  gravity  delivery  to  the  mail 

room,  making  the  total  of  seven  minutes  room  and  trucks,  does  not  increase  strain 
gain  over  time  through  the  old  down-  or  vibration.  On  the  first  night’s  run 

town  plant.  vibration  was  tested  in  the  press  room 

All  editorial  departments  in  the  open  by  placing  a  nickle  upright  in  grease  on 
city  room  are  under  the  eye  of  Managing  various  parts  on  running  presses,  but 
Editor  Julian  Mason,  whose  railing-en-  the  nickle  remained  stationary  showing 
closed  compartment  is  immediately  op-  that  the  press  supports,  laid  on  the  rock 
posite  the  copy  desk.  He  thus  surveys  foundation  of  the  buildings,  were  not 
the  local,  telegraph  and  foreign  depart-  affected  by  strain. 

ments,  as  well  as  the  sporting,  financial.  The  first  visitors  to  the  new  Tribune 
dramatic,  music  and  motion  picture  plant  were  M  H.  de  Young,  of  the  San 
departments.  I'rancisco  Chronicle,  and  Irwin  R.  Kirk- 

In  order  to  gain  time  the  telephone  wood,  of  the  Kansas  City  Star,  both  of 
battery  has  been  broken  up  from  the  old  whom  are  constructing  new  quarters  for 
system  of  a  straight  line  of  telephone  their  organizations. 

booths  in  one  corner,  and  the  separate.  -  — 

sound  proof  booths  are  scattered  about  Non.Part!«.n  Daily  Sold 

the  room  near  the  reporters  desks. 

These  booths,  incidentally,  were  specially  Xegotiations  for  the  sale  of  the  Fargo 
built  according  to  Tribune  reporters’  (X.  D.)  Courier  News,  a  morning  daily 
specifications  calling  for  plenty  of  air,  lots  and  official  organ  of  the  Non-Partisan 
of  silence,  a  hea-lpiece  to  allow  freedom  I.eague,  have  been  completed.  The  ppr- 
of  hands  in  taking  a  story,  and  a  truly  chaser  is  the  Fargo  Tribune  Company, 
comfortable  stool  to  sit  on.  controlled  by  J.  P.  Dolson  of  Fargo  and 

Tradition  has  not  been  broken,  how-  Clarence  W.  Brown  of  St.  Paul.  The 
ever,  in  the  case  of  the  syndicate  writers,  newspaper  will  be  known  as  the  Fargo 
each  of  which  has  a  small  private  room  Tribune.  The  new  owner,  in  his  pub- 
on  the  syndicate  floor.  Thus  Briggs,  lished  statement,  said  that  the  politics  of 
"Voight.  Don  Marquis,  J.  N.  Darling  the  Fargo  Tribune  will  be  “independent. 


Japan's  (Mdest  ETening  Neiirqii4;>er 
With  Large  Morning  Eifition 


The  Hochi  Shimbun  was  established  in  1872  by  the  late 
Marquis  Okuma,  and  continuously  since  that  early  date 
has  lent  all  its  influence  to  the  support  of  its  great  founder's 
lofty  ideals. 

In  the  foreign  news  field  the  Hochi  has  built  up  a  senrice 
which  is  unexcelled,  and 

which  has  earned  for  it  j— — — — — — — — — j 

many  readers  who  are  in-  i  ■ 

tensely  interested  in  per-  i  .  i  .  .  n  S 

«>..  uid  evats  abro.d.  j  AdyertMing  Rato.  | 

This  interest  has  been  ■  n  i>  v  ^  ai>  > 

found  to  exort  conaidM-  j  P"  >“* . ^  1“  ! 

able  influence  on  their  •  Per  Column.  .Y  170.00  ' 

taste  in  the  purchase  of  j  Per  inch _ Y  12.50  • 

imported  commodities  and  •  „  „„  aa  • 

undoubtedly  ha,  \  •  •  ^2,000.00  | 

their  consumption  of  prod-  j  i 

ucts  from  abroad. 


TOKYO,  JAPAN 
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CVERY  GOSS  High  Speed  press  is  an  assembly  of  certain  standardized  units;  for  unit 
^  type  or  decker  type;  for  single  or  double  width;  no  matter  what  the  type  or  the  year. 
There  is  one  best  way  of  building  each  part  of  any  machine.  Any  compromise  with  this  one  best 
way,  invites  trouble  for  the  user  of  this  machine. 

The  Goss  One-Standard  plan  and  policy  insures  every  buyer  of  Goss  machinery  that  every  part 
of  the  mechanism  is  in  perfect,  harmonious  balance  with  every  ocher  part. 

1.  It  enables  us  to  carry  a  stock  of  repair  parts  for  eyery  Goss  press  in  existence. 

This  we  do —and  with  it  we  maintain  a  24-hour,  365-day  order  and  shipping  service: — 
Somebody  alteayt  on  svatch,  ready  to  ship  emergency  repair  orders. 

2.  It  enables  us  to  produce  parts,  in  multiples,  by  precision  machinery,  so  that  they 
are  exactly  alike  and  absolutely  interchangeable. 

3.  It  reduces  purely  manufacturing  costs  to  a  point  where  we  can  purchase  better 
materials,  employ  better  mechanics  at  higher  wages,  and  do  a  vastly-better  job  of 
workmanship  than  is  possible  with  firms  who  waste  so  much  time,  effort  and  money 
in  building  machines  of  various  standards  instead  of  one  standard — “The  Best." 

4.  It  does  away  with  all  compromise  “cutting  and  fitting"  in  assembling,  on  our 
own  testing  floor  and  in  the  customer’s  plant.  All  parts  function  perfectly  because 
they  fit  perfectly. 

5.  It  enables  us  to  render  a  more  prompt  service  than  we  could  do  otherwise. 

All  these  points  permit  us  to  give  you  greater  value  and  better  service. 


THE  GOSS  PRINTING  PRESS  CO 

1333  South  Paulina  Street,  Chicago 
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Meet  Us  at  the 

A.N.P.A.  Convention 

Come  see  the  exhibit  of  the  best,  most  durable  and 
reliable  addressing  machinery  on  the  market.  Let 
us  convince  you  that  with  our  system  you  can  not 
only  save  time  and  money  but  increase  the  efficiency 
of  your  circulation  and  mailing  departments. 


STVI.F,  “C"  RF,L1EK(K;RAI*H 

This  iniichiiir  is  used  for  emhossiii)c  names  on  our  patented  thin 
aluminum  plates;  the  machine  is  about  the  same  si/.e  as  a  typewriter, 
absolutely  noiseless  and  has  a  capacity  of  aO  plates  per  hour.  It  is 
operate<l  hy  hand  lever;  not  motor  driven.  (See  motor  driven  machine 
below.) 

Do  away  with  your  galley  room  and  linotype 
slugs  for  newsdealers  and  subscribers.  Substitute 
our  thin  indestructible  aluminum  plates,  have  the 
printing  of  your  mailer  strip,  preparation  of  the 
lists,  etc.,  done  in  the  circulation  department  under 
the  observation  of  the  circulation  manager,  where 
the  work  can  be  done  in  half  the  time  re(]uired  with 
any  other  system  and  names  entered  on  a  daily  list 
up  to  within  an  hour  before  closing  time. 

For  those  whose  lists  warrant  it,  we  have  an 
.Automatic  .Mailing  .Machine  which  eliminates 
mailer  strip  entirely  and  prints  on  the  margin  of  the 
publication  direct  at  a  speed  of  from  i(),o(Xi  to 
I  i;,o(XT  per  hour. 


ROWER  REI.IEI  <m;R  \RH 

Reliefo|{raph.  for  cmhoMsiiif;  Ilamc^.  addres!iet<,  etc.,  on  aluminum  plate>; 
equipped  with  one-sixth  horse-power  m,olor.  (Capacity,  2.i0  name  plates 
per  hour. 

Efficiency,  Speed  and  Economy  are  synony¬ 
mous  with 

POLLARD -ALLING 
MANUFACTURING  COMPANY 

220-230  West  19th  Street  New  York  City 

White  and  Gold  Room — No.  1  1 0 
WALDORF-ASTORIA — during  convention 


/'M)XTK.\(.  T.S  liavc  h  cn  let  and  work 
started  on  a  new  $.t(M),()(K)  liuildiii!.; 
ainf  idant  for  the  Daviiiport  (la.)  Deino- 
erat  X:  l.tader,  which  will  lx.'  a  model 
(  f  its  kind  and  will  einlxHlv  the  last 
word  in  architectural  luwsttaiter  con¬ 
struction.  I’nhlisher  trank  1).  Throop 
and  his  architects  visited  a  lunnher  of 
the  leadinvj  ncw.spaper  plants  of  the 
Country.  l-'rom  the  various  tnihlishers 
they  obtained  Ixith  the  ko<k1  and  had 
pednts  in  the  resiiective  huildinits.  The 
advantaHeons  features  they  carefnllv  em¬ 
bodied  in  The  Democrat  i)I:ins  and  the 
ohjectionahle  tioints  thev  zealouslv 
avi  ided.  The  henelicial  result  of  this 
"Safetv  hirst"  measure  is  expected  to 
he  riwealed  in  '  manv  wavs  in  The 
Demoi rat’s  own  new  structure. 

The  Democrat  huildiiiK  will  l)e  de¬ 
voted  exclusively  to  the  retntireineiits  of 
that  newsiiapcr.  It  is  to  Ik‘  a  substan¬ 
tial  yet  ornamental  structure.  Dimen¬ 
sions  are  .sO  hy  150  feet,  with  an  eleva¬ 
tion  ftf  4S  feet  above  the  street.  It  will 
he  of  Heflford  stone,  granite  base  and 
terra  cotta  trimmiiiKS.  erected  over  a 
deep  and  well  liuhted  basement.  There 
are  two  main  floors  and  a  me/zanine 
flexir. 

The  cential  p-art  of  the  huildinn  will 


he  reces.sed  for  the  .'idvantaKeons  display 
of  hnlletins.  On  either  side  will  l)c 
spacious  entrances.  .\  lO-foot  oi)en  court 
will  surround  the  new  huildiny;  on  lioth 
sides. 

On  the  uround  lle.or  will  Ik;  located 
the  business  oth.ce.  40  hy  48  feet.  i>uh- 
lisher's  oflice.  circidation  department, 
pressnxiin.  etc.  The  advertisiiiK  det>art- 
me!;t  will  he  conducted  from  the  mez¬ 
zanine  tl<K)r.  On  this  floor  also  will  be 
l(K'ated  a  ilirector's  nKim.  rest  rooms 
and  numerous  other  features. 

(fit  the  second  fl<Mir  will  Ik-  the  eili- 
torial  department,  with  a  larne  reiwirters’ 
room,  hy  .V<  firt  and  jirivate  offices 
for  the  manauinK  editor,  city  editor, 
society  ''ditor,  telegraph  i-ditor.  \sso 
ciated  Press  leased  wire  operator  and 
raiiio  operator. 

( )n  this  floor  will  also  he  the  spacious 
ccmposiiiK  room,  .50  by  70  feet,  with 
l.ar'.e  windows  openim;  on  either  side 
and  dormer  lights  altove.  .\djoinimr 
the  rear  is  the  stereotyping  room. 

.\  n<  \v  IurIi  siieeil  sextuple  Goss  press, 
new  I  inntype  machines  and  the  latest 
stereo* vpiiiR  machinery  is  but  a  part  of 
the  efficient  mechanical  equipment  which 
w  ill  find  a  restiiiR  place  in  the  new 
bnildim;. 


AD  BOOK  FOR  STOREMEN 

Country  Merchant  Recognized  at 
Minnesota  U.  Course 

Two  advertisinR  birds  will  be  killed 
with  one  stone  durinq  the  F.ditors’  Short 
Course  at  University  Farm.  I'niversity 
of  Minne.sota.  May  .V.5.  \  booklet  will 

1m'  Riven  every  one  in  attendance  on 
“llow  to  Write  for  the  Country  Mer¬ 
chant  a  Retail  ,\d  That  Will  Pnxluce 
Results.’’  FnouRb  copies  will  be  fur¬ 
nished  to  supply  every  advertiser  with 
one.  the  idea  lieiiiR  to  enable  the  mer¬ 
chant  with  a  little  study  to  write  bis 
own  Inisiness-RettinR  ads. 

Thus  both  publisher  and  .advertiser 
have  a  text-book  of  almost  inestimable 
value.  Mrs.  M.  T.  TTills,  of  the  adver- 
tisiiiR  department  of  one  of  the  larRest 
<lry  Roods  stores  in  Minneapolis,  will 
Rive  a  talk,  illustrated  by  lantern  slides. 


on  bow  to  write  the  retail  a<l  that  will 
sell  Roods.  C.  R.  Hoffer,  of  the  de¬ 
partment  of  socioloRv  of  the  university, 
will  discuss  “the  local  merchant  as  an 
advertiser,’’  haviiiR  made  a  careful  study 
of  his  subject.  IXinald  G.  Paterson,  pro¬ 
fessor  of  psycholoRy.  will  sjK-ak  of  the 
psycholoRy  of  .advertisiiiR. 

Scroll  Changes  Hands 

The  Pythian  Scnill,  formerly  published 
in  Toledo.  Ohio,  is  to  he  made  the  of¬ 
ficial  publication  of  the  Ohio  KniRhts  of 
Pythias.  ThrouRli  a  deal  closed  recently 
‘T’ncle  Piill”  Schooler,  publisher  of  the 
Genoa  (O.)  Gazette;  W.  R.  Gilbert  and 
P>.  M.  'NX'arm.  Ixith  of  Toledo,  have  lie- 
come  the  owners  of  the  paper.  He.ad- 
•piarters  of  tlu'  Scroll  are  to  be  moved 
to  Genoa.  Schooler  will  be  the  editor; 
GillHTt,  associate  editor,  and  Warm, 
business  manaRcr. 


NEW  $300,000  PLANT  FOR  DAVENPORT 
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A  RELIABLE  DRIVE  AND  CONTROL  IS  ONE 
OF  THE  PUBLISHERS  GREATEST 
ASSETS  IN  THE  PRESS  ROOM 


The  Sprague  enclosed  Printing  Press  Con¬ 
troller — Dirt  Proof,  Fire  Proof,  Fool 
Proof. 


Tlie  Spraji^ue  Electric  Motor 
Drive  and  control  system  rep¬ 
resents  the  best  that  General 
Electric  can  produce  for  the 
operation  of  Newspaper  Presses 


The  Sprague  Doiihle  Motor  Printing  Press  Drive 


GENERAL  ELECTRIC  COMPANY,  U.  S.  A. 
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PITTSBURGH  SHOP  NEWS 
SUSPENDS 

Co*t  Producers  $850  a  Week  and 

Proved  Unprofitable  to  Big  Stores 
— Few  Advertisers  Cut  Their 
Newspaper  Space 

Shopping  News  (Pittsburgh)  has 
proved  a  costly  experiment  to  its  pub¬ 
lishers.  _  It  is  estimated  that  the  loss 
was  $850  each  week  it  was  published. 

Charles  E.  Yost,  of  the  Gazette-Times, 
stated  that  Pittsburgh  is  imadapted  for 
a  publication  such  as  Shopping  News. 
The  distribution  is  not  good  and  Pitts¬ 
burgh  has  so  many  newspapers  that  they 
reach  every  household,  hence  no  extra 
publication  is  needed.  The  effects  of 
the  Shopping  News  was  not  felt  by  the 
newspapers.  In  the  first  place,  it  is 
claimed,  the  Shopping  News  did  not 
keep  faith  with  its  advertisers — it 
promised  150,000  circulation  and  ran 
only  between  60,000  to  70,000  copies. 
Then  it  was  found  that  the  paper,  carry¬ 
ing  no  editorial  matter,  made  no  appeal 
to  Pittsburgh  housewives. 

(Tharles  Joseph,  advertising  manager 
of  Frank  and  Seder,  stated  they  never 
advertised  in  the  Shopping  News  because 
one-page  circulars  had  been  found  to 
be  little  account  in  a  door-to-door  cam¬ 
paign.  The  Shopping  News  would  not 
sell  more  than  one  page  to  a  merchant, 
so  his  firm  preferred  to  get  out  its  own 
8-page  advertising  medium  from  time  to 
time.  The  Shopping  News  charged  $440 
a  page  and  was  too  costly  as  a  handbill. 

McCreery’s  stated  that  they  did  not 
feci  as  though  the  paper  was  permanent 
or  would  reach  the  proper  clientele  hence 
they  did  not  go  into  it. 

Hoggs  and  Buhl  said  they  regarded 
all  handbill  advertising  as  undignified 
and  hence  had  also  refused  to  advertise 
in  Shopping  News.  They  stated  that 
the  Cash  Grocer  or  some  such  advertiser 
could  consider  this  form  of  advertisment 
but  that  an  old  established  firm  of 
clothiers  never  used  these  methods.  In 
fact  they  found  newspaper  advertisements 
the  ideal  form  to  reach  their  patrons,  it 
was  stated. 

Rosenbaum’s  stated  that  the  advertise¬ 
ments  which  they  ran  in  Shopping  News 
that  pertained  to  sales  of  household  and 
house  furnishing  goods  had  splendid  re¬ 
sponse.  Curtains  sold  whenever  adver¬ 
tised  in  it  also  small  items  from  the 
household  departments. 

Andrew  J.  Connolly  at  Jos  Horne 
Company,  stated  that  the  money  their 
firm  spent  with  the  Shopping  News  he 
considered  had  been  satisfactorily  spent. 
The  cause  of  its  failure  was,  he  said, 
Pittsburgh  merchants  had  been  too  busy 
to  devote  themselves  to  interesting  other 
merchants  in  the  project.  He  cited  a 
case  in  San  Francisco  and  Los  Angeles 
where  splendid  success  was  attained  with 
a  similar  paper  because  the  merchants 
published  it  themselves.  He  said  a  ven¬ 
ture  such  as  Shopping  News  must  not 
be  managed  by  private  parties  but  be 
published  and  worked  up  by  the  mer¬ 
chants  to  be  successful. 

He  said  that  the  publication  had  b«n 
stopped  because  it  was  not  getting 
enough  new  advertisers  and  not  because 
those  advertising  felt  as  though  they  did 
not  get  their  money’s  worth. 

Kaufmann’s  report  that  the  results  on 
the  advertising  placed  in  the  Shopping 
News  was  very  unsatisfactory.  They 
placed  this  advertising  to  supplement 
not  to  take  the  place  of  dally  newspaper 
advertising.  Thinking  all  stores  were 
going  to  advertise  they  were  surprised 
to  find  that  only  three  large  stores  were 
advertisers  and  the  rest  a  list  of  small 
advertisers. 

It  is  said  that  the  printers  who  got  out 
the  Shopping  News  have  a  large  bill  to 
collect  from  the  publishers  and  that  they 
made  an  effort  to  collect  the  accounts 
due  from  the  stores  on  advertising  but 
found  that  these  accounts  _  had  been 
collected  previous  to  their  visit.  Special 
large  presses  were  installed  in  the  News 
plant.  ^  ' 

Various  advertising  managers  here 
state  that  the  ads  themselves  must  be 
very  attractive  to  make  any  appeal  in  a 


publication  such  as  Shopping  News. 
They  must  give  things  away  and  then  in 
addition  tell  about  the  gifts  in  such  an 
attractive  way  that  the  public  is  induced 
to  call  for  them. 

Kaufmann  &  Baer  did  not  advertise 
and  state  they  were  never  interested  in 
this  form  of  advertising,  considering 
newspapers  the  best  medium. 

Newspaper  advertising  solicitors  here 
in  many  offices  state  that  the  Shopping 
News  developed  some  advertising  for 
them.  It  gave  them  leads  to  a  list  of 
small  advertisers  who  believed  in  hand 
bill  advertising  and  that  with  the  failure 
of  Shopping  News  these  advertisers  are 
now  realizing  and  agreeing  that  news¬ 
paper  advertising  is  best. 

Mr*.  Philip  A.  Payne  Dead 

Helena  Bechtold  Payne,  aged  27,  wife 
of  Philip  A.  Payne,  managing  editor  of 
the  New  York  Daily  News,  died  at  her 
home,  792  Palisades  avenue.  West  New 
York,  N.  J.,  April  19,  of  a  complication 
of  diseases  from  which  she  had  been 
suffering  for  three  years.  Rev.  Fr,  Wil¬ 
liam  Keyes,  who  performed  the  cere¬ 
mony  when  Mr.  and  Mrs.  Payne  were 
married  in  June,  1915,  will  celebrate  the 
funeral  mass  at  St.  Joseph’s  Church  of 
the  Palisades,  West  New  York,  at  10 
a.  m.,  April  23. 


COX  BUYS  MIAMI  METROPOUS 

S.  Bobo  Dean  Receive*  $450,000  from 
Ohio  Publi*her 

(By  Telegraph  to  Editok  &  Pusushke) 

Miami,  April  18. — The  Metropolis,  an 
afternoon  paper  here,  has  been  sold  to 
former  Governor  James  M.  Cox,  of  Ohio, 
according  to  an  announcement  carried 
this  afternoon.  It  also  carries  a  state¬ 
ment  from  the  new  owner  that,  as  a  pub¬ 
lisher,  he  was  attracted  by  the  marvelous 
opportunities  in  Florida  and  the  rapid 
growth  of  Miami,  one  of  the  “wonder 
cities  of  the  world.’’ 

D.  J.  Mahoney,  general  manager  of 
the  Clayton  News,  George  S.  Thurtle, 
general  manager  of  the  Springfield  News 
and  Richard  B.  Mead,  secretary, treasurer 
of  the  Dayton  News  and  Springfield 
News  were  in  Miami  for  the  deal.  Mr. 
Mead  was  personal  representative  of  Cox 
and  made  the  purchase.  Mead  will  be 
secretary-treasurer  of  the  Metropolis. 
Gov.  Cox  will  be  president. 

He  bought  all  stock  which  was  owned 
by  S.  Bobo  Dean.  Ross  Redor,  former 
assistant  manager  of  the  Metropolis  will 
be  personal  representative  of  Mr.  Cox 
and  vice-president  of  the  company  with 
the  title  of  business  manager. 

R.  M.  Berg,  former  advertising  and 


circulation  manager,  Lon  A.  Warner, 
former  reporter,  and  Reese  Combs,  for¬ 
mer  classified  advertising  manager,  have 
resigned. 

The  price  was  said  to  be  around 
$450,000. 

REPORTER  HONORED 

Dr.  Cohen  I*  Gue*t  at  Midnight  Dinner 
at  Delmonico’* 

Dr.  Esdaile  P.  Cohen,  r^rter  on  the 
staff  of  the  New  York  World,  whose 
entry  into  newspaper  work  in  New  York 
dates  back  forty  years,  was  given  a  birth¬ 
day  dinner  Sunday  morning  at  Delmon- 
ico’s  by  about  a  hundred  of  his  present 
and  former  newspaper  associates. 

Robert  H.  Lyman,  an  editor  of  The 
World,  was  toastmaster,  being  intro¬ 
duced  by  Charles  G.  Hambidge,  president 
of  the  Newspaper  Club  of  New  York,  of 
which  Dr.  Cohen  is  a  charter  member. 

Among  the  speakers  were:  Clinton  T. 
Brainard,  president  of  Harper  &  Bros. ; 
James  S.  Metcalfe,  former  dramatic  edi¬ 
tor  of  Life;  David  A.  Curtis,  writer  of 
poker  stories  in  the  old  Sunday  Sun; 
Roy  L.  McCardell,  humorist;  Martin 
Green,  reporter.  Evening  World;  Wells 
Hawkes,  and  Robert  E.  Livingston, 
publisher. 


The  Plan  Did  It 

More  than  200  new  local  display  advertisers,  including 
three  department  stores,  recently  closed  contracts  with  a 
big  New  Jersey  daily  newspaper  in  less  than  three  weeks 
actual  solicitation — a  record  achievement. 

Every  one  of  these  retail  stores  was  secured  solely  by 
means  of  the  business-getting  plan  of  ADVERTISING 
FEATURES,  Inc.,  no  “special  numbers”  or  “industrial 
pages”  being  a  part  of  it. 

A  Three  Years  Job  Completed  In 
Three  Weeks 

We  don’t  merely  talk  about  this  plan.  We  execute  it  by 
going  personally  into  your  plant  and  putting  it  over  for 
you  exclusively,  landing  contracts  and  copy  at  once. 

A  Genuinely  Constructive  Plan  of 
Permanent  Value 

Every  publisher  owes  it  to  his  paper  to  make  the  verifica¬ 
tion  of  these  facts  his  first  duty  at  the  A.  N.  P.  A.  conven¬ 
tion,  as  this  plan  is  available  to  only  one  paper  in  a  com¬ 
munity.  For  appointment  address 

Martin  C.  Ready y  Pres. 

ADVERTISING  FEATURES,  Inc. 

18  West  34th  Street,  New  York 


Telephone  2040  Pennsylvania 


Adjacent  the  Waldorf-Astoria 


-S 


Editor  &  Publisher  for  April  21,  19  23 


44 


OHIO  FIRST 


PP 


Success  in  every  business  enterprise  is  dependent  on  pub¬ 
licity,  but  that  publicity  to  be  economically  effective  must 
first  cover  a  territory  showing  a  high  purchasing  power 


Ohio  is  one  of  the  most  fertile  trade 
territories  in  the  U.  S.  A.  Nearly  50% 
of  the  population  is  gathered  in  nine 
cities  of  more  than  50,000  each. 

Ohio  leads  all  other  States  in  the 
growth  and  development  of  Building 
and  Loan  Associations  which  boast  of 
a  larger  membership  than  those  of  any 
other  State. 

From  the  standpoint  of  spending 
money  per  capita  for  motor  cars,  Ohio 
ranks  first.  There  is  one  motor  car  for 
every  7.7  persons  in  Ohio. 

In  this  State  are  producing  farms, 
busy  factories,  rich  petroleum,  coal  and 
natural  gas  fields. 


Ohio  farms  are  worth  $3,095,666,336. 
Each  averages  91.6  acres.  Nearly  180,- 
000  farms  are  owned  by  their  occupants 
or  70%  of  all  farms. 

Ohio  has  16,125  factories  or  an  aver¬ 
age  of  one  factory  for  every  2.54  square 
miles  of  territory.  The  yearly  output  of 
these  factories  amounts  to  over  $5,100,- 
000,000. 

Ohio  is  a  State  of  great  affluence,  her 
total  wealth  reaching  over  $10,500,000,- 
000.  Of  this  sum  each  one  of  Ohio’s 
5,759,368  inhabitants  has  a  liberal  share. 

The  wealth  of  a  community  is  after  all 
the  strongest  argument  that  can  be  ad¬ 
vanced  in  support  of  profitable  adver¬ 
tising. 


There  is  no  question  about  the  wealth  of  Ohio,  nor  is 
there  any  question  about  the  tremendous  influence 
these  daily  Ohio  newspapers  wield  among  their  readers. 


Akron  Times  . 

Akron  Sunday  Timet . 


Dover  Daily  Reporter . 
f  Ironton  Irontohian  . . . 
Kenton  Democrat  . . . , 
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NEW  YORKERS  PLEASED  WITH 
EMPIRE  SCHOOL 


In  Homes  Like  This 


{Continued  from  page  13) 


11  c  i  i  £  •  ^  *1.  inai  II  win  advance  a  siuaem  inree  lo 

Suid  afford'^J’pay"’ 

The  country  Publisher  j^s  put  in  his  ^'“hrSents  work  as  though  they  be- 
days  and  nights  at  the  keyteard,  the  case 

and  he  press,  getting  out  h.s  newspaper  ^  superiority  complex  and  tes- 

and  doing  the  ]ob-work  hat  most  of  them  f^om  employ  ers  in  the  hands  of 

rely  on  to  meet  their  bdls  and  the  news- 

papers  have  suffered  That  is  one  of  the  ;  ,  .Ration  The  boys 

reasons  country  publishers  cannot  actually  ,,emselves  have  found  as  well  as  given 
sell  their  advertising,  but  take  wha  ,s  .^tj^faction  in  the  offices  where  they  lo- 
offered  by  merchants  at  prices  Ix-low  eated  after  graduation.  As  one  publisher 
cost  of  production  It  also  makes  it  im-  ^ 

jK,ssible  for  the  editor  to  be  where  he  ^  i,  Cornell  on  the 

belongs,  out  of  the  office  several  days  a  ^  „ 

week,  gathering  news,  securing  new  read-  j,^  the  students 

ers  and  collecting  for  subscriptions  and  ,,.een  the  director.  Ross  W.  Kellogg, 

a  \er  isi  g.  chairman  of  the  committee  on 

These  are  the  men  who  are  hiring  the  ..duration,  John  W.  Baker.  Mr.  Kellogg 
graduates  rom  Ithaca  at  wages  com- 

parable  with  the  skill  shown  The  low-  jaUzing  in  the  department  of  educa- 
est  wage  reported  at  a  recent  meeting  o  assistant  editor  of  the 

New  \ork  rural  publishers  as  being  paid  Alumni  News  and  of  the  Cor- 

to  school  graduates  was  $18  a  week.  editor  of  the  1912  Class 

-Many  ot  them  are  getting  more.  As 

their  numbers  increase  they  are  likely  Re,>orting  on  the  Ithaca  Journal  an.l 
to  supplant  altogether  the  small  city  op-  <x:cupiL^  him  for  a 

erator  who  ,s  commanding  big-city  pay  after  which  he  went  to 

rom  newspapers  which  could  do  w-ith  3,.  ^.,,itor  and  publisher  of 

less  skill  and  smal  er  payrolls,  and  the  Seneca  Countv  News,  where  he  re- 
skilled  opcTator  vvill  find  his  place  in  the  Another  year  as  a 

big  city  offices  where  his  work  is  needed  reiiorter  on  the  Ithaca  Journal  was  fol- 
and  appreciaterl;  m  the  city  newspapers  by  four  and  a  half  years  as  sec- 

where  shortage  of  operators  has  created  J  j^e  Ithaca  Board  of  Commerce, 

a  s^erious  condition,  wage  questions^  aside,  the  employ  of  the  New  York 

New  \ork  State  Typiigrap^iical  Lnioiis  Publishers’  As.sociation  March  15. 

have  memorialized  the  International  ,932.  to  organize  and  direct  the  Empire 
1  MKigraphical  Lnion  re-questing  it  to  State  School  of  Printing, 
consider  an  agreement  between  the  .  T.  Baker  has  been  in  newspaper  work 

\  New  ^ork  State  Publishers  ^  printer  or  publisher  for  39  years 

.•\ssociation,  with  a  view  to  granting  ^^jjd  general  manager  of  the 

credit  on  the  required  apprenticeship  for  R^aca  paper  for  10  years  and  is  in  daily 
the  work  done  in  the  school.  No  such  association  with  the  schenil. 
agreement  has  yet  b(H;n  reached,  but 

the-rc  is  no  hostility  evident  Ijetween  the  u„i„„  B«cking  Labor  Bank 

publishers  anti  the  union.  The  publish- 

ers  maintain  that  their  institution  is  not  The  tyixigraphical  union  eif  Cleveland 
to  lie  a  uniein  sch(K>l  or  a  nem-union  become  interested  _  in  the  banking 

school,  but  a  purely  educational  organiza-  business.  The  bedcration  Savings  and 
tion  for  the  development  and  training  of  Loan  Company,  with  $10,000,000  author- 
printers.  capital,  has  been  organizerl  by  union 

The  school  requires  of  all  students  labor  leaders,  with  Thomas  S.  Farrell, 
under  21  years  of  age  two  years  of  high  president  of  the  waiters’  union  and  for- 
school  training  or  three  years’  experience  merly  city  public  utilities  director,  as 
at  the  printing  trade.  Students  over  21.  president.  Henry  W.  Raisse,  business 
with  the  director’s  approval,  may  substi-  the  typographical  union,  is  sec- 

tutc  business  experience  for  the  public  retary-treasurer  of  the  new  company,  lo- 
school  training.  The  six  months’  course  eated  in  the  Hotel  Olmsted.  The 
is  offered  all  applicants  except  those  who  avowed  purpose  is  to  finance  buildings  to 
have  served  four  years  at  the  printing  1*  erected  within  the  ranks  of  the  union 
trade,  for  whom  a  three-month  course  a  protest  against  oiien  shop  agitation 
is  available,  with  the  idea  of  rounding  out  hy  the  Chamlier  of  C  ommerce  and  other 
the  education  of  the  apprentice  either  in  "'"Kanizations.  May  Hayes,  editor  of  the 
typography  or  linotype  operation  or  Cleveland  C  itizen,  _  a  labor  i»per,  is  a 
mechanism  member  of  the  advisory  committee  of  the 


Where  Japanese  culture  is  blended  with  the  customs 
and  habits  of  America. 


THE  JIJl  SHIMPO 


is  the  favorite  newspaper.  The  Jiji  commands  the  re¬ 
spect  and  holds  the  confidence  of  the  Nation’s  men  of 
affairs.  It  fills  an  important  place  in  their  lives  which 
only  a  great  newspaper  can  take. 


The  JIJI’S  Circulation 
248,877  copies:  June  1,  1922 


is  chiefly  among  the  leaders  of  Japan’s  social,  commercial 
and  political  life.  They  are  the  men,  and  their  wives 
are  the  women,  who  have  learned  what  the  West  has  to 
give  the  East. 

That  is  why  the  Jiji’s  readers  are  the  best  customers  of 
imported  goods  in  Japan. 

For  reliable  market  information  address: 

FOREIGN  SERVICE  BUREAU 


THE  JIJI  SHIMPO 


Cable*:  Morning 

‘Jiji  Tokyo,”  Tokyo,  Japan  «nd  Evening 

Ben^y  Code  Edition* 

AMERICAN  HEADQUARTERS 
Equitable  Building,  120  Broadway,  New  York 
Joseph  P.  Barry,  Repre*entative 


In  Japan,  the  Buyers  Read  THE  JIJI 


This  room,  after  May  1,  will  be  left  all  to  the  composing  machines.  Another  room, 
eqiiaUy  at  large,  will  accommodate  the  hand  composition,  typography  and  pretawork 
classes  of  the  Empire  School  at  Ithaca. 
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CULTIVATE  THIS 


PENNSYLVANIA 

MARKET 

THROUGH  DAILY  NEWSPAPERS 


Merchandise  of  all  kinds  is  in  demand.  Working  people  are 
putting  their  money  *  into  making  for  themselves,  better  homes 
and  better  living  conditions.  Constant  advertising  has  gone  a 
long  way  towards  this  condition. 

Pennsylvania  is  a  largely  urban,  busy  state  with  8,720,017  people 
who  look  to  their  newspapers  for  their  wants.  A  diversity  of 
needs  and  density  of  population  makes  Pennsylvania  an  ideal 
market  for  the  alert  advertiser. 

Here,  business  thrives,  introductory  advertising  campaigns  succeed 
and  established  trade  connections  grow  big  in  this  productive 
territory. 

USE  THIS  UST  OF  REPRESENTATIVE  DAILIES 
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E  D  I 


TOMORROW’S  NEWSPAPER 

r¥'>HERK  is  no  business  of  today  in  which  the 
I  changes  are  as  positive  and  rapid  as  they  are 
in  that  of  newspaper  making.  Seventy-five 
years  ago  couriers  were  the  only  dependable  means 
by  which  news  could  be  transmitted ;  today  the  editors 
and  publishers  gathering  in  New  York  for  their 
annual  conventions  are  giving  much  of  their  thought 
to  the  possibilities  of  radio.  In  between,  the  per¬ 
fected  telegraph  and  telephone  have  first  amazed,  and 
then  become  commonplace. 

If  conventions  such  as  those  gathered  in  New  York 
and  Washington  had  no  other  aim  than  the  discussion 
of  problems  of  today  then  they  would  serve  no  use¬ 
ful  purpose. 

In  the  newspaper  profession  and  business  tomorrow 
is  not  marked  by  the  rising  sun  but,  instead,  by  the 
changing  demands  of  a  broadening  and  more  sympa¬ 
thetic  mankind. 

The  problems  of  the  tomorrow  that  is  measured  by 
the  rising  sun  have  already  been  taken  care  of,  even 
though  we  pause  to  debate  them. 

Looking  forward  into  a  new  period  in  journalism, 
the  Sunset  Magazine  says: 

“Within  the  next  15  years  there  won’t  be  a  daily 
newspaper  in  the  United  States  that  will  ask  a  smaller 
price  than  five  cents.  In  15  years  the  dailies  will 
not  only  be  much  more  expensive,  but  they  will  be 
much  smaller  in  size  and  bulk  than  they  are  today. 
They  will  have  fewer  readers  and  advertisers,  and 
l)Oth  will  have  to  pay  more  for  what  they  get.” 

Editor  &  Publisher  does  not  believe  there  will  be 
fewer  readers ;  it  believes  there  will  be  more. 
Readers  will  increase  as  knowledge,  the  inspira¬ 
tion  for  knowledge,  increases.  But  prices  must  go 
higher  and  present  wastes  must  be  abolished  because 
the  chief  raw  product  that  enters  into  modern  news¬ 
paper  making  is  paper,  a  product  of  forests  that  are 
being  rapidly  depleted. 

It  is  worthy  of  note  that  the  two  outstanding  ten¬ 
dencies  in  the  newspaper  business  during  the  last 
year  have  been  in  the  direction  of  two  extremes; 
first,  to  bulk— after  a  forced  conservation  that  re¬ 
sulted  from  war  regulations ;  second,  natural  con¬ 
servation  through  condensation. 

We  are  still  printing  big  newspapers  with  size  as ' 
one  of  the  first  considerations.  That,  however,  is 
following  the  natural  course  that  has  been  governing 
in  past  competition.  But  there  is  another  develop¬ 
ment  in  the  opposite  direction  that  is  demanding  the 
serious  consideration  of  the  publisher  and  editor  who 
is  a  student  of  economics  in  his  own  business. 

The  day  of  profits  based  on  big  volume  is  passing 
and  the  wise  publisher  is  figuring  profits  by  the  agate 
line.  This  is  reflected  in  the  new  editorial  tendency 
to  condense  the  news  of  forty  pages  to  a  column  or 
two. 

Within  a  year  three  New  York  newspapers  have 
begun  condensing  their  entire  contents  in  a  few 
tersely  written  paragraphs.  In  Minneapolis  the  News 
is  now  boiling  four  pages  into  the  four  quarters  that 
make  the  first  page  of  an  early  edition.  This  same 
trend  prevails  throughout  the  country. 

The  successful  newspaper  of  the  future  will  be 
worth  more  to  its  reader — and,  if  to  the  reader,  also 
to  the  advertiser — because  of  the  value  of  its 
contents. 

Bushel  baskets  have  never  been  used  to  measure 
gold  and  the  wise  editors  and  publishers  gathered  in 
the  East  this  week  will  be  those  who  take  up  and 
discuss  conservation  as  it  applies  to  the  time  of  the 
individual  and  the  economic  waste  of  a  great  natural 
resource. 


'T’HE  decision  of  the  Supreme  Court  of  Illinois  in 
dismissing  the  libel  action  of  the  City  of  Chicago 
against  the  Chicago  Tribune  is  deserving  of  more 
than  passing  interest.  The  action  of  the  municipality 
was  a  direct  challenge  of  the  right  of  free  speech. 
However,  the  decision  of  the  Supreme  Court  reaffirms 
the  right  of  the  newspaper  as  well  as  the  individual  to 
take  a  place  of  critical  leadership  in  government 
affairs.  Time  is  the  greatest  healer,  even  of  the 
wounds  made  by  those  who  strike  at  the  rights  of 
liberty  that  were  guaranteed  us  nearly  one  hundred 
and  fifty  years  ago.  “History  teaches,”  said  the  de¬ 
cision,  “that  human  liberty  cannot  be  secured  unless 
there  is  freedom  to  express  grievances.” 


AN  AMERICAN’S  CREED 

Compiled  by  Ch.vrles  W.  Miller 

Vicksburg  (Miss.) 

J  WILL  say  of  the  Lord,  He  is  my  refuge  and 
*  wys  fortress:  my  God;  in  Him  u>ill  I  trust 
(Ps.  xcl:  2).  Thy  word  is  a  lamp  unto  my 
feet,  and  a  light  unto  my  path.  I  hai'e  sworn, 
and  I  zvill  perform  it,  that  I  will  keep  Thy 
righteous  judgments.  I  am  afflicted  7-ery  much; 
quicken  me,  O  Lord,  according  unto  Thy  teord 
(Ps.  cxix:  105-107).  For  Thou  hast  been  a 
strength  to  the  poor,  a  strength  to  the  needy  in 
his  distress,  a  refuge  from  the  storm,  a  shadow 
from  the  heat,  when  the  blast  of  the  terrible 
ones  is  as  a  storm  against  the  wall  (Isa.  xx7-: 
4.)  Therefore  I  say  unto  you.  What  things 
soever  ye  desire,  when  ye  pray,  beliez'e  that  ye 
recck’e  them,  and  ye  shall  hai’e  them.  And 
when  ye  stand  praying,  forgive,  if  ye  have  ought 
against  any:  that  your  Father  also  which  is  in 
Heaven  may  forgive  you  your  trespasses.  But 
if  ye  do  not  forgive,  neither  will  your  Father 
7ohich  is  in  hea7'en  forgive  your  trespasses 
(Matt,  xi:  24-26). 


CORDIAL  GREETINGS  TO  “A.  S.  OF  N.  E.” 

MERICAN  SOCIETY  of  Newspaper  Editors 
in  session  at  the  National  Capital  next  week  is 
to  be  honored  by  the  presence  of  two  dis¬ 
tinguished  Americans,  The  President  of  the  United 
States,  who  has  chosen  as  the  subject  of  his  address 
at  the  Saturday  evening  dinner,  “Journalism,”  there¬ 
by  emphasizing  the  professional  aspect  of  the  call¬ 
ing  which  he  so  greatly  honors,  and  The  Honorable 
John  W.  Davis,  Counsellor  of  the  Associated  Press, 
former  .\mbassador  to  the  Court  of  St.  James,  who 
is  to  discuss  “The  Press  and  the  Constitution.” 

The  Nominating  Committee  has  named  as  candi¬ 
dates  for  the  Board  of  Directors  of  the  Society  a 
most  representative  list  of  editors,  managing  editors 
of  important  daily  new'spapers  who  have,  in  a  very 
large  measure,  the  confidence  of  the  entire  profession 
and  who  may  be  expected  to  formulate  a  Code  and 
adopt  a  Standard  of  Practice  to  which  all  writers 
and  editors  may  adhere — one  that  will  meet  the  new 
duties  of  the  new  day  in  which  public  service  will 
bulk  larger  in  newspaper  editing  than  in  the  era  of 
swollen  advertising  lineage,  incident  to  the  war. 

Such  a  Code  emanating  from  such  a  distinguished 
source— a  Supreme  Court  of  Journalism,  as  it  were — 
will  be  seized  with  avidity  by  the  press  association  of 
the  country  and  would  prove  to  be  the  banner  around 
which  a  militant  press  would  rally  in  a  new  spirit  of 
constructive,  militant  journalism. 

h'DiTOR  &  Publisher  presents  fraternal  greetings 
to  its  colleagues  of  the  American  Society  of  News¬ 
paper  Editors  and  wishes  for  the  members  in  at¬ 
tendance  upon  the  first  annual  meeting  a  very  large 
measure  of  success  in  their  efforts  to  give  expres¬ 
sion  and  force  to  the  rising  tide  of  the  professional 
spirit  in  journalism. 


^HOMAS  M.  DIEUAIDE  was  the  favored 
possessor  of  modesty  and  a  desire  to  serve  others, 
two  of  the  greatest  qualities  that  can  fall  to  the  lot 
of  the  man  who  chooses  journalism  as  his  life  work. 
“T.  M.  D.”  was  a  member  of  the  New  York  Sun 
family  for  thirty  years.  More  than  twenty  years 
ago  he  ranked  as  a  great  reporter  and  was  a  member 
of  the  brilliant  group  that  was  assigned  to  cover  the 
Spanish-American  war.  Many  other  big  jobs  fell 
to  him,  but  within  the  ranks  of  those  fellows  who 
tried  and  made  good,  and  the  others  that  had  their 
chance  but  failed,  he  will  be  remembered  best  as  a 
believer  in  the  power  of  truth,  who  at  all  times  held 
forth  a  helping  hand. 


I  A  L 


CONVENTION  HEADQUARTERS — ROOM  116 

DITOR  &  PLHILISHER  is  pleased  to  present 
to  its  clientele  this  week  its  regular  pre-conven¬ 
tion  registration  of  names,  with  New  York  hotel 
addresses,  of  visiting  newspaper  owners  and  execu¬ 
tives,  who  are  attending  either  the  annual  meeting  oi 
the  .■\ssociate'd  Press  on  Tuesday,  or  the  convention 
of  the  .\merican  Newspaper  Publishers’  .Association 
in  the  Astor  Callery  of  the  Waldorf-.Astoria  Hotel, 
on  Wednesday.  Thursday  and  Friday.  The  registra¬ 
tion  is  one  of  the  largest  of  recent  years,  but  is  mjt 
complete,  as  new  names  are  reaching  us  daily  by  wire 
and  mail.  .About  600  names  have  been  listed,  indi¬ 
cating  that  the  attendance  will  be  large  and  repre¬ 
sentative. 

Editor  &  Publisher  extends  a  very  cordial  invita¬ 
tion  to  all  visiting  newspaper  people  to  make  use  of 
the  facilities  provided  for  their  convenience  in  its 
Convention  Headquarters — Room  116.  .Astor  Gallery 
floor — the  location  of  which  is  indicated  on  the 
Waldorf-.Astoria  convention  floor  plan,  to  be  found 
elsewhere  in  this  issue. 

The  telephone  arrangements  at  Editor  &  Publisher 
headquarters  are  most  complete.  Trunk  lines  connect 
with  the  switchboard  of  Editor  &  Publisher’s  main 
offices  in  the  World  Building,  located  downtown  op¬ 
posite  the  City  Hall,  63  Park  Row — telephone  Beek- 
man  4330 — so  that  a  message  to  the  number  will  reach 
both  our  downtown  offices  and  our  convention  head¬ 
quarters.  Direct  wires  also  connect  our  headquar¬ 
ters  with  the  W’aldorf-Astoria  Hotel  switchboard 
and  with  the  local  telephone  exchange.  There  will 
be  no  charge  for  this  service.  This  seems  a  rather 
odd  announcement  to  our  great  clientele  at  home,  some 
of  whom  may  be  unfamiliar  with  the  prevailing  cus¬ 
tom  in  New  York  City  to  charge,  and  charge  well  for 
all  such  service. 

Typewriters,  with  efficient  secretaries  to  operate 
them,  will  also  be  on  hand  to  serve  our  clientele. 

•An  interesting  feature  of  Editor  &  Publisher’s 
Convention  Headquarters  this  year  will  be  a  demon¬ 
stration  by  the  DeForest  Radio  Telephone  8i  Tele¬ 
graph  Company  of  one  of  their  latest  inventions,  the 
new  indoor  loop  radio  reflex  receiver — the  radio  ma¬ 
chine  with  loud  speaker  that  gets  everything  from  the 
air  without  the  use  of  outdoor  antennae.  It  is  self- 
contained,  occupies  as  much  space  as  a  victrola,  can 
be  moved  anywhere  and  operates  without  the  use  of 
aerial  wires  on  top  of  the  building. 

It  is  interesting  to  note  in  passing  that  every  avail¬ 
able  foot  of  exhibit  space  on  the  convention  floor  has 
been  taken  this  year.  Some  of  the  supply  houses, 
sj'ndicates  and  wire  services  have  been  obliged  to  go 
up  one  flight  to  the  second  floor  to  find  space  in  which 
to  exhibit  their  features,  as  will  be  shown  by  a  study 
of  the  convention  floor  plan  and  list  of  exhibitors 
on  page  12. 

Editor  &  Publisher's  Convention  Headquarters  will 
be  at  your  service  from  9  a.  m.  to  6  p.  m.  Monday, 
Tuesday,  Wednesday,  Thursday  and  Friday — the  23d 
to  27th,  inclusive.  We  will  be  greatly  pleased  if  you 
will  take  advantage  of  this  invitation  and  use  these 
conveniences  to  the  limit  of  capacity.  It  is  our  busi¬ 
ness  to  serve  j'ou  and  we  shall  be  glad  of  an  oppor¬ 
tunity  to  do  so. 


A  NA’nONAL  HEADQUARTERS 

DITOR  &  PUBLISHER  is  duly  authorized  tn 
extend,  and  has  much  pleasure  in  hereby  ex¬ 
tending  to  all  newspaper  men  attending  the 
Conventions,  a  cordial  invitation  to  visit  the  Adver¬ 
tising  Club  of  New  York,  located  within  a  stone's 
throw  of  the  Waldorf-Astoria  at  47  East  25th  Street 
Just  hand  your  card  to  the  secretary  of  the  Qub,  Mr. 
Gifton  D.  Jackson,  and  he  will  make  you  feel  quite 
at  home.  You  could  spend  an  hour  here  very 
profitably. 

The  Advertising  Club  is  already  a  center  of  grow¬ 
ing  interest  for  all  those  engaged  in  advertising  and 
publishing  circles  and  will  be  even  more  so  in  the 
new  home,  which  will  lend  grace,  dignity,  charm 
and  attractiveness  to  fellowship  in  such  congenial  at¬ 
mosphere. 

The  speaker  at  the  Wednesday  luncheon  will  be 
Mr.  Charles  Cheney,  of  Cheney  Brothers,  the  big  silk 
manufacturers,  who  will  discuss  “Industrial  Condi¬ 
tions”  from  the  viewpoint  of  the  national  advertiser. 


Editor  &  Publisher  for  April  21,  19  23 


JOHN  P.  DWYER,  managing  editor 
J  and  vice-president  of  the  Philadel- 


Cleveland  Tim.,  „«i  Commercial, 


S.  D.  Parke,  publisher  of  the  Burley 
PirDQ<^MAI  Q  (Idaho)  Bulletin,  has  been  appointed 

by  Governor  Moore  commissioner  of 
public  investments,  succeeding  C.  J 
Fralick. 

JOHN  P.  DWYER,  managing  editor  J.  G.  B.  Coberly,  editor  of  the  Wirt 
J  and  vice-president  of  the  Philadel-  County  (W.  Va.)  Republican,  was  re- 
phia  Rerord,  was  one  of  the  450  tourists  cently  elected  mayor  of  Elizabeth,  W.  Va. 
who  arrived  in  New  York,  Friday,  April  George  S.  Mandell,  president  and  man- 
13, ‘on  the  Cunarder  Mauretania  from  a  aging  editor  of  the  Boston  Tran.script, 
ten  weeks  Mediterranean  cruise.  returns  torlay  from  a  visit  to  Englaiul 

Mr.  and  Mrs.  William  Randolph  and  the  Continent. 

Hearst  have  issued  invitations  to  a  sup- - 

per  and  fancy  dress  dance  on  April  ^  at  jHE  EDITORIAL  ROOMS 

their  home,  137  Riverside  Drive,  New 

York,  in  celebration  of  their  twentieth  J^R.-\NK  MOORE,  who  entered  the 

•jnn,\7»rcorv  J-  .'n  IQllS  mo  mo.  mov 


FOLKS  WORTH  KNOWING 


'T’HE  first  newspaper  job  of  F.  A.  D. 
Seelye,  new  business  manager  of  the 


IN  THE  EDITORIAL  ROOMS 


anniversary. 

Mark  P.  Haines,  editor  of  the  Sturgis 
(Mich.)  Daily  Journal,  narrowly  es- 


newspaper  game  in  1858  as  an  ap¬ 
prentice  in  the  office  of  the  St.  Pan' 
(Minn.)  Pioneer- Press,  celebrated  his 


caped  death  on  the  night  of  April  12  ^Oth  birthday  on  April  5,  at  his  home  in 
when  the  car  which  he  was  driving  was  Oregon  City,  Ore.  Many  messages  of 
forced  off  the  road  by  a  motorist  who  congratulation  were  received,  a  large  per- 
held  the  middle  of  the  highway  and  centage  from  former  newspaper  associ 


dazzled  Haines  with  the  brilliant  head 


Mr.  Moore  was  in  active  news- 


F.  A.  D.  Seelve 


coach  and  authority  on  trotting  races, 
KNOWING  returned  to  his  desk  in  the  sporting 

department  of  the  Cleveland  Plain 
■■  Dealer.  He  has  been  in  ill  health, 

job  of  F  \  D  Prof.  Gordon  J.  Laing,  dean  of  the  fac- 
is  manager  of  the  “’G  of  arts  of  Mc(3ill  University,  Mon- 
...me  *'■‘^31,  has  accepted  the  invitation  of  the 
office  bov  1:.!  the  University  of  Chicago  to  become  editor 
c. ;  im..,.,mi  'be  Lniversity  Press,  protessor  ot 

liter  he  ^worked  school 

arts  and  literature.  He  will  take  up 

S'  wrr.^"r..'r“  V'  '•  “ 

After  doinrspe-  ^  anadian.  iK.rn  in  Ixindon. 
cial  work  for  Dick  Little,  editor  of  the  R.  H.  L.  of 
other  Syracuse  *be  Chicago  Tribune,  is  enjoying  hini- 
papers  he' left  to  *clf  on  a  two  weeks’  vacation  in  South 
accept  the  jwsi-  Carolina. 

tion  of  publicity  Marvin  Ferree,  late  of  the  copy  desk  of 
manager  of  the  the  St.  Paul  Daily  News,  is  now  city 
Franklin  Auto-  editor  of  the  Minneapolis  News, 
mobile  (.ompany  q'  q  Underwood,  editor  of  the  Hop- 
111  the  same  city,  kinsville  (Ky.)  News,  is  now  contrihiit- 
Later  still,  he  j,^g  column  of  his  “Jots”  each  day  to 
was  appointed  ad-  p^kjcah  Evening  Sun. 

w.  B.  Stoddard,  state  editor  of  the 


lights.  The  car,  which  contained  Mr.  Paper  work  for  more  than  sixty  years.  ,  .  .  vertising  manager  ...  „  n-. 

Haines,  his  wife,  mother  and  little  son,  Thomas  A.  Daly,  the  poet,  a  member  the  Pittsburgh  Dispatch,  where  he  re-  Watcrtowii  IN  Y  1  Times  fnr  four 
was  turned  on  its  side,  but  no  one  was  of  the  editorial  staff  of  the  Philadelphia  niained  for  more  than  three  years,  resign-  -ii  i,  '  'm,.  m-ws  editor  of  tin- 

injured.  Record,  will  visit  Ireland  this  summer.  .»*>  Join  the  Hearst  organization  as  M®"’  '  \  ^ 

A  baby  was  born  to  Mr.  and  Mrs.  George  W.  Mason,  sports  editor  of  the  Lr^ncffiLn ‘’of  he  ^  ‘^e  Syracuse  (N. 

Floyd  Sellers,  of  Towanda,  Kan.,  last  Philadelphia  Record,  has  surprised  every-  s.-;  a^e  assistant  m  Y.)  Post-Standard, 

week.  Mr  Sellers  is  the  owner  of  the  liody  by  his  complete  recove^  from  in-  of  the  S^ripps-McRae  LeSue  William  J.  Robertson,  before  leaving 

Towanda  Times.  juries  received  in  an  automobile  accident  -I::...-.-.-.  W  vvnimin«t«n  Fi^.!  a nrii  i ;  tr.  K,.„v..r,.. 


Victor  B.  Smith,  until  recently  man-  which 
aging  editor  of  the  Omaha  (Neb.)  Bee,  rnonth 
has  been  appointed  manager  of  the  new  l^iontr 
business  department  of  the  Omaha  Na- 
tional  Bank  and  the  Omaha  Trust  Com-  "sual. 
pany.  Geo 

R.  O’Brien,  vice-president  and  city  edi-  Bbilai 
tor  of  the  Daily  Globe,  of  St.  Jolm,  N.  *  ^'''P 
B.,  has  returned  from  Montreal,  where  O. 
he  spent  two  weeks.  sport* 

J.  L.  Stewart,  editor  and  publisher  of  (lowi 


llch  haTffim  tr  “iTslor  n^^aHv  a  Scrippl^  lowa^d^rwl^a^rs,  which  for  Wilmington.  Del.;  AprillS  to  f;c:a,ine 
m^nft.  Iind  (n  Ld  f^r  l>os't'0'i  be  resigned  to  go  with  the  Qeve-  ^'tor  of  Every  Evening,  was  tendered  a 

month  ami  kept  him  m  bed  for  three  p^p^j.  farewell  dinner  by  the  members  of  the 

months.  Despite  his  64  years.  Mr.  Mason  '  citv  staff  of  the  Richmond  News-Leader 


month  arm  kept  him  m  hed  tor  three  p^p^j.  farewell  dinner  by  the  members  of  the 

months.  Despite  his  64  years.  Mr  Mason  _ city  staff  of  the  Richmond  News-Leader 

IS  back  on  the  job  with  as  much  pep  as  j,„(j  presented  with  a  gold  knife  and 

'  Frederick  Charles,  special  staff  writer  chain.  Mr.  Robertson  was  formerly  with 

George  Morgan,  Sunday  editor  of  the  f„r  the  Cleveland  Plain  I^ealer.  is  now  the  Roanoke  Times  and  the  .Associateil 
Philadelphia  Record,  has  returned  from  editor  of  the  Early  Bird,  an  illustrated  I’ress  in  New  Orleans  and  Birmingham, 
a  trip  to  Porto  Rico.  monthly  publication  issued  for  the  ben-  John  Reed,  formerly  advertising  man- 

O.  W.  Whitney,  formerly  with  the  efit  of  employes  and  correspondents.  ager  of  the  Palace  Theatre,  Wichita. 


a  trip  to  Porto  Rico. 

O.  W.  Whitney,  formerly  with  the 
sports  department  of  the  Des  Moines 


inthly  publication  issued  for  the  ben-  John  Reed,  formerly  advertising  man- 
t  of  employes  and  correspondents.  ager  of  the  Palace  Theatre,  Wichita. 

Lucien  Jenness,  of  the  Ohio  State  Uni-  Kan.,  has  resigned  and  will  accept  a  posi- 


(lowa)  Register  and  Tribune,  has  been  versity  School  of  Journalism,  has  ac-  b™’  in  fbe  editorial  department  of  the 


the’ Weekly  World,  of  Chatham,  N.  B.,  appointed  sports  editor  of  the  Sioux  City  cepted  a  position  as  field  man  for  the  Wichita  Eagle.  Mr.  Reed  was  formerly 


who  was  reported  as  dying,  is  still  alive  (Iowa)  Tribune. 


and  undergoing  treatment  in  a  sanitarium 
at  Melrose,  Mass. 


Dorothy  Kent,  a  student  in  the  Univer¬ 


sity  of  Oregon  school  of  journalism,  is  tor  of  the  Washington  Herald,  has  bc- 


T.  C.  Underwood,  editor  of  the  Hop-  contributing  a  colyum  of  bright  “Inky  come  city  editor  of  the  Washington  Post  tor  of  the  Wichita  (Kan.)  Eagle,  the 

kinsville  (Ky.)  New  Era,  and  one  of  Thinks”  to  the  Eugene  (Ore.)  Guard.  succeeding  James  Fitzgerald.  John  A.  place  that  will  be  vacated  soon  by  Bert 

the  most  eloquent  speakers  of  the  State,  Wanna  McKinney  has  returned  to  the  Dugan,  of  the  sports  department  of  the  Doze.  Mr.  Doze  was  recently  made 

was  a  guest  of  the  Paducah  (Ky.)  Ro-  University  of  Oregon  after  a  year  of  edi-  Post,  has  joined  the  staff  of  the  Herald  game  warden  of  the  State  of  Kansas  by 


Sciota  Gazette.  Chillicothe.  O.  tbe  foreman  in  the  mechanical  department 

E.  V.  Harris,  formerly  managing  edi-  Eagle, 

tor  of  the  Washington  Herald,  has  be-  Kent  Eubanks  has  been  appointed  edi- 
come  city  editor  of  the  Washington  Post  tor  of  the  Wichita  (Kan.)  Eiagle,  the 
succeeding  James  Fitzgerald.  John  A.  place  that  will  be  vacated  soon  by  Bert 


tarians  April  11. 


E.  J.  Lynett,  owner  of  the  Scranton  Telegram. 


torial  work  on  the  Long  Beach  (Calif.)  as  baseball  writer 


James  Rennick,  Bellefontaine,  O.,  has 


Times,  is  general  chairma.^  of  th^  com-  J.  S.  Houghton,  editor  of  the  Labor  joined  the  staff  of  the  Springfield,  O., 
mittee  in  charge  of  the  raising  ot  a  purse  World,  Bellingham  (Wash.)  has  been  Morning  Sun. 

of  $25,000  to  be  given  Bishop-elect  A.  J.  re-elected  recording  secretary  of  the  Albert  Easingwood  has  succeeded  F. 
Brennan  of  the  Cathedral  parish  on  the  Bellingham  Central  Labor  Council.  B.  Miller  as  state  editor  of  the  Cleve- 


Governor  Davis. 

THE  BUSINESS  OFHCE 

Ji  A.  BRIDGEWATER,  who  has  been 
^  sports  editor  of  the  Tulsa  (Okla.) 


occasion  of  his  ordination.  He  named  William  Duffy,  police  reporter  for  the  land  News,  Mr.  Miller  having  gone  into  World,  has  succeeded  Otis  Lorton  as 


E.  J.  Gerrity  of  the  Times  staff  as  chair-  Buffalo  Express’  for  fifteen  years,  re-  publicity  work. 


man  of  the  publicity  committee. 


turned  to  work  a  few  days  ago  after  an 


managing  editor.  Bridgewater  formerly 


William  P.  Dumont,  director  of  the  worked  on  the  Muskogee  Times-Demo- 

J.  D.  Keator,  managing  editor  of  the  illness  of  three  weeks.  Ohio  State  University  News  Bureau,  crat.  I^orton  will  devote  his  time  to 

Scranton  Times,  and  W.  J.  Pattison,  Richard  W.  Hayford,  Buffalo  Express  has  been  succeeded  by  James  A.  Pollard,  writing  editorial  material,  including 

manager  of  the  Scranton  Republican,  are  reporter  for  several  months,  has  gone  to  formerly  assistant  city  editor  of  the  “Oklahoma  Outbursts.” 

member^  of  the  general  citizens’  com-  the  Courier  Ohio  State  Journal.  Mr.  Dumont  is  !•:.  Q,  Peterson  and  William  H.  Put- 

mittee  named  in  Scranton  to  promote  the  ^  y  l,as  returned  to  the  staff  ass<x^'atcd  with  the  White  Com-  „am.  both  members  of  the  advertising 

fight  for  mine  cave  legislation  in  the  ’  'scranton  (Pa  )  Times  after  manufacturers  in  Cleveland,  staff  of  the  New  York  .American,  have 


slatA  1,>cr:c1at,>rA  oerdniuii  /  i  iiiics  aiici 

^ A  \it  \\r  A  TMII  t  T  working  in  Bridgeport  and  ciarbondale. 

Sf:  KirS*  I?  M.  E.  Sanders,  correspondence  editor 

xvAn.y  announce  tne  Dirtn  of  3  sori'^—tnc  g  .*  o  «  t*.*.***.  u**  **  i-junn-tj 

fourth-whom  they  have  named  William  Scranton  Times  has  a  remarkable 

TncAnh  Mr  nni  at  Jc  a  cccord  in  the  way  of  reporting  _  annual 


loseph.  Mr.  Dill  at  present  is  a  profes- 

sor  of  journalism  at  the  University  of  meetings  of  the  Wyoming  Me  hodist  con- 
Kansas  and  director  of  publicity.  He  In  the  past  32  years,  Mr.  San- 

was  formerly  night  editor  of  the  Associ-  n'T 

ated  Press  bureau  in  Chicago.  Scranton  newspapers  on  all  but  one  oc- 

_  George  R.  Agate,  treasurer  of  the 


Geveland  Piain  Dealer  and  holding  a  L  Fred  Henne_former  associate  editor 
similar  nnsitinn  witt,  ihn  nanAr’s  M.onal  nf  the  Scrantoii  Times,  was  recently  pro¬ 


similar  position  with  the  paper’s  Mutual 
Benefit  .Association  of  employes,  has  re- 


moted  to  the  position  of  director  of  per- 


uviiciii  ui  ciiiuiuvca,  ic-  .  a*  */-• 

turned  from  St.  Petersburg.  Fla.,  where  International  Correspon- 

he  spent  two  months.  dence  schools,  Scranton.  He  went  to  the 

/-»  r-  cu-  1  t.  J  f  At.  r-i  schools  from  the  Times  several  years  ago. 

□.  K.  Shimanskv,  head  of  the  Cleve-  -at  .  xt  r  i  r  au 

land  Times  and  Commercial,  spent  last  Newton  Npyes.  formerly  of  the 
week  in  New  York  on  business.  Youngstown  'Telegram  has  been  made 

T>A  A  J  ^  LI-  1.  r  news  editor  of  the  Bufralo  Commercial, 

I>.  Andrew  Cherna.  publisher  of  the  succeeding  Cmrdon  Moffatt,  who  resigned 
Szabadsag,  Geveland  s  Hunprian  daily  business  interests  in  Tor- 

newspaper,  April  24  will  sail  from  New 

York  to  make  a  two  months’  tour  of  ,  .  .  .  •  .  ,  , 


0.  K.  Shimansky,  head  of  the  Geve¬ 
land  Times  and  Commercial,  spent  last 
week  in  New  York  on  business. 


Europe  in  the  role  of  a  Red  Cross  com¬ 
missioner.  He  is  president  of  the  .Ml 
.American  League  and  head  of  the  Ohio 


M.  L.  Agnew  has  been  appointed  dra¬ 
matic  editor  of  the  Buffalo  Commercial. 
Harvev  W.  White,  managing  editor  of 


Foreign  Language  Newspaper  Publishers’  the  Buffalo  Commercial,  has  been  in 
.Association.  He  will  be  accompanied  New  York  city. 


by  his  wife,  two  children  and  a  nurse. 


Rodney  L.  Brink,  who  has  been  city 


Mr.  and  Mrs.  Ralph  B.  Strassburger,  editor  of  the  San  Diego  (Cal.)  Sun  for 
of  the  Norristown  (Pa.)  Timcs-Herald.  the  past  year,  has  been  transferred  to 
entertained  at  a  small  dance  at  the  Ritz-  Sacramento,  Cal.,  as  editor  of  the  Star. 
Carlton,  New  York,  Wednesday  evening.  His  successor  at  San  Diego  has  not  been 
E.  H.  Baker,  president  of  the  Geve-  announced, 
land  Plain  Dealer  Publishing  Company,  Thomas  Jf.  Green  and  Paul  V.  Smith 
returned  April  13  from  Miami,  Fla.  He  are  apprentice  reporters  engaged  on  the 
spent  most  of  the  mid-winter  period  in  staff  of  the  Bridgeport  Post,  Bridgeport, 
the  south,  with  Mrs.  Baker.  Conn. 


“Zen”  Scott,  widely  known  foot  ball  resigned.  They  have  not  announced  their 

Frederic  J.  Haskin  invites 
))ou  to  call  on  Kim  in 
Room  107,  at  tKe  Wal¬ 
dorf  Tavern,  during  me 

A.  P.  and  A.  KJ.  P.  A. 

Conventions. 


I 


.■)6.  E  dit  o  r  &  P  ub  I  i  sh  er  f  or  A  pr  il  2  1 ,  19  23 

future  plans,  and  at  the  present  a  succes-  Motor  Car  Company,  Kalamazoo,  Mich.,  (the  New  York  branch  of  the  Interna-  Winters,  president;  R.  T.  Aitchison,  head 
sor  has  not  been  appointed  to  either  one.  succeediiiK  L.  E.  Burridge,  resigned.  tional  Shoe  Company)  to  engage  in  the  of  the  art  department,  and  W.  E.  Opper 
Jack  Hummel  is  leaving  Chicago  for  Frank  Stockdale,  of  the  Stockdale  Ser-  advertising  business  under  his  own  name  in  charge  of  the  copy  department. 
-Montreal  to  take  charge  there  of  the  vice  for  Retail  Merchants,  this  city,  at  New  York.  jjjg  Boston  office  of  Barton,  Durstine 


Chicago  Tribune’s  shipping  from  the  spoke  on  “How  -Advertising  Pays  Its  The  advertising  agency  business  of  S.  &  Osborn,  Inc.,  advertising  agency,  has 

(,‘anadian  mills.  Way,”  at  the  dinner  of  the  Women’s  Masse,  Cleveland,  has  been  incorpo-  *^en  removed  from  the  Little  building  to 

Edward  T.  Gibbons,  Jr.,  brother  of  Advertising  Club  of  Chicago,  in  the  Con-  rated  as  the  S.  M.  Masse  Company,  with  new  quarters  in  the  Bradbury  building, 

Floyd  Gibbons,  of  the  Chicago  Tribune’s  gtess  Hotel,  last  luesday  evening.  He  \ir.  Masse  president  and  treasurer  and  Boylston  street. 

European  edition,  has  joined  the  adver-  n^s  nad  twenty-three  years’  experience  k.  H.  Kolpein  secretary.  MacManus,  Inc.,  Detroit  advertising 


tising  staff  of  the  newspaper  in  Chicago,  'n  the  advertising  field. 


Joseph  E.  Rubin  has  been  appointed  agency,  announces  the  appointment  of 


.\  daughter  has  been  born  to  B.  A  I” red  A.  Harkins,^  former  advertising  Chicago  manager  of  the  Louis  F  Dow  Robert  E.  Claytpn  as  a  member  of  its 

Walton  of  the  business  office  of  the  Salt  manager  of  Gilchrist  s,  Boston,  is  now  in  Company,  St.  Paul,  succeeding  Joseph  staff.  Clayton  is  a  graduate  of  Ohio 


Lake  City  Telegram.  business  in  Buffalo,  N.  Y.  Mink,  transferred  to  Toledo.  State  University,  and  has  been  m  the 

Bailey  T.  Bowers,  of  Milwaukee,  W’is.,  Ellsworth  Harris,  Jr.,  has  been  advertising  business  for  several  years, 

has  taken  a  position  as  advertising  man-  elected  treasurer  of  the  Dauchy  Com-  Previous  to  entering  that  he  was  on 

ager  of  the  W'ooster  (0.)  Daily  Record  TAMES  W^  THORNE,  for  12  years  pany,  New  York,  and  Miss  Anna  V.  editorial  staff  ot  .a  Detroit  news- 
Miss  Ruth  Blumenfeld  is  soliciting  ad-  Associated  Press  operator  for  the  Grace,  secretary.  .  d 

vertising  and  writing  features  for  the  Kalamazoo  (Mich.)  Gazette,  will  do  the  Conklin  Mann,  who  has  been  conduct-  Bennett  Ba^s  has  joined  Barton, 

^  **  _ A.: _  r _ _ _l _ _  n _ ?  •  «  .•  •  •  •  •  lltirctmA  Xr  f  A-Aur  Vi-»rlf  oc 


E.  Mink,  transferred  to  Toledo. 


State  University,  and  has  been  in  the 


Tulsa  Tribune. 


tion  with  the  Wichita  Beacon  advertising 
department  and  accepted  a  similar  one 
with  the  Whchita  Eagle. 

Carl  Pharis,  circulation  manager  of 
the  Springfield  (Ohio)  Daily  News,  is 


vacation  trick  for  papers  along  the  Paci-  ing  an  advertising  agency  under  his  own  Dujstine  &  Osborn,  New  York,  as 
fic  Coast.  Just  before  his  departure  and  name  at  New  York,  has  become  associ-  assistant  account  executive, 
unknown  to  any  of  his  friends,  he  mar-  ated  with  Griffin  &  Johnson,  Inc.,  New  Raymond  C.  R.  Noren  has  been  ap- 

ried  Miss  Mary  Buckhout.  The  happy  York,  as  vice-president.  The  firm  name  pointed  space  buyer  of  the  Larchar- 

pair  left  Kalamazoo  April  7  in  Thorne’s  will  be  changed  to  (jriffin,  Johnson  &  Horton  Company,  Providence,  R.  I.  He 

roadster  and  plan  to  make  the  entire  trip  Mann,  Inc.  was  formerly  with  the  Livermore  & 


Julius  Wonder  resigned  from  his  posi-  he  Coast.  Just  before  his  departure  and  narne  at  New  York,  has  become  associ 

unknown  to  any  of  his  friends,  he  mar-  ated  with  Griffin  &  Johnson.  Inc..  Nev 


idster  and  plan  to  make  the  entire  trip  Mann,  Inc.  was  formerly  with  the  Livermore  & 

by  motor  car.  Wap|es- William  Associates,  Atlanta,  Enight  Company  and  Danielson  &  Son. 

Ray  Scott,  city  editor  of  the  Bell-  Ga.,  will  be  known  as  the  Waples-Frci-  G.  H.  Simpson,  recently  with  the 


recovering  from  a  severe  attack  of  acute  .  /\?r  ^  .1,  ^  ^  ktwwn  as  the  Waples-rrci-  G.  H.  Simpson,  recently  witr 

pleurisy  ingham  (\\  ash.)  Reveille,  and  Miss  Ruth  tag-Williams  Company  after  May  1.  Guenther-Gla/e  Agency,  St.  Joseph 

TPo  «tr.rP  r,^r,.ntlv  hrmuri.t  a  daiiffhter  married  in  Bellingham  Joseph  V.  Freitag  is  the  new  member  of  has  joined  the  Gribben-Harris  Adi 

to  th!.  ho^^^  -'•"■'I';  Hal  Reeves,  assistant  city  edi-  the  firm,  resigning  as  advertising  man-  ing  Company,  same  city,  as  a< 

to  till  home  ot  Mr.  ana  Airs.  Joseptl  .  f  .1  BpvpiII#*  was  man  acpr  of  Morri.  Tnr  Atlanta  rta  _ 


tor  of  the  Reveille,  was  best  man. 

F'rank  J.  Deinzer,  assistant  trea- 


member  of  has  joined  the  Gribben-Harris  Advertis- 
ising  man-  ing  Company,  same  city,  as  account 
Ga.  executive. 

announced  .Announcement  is  made  in  Chicago 


(O  lilt  nomc  01  .11.  diiu  .1  ..  jo  v  tor  of  the  Reveille,  was  best  man.  ager  of  Norris,  Inc.,  Atlanta,  Ga.  executive 

vertising  manager  of  the  Scranton  Sun-  Frank  J.  Deinzer,  assistant  trea-  Walker  &  Williams  have  announced  .Announcement  is  made  in  Chicago 
dav  News  Dispatch.  the  J  N  Matthews  Company,  their  entry  into  the  advertising  agency  of  the  launching  of  the  Brennan-Eley 

B.  Frank  Mendenhall,  for  21  years  ''h'ch  owns  the  Buffalo  Express,  was  held  The  new  firm  will  have  its  head-  Advertising  Agency  in  the  Republic 

with  the  .Mergenthaler  Linotype  Com-  recently  to  Miss  Estella  Lardner  quarters  in  the  (Jarland  Building,  740  Building,  Chicago.  The  principals  in  the 

pany.  has  joined  the  sales  staff  of  the  of  Topeka  Kansas.  South  Broadway,  Los  .Angeles.  Cal.  business  are  Huth  Brennan  and  A.  R. 

Irvin  .A.  Medlar  Publishing  Company  of  *'*'ss  Margaret  Gray,  reporter  in  Central  Advertisers  Agency,  Wichita,  Eley,  well  known  nationally  in  adver- 
( ),oaha.  vvoman’s  department  of  the  Buf-  Kan.,  has  received  notice  of  recognition  tising  circles.  Mr.  Brennan  was  for- 

u  1  Afi;n™4«„  ^f  W'nrld-  Exprcss.  was  married  on  April  12th  by  the  American  Newspaper  Publishers’  merly  associated  with  the  Clague  Adver- 

Hcrald  has  l^n  nlaced  in  charge  of  the  o  Parker.  Mr.  and  Mrs.  .Association.  This  is  a  new  agency  and  tising  Agency  and  was  president  of  the 

rieraia,  nas  oten  piaceu  in  cnarge  01  me  Parl^pr  have  rnme  tn  New  YnrW  tn  live  reeenfKr  nrcfiTt't-roA  ...lit,  T? 


with  the  .Nlergenth^aler  Linotype  pm-  of 'ti^pekaV  Kansal 
pany.  has  joined  the  sales  staff  of  the 
Irvin  .A.  Medlar  Publishing  Company  of 
( )maha. 


(  1  A  t-  ■  A  Helen  Glazebrook,  for  four  years 

\\ .  F.  Patten,  formerly  advertising  a^  connected  with  the  advertising  staff  of 
promotion  manager  of  the  Sinclair  Oil  j^^w  York  World,  left  on  a  leave  of 
C-ompany,  Cffiicago,  has  joined  the  adver-  absence  this  week  preparatory  to  her 
tising  department  of  the  Milwaukee  Sen-  , carriage  to  Alva  E.  Lamberton,  business 

manager  of  the  Jerseyman,  Morristown, 
•Alfred  F^  Evans,  formerly  with  the  N.  J.  Miss  Glazebrook’s  associates  pre- 
New  York  Tribune  and  more  recently  sented  her  with  a  chest  of  silver  as  a 
with  the  New  York  Evening  Telegram,  wedding  gift.  Upon  her  return  from  a 
is  now  in  charge  of  graphic  advertising  short  wedding  trip  she  will  resume  her 


Parker  have  come  to  New  York  to  live,  was  recently  organized  with  Curtis  R. 
Miss  Helen  Glazebrook,  for  four  years  jr™— — 


Dooley-Brennan  Company. 


for  the  New  A’ork  Evening  Post. 

Harry  Jenkins,  for  the  past  five  years 


duties  with  the  World. 

Clark  H.  Galloway,  instructor  in  the 


in  the  advertising  department  of  Gimbel  department  of  journalism  at  the  Univer- 
Brothers,  New  York,  has  resigned^  to  sity  of  Kansas,  and  Miss  Helen  M.  L«e 
join  the  advertising  staff  of  the  New  of  Omaha,  Neb.,  were  married  recently. 
York  Evening  Mail.  Mr.  Galloway  went  to  the  University  of 

Kansas  last  fall  from  the  Chicago  Trib- 
une,  where  he  had  been  employed  on  the 
rewrite  desk.  He  is  a  graduate  of  Cor- 
THE  AD  rULKs  College,  Iowa,  and  later  took  grad- 

WILLIAM  S.  BLOCK,  formerly  Northwestern  University. 

:.Hvprt,N;n.r  nf  the  Min-  Ch'cago.  Mrs._Galloway  was  graduated 


»»  advertising  manager  of  the  Min-  ^"'cago.  .vip.  ua.ioway  was  g 
neapolis  (Minn.)  Daily  News,  has  been  last  year, 

elected  to  supervise  the  business  manage-  William  G.  Cayce,  assistant  br^ch 


ment  of  the  Minnesota  Daily,  official  manager  for  the  International  News  Ser- 
daily  of  the  University  of  Minnesota.  Yjee  in  Los  Angeles.  Cal.,  and  Miss 
The  paper  was  suspended  several  months  Thelma  McDonald  of  that  city  were  mar- 


ago  due  to  financial  difficulties. 

A  daughter  was  born  to  Mr.  and  Mrs. 


ried  recently. 

Lester  Norris,  cartoonist  on  the  staff 


L.  N.  Prince  of  Omaha,  Neb.,  Easter  of  the  Chicago  Tribune  and  the  husband 
Sunday  Mr.  Prince  was  formerly  a  of  the  former  Dellora  Angell,  $38,(X)0,(X)0 
member  of  the  staff  of  the  Sioux  City  ^‘es  heir  and  his  bride  returned  to 
{ Iowa)  Journal  and  is  now  advertising  Chicago  this  week  from  their  honey- 
manager  of  the  Eppley  Hotels  Company,  moon  m  California.  Mr.  Norris  says  he 
G.  Grenville  Hunter,  publicity  man- 

ager  of  the  International  General  Elec-  I’’®  *9  ‘^"upy 

trie  Company.  Inc.,  Schenectady.  N.  Y.,  9  $50  a  month  residence^  Mam  street 
has  been  appointed  chairman  of  a  com-  town.  St  paries.  Ill 

mittce  on  advertising  exhibits  which  is  Samuel  Thursiton  Williamson,  of  the 
to  arrange  an  export  advertising  exhibit  Washington  staff  of  the  New  York 
at  the  convention  of  the  National  For-  Times,  and  Miss  Cora  Marcia  Chase,  of 
eign  Trade  Council  to  be  held  in  New  the  Metropolitan  Opera  Company,  will  he 
Orleans,  Mav  2,  3,  and  4.  married  on  May  5  at  the  North  Church, 

Robert  Clarke,  Jr.,  advertising  man-  Haverhill,  Mass. _ 

ager  of  the  Petroleum  Iron  Works  Com-  iTiiri  r. 

pany.  Sharon,  Pa.,  has  joined  the  Se-  THE  AGENCY  RELD 

wickley  Electric  Manufacturing  Com-  "^^ILBUR  D.  NESBIT,  of  the  W^illiam 
pany,  Se  wickley.  Pa.  F.  J.  McDermott  “  jj  Rankin  Company.  was  installed 
succeeds  Me.  Clarke.  as  its  new  president  of  the  Indiana  Society 


succeeds  Me.  Clarke.  as  its  new  president  of  the  Indiana  Society 

Harry  M.  Overstreet,  formerly  assist-  of  Oiicago  at  its  annual  dinner  this  week 
ant  sales  manager  of  the  Stuart  Phono-  in  the  Drake  Hotel.  -Among  the  notables 
graph  Company,  of  Toronto,  has  joined  at  the  dinner  were:  Governor  McCray, 
the  Research  Department  of  Dorrance,  Senator  Ralston.  Postmaster  General 


Sullivan  &  Co.,  and  will  make  his  head¬ 
quarters  at  the  New  York  office. 

Henry  R.  Berning  has  been  appointed 
general  sales  manager  of  Thomas  J.  Lip- 


New,  -Albert  J.  Beveridge.  George  Ade, 
John  T.  McCutcheon  and  Will  Hays. 

Mrs.  L.  B.  Hammell,  president  of  the 
Petaluma  Advertising  Club,  has  opened 


ton.  Inc.,  tea  importer.  Hobokep.  N.  J.  an  advertising  agency  in  the  Egg  City  of 
Mr.  Berning  was  formerly  with  the  Sea-  California.  She  is  also  connected  with 
board  Rice  Milling  Company,  New  York,  the  Golden  Eagle  Milling  Company. 

Frank  D.  Webb  has  been  appointed  John  Albert  Bogart  has  resigned  as 
advertising  manager  of  the  Barley  advertising  manager  of  Morse  &  Rogers, 


Exhibit  Your 
Church  Advertising 

Specimens  of  best  types  of  church 
advertising  will  be  shown  in  the  exhibit 
of  the  Church  Advertising  Department 
at  the  Atlantic  City  convention.  If  your 
paper  has  been  carrying  constructive 
church  ads,  why  not  let  the  visitors  of 
that  convention  know  it? 

The  Church  Advertising  Depart¬ 
ment  is  most  interested  in  constructive 
educational  copy,  no  matter  what  the 
origin.  Mere  announcements  of  ser¬ 
mon  topics  without  some  general  mat¬ 
ter  to  attract  the  attention  of  the  casual 
reader  is  less  than  the  best  type  of  church 
advertising. 

Send  tear  pages  of  your  constructive 
material  to  the  chairman  of  the  exhibit 
committee. 

Address  Mr.  Walter  R.  Mee, 

19  S.  LaSalle  St.,  Chicago,  Illinois 

Make  a  note  now  that  you  want  to 
send  this  material  very  soon  to  Mr.  Mee. 

CHURCH  ADVERTISING  DEPARTMENT 

A.  A.  C.  W. 


Editor  &  Publisher  for  April  21,  1923 
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XASSACHUSETTB— Population.  S.SM.I 


(Srcu- 

lation 

2,600 

lines 

10.000 

lines 

'*AtUeboro  Sun  . 

....(E) 

4,605' 

.0875 

.0175 

tBovton  Sunday  Advertiser. ..  (S) 

484,104 

.55 

.55 

•Botton  01ob<>  . . 

(MAE) 

280,605 

.45 

.45 

•Boston  Globe  . 

....(8) 

888.511 

.55 

.55 

Boston  Telegram  . 

....(E) 

145.118 

.80 

.80 

tBoston  Transcript  . 

....(E) 

38.286 

.20 

.20 

•Fall  River  Herald . 

....(E) 

14.806 

.045 

.045 

•Fitchbnrg  Sentinel  . 

....(E) 

10.739 

.05 

.035 

Green&eld  Recorder  . . . . 

....(E) 

3.025 

.0175 

.0175 

•Haverhill  Gaxette  . 

....(E) 

15,916 

.055 

.04 

•Lynn  Item  . 

....(E) 

16,643 

.06 

.04 

Lynn  Telegram  News. . . 

..(EA8) 

16.886 

.05 

.05 

Lowell  Courior-Citisen  and 

Evening  Leader  . 

.(MAE) 

20,635 

.06 

.06 

•New  Bedford  Standard-Mercury 
(M&E) 

32.849 

.08 

.08 

•New  Bedford  Sunday  Standard  (S) 

26.087 

.08 

.08 

tNorth  Adams  Transcript - (E) 

9,834 

.0875 

.03 

•Salem  News  . 

. (E) 

20.546 

.09 

.07 

Taunton  Gaxette  . 

. (E) 

8.268 

.04 

.08 

tWorcester  Telegram-Gaxette 

(MAE) 

78,920 

.84 

.21 

tWorcester  Sunday  Telegram  (S) 

89,360 

.18 

.15 

MAINE- 

-Population,  768.014 

tBangor  Daily  Commercial. ..  (E) 

15.080 

.05 

.04 

•Portland  Press  Herald. 

..(MAS) 

27.998 

.07 

.06 

•Portland  Express  . 

. (E) 

87,689 

.10 

.07 

•Portland  Telegram  - 

. (S) 

28.059 

.10 

.07 

tWaterville  Sen^nel  . . . 

. (M) 

5.981 

.035 

.025 

KEW  HAMPSHIRE— Population.  443.683 
tKeene  Sentinel  . (E)  3.384  .03 


RHODE  ISLAND— Population,  604,897 

Ciron-  8,600  10.000 
lation  linci  lines 

laily  Newt . (E)  6,126  .0886  .03 

Times . (E)  24,418  .07  .06 


tNewport  Dail^r  News . (E)  6,126  ,081 

tPawtueket  Times . (E)  84,418  ,07 

tProvidence  Rulletin  . (E)  61.238  .15 

tProvidence  Journal  . (M)  82.086  .09 

tProTidence  Journal  . (8)  57,486  .14 

tProvidence  Tribune  . (E)  28.818  .10 

•Westerly  Sun  . (EAS)  4,805  .026 

•Woonsocket  Call . (E)  18.306  .04 


VERMONT— PopuIaUon,  858.488 


•Barre  Timet  . (E) 

fBonnintton  Banner  . (E) 

Burlincton  Daily  News . (E) 

•BnrUngtoii  Free  Press . (M) 

•Rutland  Herald  . (M) 


tSt.  Johnsbury  Caledonian-Record 

(E) 


CONNECnCDT— Population , 
Brldyeport  Post-Teleyram  (EAM)  43, 

Bridgeport  Post  . (S)  18. 

Hartford  Courant  . (D)  29, 

Hartford  Courant  . (S)  48. 

tHartford  Times  . (E)  46, 

•Meriden  Record  . (M)  7, 

tMiddletown  Press  . (E)  7, 

tNew  Hsven  Register . (E&S)  35, 

•New  London  Day . (E)  10, 

tNorwich  Bulletin  . (M)  11, 

Norwalk  Hour . (E)  4, 

•Stamford  Advocate  . (E)  8, 


780  .08 

600  .10 


532  .18 
160  .045 


787  .08 
.514  .10 


785  .06 

883  .07 


953  .U3 

,508  .0875 


•A.  B.  C.  Statement.  April  1.  1988. 
tOovernment  Statement,  April  1,  1923. 


New  England  as  a  whole  boasts 
of  more  institutions  of  higher  edu¬ 
cation  than  any  other  similar  area 
in  the  United  States. 


Massachusetts  alone,  leads  all 
the  states,  in  the  number  of  uni¬ 
versities  and  colleges  of  national 
repute. 

New  England’s  educational  in¬ 
stitutions  draw  its  students  from  all 
over  the  country — serious-minded 
men  and  women  making  a  tem¬ 
porary  home,  sometimes  a  perma¬ 
nent  one,  here.  These  people  have 
many  and  diversified  needs  and 
intelligent  merchandising  will  sell 
them  your  product.  Moreover,  they 
are  the  leaders  of  their  respective 
communities,  and  merchandise 
bearing  the  stamp  of  their  approval 
will  find  extensive  sale  throughout 
the  territorv. 


These  daily  New  England  news¬ 
papers  reach  the  intellectual  people 
who  will  boost  your  products. 
They  weld  the  link  between  adver¬ 
tiser  and  consumer. 


i 


USE  THEM  EXTENSIVELY 
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Is  First  in  the  Value  of 
Farmland — 

$6,679,020,577 

This  is  more  than  $1,250,000,000  ahead  of 
Illinois,  which  ranks  second  in  farmland 
value. 

Is  First  in  the  Value  of 
Farm  Buildings — 

$992,751,713 

In  1910  the  value  of  Iowa  farm  buildings  was 
placed  by  the  census  at  $455,405,671.  You 
must  agree  that  progress  is  rapid  in  a  State 
where  such  values  more  than  double  in  ten 
years. 

Is  First  in  the  Value  of 
Farm  Machinery — 

$309,172,398 

The  last  previous  census  placed  the  value  of 
farm  implements  in  Iowa  at  $95,477,948.  The 
increase  per  year  averages  $21,000,000. 

Iowa  should  be  listed  by  all  National 
Advertisers — a  field  of  unlimited  op¬ 
portunities. 


*Burlington  Hawk-Eye  . 

,  ..(M) 

Circulation 

10,387 

Rate  for 
S,W)0  lines 

.04 

*  Burlington  Hawk-Eye  . 

. . . (S) 

13,163 

.04 

*  Cedar  Rapids  Gazette  . 

...(E) 

20,636 

.06 

fCouncil  Bluffs  Nonpareil . 

.(E&S) 

16,055 

.05 

*  Davenport  Democrat  &  Leader. 

...(E) 

15,033 

.06 

*  Davenport  Democrat  dc  Leader. 

...(S) 

18,132 

.06 

*  Davenport  Times . 

.. .(E) 

24,856 

.07 

*Des  Moines  Capitsd . 

...(E) 

62,780 

.14 

*Des  Moines  Sunday  Capital.  .  .  . 

.  . . (S) 

28,769 

.14 

*lowa  City  Press-Citizen  . 

. . . (E) 

6,320 

.035 

J'Mason  City  Globe  Gazette . 

. . . tE) 

12,019 

.035 

’Muscatine  Journal  . 

. . . (E) 

8,022 

.035 

’Ottumwa  Courier  . 

.  .  .  (E) 

13,186 

.05 

’Waterloo  Evening  Courier . 

. . . (E) 

15,909 

.05 

*A.  B.  C.  Statement,  April  1,  1923. 
fCoTerninent  Statement,  April  1,  1923. 


NOTES  OF  THE  CLUBS  AND  ASSOCIATIONS 


^HE  ANNUAL  CONVENTION  of  Other  officers  chosen  were  Carl  Mars- 
the  American  Agricultural  Edi-  ton.  Daily  News,  re-elected  vicc-presi- 
tors’  Association,  Samuel  Adams,  presi-  dent;  Mike  Meredith,  Herald  and  Ex¬ 
dent,  will  be  held  in  Cincinnati  May  5-6,  aminer,  second  vice-president;  J.  A. 
and  at  the  Ohio  Experiment  Station  at  Menaugh,  Post,  secretary,  and  Basil  G. 
Wooster  May  7.  A  good  program  is  be-  Wyrick,  Associated  Press,  re-elected 
ing  arranged  by  C.  A.  Cobb,  editor  of  treasurer. 

the  Southern  Kuralist,  Atlanta.  The  executive  committee  of  the  Vir- 

kecd  College  journalists  at  Portland,  ginia  Press  .Association,  of  which  M.  T. 
Ore.,  have  organized  a  press  club  and  Harrison,  of  the  Bedford  Democrat.  Bed- 
have  elected  James  Stone,  of  New  York  ford.  Va.,  is  chairman,  is  scheduled  to 
City;  Florence  Fowler,  Portland,  and  meet  in  Richmond  April  23  to  fix  the 
Mary  Ellen  Gantenbem,  Portland,  as  an  time  and  place  of  the  thirty-fourth  an- 
executive  committee.  imal  convention  of  the  association.  It  is 

The  summer  meeting  of  the  Demo-  thought  likely  that  the  meeting  will  be 
cratic  State  Editorial  Association  of  In-  held  somewhere  on  the  seashore  in  July 
diana  at  Vincennes  has  been  changed  or  August. 

from  June  1-2  to  June  8-9.  The  Repub-  An  entertainment  program  sufficient  to 
lican  editors  will  meet  at  South  Bend  take  up  all  the  editors’  time  not  used  in 
June  7,  8,  9.  business  sessions  is  being  planned  by  the 

Three  hundred  newspaper  women  from  committee  of  Duncan  (Okla.)  business 
all  parts  of  Canada  will  meet  in  Conven-  men  in  charge  of  entertainment  for  the 
tion  at  Vancouver  next  fall — the  third  thirty-second  annual  convention  of  the 
triennial  of  the  Canadian  Women’s  Press  Oklahoma  Press  Association,  which  con- 
Clubs.  venes  in  Duncan  May  11  and  12. 

The  Westchester  County  (N.  Y.)  Pub-  Howell  D.  Stevens,  of  the  Boston  Post, 
lishes’  Association  has  postponed  to  .April  has  been  made  head  of  the  Boston  Press 
16  its  meeting,  which  was  to  have  been  Club,  to  succeed  Harold  F.  Wheeler,  of 
held  at  the  Mt.  V’ernon  Daily  Argus  the  Boston  Traveler,  elected,  and  rc- 
office  on  .April  6.  signed. 

The  Kansas  City,  Mo.,  Advertising  The  Western  North  Carolina  Weekly 
Club  has  set  May  5-12  for  its  annual  Press  Association  has  elected  the  follow- 
“advertising  week.”  An  exposition  of  ing  officers :  Presidwt,  R.  E.  Price, 
advertising  methods  will  be  given  at  Rutherfordton  Sun  j  vice-president,  Frank 
Convention  Hall.  A.  Carr,  Spruce  Pine  Herald;  secretary, 

A  feature  of  the  editors’  short  course  S.  E.  Whitten,  Marion  Progress.  The 
conducted  by  University  Farm  of  the  association  will  meet  May  18  in  States- 
University  of  Minnesota  will  be  an  edi-  ville. 

torial  policy  contest  May  3-5  for  the  The  Progressive  Newspaper  .Associa- 
benefit  of  rural  editors.  Prizes  of  $25  tion  of  North  Dakota  has  b«n  organized 
and  $15  will  be  offered  by  the  MinnesoU  by  Non-Partisan  League  editors  and  a 
State  Fair  publicity  bureau.  meeting  will  be  held  in  Minot  in  June. 

Employing  printers  of  the  Willamette  Officers  are:  President,  Ernest  A.  Fran- 
Valley  in  Oregon  are  to  meet  in  Eugene  cis,  Williston  Farmers’  Press;  vice- 
April  21  to  discuss  a  uniform  price  sched-  president,  B.  G.  McElroy,  Steele  Farmers’ 
ule,  based  on  the  Franklin  list.  *  Press;  secretary,  Gerald  P.  Nye,  Coop- 
Members  of  the  editorial,  business  and  erstown  Sentinel-Courier, 
circulation  departments  of  the  San  Fran-  At  the  annual  meeting  of  the  ^mon- 
cisco  Journal  have  formed  the  “Journal  ton,  Alta.,  Press  Club,  the  following  of- 
Qub.”  which  will  meet  weekly  for  dis-  ficers  were  elected:  President,  F.  H. 
cussion  of  current  events.  Officers  are:  McPherson;  vice-president,  John  Oliver; 
President,  Gara  V.  Stewart;  vice-presi-  secretary,  T.  A,  Mansell;  treasurer,  J. 
(lent,  Alice  Ryan  Rood;  secretary.  Her-  Dixon  Craig;  committee,  A.  Fullerton, 
bert  Dodge;  treasurer,  Ralph  Horten-  A.  de  H.  Smith  and  .A.  B.  Watt, 
son;  directors,  Dorothy  Clark,  Willis  A  dinner  dance  will  be  given  at  the 
Donnan,  Paul  Burlhighame,  Cora  Win-  Advertising  Club  of  New  York,  April 
rhell.  28.  It  will  be  in  the  nature  of  a  fare- 

Editors  wi.shing  to  obtain  transporta-  well  to  the  old  club_  house,  as  it  will 
tion  to  the  Oklahoma  Press  Association’s  be  the  last  social  affair  to  be  given,  be- 
statc  convention  in  Duncan,  May  11-12,  fore  the  club  moves  to  its  new  home  in 
are  urged  by  Secretary  Branson  to  make  Fall.  Charles  Cheney,  president  of 
arrangements  immediately.  Cheney  Brothers,  and  chairman  of  the 

Ruth  Hale  and  Zona  Gale,  women  nov-  industrial  committee  of  the  National 
elists,  and  G.  B.  Parker,  editor  of  the  Industrial  Conference,  will  be  the  speaker 
Southwestern  group  of  the  Scripps-  at  the  regular  luncheon  at  the  .Adver- 
Howard  league  of  newspapers,  will  lie  tising  Gub  of  New  York  on  April  25. 
speakers  at  the  third  annual  convention  The  Midland  Authors,  who  include 
of  Theta  Sigma  Phi.  women’s  national  many  Chicago  newspaper  folk,  were 
journalism  fraternity,  to  be  held  at  the  quests  of  honor  at  a  dinner  given  by  the 
University  of  Oklahoma,  Norman,  .April  Rockford  College  Alumnae. 

26.  27  and  28.  The  Boise  Ad  Gub  has  decided  to 

The  Western  Iowa  Editorial  Associa-  sponsor,  as  the  advertising  committee  of 
tion,  meeting  at  Council  Bluffs,  April  6,  the  Chamber  of  Commerce,  an  extensive 
elected  as  president  R.  D.  Shepard  of  the  campaign  throughout  the  East  and  Mid- 
Defiance  Independent.  Fred  M.  Flatt  of  die  West  to  advertise  the  Idaho  capital, 
the  Thurman  Times  was  named  vice-  The  Toronto  Writers  Club  has  been 
president  and  John  M.  Henry  of  the  formed  by  newspaper  and  magazine  writ- 
Council  Bluffs  Nonpareil  was  re-elected  ers,  who  will  hold  monthly  meetings, 
secretary  and  treasurer.  .Arthur  Heming,  Canadian  writer  and  il- 

The  Advertising  Gub  of  New  York  lustrator,  has  been  chosen  president, 
announces  its  golf  tournament  schedule  Other  officers  are:  Vice-president,  Elton 
as  follows :  June  26,  at  Dunwoodie ;  July  Johnson;  secretary-treasurer,  Allan  Ir- 
31,  at  White  Beaches,  and  September  27,  win;  executive  committee,  C.  C  Jenkins, 
at  Westchester  Hills  Don  M.  Parker.  Globe;  Owen  E.  McGillicuddy,  Star;  R. 
first  holder  of  the  Presbrey  Cup,  will  E-  Knowles,  Star,  and  C.  C.  Campbell, 
defend  it  this  season.  The  Advertising  Gub  of  Albany,  with 

The  constitution  of  the  Chicago  Press  a  membership  of  over  150  business  men 
Club  was  amended  at  a  meeting  this  of  this  city,  who  are  interested  in  adver- 
week  so  as  to  make  provision  for  a  man-  tising,  has  issued  the  first  number  of  “The 
ager  at  a  definite  salary.  Edgar  Brown  Trumpet.”  the  club  magazine,  which  will 
was  elected  secretary.  The  club  decided  be  the  official  magazine  of  the  club  in  the 
to  hold  a  literary  meeting  the  first  Tues-  future.  The  magazine  will  be  issued 
day  night  each  month  when  the  ladies  are  nKjnthly  aid  is  edited  by  Bert  Fay,  pub- 
to  be  invited  and  newspaper  people  will  licity  agent  of  the  United  Traction  Com- 
speak.  Friday  night  each  week  was  pany.  Officers  of  the  club  are  the  fol- 
designated  as  actors’  night.  lowing:  President,  .A.  A.  Perkins;  vice- 

The  Press  Golf  Club  of  Chicago  just  president.  William  Lowenberg;  treasurer, 
held  its  annual  meeting.  Joseph  G.  Herbert  E.  Hill;  secretary,  Madison  E. 
Davis,  of  the  Chicago  Tribune,  was  Brainard;  circulation  manager,  Ted 
elected  president  for  his  third  term.  Seidman. 
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ADVERTISING 

TO 

WHITE  HOUSE  OF  AMERICA 

BE  IN  NEW  YORK 

(Continued  front  fage  16) 

A  Conference  Room  in 'the  Mew  CInb  Houte,  Showing  the  Booutifnl  Wall  end  CeiUnc 
Deoomtions.  ell  of  Which  le  Beinv  Preiorred. 


The  Uhrary  Mantel  and  Wall  Panel  Docorationa  Sunreat  the  ReAnement  of  the  Cliih 
Atmoaphere.  All  Other  Parta  of  the  Houae  are  in  Keeping  with  Thia  Beauty. 


kiK.t  of  advertisinR  men,  meeting  at  a 
Business  Show  in  Madison  Square  Gar¬ 
den,  conceived  the  idea  of  forming  the 
Advertising  Club  of  New  York.  VVith- 
out  even  a  constitution  then,  the  idea  set 
in  motion  has  grown  and  grown  until 


Advertising  Man  Suet 

Chauncey  M.  Valentine,  advertising 
manager  of  the  Adelburt  Ventilator  Com¬ 
pany,  Omaha,  Neb.,  until  a  few  days  ago, 
has  filed  suit  in  district  court  for  $62,500 
against  John  \V.  Agnew,  the  .Xdelburt 
Ventilator  Comp.any  and  Burdinor  &  Co. 
Mr.  Valentine  stated  that  he  was  engaged 
Feb.  22,  1922,'  as  general  .sales  aiul  ad¬ 
vertising  manager  of  Burdinor  &  Co., 
an<l  on  .April  6.  1923,  he  received  notice 
to  quit.  His  salary  was  $.500  a  month. 

World’s  Series  Contests 

The  Buffalo  Evening  News  will  be¬ 
gin  its  annual  world’s  series  contest  May 
1.  The  newspaper  will  send  55  fans  to 
the  series  of  1923,  winners  to  be  de¬ 
cided  by  coupons.  The  Buffalo  Times 
has  also  announced  that  it  will  inaugu¬ 
rate  a  similar  contest  this  year. 

Paper  PuU  Out  “Home”  Book 

The  Omaha  World-Herald  has  pub¬ 
lished  a  book  entitled.  “Help  For  the 
Man  Who  Wants  to  Build.”  Many  se¬ 
lect  plans  and  detailed  instructions  as  to 


now  the  club  p<')ssesses  the  leading  execu¬ 
tives  of  the  city’s  mercantile  life  in  its 
membership  and  owns  a  home  which,  ac- 
cr)rding  to  William  H.  Rankin’s  trite  de¬ 
scription,  can  justly  be  called  “The  -Ad¬ 
vertising  lyhite  Ifou-se  of  America.” 


methods  of  procedure  in  financing  the 
building  of  small  homes  are  included  in 
the  48-page  book. 

Cadillac  Has  New  Paper 

A  new  publication,  known  as  the 
t^adillac  Connecting  Rod,  to  be  issued 
monthly  in  the  interests  of  dealers  and 
.salesmen,  has  just  made  its  appearance 
from  the  office  of  the  Detroit  branch  of 
the  Cadillac  Motor  Car  Company.  The 
first  issue  deals  with  sales,  advertising, 
new  buildings  and  personnel.  Its  editor 
is  R.  V.  Dixn,  who  was  recently  trans¬ 
ferred  from  the  Cadillac  factory  adver 
tising  department  to  the  Detroit  branch 
and  placed  in  charge  of  advertising  and 
sales  promotion. 

Queen  to  Get  Alaskan  Trip 

In  the  contest  for  queen  of  Belling- 
hams’  fourth  annual  tulip  festival,  the 
Bellingham  Publishing  Company,  Bel¬ 
lingham,  Wash.,  is  offering  a  free  trip  to 
Alaska  to  the  candidate  getting  the 
largest  popular  vote.  The  festival  will 
be  held  May  10,  11  and  12  and  the  con¬ 
test  will  close  about  May  1. 


INDIANA 

Possesses  a 
Wealth  of 
Transportation 
Facilities 


RIVERS — In  Indiana,  there  are  550  miles  of  navi¬ 
gable  riverways.  The  Ohio  River  important  in 
interstate  navigation  skirts  the  entire  southern 
side.  The  Wabash,  on  the  western  boundary,  is 
still  susceptible  of  greater  navigation  development. 

LAKE — Lake  Michigan,  on  the  north,  furnishes  the 
means  of  moving  enormous  tonnage  of  ore,  steel 
products,  cereals  and  coal. 

RAILWAY — Indiana  has  7,586  miles  of  railways 
over  which  the  transportation  is  very  heavy.  ' 

INTERURBAN — In  Indiana  the  electric  interurban 
traffic  is  the  heaviest  in  the  country. 

INDIANA  NEWSPAPERS  The  above  mentioned 
transportation  facilities  will  carry  your  merchan¬ 
dise  into  Indiana.  Use  the  listed  dailies  to  carry 
your  merchandising  message  into  the  Hoosier 
homes. 


Rate  (or 

Circulation 

S,eM  lines  | 

•Crawfordtville  Review  .  .  .  . 

.... 

5,200 

.025  1 

fDecatur  Democrat  . 

....(E) 

3,144 

.025  1 

*Evan«ville  Courier  . 

...  (M) 

26.325 

.06 

*  Evansville  Courier  . 

. (S) 

23,504 

.06  j 

*Fort  Wayne  Journal-Gsutette 

....(M) 

26,279 

.07  i 

*Fort  Wayne  Journal-Gazette 

. (S) 

31,008 

.07 

•Fort  Wayne  News-Sentinel  . 

. . . . (E) 

38,328 

.09 

*Gary  Evening  Post  nnd  Tribune.  . 

. (E) 

10,409 

.05 

•Indianapolis  News  . 

(M) 

(E) 

. (E) 

127,361 

.23 

•Lafayette  Journal  &  Courier 

7,076  1 
12,208  ) 

19,284 

.05 

fLa  Porte  Herald  . 

(M) 

(E) 

. (E) 

4,106 

.025  1 

South  Bend  News-Times.  .  . 

11,046  1 
10,120) 

21,166 

.06 

•South  Bend  News-Times.  .  . 

. (S) 

19,321 

.06 

'I'Sonth  Bend  Tribune.  ..  (S) 

18,909. .  .(E) 

19,368 

.058 

•Terre  Haute  Tribune . 

..(EAS) 

24,442 

.06 

*A.  B.  C.  Statement,  April  1, 

1923. 

^Government  Statement,  April  1,  1923. 
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I  DRY  MATS  I 


I  A  COMBINATION  | 

I  THAT  cant:  I 
i  BE  BEATEN !"  f 

I  1.  Flexideal  and  | 
I  Maxitype  Dry  | 
{  Mats  I 

I  conditioned  in  the  | 

I  2.  Frey  Humidor  | 

I  and  rolled  in  with  | 

I  3.  Congo  Cork  | 
I  Blankets  | 

j  present  to  you  a  | 
I  stereotype  trio  of  | 
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TRVIN  COBB  tells  in  “Stickfuls” 
(Doran)  how  he  got  his  first  news¬ 
paper  job  in  New  York.  A  good  many 
letters  come  here  from  men  and  women 
who  want  to  know  how  they  should  go 
about  landing  on  a  metropolitan  daily. 
The  best  we  can  say  is  that  we  have  no 
idea.  Sometimes  we  are  able  to  add 
that  we  know  one  system  which  is  ex¬ 
ceedingly  common  and  invariably  fatal. 
Ninety-eight  per  cent  of  the  potential 
newspaper  i)eople  announce  that  they 
want  to  review  books  or  plays,  although 
they  might  be  induced  to  take  a  shot  at 
straight  reporting  for  a  few  months  for 
the  sake  of  the  experience. 

Cobb  went  about  it  differently.  He 
had  been  a  managing  editor  in  Frank¬ 
fort,  Ky.,  but  that  did  not  seem  to  help 
at  all  when  he  began  to  make  the  rounds 
in  New  York.  His  first  two  weeks  were 
quite  fruitless. 

“One  noontime,”  he  writes,  “I  was  sit¬ 
ting  on  a  bench  in  Madison  Square,  feel¬ 
ing  very  tired  and  considerably  discour¬ 
aged.  It  didn’t  add  any  to  my  peace  of 
mind  to  consider  the  bleak,  hopeless  faces 
of  my  neighbors  on  the  nearby  benches. 
Down-and-out  was  written  on  the  face 
and  in  the  pose  of  every  one  of  them. 
And  right  there,  just  at  that  minute.  I 
had  an  idea.  It  w'as  better  than  an  idea 
— it  was  an  inspiration,  born  of  the  needs 
of  the  hour.  It  lifted  me  off  that  bench 
as  if  I  had  been  bee-stung. 

“In  half  an  hour  I  was  in  my  hall 
bedroom  in  West  57th  street  composing 
a  form  letter.  It  wasn’t  a  very  long 
letter,  but  into  it  I  tried  to  pile  a  heaping 
measure  of  the  flippant  tone  that  seemed 
.so  popular  in  the  newspapers.  I  guyed 
the  recipient,  whoever  he  might  be,  and 
I  guyed  myself.  I  said  in  effect  here  I 
was,  probably  the  livest  reporter  and  the 
best  writer  and  the  ablest  editor  that 
had  ever  come  to  New  York  to  uplift  its 
journalism  to  the  highest  possible  level, 
and  yet  nobody  had  jumped  at  the  un¬ 
paralleled  opportunity  of  hiring  me;  that 
I  had  come  to  town  to  accept  an  impor¬ 
tant  and  highly  lucrative  position  on 
some  leading  paper  and  was  waiting-  for 
it ;  that  I  could  do  anything  on  any  paper 
and  do  it  better  probably  than  the  per¬ 
son  who  was  now  doing  it.  I  said  a  lot 
more  like  that. 

“I  wound  it  up  as  I  recall,  after  this 
fashion : 

“  ‘This  is  positively  your  last  chance. 
I  have  grown  weary  of  studying  the  wall¬ 
paper  design  in  your  anteroom.  A 
modest  appreciation  of  my  own  worth 
forbids  me  doing  business  with  your 
head  office  boy  any  longer.  Unless  you 
grab  me  right  away  I  will  go  elsewhere 
and  leave  your  paper  flat  on  its  back 
right  here  in  the  middle  of  a  hard  sum¬ 
mer,  and  your  whole  life  hereafter  will 
be  one  vast  surging  regret.  The  line 
forms  on  the  left ;  applications  considered 
in  the  order  in  which  they  are  received; 
triflers  and  professional  flirts  save 
stamps.  Write,  wire  or  call  at  the 
above  address.’  ” 

On  the  basis  of  this  letter  Mr.  Cobb 
received  four  offers  from  New  York 
newspapers.  This  seems  to  us  distinctly 
to  the  credit  of  the  editors.  Mr.  Cobb 
turned  out  to  be  one  of  the  best  equipped 
newspaper  men  of  his  generation,  but  it 
doesn’t  sound  to  us  like  a  very  funny 
letter. 

♦  ♦  * 

“Here’s  another  suggestion  from  per¬ 
sonal  experience  to  hand  to  the  young 
men  and  women  who  besiege  you  for 
information  as  to  how  to  land  on  a 
metropolitan  daily,”  writes  Reporter. 
Like  Irvin  Cobb’s,  it  has  the  merit  of 
having  actually  worked;  but  it  bears  no 
other  resemblance  to  his  method. 

“If  the  aspirant,  after  having  been  told 
by  everybody  from  the  office  boy  to  the 
editor  in  chief  that  there  is  no  open¬ 


ing.  that  there  never  will  be,  that  there 
is  no  chance  for  a  regular  space  con-' 
nection,  and  that  there  is  a  long  waiting 
list  ahead  for  anything  that  could  pos¬ 
sibly  turn  up,  if  that  aspirant  will  go 
out  on  the  street  without  the  backing  of 
a  newspaper  to  open  unwilling  doors, 
without  assignments  to  guide  him  as  to 
what  the  paper  is  at  the  moment  looking 
for,  and  without  anything  on  earth  but 
his  own  unprotected  head  to  bang  at 
stone  walls  with,  and  will  begin  turning 
in  real  news  stories,  clearly  and  con¬ 
servatively  written,  correct  in  detail  and 
incontrovertible  as  to  facts,  and  will  keep 
this  up,  he  will  soon  get  a  job  at  fairly 
good  pay. 

“.  .  .  And  then  the  paper  wilt  keep 
him  slugging  away  for  the  rest  of  his 
life  at  the  dull,  dry  drudgery  that  some¬ 
body  on  the  paper  has  to  do,  and  will 
put  the  fellow  who  wrote  the  flippant 
letter  at  a  special  desk,  sign  his  stuff, 
give  him  assignments  specially  designed 
to  give  him  opportunity,  and  make  him 
famous.” 

♦  *  ♦ 

“This  is  entered  in  the  Irvin  Cobb 
pathos  contest,”  writes  L.  W.  “I  was 
hunting  a  newspaper  job,  handicapiied  by 
a  wife,  a  child,  a  Columbia  University 
education  and  twenty-two  years.  The 
war  was  in  its  finest  flower.  It  was  De¬ 
cember,  and  office  boys  in  newspaper 
offices  were  colder  than  iron  posts  at  the 
Battery.  I  had  visited  every  newspaper 
in  the  city  every  day  except  the  New 
York  American. 

“I  gave  the  office  boy  a  quarter. 

“  ‘For  God’s  sake,  get  me  in  to  sec 
.McCabe!’ 

“Mr.  McCabe  was  city  editor.  The 
quarter  worked  like  a  slug  in  the  sub¬ 
way  and  I  asked  McCabe  if  there  was 
a  conspiracy  in  New  York  to  keep  young 
men  out  of  newspaper  jobs.  He  said  no. 

“  ‘Go  out  and  bring  me  in  something.’ 
He  cast  a  glance  over  my  sartorial  effect. 
There  was  no  overcoat  in  sight.  My  hat 
looked  more  dilapidated  than  Hey  wood 
Broun’s.  I  had  the  gleam  in  my  eye  of 
a  full  grown  man  of  twenty-two  who 
possessed  a  wife  and  baby.  McCabe  sent 
his  voice  after  me : 

“  ‘Come  in  and  see  me  Sundays.  I 
may  have  something  for  you  in  a  month 
or  so.’  < 

“It  doesn’t  take  more  than  a  month 
or  so  to  starve  to  death,  but  I  got  a 
story  of  a  Belgian  Countess  who  was 
smuggling  lace  through  the  German  lines 
to  help  her  people.  I  interviewed  her, 
got  a  picture  and  Mr.  McCabe  bought 
the  lot  for  $10. 

“  ‘Keep  coming  in,’  he  said,  ‘Sundays.’ 

“I  gave  six  of  those  dollars  to  my 
wife.  I  spent  $1.60  for  a  hat.  I  got 
my  overcoat  out  of  pawn  for  $2. 

“Sunday  I  went  in  to  see  McCabe. 

“A  film  came  over  his  eye.  A  cold 
film  that  restaurateurs  call  eye  glace. 

“‘I  thought  you  needed  a  job,’  he  said. 
‘You  get  $10  and  blow  it  in  for  clothes. 
You’re  too  wealthy  to  work.’ 

“My  first  job  was  finding  shorts  for 
an  undertaker’s  trade  journal  in  Liberty 
street — six  months  later  at  $15  a  week. 
Then  I  became  a  revolutionist  and  got 
a  welcome  at  the  Call — then  F.  P.  A. 
read  some  of  my  verses  and  saved  me 
from  jail.  Any  time  you  want  a  good 
history  of  old  free  lunch  bars  in  New 
York,  let  me  hear  from  you.” 

*  ♦  ♦ 

“The  day  after  I  received  my  dis¬ 
charge,”  writes  Long  John  Silver,  “I 
fell  on  my  crutches  and  broke  the  bad 
leg  all  over  again.  A  month  later,  with 
funds  at  the  lowest  mark  ever,  I  was 
given  a  brace  and  told  to  walk  again.  I 
left  the  hospital  in  an  ambulance,  came 
to  our  rooms  and  told  the  wife  I  was 
going  out  to  find  a  newspaper  job. 

“I  had  a  cruising  radius  of  two  blocks. 


so  I  hired  a  car.  There  were  four  papers 
in  Washington.  The  first  two  I  tried  (I 
did  not  have  a  war  button)  said  they 
had  no  jobs.  I  began  to  imagine  that, 
because  I  crawled  along  crab  fashion 
with  two  sticks  and  a  flock  of  crooked 
legs,  it  was  militating  against  me  as  a 
newspaper  man.  The  next  place  I  went 
to  I  sneaked  a  chair  and  sidled  up  to 
the  city  editor  before  he  caught  sight  of 
my  legs. 

“  ‘Yes,’  said  the  city  ed.,  ‘we  need  a 
man.  Can  you  read  copy?’ 

“  ‘A  railroad  man  for  first  edition 
stuff.’  I  lied. 

“  ‘Where  ?’  said  he ;  and  I  told  him. 

“  ‘Come  with  me,’  he  said.  ‘I’ll  intro¬ 
duce  you  to  the  head  of  the  desk.  We 
pay  ^5  for  the  new  men.’ 

“Then  he  saw. 

“  ‘What’s  that  ?’  he  said. 

“  ‘Crocked  up,’  I  answered. 

“  ‘Well,’  he  reflected,  ‘I’ll  bear  you  in 
mind.  We  really  haven’t  an  opening,  but 
are  expecting  some.’ 

“Hell,  but  I  was  low,  out  there  in  the 
street  again.  Still,  there  was  the  Hearst 
paper  left.  I  had  always  disliked  his 
policies,  but,  after  all,  a  newspaper  man. 

“I  waddled  into  the  Hearst  shop.  I 
thought  about  her  up  there  at  the  rooms 
ironing  a  clean  shirt  for  me  on  the  top 
of  the  dresser. 

“  ‘I  want  a  job,’  I  told  the  managing  ed. 

“  ‘What  to  do  ?’  said  he.  ‘Can’t  hot¬ 
foot  it,  can  you?’ 

“  ‘Anything  else,’  I  said. 

“‘Read  copy?’ 

“  ‘Yes.’ 

“  ‘Take  off  your  coat.  Fifty  to  start. 
Marks  is  my  name,  what’s  yours?”’ — 
Clipped  at  various  times  from  Heywood 
Broun’s  column,  “It  Seems  to  Me,”  in 
the  New  York  World. 


FOSSILS  REUNION,  APRIL  28 


Amateur  Journalists  of  Past  Have  Suc¬ 
ceeded  in  Many  Fields 

The  twentieth  annual  reunion  dinner 
of  the  Fossils,  amateur  journalists  of  the 
past,  will  be  held  April  28  at  the  Mc- 
.\lpin  Hotel,  New  York.  William  G. 
Snow,  advertising  manager  of  the  Inter¬ 
national  Silver  Company,  Meriden,  Conn., 
is  president. 

Of  the  hundreds  of  young  men,  who 
published  amateur  newspapers  a  genera¬ 
tion  or  more  ago,  the  Fossils  have  sta¬ 
tistics  to  show  they  have  distributed 
themselves  in  life  work  along  these  lines : 
Editors  and  kindred  lines,  34% ;  manu¬ 
facturers,  merchants  and  other  business 
men,  12*/i% ;  lawyers  and  doctors.  11%; 
bankers  and  brokers,  etc.,  8% ;  ministers, 
church  and  Y.  M.  C.  A.  work,  71/2%; 
educational,  6%;  theatrical  world,  2^4%; 
agriculture,  2%. 


Joint  Press  Convention 

News  of  the  acceptance  of  the  invita¬ 
tion  extended  to  the  Mississippi  Press 
.Association  to  meet  with  the  Alabama 
Press  .Association  in  Mobile  has  been 
received  by  the  Mobile  Chamber  of  Com¬ 
merce.  The  two  associations  will  meet 
in  joint  convention  May  24-26.  John 
Sharp  Williams,  former  senator  from 
Mississippi ;  Dean  Walter  Williams,  of 
the  University  of  Missouri  School  of 
Journalism,  and  several  others  will  ad¬ 
dress  the  delegates. 


Four  Paris  Papers  Combine 

Four  publications  printed  in  Paris  for 
the  l)enefit  of  South  Americans  residing 
in  the  I'rench  capital,  L’Amerique  Latine, 
Le  Bresil,  L’Amerique  and  La  Gaceta  de 
.America  have  amalgamated  under  the 
title  of  L’.Amerique  I..atine,  which  will 
appear  weekly  in  Spanish,  Portugese  and 
French.  The  editorial  offices  are  at  82 
Avenue  dcs  Champs  Elysees,  Paris. 


Union  Observes  16th  Birthday 

The  sixteenth  anniversary  of  News- 
writers’  Union,  No.  3,  was  observed  in 
Scranton,  Pa.,  recently,  with  about  50 
active  and  former  newspaper  men  at¬ 
tending.  Publishers  of  the  newspapers 
in  this  city  were  guests  of  the  scribes. 
E.  J.  Hart  was  toastmaster. 
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Dominant  Paper 

Circulation  over  35,500  Average 
Bought  every  night  by  More  New 
Haven  people  than  buy  any  other 
TWO  New  Haven  papers  COMBINED. 
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EVENING 
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circulation  of 
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Anterica. 
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“The  African  World” 

AND 

“Cape-to-Cairo  Express’ 


Published  every  Saturday  in 
London. 


)^ttt0burg]^  pm 

A  newspaper  of  charac¬ 
ter,  integrity  and  enter¬ 
prise  which  has  earned 
the  confidence  of  the  peo¬ 
ple  of  the  world’s  greatest 
industrial  district. 

DAILY  and  SUNDAY 


Los  Angelas,  Calif. 


Gained  21347  Daily  Average  Clreolatlan. 
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TIPS  FOR  AD  MANAGERS 


N.  W.  Ayer  A  Son,  300  Chestnut  street, 
Philadelphia.  Planning  an  advertising  cam¬ 
paign  for  American  Sole  &  Belting  Leather 
Tanners,  Inc.,  New  York;  making  yearly 
contracts  for  .American  Product  Corporation 
(Nu-Shine). 

Barrows  A  Richardson,  Drexel  Bldg.,  Phila¬ 
delphia.  Making  3,000  line  contracts  for  the 
Weir  Stove  Company. 

George  Batten  Company,  381  4th  avenue. 
New  York.  Making  1,092-line  contracts  for 
the  Central  Oil  &  Gas  Stove  Co. 

Bdiel  A  Harvey,  79  West  Monroe  street, 
Chicago.  Reported  will  place  orders  with 
newspapers  in  the  Fall  for  Penkala  Pencil 
Company,  Chicago. 

Blackman  Company.  120  West  42d  street. 
New  York.  Making  2,800-line  yearly  con¬ 
tracts  for  the  Vacuum  Oil  Company. 

Calkins  A  Holden,  250  5th  avenue.  New 
York.  Placing  advertising  account  of  Social 
Culture  Publications,  New  York. 

Chambers  Agency,  Maison- Blanche  Bldg., 
New  Orleans.  Using  newspapers  and  farm 
journals  for  the  Vaycide  Chemical  Corpora¬ 
tion.  Birmingham,  Alabama,  manufacturers 
of  Insecticides:  reported  will  later  make  up 
list  of  newspapers  for  Behrens  Drug  Com¬ 
pany,  "Oxidine,”  Mrs.  McCormick’s  Beauty 
Cream,  Waco,  Tex.;  placing  orders  with  news- 
pers  in  selected  sections  for  J.  S.  Otis 
ahogany  Company,  Inc.,  mahogany  logs. 
New  Orleans. 

Clarkson  A.  Collins,  Inc.,  3.50  Madison  ave¬ 
nue,  New  York.  Placing  7,000-line  one  year 
contract  for  Indian  Refining  Company. 

Cotter  Adv.  Agency,  97  Oliver  street,  Bos¬ 
ton.  Now  placing  the  following  accounts: 
American  Institute  of  Finance,  Boston,  John 
H.  Pray  &  Sons  Co.,  and  Prime  Kiiniiture; 
also  placing  spring  campaign  of  the  Alden 
Si^are’s  Sons  Company,  New  England  dis¬ 
tributors  of  Oak  Motor  Oils. 

Critchfield  A  Co.,  223  West  Jackson 
boulevard,  Chicago.  Has  issued  price  an¬ 
nouncement  to  newspapers  generally  on  Fire¬ 
stone  Tire  &  Rubber  Company,  Akron. 

Dauchy  Company,  9  Murray  street.  New 
York.  IJsing  28  lines.  8  times  for  Allen  5>. 
Olmsted. 

Dorrance  A  Sullivan,  130  West  42d  street. 
New  York.  Running  newspaper  campaigns  in 
the  Southwest,  Northwest  and  on  the  Pacific 
Coast  for  the  Dover  Manufacturing  Company 
("Dover-Domanco”  electiic  iron). 

Erwin,  Wasey  A  Co.,  25  West  43d  street. 
New  York.  Now  handling  advertising  ac¬ 
count  of  “Pall  Mall”  Cigarette,  American 
Tobacco  Company,  New  York;  trying  out  in 
medium-sized  cities  in  scattered  territory  ad¬ 
vertising  tried  in  metromlitan  cities  for 
Liquid  Marcelle  (Century  Chemists). 

Federal  Advertising  Agency,  6  East  39th 
street.  New  York.  Making  5  8^-line  contracts 
for  D.  E^l  Klein  Company. 

Charles  H.  Fuller  CompMy,  629  South  Wa¬ 
bash  avenue,  Chicago.  Using  Southern  and 
Southwestern  papers  on  (Channel  Chemical 
Company,  Chicago.  (List  greatly  curtailed  this 
year.) 

Fuller  A  Smith,  1501  Euclid  avenue,  (Heve- 
land.  Again  placing  orders  with  newspapers 
in  New  York  and  vicinity  for  Glidden  Co., 
"Ripolin,”  CHeveland. 

Genr-Dayton  Advertising  Company,  Day- 
ton  ^vings  &  Trust  Bldg.,  Dayton.  Reported 
will  later  make  up  list  of  newspapers  for 
American  Products  C^.,  “Zanol”  Toilet  Prep¬ 
arations.  Cincinnati. 

Good  A  Berrien,  19  West  44th  street.  New 
York.  Placing  account  for  the  Stedman 
Products  Company,  South  Braintree,  Mass. 

Cny  Advertising  Company,  14th  and  Oak 
streets,  Kansas  City.  Reported  will  shortly 
start  a  newspaMr  campaign  for  F.  W.  Finch 
Co.,  Shampoo,  Des  Momes. 

Charles  C.  Graen  Advertising  Agency,  15 
West  37th  street.  New  York.  Now  placing 
orders  with  some  New  York  newspapers  for 
the  following:  Emerson  Drug  Company,  Gin¬ 
ger  Mint,  Baltimore;  Korozone  Co.,  beauty 
powder.  New  York,  and  Kraenter  &  C^., 
"Kraenter  Pliers,”  Newark. 


Western  newspapers  for  Victory  Bag  and 
Paper  Ca 

J.  Roland  Kay  Company.  161  East  Erie  street, 
(Chicago.  Again  placing  schedules  with  news- 

Sapers  for  J.  &  J.  Colman,  Ltd.,  “Colman’s 
lustard,”  New  York. 

Lord  A  Thomas,  Wrigley  Bldg.,  Chicago. 
Making  yearly  contracts  for  the  ,\11  Year 
Oub  Company;  using  page  copy  in  metropol¬ 
itan  papers  on  Palmolive  Company  (soap), 
Milwaukee;  issuing  orders  and  contracts  on 
Four  Hundred  Milk  Corporation,  (liicago. 

Henry  C.  Mason,  136  East  avenue,  Roches¬ 
ter.  Reported  to  be  preparing  newsi>aper  cam¬ 
paign  for  Bacom  Co.,  "Forkola,”  Elmira. 

MeJunkin  Advertising  Company,  5  South 
Wabash  avenue.  Qiicago.  Now  placing  ac¬ 
count  for  Van  (Heef  Bros.,  auto  supplies,  Ori¬ 
ca  go. 

Mitchell  Advertising  Agency,  806  La  Salle 
street,  Minneapolis.  Reported  will  make  up 
list  of  newspapers  during  April  for  Iowa  Bird 
Co.,  Des  Moines. 

Morse  International  Agency,  449  4th  avenue. 
New  York.  Making  5.(l0i>  line  contracts  for 
the  Porter  Drug  &  Chemical  Company. 

Oaten  Advertising  Corporation,  25  Elast 
Jackson  Boulevard,  Chicago.  Placing  100  line 
yearly  contracts  for  Schoenhoferi  Co. 

Porter,  Eastman,  Byrne  Company,  22  West 
Monroe  street,  Chicago.  Have  seettred  ac- 
corrnt  of  Lawrence  Roller  Mills  Company, 
I.awrenceburg,  Ind. 

Fred  M.  Randall  Company,  14  East  Jackson 
Boulevard,  Chicago.  Using  papers  in  Indiana, 
Michigan  and  Ohio  on  “Karavan  ( oflee,”  (les¬ 
ser  Coffee  Company,  Toledo,  O. 

William  H.  Rankin  Company,  I.ake  street  and 
Wabash  avenue,  Chicago.  Now  placing  ac¬ 
count  for  Wm.  R.  Johnston  Manufacturing 
Company,  auto  windows  and  windshields,  Chi¬ 
cago. 

Ruthrauff  A  Ryan,  404  4th  avenue.  New 
York.  Now  placing  account  for  Alois  P. 
Swoboda,  Physical  Culture.  New  York;  send¬ 
ing  out  orders  for  the  Electro  Thermal  Com¬ 
pany. 

Frank  Seaman,  Inc.,  470  4th  avenrre.  New 
York.  Making  2,8«l-Iine  contracts  for  the  R. 
B.  Davis  Baking  Powder  Company. 

Sehl  Advertising  Agency,  City  Hall  Square 
Bldg.,  Chicago.  I 'sing  .M  inches,  4  times  for 
the  Calumet  Raking  Powder  Company;  now 
placing  orders  for  the  Igo  Vertical  Bumper 
Co.,  auto  bumpers,  Chicago. 

Snitzler- Warner  Company,  225  North  Mich¬ 
igan  avenue,  Chicago.  Using  Southwestern 
papers  on  Glidden  Nut  Butter;  placing  six 
time  orders  for  Sheffield  Pharmacal  Company. 

Walter  B.  Snow  and  Staff,  60  High  street, 
Boston.  Placing  account  for  the  General  Radio 
Company,  Cambridge,  Mass. 

J.  P.  Storm  A  Son,  120  West  4Ist  street. 
New  York.  Placing  orders  with  some  New 
York  newspapers  for  Schieffelein  &  Co.,  pro- 
phylatic  tooth  powder.  New  York. 

Street  A  Finney,  171  Madison  avenue.  New 
York.  Again  placing  orders  with  newspapers 
in  various  sections  for  S.  B.  &  B.  W.  Fleisher, 
Inc.,  yams,  Philadelphia. 

J.  Walter  Thompaon  Company,  14  East  Jack- 
son  Boulevard.  Placing  account  for  the  Cal¬ 
ifornia  Associated  Raisin  Growers. 

J.  Walter  Thompson  Compsuiy,  244  Madison 
avenue.  New  York.  Making  4,000-line  contracts 
for  &holl  Mfg.  Co. 

Vanderhoof  A  Co.,  Vanderhoof  Bldg.,  Chi¬ 
cago.  Will  use  newspapers  generally  for  the 
Earl  Motors  Manufacturing  Company,  Jack- 
son,  Mich.;  placing  account  for  the  Florida 
Farms  &  Iijdustries  Compaqy,  Green  Cove 
Springs,  Florida. 

C.  H.  Williams,  74  Cortland  street.  New 
York.  Placing  orders  with  newspapers  in 
various  sections  for  T.  W.  Worth,  medical. 
New  York. 

Williams  A  Cunningham  Compmy,  6  North 
Michigan  avenue,  (hicago.  Issuing  contracts 
to  newspapers  generally  for  J.  L.  Kraft  Cheese 
Company. 


In  February 
The 

Washington 

Times 

G2dne(l 

130,134  Lines 

A  Greater  Gain 
Than  Any  Other 
Washington  Paper. 


Significant,  isn’t  it? 


The  Washington  Times 

G.  Logan  Payne 

Publisher  and  General  Manager 

Nabonal  Advertising  Representatives: 

a.  LOCDLN  PAYNE  COMPANY 
Chicago,  Detroit,  St.  Louis,  Los  Angelas 

PAYNE,  BURNS  AND  SMITH 
New  York  and  Boston 


From  nothing-— to 

200,000 

in  seven  months 

DETROIT 

SUNDAY 

TIMES 


Oeen,  Fulton  A  Cimningham,  28  East  Jackson 
houlevttrd,  Chicago.  Issuing  contracts  on 
Orange  Crush  to  Southern  and  Southwestern 
papers. 

Griffin  A  Johnson,  Inc.,  350  Madison  avenue. 
New  York.  Placing  accouitt,  for  the  Wall 
Paper  Manufacturing  .^tsocfation,  NbW  York. 

Gundlach  Advertising  Co..  4(X)  Michigan 
avenue,  (hicago.  Placing  account  for  Den 
Norske  Handelsbank  of  Christiania,  Norway, 
one  of  the  largest  banks  in  that  country. 

Hanser  Agency,  Newark,  N.  J.  Renewing 
newspaper  contracts  for  M.  Samuels  A  Co., 
Newark  Shoe  Stores,  Baltimore. 

Hicks  Advertising  Agency,  52  Vanderbilt 
avenue.  New  York.  Using  newspapers  for  the 
Ayvad  Manufacturing  Company,  Hoboken, 
N.  J.,  manufacturers  of  Ayvad's  Water  Wings. 

Hoyts  Service,  Little  Bldg.,  Boston.  Placing 
accounts  for  the  following:  Puteoxia  Co.  Gin¬ 
ger  Ale,  Boston;  E.  L  Pach  Co.,  Stoneham, 
Mass.,  Nepto  Lotion,  Boston,  and  Samuel 
Ward  Mfg.  Co.,  Line-a-Day,  Books,  Boston. 

Johnson-Dallia  Conmeny,  Greenfield  Bldg., 
Atlanta.  Using  9  inches,  twice  a  month, 
Hill’s  Mixture  Corporation. 

H.  W.  Kaator  fa  Sons  Convanyt  14  East 
Jackson  Boulevard,  Chicago.  Issuing  coj^  to 
newspapers  generally  for  Williamson  Cudy 
Chmi^y,  Chicago;  pUciag  orders  with  soqie 


Airplane  Aids  Salesman 

Salesman  Elmer  Hostetler,  of  the  In¬ 
tertype  Corporation’s  San  Francisco 
branch,  secured  a  Model  C  order  re¬ 
cently  on  the  Catalina  Islands,  California. 
Mr.  Hostetler  “had  a  date’’  with  an¬ 
other  order  on  the  mainland,  forty  miles 
away.  Instead  of  waiting  twenty-four 
hours  for  a  boat,  he  flew  across  in  a 
hydroplane  in  twenty  minutes,  his  enter¬ 
prise  being  well  repaid  by  an  order  for 
three  additional  machines,  which  he 
booked  that  same  afternoon. 


Hyde  Buys  Trenton  Times 

Ira  B.  Hyde,  Jr.,  brother  of  Gov. 
.\rthur  M.  Hyde,  of  Missouri,  and  H.  S. 
Beardsley,  son  of  a  former  mayor  of 
Kansas  City,  Mo.,  have  purchased  the 
Trenton  (Mo.)  Evening  Times  from 
T,  J.  White  &  Sons.  The  politics  of  the 
paper  will  be  changed  from  ind^ndeut 
Democratic  to  independent  Republican. 


Another  NEA  Full 
Service  Client  Writes: 


“I  do  not  believe  that  st  any  time 
in  recent  years  has  NEA  Service  been 
as  satisfactory  as  it  has  lately. 

There  has  been  variety,  novelty  and  in¬ 
terest  in  the  service,  with  a  number  of 
features  which,  judging  by  the  comments 
from  the  staff  and  readers,  are  taking 
well. 

“The  new  women’s  serial  ‘The  Tangle* 
gives  promise  of  filling  the  void  which 
was  left  when  the  famotu  old  ‘Confes¬ 
sions  of  a  Wife’  ended.” 

.Send  tor  Seniplee  and  Rates. 

NEA  Service,  Inc., 

1200  W.  Third  St,,  Qereland,  O. 
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Features  by 

Irvin  S.  Cobb 
Fontaine  Fox 
Howard  R.  Garis 
Rube  Goldberg 
Ed  Hughes 
O.  O.  McIntyre 
Will  Rogers 
Chas.  Hanson  Towne 
H.  J.  TuthUl 
John  V.  A.  Weaver 

and  others 

Tbc  McNii{ht  Syidiale,lK. 

Times  Building,  New  York 


Nine  Million 
a  Day 


B4ILWAUKEE  purchases 
average  more  than  nine 
million  dollars  every  business 
day.  Wisconsin  purchases 
average  more  than  thirty- 
three  million  dollars  a  day. 
You  can  cover  Milwaukee 
and  rich  surrounding  terri¬ 
tory  at  one  cost  only  with — 


’The  Mihsraukec 

lOURKAL 

FIRST- by  Medt 


The  Buffalo  Territory 
Offers  Big  Possibilities 
To  National  Advertisers 

Twdftk  Americaa  City;  scooad  in  New 
York  Stat«i  Buffalo,  with  over  half  a 
million  people  and  the  tnrroundins 
trade  area  with  three  hundred  thou¬ 
sand  more,  affords  a  rich  market  to 
national  advertisers.  The  effective 
medium  to  capture  this  desirable  mar¬ 
ket  ia  the  big,  popular,  home  new*, 
paper— A.  B.  C  Net  paid  105,958,  80% 
of  Eaflish-SpcakiaK  Homes. 

The  Buffalo  Evening  News 

Edward  H.  Butler,  Editar  tk  Publisher 
KELLY-^ITH  COMPANY 

ffepre/entertoof 

Marbridge  Bldg.  Lgrtton  BMg. 

New  Yerk.  N.  Y.  CUcage,  IIL 


KNICKERBOCKER  PRESS 

(Morning  and  Sunday) 
and 

ALBANY  EVENING  NEWS 


PRESSURE  URGED  ON  at  it  and  that  he  had  been  in  bankruptcy 

o’l'  a  nncoo  r»ti  t  o  under  the  guess  work  system,  whereas 

STATE  PRESS  BILES  he  was  now  frank  to  say  he  was  paying 
_  an  income  tax. 

Previous  to  the  meeting,  luncheon  was 
Individual  Canvaaa  of  Repreaentativea  served  to  the  editors  by  students  in  the 
Voted  at  Annual  Meeting  of  College  of  Home  Economics.  Dean 

Central  Aaaociation—  Charles  L.  Paper  of  the  College  of  Busi- 

Q  I  X  j  -Administration,  of  which  journalism 

Utticera  Ke-elected  jj  ^  department,  welcomed  the  editors 

-  and  told  them  to  feel  free  to  hold  their 

...  .  ,  „  ...  ,,  ,  meetings  in  the  college  whenever  thev 

Members  ot  the  Central  ^lew  lork  ^yished 
Press  Association  were  guests  of  the  De-  „  j  .  vr  rr  a.  a  a  it  aat 
partment  of  Journalism  at  Syracuse  Uni-  „  P^^ident  M.  V.  Atwood,  and  V.  W. 
versity,  Saturday,  April  14.  It  was  de-  Bradbury,  secretary,  were  re-elected, 
cided  to  appeal  in  person  to  the  assem-  ,  .Arthur  T.  Robb,  representing  the 
blymen  representing  their  districts  ask-  Editor  &  Publisher,  was  introduced  at 
ing  that  they  vote  for  the  legislative  pro-  the  meeting  and  he  verified  sc^e  facts 
gram  presented  by  the  newspaper  organ-  relative  to  the  number  of  weeklies  in  the 
izations  of  the  State.  state.  The  members  expressed  their 

The  action  was  decided  upon  follow-  thanks  to  Lee  W.  McHenry  of  the 
ing  a  spirited  address  by  J.  W.  Shaw,  Oneida  Democratic  Union  and  Prof, 
new  field  secretary  for  the  New  York  John  O.  Simmons  of  the  Department  of 
State  Press  Associations,  the  State  Pub-  Journalism,  who  arranged  the  program 
li.shers  and  the  New  York  Associated  for  the  meeting. 

Dailies.  Mr.  Shaw  said  that  the  five 
bills  now  in  committee  at  .Albany  should 

lie  passed  because  they  were  for  the  best  SEE  IT  FOR  YOURSELF 

interests  of  the  people  of  the  state  and  GANNETTS  IDEA 

not  merely  because  they  were  newspaper 
bills. 

".About  every  corjwration  can  get  legis-  (Continued  from  page  8) 

lation  favorable  to  it  passed  at  Albany,” 
said  Mr.  Shaw.  "But  when  the  news¬ 
papers  ask  for  something  it  is  usually  Wc  have  made  such  rules,  but  they  have 
sidetracked.  The  trouble  is  they  don’t  had  to  be  stretched  a  few  days  later 
actually  demand  it  as  a  unit.  The  time  when  the  city  editor  came  to  my  office 
has  come  to  demand,  not  to  ask.  The  with  a  piece  of  publicity  that  we  simply 
committees  have  been  ‘playing  ball’  and  couldn’t  overlook.  We  use  of  it  what 
now  it’s  your  turn  ‘at  bat.’  If  your  as-  we  have  to  and  we  verify  it  by  our  own 
seinblyman  does  not  agree  to  vote  for  the  efforts  whenever  it  is  possible. 


Members  of  the  Central  New  York 
Press  Association  were  guests  of  the  De¬ 
partment  of  Journalism  at  Syracuse  Uni¬ 
versity,  Saturday,  April  14.  It  was  de¬ 
cided  to  appeal  in  person  to  the  assem¬ 
blymen  representing  their  districts  ask- 


see  it  for  yourself 

GANNETTS  IDEA 

(Conliiiiicd  from  page  8) 


bill  it  is  certainly  up  to  you  to  tell  him 
\(nir  pajier  will  not  support  him  for  re- 


‘‘Our  hardest  propaganda  problem, 
possibly,  is  that  of  the  local  civic  or 


election.  It  s  the  only  big  stick  you  have  charitable  drive  which  gives  us  a  small 
and  it  is  time  to  use  it  for  the  benefit  of  advertisement  and  expects  columns  of 


the  general  public.” 

Mr.  Shaw  pointed  out  that  there  re 


news  space.  News  interest  again  is  the 
factor  which  guides  us.  Wc  can’t  and 


mains  less  than  two  weeks  of  the  legis-  ,inn’t  publish  the  columns  of  ‘bunk’  that 
lative  session  and  it  is  up  to  the  state  some  of  the  publicity  men  submit.  These 
editors  to  tell  their  legislators  that  w^t  people  demand  the  support  of  the  press 
he  bills  passed  at  this  session.  The  five  and  they  have  to  have  it.  They  pay 
bills  refer  to  adjustrnent  of  the  news-  |-c;it  for  their  offices,  a  .salary  to  a  pub- 
paper  legal  rate,  printing  a  digest  of  the  ficity  man,  full  price  for  stationery  and 
session  laws,  the  general  municipal  laws,  printing,  yet  they  are  convinced  that  the 
publication  of  notices  in  cities  and  towns,  editor  should  contribute  his  space,  in 
and  a  bill  to  amend  the  election  laws.  addition  to  his  money  gift  and  that  of 
Fay  C.  Parsons  of  the  Cortland  Demo-  the  paper,  not  to  mention  donations  by 
crat  explained  the  bills  more  in  detail,  individuals  on  the  staff.  I’ve  often 
He  said  it  was  the  duty  of  every  editor  favorably  considered  doing  what  some 
to  support  them  and  see  that  his  assem-  publishers  have  done — measure  up  *  the 
blymaii  voted  for  them.  He  said  the  free  space  the  drive  has  received,  charge 
newspapers  should  act  as  the  mouthpieces  it  at  advertising  rates,  and  send  the 
of  the  public  will  and  let  the  politicians  committee  a  receipted  bill.  Sometimes  it 
go  when  they  are  not  responsive  to  what  runs  into  thousands  of  dollars. 


is  for  the  public  interest. 


"We  do  our  best  to  keep  out  propa- 


Miss  Mabel  G.  Parker,  a  journalism  ganda.  Even  after  the  staff  has  cut  the 
senior,  gave  her  impressions  of  weekly  flood  to  nothing,  they  think,  the  manag- 
papers  and  brought  home  effective  argu-  ing  editor  strikes  out  in  copy  or  prpof 
ments  for  better  make-up  and  content,  sentences  or  paragraphs  that  were  passed 
Particular  emphasis  was  placed  on  better  as  harmless.  And  even  then,  an  offender 
‘‘dress  up”  for  the  front  page,  varying  gets  into  the  paper  occasionally.  It  is 
make-up  more  in  consecutive  issues,  the  editor’s  hardest  task,  or  one  of  them, 
using  display  headlines  when  the  news  today,  but  the  only  remedy  I’ve  found  is 
justifies  it,  cultivating  the  local  news  ecaseless  watchfulness  against  untruth 
field  more  intensively  and  getting  up  and  absolute  refusal  to  cheapen  the  paper 
timely  features  for  civic  betterment.  Her  by  publishing  propaganda  for  advertisers, 
remarks  were  given  following  a  study  Largely,  it  is  up  to  the  editorial  men. 
of  country  weeklies  in  the  country  news-  With  the  newspapers  employing  only 


paper  classes. 


competent  men  in  their  editorial  depart- 


Dr.  Paul  M.  Paine,  librarian  of  the  ments — where  the  paper  is  made — and 
Syracuse  Public  Library,  a  former  news-  paying  them  what  they  merit,  and  getting 
paper  man  now  on  the  journalism  faculty,  their  w’nole-spirited  work,  publicity  can 
spoke  on  “Lessons  from  the  Past.”  He  be  abated  as  a  newspaper  nuisance.” 
told  of  some  of  the  accomplishments  by  That  appears  to  be  iust  another  line 
great  American  newspapermen  and  what  on  the  “do  it  yourself”  philosophy  that 
we  owe  them  for  the  advancement  of  is  Gannett’s  rule. 


the  press  to  its  present  standing. 


Here’s  another.  Gannett  has  insured 


.........  ........  Hugh  Parker,  editor  of  the  Oneida  that  his  part  of  every  newspaper  man’s 

Al  RANY  PVFNINfl  NFW^  ®  splendid  paper  on  dream  of  owning  a  small  town  paper  will 

^K**!**'"  K  Lf  LlilliU  IILTitJ  “(Composition  Costs  of  Department  Store  come  true.  Ithaca  is  his  chosen  home 

COVERS  Advertising.”  He  quoted  instances  where  and  an  office  in  his  Journal-News  plant 

the  advertising  revenue  did  not  pay  for  awaits  the  day  when  he  retires  from  big 

ONE  BIG  MARKET  I  the  cost  of  setting  the  ad.  He  said  lews-  city  journalism  to  enjoy  the  life  of  a 

paper  advertising  should  be  considered  small  city  editor. 

A  |i  .1  .1  just  the  same  as  a  printing  job  in  the  job  Still  another  was  discovered  when  the 

AlOany,  1  roy,  ocnenectaay  plant  and  that  advertising  rates  should  interviewer  started  to  ask  questions 

®  return  commensurate  with  a  about  the  Empire  State  School  of 

printing  job  ba.sed  on  the  Franklin  price  Printing  at  Ithaca,  in  the  foundation  of 

The  Capitol  District  list.  He  said  the  Sooner  the  newspapers  which  last  year  Mr.  Gannett  was  a  prime 

begin  to  sell  their  advertising  space  with  mover.  He  gave  some  information  until 


The  Capitol  District 


NATIONAL  REPRESENTATIVE 
John  M.  Branham  Co. 


the  idea  of  getting  as  much  of  a  profit 


learned  that  his  questioner  was 


as  a  grocer  does  on  butter,  flour  and  Ithaca-bound  himself  the  next  day. 
other  commi^ities.  the  smner  he  will  be  “ Whv,  talk  to  me.  then  ?”  was  his  re- 
“payiiig  an  income  tax  instead  of  notes  sponse.  “Go  down  to  the  school  and 
at  the  bank."  Mr.  Parker  said  he  had  look  into  all  its  comers.  See  it  for  your- 
had  a  quarter  of  a  century  of  experience  self  and  you’ll  get  the  rsal  story.” 


The  Premium 
of  The  Moment 

‘The  American  Flag 

The  flag  offer  is  more  popular  this 
year  than  any  time  since  the  war. 
We  are  offering  our  new  Gloria 
bunting  Flag,  sewed  stripes, 
Printed  Unions,  Guaranteed  Fast 
Colors,  at  prices  considerably  un¬ 
der  the  market. 

Place  orders  now  for  Decoration  Day, 
Flag  Day  and  Fourth  of  July. 

IVrite  at  once  for  Samples  and  Prices. 

S.  BLAKE  WILLSDEN 

29  East  Madison  St.,  ChicaKO 


**In  Boston  It's  the  Post" 

Circulation  Averages 
for  1922 

BOSTON  DAILY  POST 

396,902 

Copies  Per  Day 

BOSTON  SUNDAY  POST 

401,643 

Copies  Per  Sunday 

First  in  Local,  General  and 
Total  Display  Advertising 


in  MILWAUKEE 


Let  your  advertis¬ 
ing  grow  with  Mil¬ 
waukee’s  fastest 
growing  daily — 


REPRESENTATIVES— 

«.  LMAN  PAYNE  C8.,  Ckliw,  StlrsIL 
St  LmIs,  Lst  AssMm. 

PAYNE,  ■•RNS  A  SMITH,  Hm  Vsrk,  Isitn. 


An  Accounting 
and 

Federal  T ax  Service 
for  Publishers 


References  on 
Application 


CLUTORD  YEWDALL 

33  West  42nd  Street 
New  York  City 


CIRCULATION 
=  BU1LDING= 
SUPREMACY 


Employed  by  Best 
Ask  Any  of  These 


THE  LOS  ANGELES  TIMES  (3) 
THE  PHILADELPHIA  INQUIRE 


THE  PHILADELPHIA  INQUIRER 
(2) 

THE  CLEVELAND  PLAIN 
DEIALER 

THE  WASHINGTON  POST  (Z) 
THE  INDIANAPOLIS  NEWS 
THE  ATLANTA  JOURNAL 
THE  MEMPHIS  COMMERCIAL 
APPEAL 


Writ*  or  Wiro  Car*  Atlanta  Journal 


MOLUSTERS  CIRCUIATIOX 
^  ORGANIZATION 

300  MERRITT  Bloo,  Los  ANaELeS,CA>- 


THE 

NEW  ORLEANS  STATES 


In  two  year*  has  increased 
Daily  over  17,000 
Sunday  over  41,000 
Present  averages  are 

Daily  over  54,000 
Sun^y  over  77,000 
Rate  12c  flat  Daily 

15c  flat  Sunday 


Advertising  gain  (or  1922 
1,025,432 — Greatest  in  the  South 


Represented  by 

THE  S.  C.  BECKWITH 
SPECIAL  AGENCY 
NEW  YORK 


JOHN  M.  BRANHAM  CO. 

CHICAGO 


THE  BOSTON 
AMERICAN 


Is  showing  two  gratifying  re¬ 
sults  of  its  three-cent  price: 

It  has  the  Largest  Circulation  in 
New  England  at  that  price. 

It  is  taking  on  a  Higher  Grade 
of  Advertising  every  month. 

(JUALITY  and  QUANTITY 
Go  Hand  in  Hand. 


KANSAS  IS  A  RICH.  RESPONSIVE 
FIELD— TOPEKA,  ITS  CAPITAL 
A  GOOD  “TRY  OUT"  OTY 


They  ar*  bast  oovarsd  by  the 


ILopeka 
39atlp  Capital 


TOPEKA,  KANSAS 

Only  Kansas  Daily  with  a  Gansral 
Kansas  Circnlattoa 

Dominate*  its  field  in  circulation,  all 
classes  oi  advertising,  news,  prestige 
and  reader  confidence. 

Suppliaa  market  data— doe*  sarvay 
work— give*  real  co- opera tion. 


PUBLISHER 

MEMBER  A.  B.  C.—A.  N.  P.  A. 
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pOLLAR  PULLEi?  o 


AdvrrtitiHg  and  circulaiion  managers  are  always  on  the  lookout  for  new 
^eas  that  will  increase  advertising  receipts  and  win  new  circulation.  Your 
idea  for  increasing  advertiiin g  or  circulation  may  net  appeal  to  your  manager, 
but  it  may  be  just  the  thing  tlM  some  other  manager  wants  Editor  &  Plb- 
LiSHER  mil  pay  $1  for  each  idea  printed  under  this  head.  The  fact  that 
the  idea  is  now  being  used  in  your  city  does  not  bar  it  from  the  department. 
Address  your  C’.onmuuicaiii.m  to  the  Dollar  Fuller  Editor.  IVhen  they 
appear  clip  them  and  mail  them  in  and  receive  bayment.  Unavailable  ideas 
wilt  not  be  returned. 


PDITOR  &  PUBLISHER 
receives  a  great  many 
requests  for  the  names  and 
addresses  of  contributors  to 
the  Hunch  and  Dollar  Puller 
departments  from  newspa¬ 
pers  anxious  to  get  in  imme¬ 
diate  touch  with  them.  Under 
the  system  of  using  only 
initials  of  contributors  it  has 
in  some  cases  taken  us  six 
weeks  or  more  to  connect  the 
wires.  For  this  reason  better 
service  will  be  rendered  in 
the  future  if  the  following 
form  is  followed  in  the  case 
of  each  contribution  to  the 
departments: — Name  of  con¬ 
tributor,  name  of  newspaper, 
employer  or  home  address, 
name  of  city,  abbreviation  of 
State  name. 


awarded  at  the  end  of  the  week.  The 
prize  winning  ad  will  receive  25  points, 
first  honorable  mention  15  points,  second 
10  points,  and  third  5  points.  The  fol¬ 
lowing  week  the  prize  winning  ads  will 
lie  published  in  the  Omaha  Bee,  a  dif¬ 
ferent  one  each  night  with  the  name  of 
the  winner.  Several  prominent  advertis¬ 
ing  men  of  Omaha  will  act  as  judges. — 
R.  Davidson,  3624  North  41st  street, 
Omaha,  Neb. 


There  are  a  lot  of  people  in  every  city 
who  want  an  automobile  mighty  bad  and 
who  could  pay  up  to  $100  for  a  used  car. 
-•\nd  there  are,  in  every  city,  a  lot  of 
dealers  who  would  be  mighty  glad  to  get 
$100  for  some  of  the  used  cars  they  have 
on  hand.  It  would,  therefore  be  a  good 
stunt  for  the  paper  to  inaugurate  a 
“$100  Used  Car  Week”  and  to  get  all 
the  dealers  who  have  cars  they  can  sell 
for  that  price  to  come  in  on  a  special  page 
of  advertising  the  paper  would  run  on 
each  day  of  the  week.  Of  course,  the 
paper  would  boost  the  thing  along  with 
siKcial  news  stories.  .\11  this  would  be 
a  fairly  easy  way  of  getting  some  extra 
advertising. — Frank  H.  Williams.  1920 
Spy  Run  avenue.  Fort  Wayne,  Ind. 


Few  Papers  —  (if  any)  —  surpasa  the 


TRENTON 
NEW  JERSEY 


TIMES 


A  Food  Medium 


recent  reader  survey  indicates 
that  among  the  housewives  of 
the  city  our  Thursday  Food 
Feature  Department — upward  of 
four  pages  devoted  to  food 
recipes  and  news  and  food  ad¬ 
vertising — is  the  best  feature 
carried  by  the  Times 


Circulation  3#,237 


Member  A.B.C* 


KELLY-SMITH  CO. 

Marlborough  Bldg.  Lytton  Bldg. 

New  York  (3iicago 


Westchester  Cotmty*s 
Greatest  Advertising 
Medium 


DAILY  ARGUS 


Mount  Vernon,  N.  Y. 

Carried 


Over  7,000,000 


An  insurance  man  located  in  Abilene,  Promoters  of  special  sales  for  mer- 
Tcx.,  advertised  a  $5  prize  to  the  boy  chants  have  a  special  service  offered  by 
or  girl  who  would  bring  him  the  longest  ^wrence  (Kan.)  Journal-Wbrld,  of 
list  of  uninsured  dwellings,  furniture,  si^'cial  value  and  convenience.  W.  C. 
automobiles,  store  buildings  or  stocks.  Simons,  its  editor  and  publisher,  has  spent 
The  contest  lasted  two  weeks.  The  idea  several  years  in  obtaining  mailing  lists 
certainly  must  have  furnished  him  with  for  the  Lawrence  trade  territory  and  the 
a  good  prospect  list. — Paul  J.  Thompson,  office  is  now  able  to  offer  sales  promoters 
University  of  Texas,  .Austin,  Tex.  a.  pcice  to  include  both  the  printing  of 

Does  your  advertising  department  take  and  their  complete  distribution  in 

more  than  the  usual  interest  in  the  various  the  territory.  This  service  includes  the 
holidays  throughout  the  year?  Do  they  addressing  and  mailing  of  the  bills.  The 
look  at  them  from  a  commercial  stand-  Journal- World  will  also  furnish  hand  dis- 
point?  Unless  they  have,  they  are  miss-  tribution  from  store  to  store  or  house  to 
ing  a  wonderful  opportunity  to  increase  house  in  l.awrence.  The  idea  may  not 
their  lineage  on  these  days.  Banks,  de-  he  entirely  new  but  sales  promoters  who 
partment  stores  and  other  business  places  have  worked  in  Lawrence  lately  have 
are  always  willing  to  either  extend  the  expressed  much  satisfaction  in  finding 
greetings  of  the  season,  publish  a  little  such  service  available.  Many  times,  too, 
statement  in  conjunction  with  the  holi-  the  copy  for  the  bills  first  runs  as  an  ad 
day,  or  let  the  public  know  that  they,  in  the  paper.  'The  mailing  lists  used  are 
too,  are  up  and  awake  to  the  meaning  of  kept  right  up  to  date  and  have  cost  from 
the  occasion.  Banks  and  trust  companies  two  to  three  cents  a  name.— Earl  Potter, 
who  seldom  advertise  to  a  great  extent,  637  Ohio  street,  I.awrence.  Kan. 

are  always  responsive  on  occasions  like  - 

this.— Robert  W.  Stevenson,  311  South  The  Omaha  Bee  is  making  arrange- 
13th  street,  Reading,  Pa.  ments  for  their  first  annual*  food  products 

-  show.  The  show  will  be  staged  at  the 

Every  building  that  is  erected  in  your  Omaha  auditorium  from  Sept.  24  to  29, 
town  is  good  for  at  least  two  good  busi-  inclusive.  Contracts  for  exhibitors  are 
ness  stories  that  can  be  made  to  pay,  being  printed  and  will  soon  be  issued  to 
especially  if  pictures  of  the  building  are  all  grocers  of  this  territory.  .A  wide  pub- 
used.  Under  the  heading  “Who  is  build-  licity  campaign  will  be  given  and  spon- 
ing  it?”  can  be  run  stories  about  the  sored  by  the  Progressive  Retail  Grocers’ 
architect,  the  general  contractor,  the  .Association  and  the  Bet.  J.  j.  Cameron, 
painter,  the  decorator,  the  electrician,  the  secretary  of  the  association,  is  putting  up 
plumber,  and  every  one  else  who  has  a  a  great  argument  with  the  grocers  in  this 
part  in  the  contract,  and  they  will  gladly  community.  He  says:  “.Are  yon  getting 
pay  line  rates  for  the  publicity.  The  your  share  of  Nebraska’s  business?  If 
stories  can  be  written  so  attractively  that  not,  you  have  no  one  to  blame  but  your- 
they  will  not  smack  .so  much  of  commer-  self.  Its  people  are  easy  to  meet  and 
ciaiism  as  to  be  obji-ctionable  as  news  ready  to  make  new  friends  quickly.  If 
stories.  Run  one  article  about  the  build-  you  have  a  clean  cut  business  proposition 
ing  when  it  is  begun  and  another  when  you  need  only  to  come  to  C)maha,  present 
it  is  completed.- W.  H.  M.,  University  your  case  and  you  will  find  a  profitable 
of  Texas,  .Austin,  Tex.  outlet  for  your  product.  The  association 

_  invites  you  to  market  in  Omaha.  Come 

.Mrs.  Mary  Marston  Kinsey,  advertising  and  sign  the  food  contract,  pack  a  goodly 
manager  of  the  Burgess-Nash  department  supply  of  window  trimmings,  bring  your 
store  at  Omaha,  has  it  all  figured  out  demonstrators,  and  Omaha  will  turn  the 
that  Imvs  and  girls  between  the  ages  of  trick  over  night.”  .Arrangements  have 
14  and  18  ought  to  be  able  to  put  up  g(^  been  made  to  give  exhibitors  the  closest 
advertising  copy.  Merchandise  is  ^ing  kind  of  co-operation,  and  just  as  fast  as 
displayed  on  the  main  floor  in  the  young  contracts  are  signed  the  firm  name  will 
men’s  shop,  and  in  the  junior  and  misses’  he  published  in  the  Retail  Grocer  and  the 
shop.  .Ads  on  this  merchandise  are  to  be  Market  Ma.ster,  two  trade  journals  read 
written  by  the  boys  and  girls.  .A  prize  bv  all  retail  grocers.  On  Sunday.  Sept, 
will  be  given  each  day  for  the  best  ad,  23.  the  Bee  will  issue  a  special  edition 
and,  in  addition,  three  honorable  mentions  given  over  to  the  food,  household  and 
will  be  given  which  will  entitle  the  win-  electrical  exposition. — .A.  R.  Davison, 
ners  to  compete  for  the  final  prize  to  be  3624  No.  41st  street,  Omaha,  Neb. 


Lines  in  1922 


This  is  the  Greatest  Amount  of 
Advertising  Carried  by  Any 
Paper  in  This  Important  County. 


OVER 


64,000 


LARGEST  EVENING 
CIRCULATION  IN  IOWA 


The 

DesMoines 

Capital 


CIRCULATION 


SELLING 

CAMPAIGNS 


Great  increase  in 
your  circulation  in  a 
few  weeks — all  paid 
in  advance — nothing 
under  six  months. 
(Conservative  serv¬ 
ice — positive  results. 
Sixteen  years  of  sub¬ 
stantial  successes. 
Service  you  will  like. 
Ask  about  us. 


THE  PULTZ  CO.,  Ltd. 


3Z  Sec.  Nat.  Bank  Bldg., 

READING,  PA. 

Long  Distance  241S-R 


I 

% 


I 


i 
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Street  Boxes  Ordered  Removed 

Several  months  ago  the  Salem  (Ore.) 
Morning  Statesman  installed  boxes  for 
sale  of  papers  on  principal  corners  in  the 
city.  When  the  City  Council  ordered  the 
boxes  removed,  on  the  ground  that  they 
were  unsightly  and  a  menace  to  public 
morals,  inasmuch  as  they  tempted  the 
citizenship  ,  to  steal  both  papers  and 
money,  the  Statesman  made  a  vigorous 
protest,  but  without  avail. 


Fire  Damages  Kansas  Plant 

Fire,  starting  in  the  basement,  damaged 
the  plant  of  the  Junction  City  (Kan.) 
Union.  The  heat  was  so  great  that  roll¬ 
ers  on  the  job  department  presses,  third 
floor,  were  melted.  A  heavy  loss  was 
sustained  by  the  press  room,  linotypes 
and  presses,  as  well  as  the  stock.  H.  E. 
and  John  Montgomery  are  the  owners. 


Plan  Morning  Paper  for  Ogden 

Ogden,  Utah,  may  have  a  morning 
newspaper  soon.  From  a  reliable  source 
it  is  learned  that  a  $200,000  company  is 
being  organized  to  launch  it.  The  new 
paper,  the  plan  states,  will  be  located  in 
a  building  on  Washington  avenue.  Og¬ 
den  has  but  one  paper  today — the  evening 
Standard-Examiner. 


Paper  Find*  Plot,  Buy*  It 

The  St.  Petersburg  (Fla.)  Evening 
Independent  has  purchased  the  brick 
building  adjoining  its  present  home  for 
future  needs.  The  plot  is  80  x  1(X)  feet, 
and  the  purchase  price  is  said  to  have 
been  $35,000. 

Farmer-Labor  to  Buy  Chain 

The  Farmer-I^bor  Reconstruction 
League  plans  a  newspaper  chain  from 
Oklahoma  City  to  Wichita. 


SUPPLIES  &  EQUIPMENT 

For  Nowspapor  Making 


For  Sal* 

Hoe- Bullock  four  and  eight  page  rotary  press 
in  good  condition.  Need  the  room  and  will 
sacrifice  it.  Write  or  wire  The  Beaumont 
News,  Beaumont,  Texas. 


For  Sale 

Goss  quad  straight  line  web  press,  tVo  deck, 
four  ^ates  wide,  8  cols,  wide  12  ems,  22ii 
inches  long,  web  69  inches,  all  the  usual  com¬ 
binations  up  to  32  pages,  with  motor  and 
control,  only  $12,000  where  it  stands.  Also 
Hoe  quad,  four  deck,  8  cols.  13  ems,  22^ 
inches  long,  motor  and  control,  $10,000.  Com¬ 
plete  stereo,  equipment  for  either  of  above 
presses,  $2,000.  Details  on  request.  Baker 
Sales  Co.,  200  Fifth  Ave.,  New  York. 


Wo  ewn  hicreasa  jratar  business— 
rou  want  it  Increased. 

You  have  thought  of  press  clipiifngs 
yourself.  But  lot  us  tell  you  how  press 
clippings  can  be  mads  a  business- 
builder  for  you. 

BURRELLE 

145  Lafayette  St.,  N.  Y.  City 

Established  a  Quarter  of  a  Century 


Thu  foUuwing  Wub  Prtttut  at  low 
prices.  Good  terms; 

Ssstt,  4  anf  8  sags.  «itb  essipanat  $2,200.00 

Pettw,  16  pats,  witk  essipncnt _  5.250.00 

Hst,  32  satt.  8  est .  8,500.00 

Net  Ststsple,  24  saae.  8  csl .  11,000.00 

Ssstt  24  sets,  itraifht  line.  8-col.  12,000.00 

Gass.  32  sasc.  lev  tsam  swfel _  10,500.00 

Csttrsll  Ma«a/lBS,  32  pitM.  8'/>xll  4,000.00 
Ssstt  MslU-CsIsr,  64  pates,  8'/sXll  12,000.00 
12  Lisetypes.  MsOsli  3.  4,  5.  8,  at  Isw  priest. 
2  Mssetypss  srltk  cseiplste  ttplpnsst,  srith  six 
scfiet  St  natricss. 

Liastyps  Sspplisi.  Nev  Msifi  $55.00.  Llstn 
$1.00,  Spaetfeaaft  $1.15,  all  fsarantest. 

PECKHAM  MACHINERY  CO. 

Sscclalfsti  in  the  Sals  sf  Newspaper  Plants 
34th  St.  &.  B’way,  New  York  City 
(Marbridge  Bldg.) 


R.  HOE  &  CO. 

For  One  Hundred  Years  the  Landing 
Dealgnars  and  Mamifacturera  of  News¬ 
paper  Prsasaa  and  Printing  Machinery 
of  An  Kinds 

Quality  First — 
Progress  Always 

We  always  carry  a  full  line  of  Press 
and  Stereo- room  supplies,  including 
blankets  of  all  kinds,  knives,  rubbers, 
cheek  woods,  matrix  paper,  imported 
and  domestic  tissue,  brushes,  chem¬ 
icals,  counters,  papM  roll  trucks,  etc., 
all  at  the  lowest  prices  consistent  with 
Hoe  high  quality. 

504-520  GRAND  STREET 
NEW  YORK  CITY 

No.  r  Watar  Straot  Tribcma  BuOding 
BostOiV  Maas.  Cbfaago^  HUBsfa 


Priaters’  OutfillrA 

Printing  Plants  and  business  bought  and 
sold.  American  Typefounders’  products,  print¬ 
ers’  and  bookbinders’  machinery  of  every  de¬ 
scription.  Conner,  Fendler  &  Co.,  96  Beekman 
St.,  New  York  City. 


N.Y.  DAILY  NEWS 

HALF-TONES 
Best  in  the  World 
Made  by 

POWERS 

NEW  PROCESS 


Bankruptcy  Sale 

Printing  plant  of  the  New¬ 
burgh  (N.  Y.)  Daily  SUr 

11  a.  m.  SATURDAY, 
APRIL  28th 

Portions  of  the  plant  re¬ 
maining  unsold  as  follows: 

2  linotypes 
4  motors 

Type,  paper,  sundry  me¬ 
chanical  appliances  and 
office  furniture  will  be  sold 
at  auction  at  the  plant 

Water  and  Fifth  Sts., 
Newburgh,  N.  Y. 

by  Augustus  W.  Bennet,  Trustee 


Newspaper  Opportunities 

Before  purehislng  a  Nrwsptper  send  for  "UST- 
INGR.”  April  Issue  rontains  details  of  nearly  100 
pspirs.  Including  dally  papers,  needing  from  $1C0,- 
000  down  to  $4,000  cash  to  handle.  Weekly  and 
wml-weekly  papers  of  all  ilzes.  Hate  some  papers 
that  ran  he  leased.  All  parta  of  the  U.  8.  repre¬ 
sented.  Our  peraonal  sertlee  plan  enablea  puhllshers 
to  find  the  exart  paper  they  want.  Secure  a  copy 
of  "LISTI.NGS"  hefore  you  buy.  It's  free  and  pub¬ 
lished  thrice  a  month. 

MUST  HAVE  MORE  PAPERS 
We  hate  a  large  number  of  customers  who  are  de¬ 
pending  upon  us  for  newspapers.  Want  to  kUT 
List  with  lai  and  ute  yourself  the  annoyanoe  of 
ruriostty  seeken  and  those  who  want  your  paper  and 
dctlre  to  work  out  the  pay.  We  wnd  you  only  actual 
buyen.  We  hate  some  custoroeri  ready  to  go  limit. 
No  paper  too  big  If  the  paper  la  worth  the  prlee. 
Ain  hate  thow  seeking  imall  dally  and  weekly 
papen.  Others  who  want  to  Iran.  No  matter  the 
siae  of  your  paper  or  where  It  Is  located,  get  our 
blanki,  list  with  us  and  your  paper  will  be  quickly 
nld. 

PUBLISHERS’  SERVICE  BUREAU 

(EatabUihed  1916) 

119  N.  Bmrann  SL  Hantald,  8klo 

Ownod  and  Managad  ky  Expwlsattd  NEWSPAfER 
MEH. 


Directory  of  Leading  Features 

FOB  DAILY,  SUNOAT  AND  WEEKLY  NEWSPAFEB8. 


Bedtime  Stories 

Movies 

‘  KAOOEDT  ANN  AND  BAOOEDT  ANDY” 

By  Johnny  Oruelle.  famoua  author. 

Dnited  Feature  Synd.,  World  Bldg.,  N.  T. 

"THE  DIABY  OF  A  PBOFESSIONAL  MOVIE 
FAN” 

By  Gladys  Hall.  IlluHtrated. 

Metropolitan  Newipaper  Service,  New  York 

Business  Philosophies 

Newspaper  Halftones 

TOK  DBEIEB  KONTHLT  CLIPPING  SHEET 

King  Edltori’  Features 

1170  Broadway,  N.  T.  C. 

HALF  COLUMN  HALF  TONE. 

1V4  In,  deep.  f<»r  $1.10;  ten  for  $9.00. 
Independent  Engraver,  868  W,  88th  St.,  N.  Y. 

Colyums 

New  York  Letter 

‘■DAY  AND  NIOHT^' 

Weekly;  general  Information,  comment,  humor. 

7  E.  42nd  St..  N.  Y.  C.,  Boom  1008. 

“INSIDE  STUFF  ABOUT  NEW  YOBK” 

By  William  Johnaton 

United  Feature  Synd.,  World  Bldg.,  N.  Y. 

Comic  Pages 

Serials 

^’SUSTAINED  INTEREST  * 

That'll  wbat  Serial  Readers  want, 
riiat'tt  what  you  fan  Uive  'Em  with 
'Hie  Minimi  l>ollar  Doll"  (By  C.  N.  and  A.  M 
WilllainHunl,  *‘My  Huaband'a  Wife,"  ete. 

BILLY  BUNK 

New  Paper  Thla  Week 

Detroit  Newx,  Detroit.  Mieli. 

Herald-Sun  Syndicate,  280  Broadway,  N.  Y,  City 

Comic  Strips 

If  it’s  Serials,  write  ua. 

The  Bell  Syndioate,  Ino.,  World  Bldg,,  N.  Y. 

OAS  BUGGIES  by  Beck — an  aee  atrip 

Metropolitan  Newspaper  Bervica. 

Short  Stories 

160  Nassau  St,,  New  York 

IBVIN  COBB'S  SNAKE  DOCTOB 

‘■HANK  A  PETE” 

6  col.  atrip-  full  of  fiin 

Columbia  Nswipaper  Service,  Now  York  City 

Winner  of  the  lOS’J  0.  Henry  Price,  is  a  feature 
<if  the  Bell  Short  Story  Service.  Tbia  new  Bell 
Stunt  la  going  One,  and  no  wonder  when  you 
l)H>k  as  these  Big  I.«aKue  nameu; 

■  THEM  DAYS  IS  GONE  FOBEVEB” 
Written  in  rhyme  and  set  to  music 

United  Feature  Synd.,  World  Bldg.,  N.  Y. 

ItiMith  Tarkington  William  Almon  Wolff 

E.  Pliilllpa  Oppenhelm  Jonathan  Brooka 

.Mary  Itoberta  Rinehart  Henry  J.  Forman 

Tristram  Tupiier  Aehmed  Alalullab 

Daily  Columns 

LYoderlck  R.  Beohdolt  Lawrence  Perry 
<'<»urtney  Riley  Coo|)er  Charlea  E.  Van  I.4»an 

‘  METBOPOLITAN  MUKBLES” 

The  Bell  Syndicate.  Ino.,  World  Bldg.,  N.  Y. 

By  Count  Edward  Eleby  ' 

Hol-Nord  Feature  Service,  600  6th  Ave.,  N.  Y, 

Sunday  Pages 

“CBOSS  COUNTBY  BAMBLES” 

By  Allen  Cbalfee 

Hol-Nord  Feature  Service,  600  6tl>  Ave.,  N,  Y, 

EXPLOIT  AND  ADVENTUBE  BEBVICE 
Weekly  page  tpreada  of  llluatrattons  that  arrest, 
and  copy  that  bolds  the  attention. 

Metropolitan  Newspaper  Service,  N.  Y. 

•■THE  SCIENCE  SHELF” 

By  Wlllinm  Crowder,  lUuatrated  (mata) 

Hol-Nord  Feature  Service,  600  6th  Ave.,  N.  Y. 

“OLD  CUBIOSITY  ” 

Stimulating  and  ainiialng,  by  Ella  S.  SItngluff 

Hol-Nord  Feature  Service,  600  6th  Ave.,  N,  Y, 

Fashions 

“LAW  LIGHTS”  (dally  or  weekly) 

By  Harry  Cole  Bates 

Hol-Nord  Feature  Service,  600  6th  Ave.,  N,  Y, 

FAIBCHILD  FASHION  BEBVICE 

Dally  and  Sunday,  Etllted  by  Eleanor  Gunn 

Metropolitan  Service.  160  Naaiau  St.,  N.  Y, 

Verse 

Finance  and  Investments 

"VEBSIFLAQE  ■■ 

‘  BUSINESS  CONDITIONS  IN  THE  PACIFIC 
SOUTHWXST” 

Monthly  survey,  by  Jolin  E.  IlarlH-r 

A  Htli’k  a  day  of  whlmay,  cheer  and  tiiinior. 

Metropolitan  Newipaper  Service.  New  York. 

Hol-Nord  Feature  Service,  600  6th  Ave.,  N.  Y. 

•  OFF  THE  BEATEN  PATH" 

■INVESTMENT  TALKS " 

Ky  Jortlan  Manaley,  weekly 

Hol-Nord  Feature  Service,  600  6th  Ave,,  N.  Y. 

By  WlUprit,  triweekly 

Hol-Nord  Feature  Service,  500  5th  Ave..  N.  Y. 

Weekly  Cartoons 

Bob  Dickey,  the  Dog  Man,  Does  One  a  Week. 
Kspcclally  for  newepapera.  He's  inimitable. 
Metropolitan  Newspaper  Service,  New  York. 

Health 

DOBOTHY  BOCKEB,  K.  A.,  M.  D., 
Public  health  expert,  writes  dully  article 

United  Feature  Synd.,  World  Bldg.,  N.  Y. 

Humor 

Weekly  Short  Story 

STEPHEN  LEACOCK  S  WEEKLY  ABTICLE 

Metropolitan  Newapapar  Servica 

160  Naaaau  Bt.,  New  York 

WEEKLY  ILLU8TBATED  SHOBT  FICTION 

Metropolitan  Nswspaper  Barvlce 

160  Nassau  8t.,  Naw  York 

Literature 


Women*s  Features 


■BOOKS  A  LA  CABTE” 

Ky  Kii-hard  l.e>  Calllimoe,  faniu'iiH  author 
Hol-Nord  Foaturv  Sorvioa,  600  Oth  Avw,,  N.  T. 


■'TOUB  HOKE  AND  TOU  " 

By  Helen  Kendall,  taxt  and  ’’art"  aqoally  g»od. 
MatropoUtan  Nawapap«  tarvloa,  Naw  Tark. 
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SITUATIONS  WANTED 

^  A  WMtD  for  ■dvwti— nH»  undH'  this 
clasdficatioii.  Cask  with  onUr.  For 
thoM  iinwnplffiyd  OM  h— rtliMi  (ad^.  ao*  ta 
(xcaad  »  words)  FREE. 


k  Working  Forsman 

Good  executive  and  systematizer,  with  ex¬ 
perience  on  large  and  snuU  newspapers.  Ex- 
per  on  makeup,  linotype,  ads.  Will  get  edi¬ 
tions  out  promptly  at  minimum  cost  and  re¬ 
lieve  you  of  responsibility  in  his  departmenL 
Locate  anywhere.  Union.  B-S15,  Editor  & 
Publisher. 


AdvsrtiaiBg  Msmstgar 

Energetic  and  enthusiastic  worker.  Good 
past  executive  record.  Can  write  and  sell 
copy.  Eixcellent  references.  Paper  10-20,000 
circulation  in  Wisconsin  or  Michigan  pie- 
fetred.  Start  at  $50  per  week.  Address  mx 
B'578,  Editor  A  Publisher. 


Business  Builder 

All-around,  clean-cut,  aggressive  newspaper 
man  seeks  connection  to  take  effect  May  1st 
to  look  after  the  advertising  end  of  live  daily 
or  healthy  weekly  that  needs  some  “pep," 
and  to  sutiervise  other  departments  if  need  be. 
State  the  pioposition  in  one  letter,  including 
rcmuneraticm  the  berth  will  pay.  Go  any¬ 
where.  Address,  J.  Geary  Foulk,  Room  216, 
109  South  Dark  Street,  Chicago,  III. 


SITUATIONS  WANTED 

Mailing  Room  Foraasan 

More  than  fifteen  years’  experience  as  fore¬ 
man.  Will  be  at  liberty  May  Ist.  Competent 
to  handle  any  size  mailing  rcxim.  Married, 
steady  and  reliable.  Have  excellent  references 
from  former  employers.  Address  B-S66, 
Editor  &  Publisher. 

News  Doctor, 

29  years  old.  In  the  game  10  years.  Re¬ 
porter,  expert  with  features.  News  super¬ 
vision.  References  from  big  publishers. 
Pleasing  personality.  Work  guaranteed. 
Want  small  city  in  west.  Now  on  Texas 
daily.  B-576,  Editor  &  Publisher. 

Wants  to  Become  Established 
Young  lady  graduates  from  School  of  Jour¬ 
nalism,  University  of  Missouri,  April  20th. 
Desires  position  in  editorial  department  of  a 
newspaper  or  magazine.  Box  B-571,  Editor  & 
Publisher. 

Writer 

Newspaper  man,  young,  experienced  in  eco¬ 
nomics,  political  and  business  affairs,  wishes 
writing  connection  with  high-class  newspaper, 
magazine  or  syndicate.  Now  on  publication. 
Box  B-532,  Editor  &  Publisher. 


Circulatioa  Manager 

High  pleasure  result  getter.  Understands  all 
divisions  of  circulation.  Your  dollar  invested 
in  my  services  will  show  100%  returns.  At 
liberty  May  1st.  B-569,  Editor  &  Publisher. 

Orculatloo  Manngar 

Desires  connection  where  initiative  and  capa¬ 
bility  is  demanded.  I  am  thoroughly  ex¬ 
perienced  in  all  branches  of  circulation  work. 
Box  A-996,  care  Editor  A  Publisher. 

Circulation  Manager 

12  years'  experience  morning  and  evening 
dailies.  Steady  circulation  builder  by  busi¬ 
ness  methods.  Prefer  paper  15,000  to  35,000 
circulation.  Must  be  permanent.  Open  after 
May  1.  B-S67,  Editor  A  Publisher. 

□assifiad  Advertisiag  Manager. 

Three  years’  experience  as  Classified  Mana¬ 
ger  in  city  of  100,000.  Desires  position  in  the 
middle  west.  Am  now  employed  and  will 
be  until  June  1st.  Married,  27  years  of  age. 
Address  B-572,  Editor  A  Publisher. 

Clever  Cartoonist 

with  years  of  experience  on  N.  Y.  and  out 
of  town  newspapers,  magazines,  N.  Y.  adver¬ 
tising  firm,  etc.,  wants  position  arith  newspaper, 
magazine  or  any  reliable  firm.  Box  504  at  35 
East  27tb  Street,  N.  Y. 

Editor  and  Manager 

seeks  either  position.  Highest  references. 
Now  employed  by  large  metropolitan  paper. 
Address  B-54S,  Editor  A  Publisher. 

Editorial  Assistant 

who  can  write  editorials,  feature  articles; 
read  manuscripts;  proof;  stenographer;  de¬ 
sires  position  on  magazine  or  newspaper. 
Address,  P.  O.  Box  335,  Lee,  Massachusetts. 

General  Manager 

For  the  past  four  years,  I  have  been  build¬ 
ing  a  newspaper 'property;  a  dozen  new  men 
now  own  it  and  I  will  be  eliminated  in  a 
few  months.  Forty-one  and  exceptionally 
equipped  with  experience,  tact  and  ability. 
If  you  need  a  $10,000  man,  let  us  investigate 
each  other.  Will  be  at  publishers  conven¬ 
tion.  Box  B-556,  Editor  A  Publisher. 

Reporter 

Student  of  Journalism,  age  20,  wants  to  break 
into  news  game.  Prefers  reporting  on  daily 
in  New  York  State  or  vicini^.  For  particu¬ 
lars  write  B-S80,  Editor  A  ^Uisher. 


DENVER  STAFFS  MERGED 


HELP  WANTED 


claaaiAcatkm.  Cash  with  order. 


Correspondents, 

preferably  with  an  insight  into  picture 
theatre  management,  wanted  in  every  im¬ 
portant  center  to  report  on  the  ex^oita-  $7,SM  Cash 
tion  and  presentation  of  First  National 
attractions.  News  stories  and  photo¬ 
graphs  especially  desired.  Good  chance 
for  side  money.  _  For  details:  Walter  F. 

Eberhardt.  Publicity  Department.  First 
National  Pictures,  6  West  4Rth  St.,  New 
York  City. 


BUSINESS  OPPORTUNITIES 

4*  A  WORD  for  advwrtiaamonts  undsr  this 
clossificatkai.  Cosh  with  order. 

For  Sale 

Profitable  linotype -equipped  official  county 
paper  in  New  Mexico.  Bargain.  Good  op¬ 
portunity  for  health  seeker.  Terms  on  part. 
Address  Box  B-565,  Editor  A  Publisher. 

For  Sale 

High  class  evening  paper.  Eastern 
Pennsylvania,  modem  equipment;  gooil 
business;  earning  large  dividends  on 
price  asked.  Initial  payment  $25,000. 
Leading  evening  paper,  small  city. 
New  York  State;  modem  pl.ant;  good 
business;  making  money.  Initial  pay¬ 
ment  $7,000. 

Evening  paper  in  South-East,  exclusive 
field,  modem  plant.  good  business 
earning  handsome  dividends  on  price 
asked.  Initial  payment  $30,000. 

Control  evening  paper  in  Virginia;  ex¬ 
clusive  field;  up-to-date  plant  doing 
nice  business.  Equipment-accounts  re¬ 
ceivable-money  in  bank  will  invoice 
more  than  price  asked.  Initial  payment 
$15,000. 

Half  interest  evening  paper  New  Jersey. 
Splendid  opportunity.  $75,000  cash  re¬ 
quired. 

Some  real  bargains  in  weekly  publica¬ 
tions.  J.  B.  fihale.  Times  Kiilding, 
New  York  City. 

Will  SeU 

8  page  weekly  newspaper  established  1854. 
Want  to  devote  full  time  to  job  printing. 
A.  R.  Hand,  Cape  May,  N.  J. 


Rocky  Mountxin  News  and  Timaa  Will 
Have  24-Hour  Service 

(By  TtUgraph  to  EntTO*  A  PuiusHxa) 

Denver,  Col.,  April  17. — To  gain  24- 
hour  coverage  the  management  of  the 
Rocky  Mountain  News  and  the  Denver 
times  has  consolidated  the  staffs  of  the 
two  publications  into  one  staff  working 
in  three  shifts.  The  new  joint  news- 
Times  staff  is  so  arranged  that  the  peak 
hours  for  news  are  particularly  protected 
although  the  staff  remains  the  same  size. 

Greatly  increased  efficiency,  more  ef¬ 
fective  co-operation  between  the  morning 
and  afternoon  papers  and  economy  of  op¬ 
eration  are  given  as  the  reasons  for  the 
sweeping  change.  William  E.  Shanklin 
has  been  made  managing  editor  of  the 
two  papers  and  Eddie  Day,  formerly  city 
editor  of  the  Denver  Times,  is  joint  city 
editor  with  Ray  M.  Humphreys  as  day 


Wanted 

Telegraph  editor,  experienced,  for  afternoon 
newspaper  of  12,500  circulation,  in  city  of 
30,000  population.  Evening  Eagle,  Butler,  Pa. 

Wanted 

Advertising  solicitor,  thoroughly  experienced, 
for  afternoon  daily  near  New  York.  State 
full  particulars  in  replying,  including  salary 
desir^.  Bayonne  Times,  Bayonne,  N.  J. 

Wanted  Immediately 

Reporter  who  has  had  experience  covering 
police  and  general  news  for  morning  news¬ 
paper  in  Pennsylvania  town  of  70,000.  Will 
pay  $35  a  week  to  start  for  party  who  has 
ambition,  is  reliable,  on  the  job  and  interested 
in  newspaper  work  to  exclusion  of  all  else. 
Answer  by  special  delivery  Box  B-S73,  Editor 
A  Publisher. 

Young,  Unmarried  Advertising  Solidtora 
having  some  daily  newspaper  experience  for 
permanent  industrial  advertising  departments 
which  we  conduct  for  many  leading  eastern 
daily  newspapers.  Must  be  young  men  of 
refinement,  good  hustlers  with  exceptionally 
pleasing  personality.  No  professional  special 
edition  solicitors  considered.  Commission 
basis.  Living  expenses  advanced  when 
necessa^.  John  B.  Gallagher  Company,  5945 
Grand  Central  Terminal  Building. 


assistant  and  Frank  C.  Farley  as  night 
assistant.  Gyde  Davis  has  been  made 
sporting  editor  in  Farley’s  place.  Miss 
Helen  Black,  formerly  dramatic  editor 
of  the  News,  is  now  in  charge  of  the 
dramatic  section  of  both  papers,  with 
Miss  Mattie  Durkee  as  assistant. 

AaUaiid  Tidings  Has  Walkout 

Trouble  that  has  been  brewing  in  the 
office  of  the  Ashland  (Oregon)  Daily 
Tidings  since  last  July,  when  owner  B.  R. 
Greer  refused  to  renew  his  contract  with 
the  typographical  union,  came  to  a  head 
.April  9,  none  of  the  mechanical  force 
showing  up  on  that  date.  However,  a 
four-page  paper  was  issued,  made  up 
from  ads  and  plate  matter,  and  two  pages 
were  issued  each  day  during  the  re¬ 
mainder  of  the  week,  Mr.  Greer  an¬ 
nounces  that  the  paper  will  be  issued  as 
usual,  beginning  April  16,  and  that  the 
plant  will  be  operated  strictly  as  an  open 
shop  and  that  non-union  men  only  will 
get  employment. 

Chong*  of  Address 

The  Jewish  Telegraphic  Agency  (Jew¬ 
ish  Correspondence  Bureau)  has  re¬ 
moved  its  headquarters  from  114  Fifth 
avenue  to  132  Nassau  street.  New  York. 


buys  highly  efficient 
weekly  newspaper  .-mil 
job  printing  plant;  in¬ 
ventories  worth  $8,400. 
Paper  stock  extra. 
Good  western  Canadian 
town  of  4,000.  Owner 
must  go  south  next 
winter.  B-.568,  Editor  A 
Publisher. 


Wanted 

Southern  Newspaper 

An  experienced  newspaper  man  desires 
property  in  South  Atlantic  States,  in 
town  of  over  50,000  population,  with 
good  surrounding  territory. 

PALMER,  DE  WITT  &  PALMER 

Newspopar  Fi  apsi-ttee, 

225  Fifth  Avenu*  N«w  Yot6 

Busines  established  1899  by 
C.  M.  Palmer 


Unusual  Opporbiiiities 

Daily  &  Weekly 
NEWSPAPERS 
TRADE  PAPERS 

HARWELL  &  CANNON 

Newspaper  and  Magazine 
Propertiea 

Times  Building,  New  York 

Established  1910 


SALES  REPRESENTATIVE 

4^  A  WORD  for  advertiasments  under  tfaie 
closeificatioa.  Caah  with  order. 

Graduate  Mechanical  Engineer 
and  former  mechanical  superintendent  of 
large  daily  newspaper  is  in  a  position  to  rep¬ 
resent  one  or  two  manufactnrers  of  printing 
machinery  and  supplies  in  New  York  and 
vicinity.  Practical  experience  and  widely 
acquainted  in  the  newspaper  field.  Valuable 
to  any  concern  desiring  the  services  of  well 
equipped  office  in  New  York  and  thorough 
systematic  sales  service.  Address  Box 
B-S42.  Editor  A  Publisher. 

Seek  New  Wage  Agreement 

The  present ,  wage  agreement  between 
the  Scranton  (Pa.)  newspaper  publish¬ 
ers  and  Newswriters’  Union,  No.  3,  ex¬ 
pires  on  May  20.  The  union  will  soon 
begin  negotiations  with  the  employers  for 
another  agreement.  The  present  scale  is 
$44  a  week  for  five-year .  reporters  on 
afternoon  papers  and  $45  on  morning 
editions.  The  union  will  seek  a  flat  in- 
vance  of  $6  a  week,  this  to  apply  to  all 
journeymen  reporters,  copy  editors  and 
city  editors. 

Chester  (Pa.)  Times’  Year  Book 

A  highly  informative  “Reference  Year 
Book  and  .■Mmanac”  for  1923  has  been 
compiled  for  Delaware  County  (Pa.)  by 
the  Chester  Times  and  Morning  Republi¬ 
can.  The  history  of  Chester  and  envi¬ 
rons  is  given,  as  well  as  a  complete  record 
of  all  the  organizations  of  city  and 
county. 

Butte  Miner  Has  Bad  Fire 

Fire,  thought  to  have  originated  in  the 
elevator  shaft  of  the  Butte  (Mont.) 
Miner,  did  damage  to  the  building  and 
plant  estimated  at  $30,000  early  Tuesday 
morning.  The  paper  is  owned  by  former 
Senator  W.  A.  Gark.  Until  repairs  arc 
completed  makeup  will  be  done  at  the 
Butte  Daily  Post  plant. 

Pine  Bluff  (Ark.)  Paper  Expands 

The  Adams  Printing  Company,  of  Pine 
Bluff,  Ark.,  publisher  of  the  Pine  Bluff 
Daily  Graphic,  has  made  arrangements 
to  expand.  Additional  floor  space  has 
been  leased  and  new  mechanical  equip¬ 
ment  ordered. 


IWE  OONNEa  THE  WIRES! 


OtfK  KR-  S.  FER- 

NAI.D  will  b«  St  the 
Waldorf-Astoria  In  Maw 
York  during  the  Publish- 
ers'  Convention,  April  t6- 
87.  Appointments  may  bo 
made  in  advanoe  through 
this  offloo,  or  during  tiie 
oonvention  days  at  ths 
hotsl.  Mo  charge  is  mads 
to  amployers  for  our  sor- 
vios. 


Fernald’s  Exchange.Inc 

RD  natY  byov..  Sprinofielo,  Mass. 


PIsrv*  C  StiST 
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{STARR  SERVICE  CORPS} 

♦ 

- - - - emi  €*- J 

J  phaaa  of 

-k  NEWSPAPER  MANAGEMENT  AND  ^ 
■¥  DEVELOPMENT  ^ 

*  ..  i 

Increasing  Advertising  W 
^  Earnings,  Circulation,  Etc. 

Sorvice  limitad  to  As8y  aevrspapma  ^ 
with  not  less  than  lS,Mg  cireeiatisia 

*  1 
STARR  SERVICE  CORPS 

J  Upbuildert  of  Newtpapara 
^  42d  St.  &  B'wsy  New  York  City  ^ 

ifirirititiririririr-kirirkirkir  irir 


SMALL  CITY  DAILY 
FOR  SALE 

at  a  Bargain  If  Taken 
at  Once 

$20,000.  Half  cash.  Terms  on 
balance.  Plant  in  splendid  work¬ 
ing  order;  will  inventory  $15,0(X). 
Address:  Tribune,  Pendleton, 
Ore. 


Here’s  Meanest  Thief 

The  Marshfield  (Ore.)  Daily  New* 
was  recently  burglarized  to  the  extent  of 
$225. 


First  Publication 
Illustrated  Weekly 
Humor  Series 

DAD  AMONG 

THE  HIGHBROWS 

by 

T.  R.  YBARRA 

Genial,  Unforced  Humor 

Chuckle  with  Dad  in  His  Strug¬ 
gles  with  “Culture” 

Released  beginning  May  6 
Write  for  Samples 

The  McClure 
Newspaper  Syndicate 

373  Fourth  Avenue,  New  York  Citjr 


Uhomas 


Editor  &  Publisher  for  April  21,  1923 

hunches 

Managing  editors  and  city  editors  are  always  on  the  lookout  for  news  and 
feature  ideas  that  can  be  used  locally.  Eoitok  &  Puslishee  wUl  pay  $1  for 
each  hunch  published  under  this  head.  The  fact  that  the  hunch  is  now  betng 
worked  successfully  in  your  city  does  not  bar  it  from  this  department.  Address 
your  contributions  to  the  Hunch  EoiTtMi.  When  they  appear,  clip  them  and 
mail  them  in  and  receive  Paymesst.  Unavailable  hunches  will  not  be  returned. 


Ciompang^ 

deneral  Offices’ 
Memphis,  — Tenn. 

m  •  — 

We  increase  t^our 
'  Local  Displaxi* 
^10,000  lines  Monlhlii 
>  ,  Wiih  Gur 

Pei^maiient^ 
Weeklij  Business’ 
Review  Pa^e 

Looh  us  up  ill 
Y/Dun  02-  Bi-adsfi-eei’S 


“THE  MAN 
IN  THE  STREET” 

250  word  essays  on 
vital,  interesting  subjects 

by 

Dr.  Alexander  Irvine 

daily  or  weekly 

C-Y  Newspaper  Service,  loc. 

Borden  Bldg.  New  York  City 


THEM  DAYS  IS 
GONE  FOREVER 

By  Al  Posen 

TTie  only  comic  strip 
written  in  rhyme  and  set 
to  music. 


""SSf 

NORRIS  A.  HUSE,  General  Manager 
Werid  BuSdhic  ^  New  York 


now  is  to  make  policemen  more  comfort- 

ErtiTTtD  jBt  ottut  tcttci}  able  and  less  stylish.  A  good  “local 

Dll  OK  &  FUKLldtiEiK  pride”  yam. — Millwee  Owens,  Herald, 

receives  a  great  many  .Augusta,  Ga. 

requests  for  the  names  and  - 

addresses  of  contributors  to  How  much  of  the  ordering  by  the 

the  Hunch  and  Dollar  PnUer  [rS^ael  The  TaeV* 

departments  from  newspa-  agreed  that  about  eight-tenths  of  the 

pers  anxious  to  get  in  imme-  daily  ordering  of  groceries  by  Ae  women 

diate  touch  with  them.  Under  j®  over  the  telephone.  This  idea  en- 

.1  _  .  _  e  •  1  larged,  plus  a  timely  story  about  season- 

the  system  of  using  only  tj,i„g3  their  prices, 

initials  of  contributors  it  has  made  a  very  readable  story  for  our  local 

in  some  cases  taken  us  six  paper.  Try  it  in  your  town. — Victoria 

weeks  or  more  to  connect  the  Harvey,  Liberty,  Mo. 

wires.  For  this  reason  better  ,  ^  ...  , _ _ _ 

.  -ii  1  11-  most  cities  there  arc  clever  young 

service  will  ^  be  rendered  in  people  and  older  people  who  have  made 

the  future  if  the  following  musical  instruments  of  their  own  which 

form  is  followed  in  the  case  are  in  perfect  tune  and  from  which  some 

.  .1 _  mighty  good  music  can  be  secured.  Some 

of  each  contribution  to  the  instruments  are  very  odd  and 

departments: — iName  of  con-  very  interesting.  In  view  of  all  this,  it 

tributor,  name  of  newspaper,  would  be  a  newsy  stunt  for  the  paper  to 

employer  or  home  address,  ^  o'" 

r  UL  •  r  made  instruments  and  for  the  paper  to 

name  of  city,  abbreviation  of  “write  up”  all  the  people  who  submit  in¬ 
state  name.  struments  in  the  contest,  and  to  also  run 

photos  of  the  instruments  that  were  en- 
tered.  The  heads  of  the  local  music 

Hoia;  u  _  •  c  I.  u  schools  could  be  the  judges  in  the  con- 

S  Ihrcoltry  brboSlW^rs  "Jv 

who  were  operating  as  soft-drink  parlors?  Wayne.  Ind. 

Compare  the  amount  to  that  formerly  ,  v  j-  .  ..u  •.  . 

paid  in  licenses  and  comment  upon  the  ,  every  city  or  district  there  is  usual- 
present-day  soft-drink  parlor  as  a  pro-  o'd-fmers  who  have 

litic  source  of  revenue.  Perhaps  if  jail  Rain^  considerable  local  fame  as  weather 
sentences  are  the  custom,  they  also  are  a  ‘frgely  because  of,  their  unique 

source  of  a  good  story.  cLe  man  in  "lethods  of  arriving  at  predictions.  ,  I 

Danville.  Ill.,  is  now  serving  time  in  the  I 

county  jail  on  six  charges  and  has  money  -fu  celebrities,  il- 

fines  assessed  against  him  totaling  $2,m  |>®t»-ated  with  unconventional  pictures  of 
He  was  formerly  a  prosperous  sal^n-  very  popular  reading,  es^- 

keeper.  Are  the  salo^m-k^^rs  in  your  ^ 

city  following  the  same  course  or  have  Sht 

they_  enter^  legitimate  business? — Ivan  ^htchell  street,  St.  Thomas,  Ont.,  Can. 

L.  ReVeal,  Commercial-News,  Danville,  r..  ,  •  "ri  .  u  u  c 

jj]  '  ’  The  St.  Louis  Post-Dispatch  each  Sun- 

_  day  publishes  a  page  of  pictures  in  its 

Interview  the  local  telegraph  offices  of  rotogravure  section  showing  several  de- 
your  city  and  go  through  files  of  both  butantes  as  they  look  tow  while  jorm^al- 
inbound  and  outbound.  Pigure  the  total  socie  y  and  as  they  looked  when 

amount  of  money  paid  out  last  year  by  k/  ^ 

the  citizens  of  vour  city  in  putting  the  rcsernblance  in  most  in^ance® 

word  “please"  ih  their  telegram.  Whit  striking.  wTiile  in  some  cases  the  dif- 
kind  of  messages  did  the  word  appear  in?  'o  if 

Then  figure  the  inbound.  How  nSuch  did  difficulty  m  getting  their 

it  cost  other  people  to  say  “please”  to  If^^bter  under  control.  Resnic  , 

the  citizens  of  your  city?  This  will  make  ^t-  Louis  Star,  St.  Ixiuis,  Mo. 
an  interesting  feature  for  any  city  that  ,,  ., 

isn’t  too  large.- A.  R.  Davison,  3624  It  s  all  the  rage  now  among  the  young 
North  41st  street,  Omaha,  Nebr.  pre^rations  on  their 

J _  hair  for  the  purpose  of  keeping  their  hair 

Amherst,  Mass.,  has  a  gold-headed  com^  and  glossy.  So  it  would  interest 
cane  that  is  the  prized  possession  of  the  these  young  peopl^f  the  pa^r  would 
oldest  man  in  town.  It  passes  from  hand  ^  story  telling  about  how  to  put  on 
to  hand.  In  the  smaller  city  particularly  ‘be  preparations  in  order  to  get  the  best 
such  a  “traveling  cane,”  donated  by  your  •‘esults  and  how  to  have  the  hair  cut  so 
paper,  is  a  good-will  getter  and  is  good  ‘o 1"  "‘I®® 

for  a  story  every  time  it  changes  hands  Frank  H.  Williams,  1920  Spy  Run 
and  is  passed  on  to  the  new  “oldest  citi-  ^'’®oue,  Fort  Wayne,  Ind. 
zen.” — tohn  G.  Baker,  Milwaukee  Jour-  ,  rv,  ^ 

nal.  Milwaukee.  Wis.  A  Dayton,  Ohio,  paper  is  cre^mg.  * 

_  vast  amount  of  interest  with  a  short  daily 

Every  person  in  the  editorial  room  of  headed,  The  First  Thing  I  Re- 

an  Ohio  newspaper  takes  a  five-minute  "icmber.  Some  prominent  citizen  s  pic- 
“recess,”  morning  and  afternoon,  during  ap^ajs  below  the  heading  each  day. 

which  everyone  fullv  relaxes  and  work  with  it  a  quoted  interview  in  which 

comes  to  a  standstill.  The  department  ‘be  subject  of  the  picture  details  the  very 
has  found  that  the  relief  from  the  high  first  thing  he  is  able  to  re«ll.  and  almost 
I  tension  brings  better  work  throughout  always  it  is  something  that  strikes  the 
the  day  and  that  the  short  period  of  time  average  reader  as  interesting. — H.  L.  B. 


lost  is  more  than  made  up  in  the  renewed 
efforts.— Bert  A.  Teeters,  Ixick  Box  295,  A  Kansas  weekly  is  giving  one  dollar 
Springfield,  Ohio.  for  the  best  letters  on  “My  lucky  acci- 

_  dent.”  .Occidents  make  thrilling  episodes 

In  some  towns  the  policemen  were  re-  in  stories,  and  the  reading  public  enjoy 
quired  in  years  gone  by  to  wear  white  thrills.  But  the  best  part  of  such  letters 
gloves  and  keep  shoes  shining  like  a  mir-  is  the  peculiar  truth  they  contain.  It  is 
ror  at  all  times  when  on  duty.  Officers  truly  encouraging  to  read  of  a  person 
inspected  patrolmen  before  they  went  on  whose  greatest  accident  proved  to  be  a 
duty  and  suspended  them  for  the  day  un-  kind  providence  instead  of  a  ghostly 
less  they  were  immaculate.  Tendency  handicap. — B.  F.  C. 
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Indicates  Cities  ef  30,000  or  Morew 
it  Indicates  Bo^with  (MBees, 


Beckwith  Covers  United  States 

The  above  map  emphasizes  the  widespread  influence 
of  The  S.  C.  Beckwith  Special  Agency  and  the 
strategic  positions  of  its  several  oflices.  Each  office 
commands  a  well  defined  field  of  national  advertising. 

No  important  advertising  point  is  more  than  a  night’s 
ride  from  a  Beckwith  Office. 

The  Beckwith  Organization  is  the  oldest,  largest,  most 
powerful  and  best  known  newspaper  special  agency 
m  America.  It  has  24  trained  newspaper  advertising 
salesmen. 

The  character  and  leadership  of  the  newspapers  to¬ 
gether  with  the  years  of  satisfactory  service  are  a  most 
substantial  endorsement  of  the  high  standard  of  repre^ 
sentadon  rendered  by  this  agency. 

The  S.  C.  Beckwith  Special  Agency 

Main  Office — EWorld  Building,  New  Toric 


TOBK-CmCAGO-DETHOIT-ST.  LODIS-KANSAS  CITY— ATLANTA— LOS  ANGELES-SAN 


Mere  Volume  of  Advertising  in 
a  Given  Medium  Is  Not 
Final  Proof  of  I  ts  Selling 
Efficiencv 

At  a  time  many  newspapers  are  printing  enormous  linage,  and  newspapers  so  large 
that  no  one  can  possibly  read  them  through  are  boasting  vaingloriously  over  the  vcJume 
of  advertising  printed  as  the  proof  of  their  dominance,  it  is  well  to  stop,  look  and  listen, 
instead  of  being  carried  into  a  ccwnpetiticMi  which  leads  to  the  expenditure,  in  many  cases, 
of  more  money  than  the  traffic  will  justify. 

At  the  present  moment  many  advertisers  are  complaining  of  the  cost  of  advertising  and 
are  asserting  that  their  advertising  is  not  as  productive  as  in  recent  years.  If  we  could 
all  be  brought  to  fuller  realization  that  the  cost  of  advertising  is  not  half  as  important  as 
the  producing  of  a  profit. on  the  money  spent  for  it,  we  would  be  a  long  way  farther  on  the 
road  to  prosperity. 

Smaller  space  at  slightly  higher  rates  would  save  the  merchant  many  dollars  in  the  course 
of  a  year,  and  the  use  of  smaller  space  to  better  advantage  would  be  equally  satisfactory 
in  most  cases. 

The  constant  demand  for  more  and  more  space  is  threatening  the  prospective  supply  of 
wood  for  print  paper  production,  thereby  stiffening  the  price  of  paper  to  the  publisher  aixl 
increasing  his  overhead  enormously,  at  the  same  time  making  it  more  difficult  for  him  to 
talk  common  sense  to  union  labor.  ’  • 

The  cost  of  100,000  lines  at  7  cents  a  line  is  $7,000,  while  200,000  lines  at  5  cents  a  line 
costs  $10,000.  If  all  of  those  using  200,000  lines  a  year  would  cut  down  to  100,000  lines 
at  slightly  increased  rates  much  of  the  anguish  in  the  present  situation  would  be  eliminated 
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